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(NAPSA)—While there is no
easy way to decide or guarantee if
placing a loved one in a nursing
home is the right decision, it will
help if you do your homework and
trust your instincts.

In the most recent figures, the
nation’s nursing homes provide
care to 1.6 million people. One
and a half million of these resi-
dents, or 90 percent, are over 65.
Statistically, people over the age
of 65 face a 40 percent lifetime
risk of nursing home placement.
Ten percent of those will stay at
least five or more years.

Things You Need To Know
A nursing home is a residence

that provides room, meals, nurs-
ing and rehabilitative care, med-
ical services and protective
supervision to its residents.
While an individual coming from
the hospital may require the ser-
vices of many long-term care pro-
fessionals such as nurses, thera-
pists and social workers,  a
nursing home is not a hospital
(acute care) setting. The goal at
a nursing home is to help people
regain as much of their indepen-
dent function as possible in a
supportive environment.

Choosing a Facility
One of the first things to con-

sider when making a nursing
home choice is the needs of the
older individual for whom you’re
providing care, suggest experts at
MetLife Mature Market Institute
and AARP Health Care Options.
Make a list of the special care they
may need, such as dementia care
or various types of therapy.

If the person is hospitalized,

the discharge planner and/or
social workers can assist you in
assessing the needs of the individ-
ual and locating the appropriate
facility.

If you are choosing a nursing
facility for someone who is
presently at home, ask for refer-
rals from your physician, friends
and family. 

Other factors such as location,
cost, the quality of care, services,
size, religious and cultural prefer-
ences, and accommodations for
special care need to be considered. 

When you’ve located a few
facilities that you’d like to con-
sider more thoroughly, plan on
visiting each one, both with sched-
uled and unscheduled visits, at
different times and on different
days of the week. 

As you are walking around,
take note of what you hear and
don’t hear. Is it silent? Is there
activity? How clean does it look?
Are the residents dressed appro-
priately for the season? Most
importantly, ask questions. Such
as what is the ratio of nurses to
residents and what is the staff
turnover rate?

Legal Concerns
At the end of the visit, you

should get written information
about the facility and a contact
name for any follow-up questions
you may have. If you don’t have a
financial and health power of
attorney, as well as a living will,
you should strongly consider
obtaining that now. 

Helpful Hints
When you’ve finally decided on

a facility, you should know your
rights and those of your family
member. Before you or the resident
sign the admissions agreement,
understand what you’re signing.

The admissions contract should,
at a minimum, contain the daily
room rate, items covered in the
basic rate, reasons for discharge
and transfer, and the policy
regarding payment of the daily
room rate if the resident goes to
the hospital or the family takes
the resident out for a vacation. 

Do not sign any paperwork
unless everything has been fully
explained. 

You may question if you’re
really making the right decision to
place your loved one in a facility
at all. But once you’ve looked at a
few facilities, compared them,
then you will be ready to make
your decision. Remember, you can
do no more than your best and if
you’ve done that, neither you nor
your family member can ask any
more of you.

For more information, visit
www.maturemarketinstitute.com
to get a free copy of the Since You
Care Guide, “Making the Nursing
Home Choice.” 
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(NAPSA)—It’s amazing what
one little card can do. While the
nation—including politicians in
Washington and at the state
level—is focused on ways to im-
port cheaper drugs, more Ameri-
cans are going to great lengths to
save money on prescription drugs. 

One way many Americans
accomplish this is through the use
of discount cards—which can offer
significant savings on drugs and
other health care services. The
monthly or annual fee paid for
these cards is usually more than
offset by the savings involved. 

By working with drug compa-
nies, the discount cards can offer
a 65-percent price break on pre-
scription drugs—sometimes with
fewer restrictions than insurance
companies. The cards may also
offer discounts of up to 50 per-
cent on dentists, plus savings on
hospitalization, doctors and chi-
ropractors, depending on the
type of coverage chosen. 

With most discount cards,
there’s no deductible or limits on
benefits, which isn’t the case with
insurance. And there’s no exclusion
for pre-existing conditions, so
everyone is eligible for coverage.

All discount cards, however, are
not created equal, so do some
research before choosing. Here are
some tips to help from the experts
at Omni Choice Benefit Plans:

• Find out how many major
pharmacy chains the discount card
works with—the more, the better.
Omni, for example, works with
35,000 pharmacies nationwide.

• Does the card cover hospital-
ization, dental, medical, chiroprac-
tic and medical travel expenses?

• How many dentists are cov-
ered in the plan? Is orthodontia
covered? How about cosmetic, oral

surgery and peridontics? Ideally,
there should be no deductibles,
claim form or waiting. Omni, for
example, has 47,000 participating
dentists in its plan.

• Be sure you can cancel your
contract at any time. Unlike insur-
ance, you should not have to be
locked into a plan, if you no longer
need or want it.

• Make sure you can have a 30-
day full-money-back guarantee, if
you decide to cancel.

• Discount plans shouldn’t have
any annual maximums, mini-
mums, exclusions, age limits for
dependents, or background checks.

• Will you be covered while
you’re on the road? A card should
offer access to a global network of
physicians, travel assistance per-
sonnel and emergency evacuation
benefits. Omni, for example, has
24-hour-a-day Medical Travel
Assist coordinators to help with
travel arrangements, retrieving
lost documents, legal referrals and
translation services.

You can learn more by visiting
www.omnichoicerx.com or calling
1-800-562-1033.

Saving Money On Your Health Care

A discount card can halve your
health care costs.

(NAPSA)—Golf legend and pros-
tate cancer survivor Arnold Palmer
is speaking out about a TEAM
approach for optimal prostate can-
cer treatment through a new public
education campaign encouraging
men to act quickly and ask the
right questions of their physician.
The “It’s a TEAM Approach:
Prostate Cancer Treatment, Educa-
tion, Awareness and Management”
campaign aims to educate men
about the importance of involving a
team of medical experts in the
treatment of prostate cancer and
urges men to consult a medical
oncologist if their hormone therapy
is not working and their prostate-
specific antigen (PSA) levels are
rising. 

In a public service announce-
ment, Palmer tells men: “If you’ve
been treated for prostate cancer
and your PSA levels are still rising,
it may be time to add a medical
oncologist to your health care
team.”

Palmer ’s campaign is being
launched during prostate cancer
awareness month in coordination
with the Prostate Cancer Founda-
tion’s first ever Report to the
Nation on Prostate Cancer. One of
the key points of the Report
stresses the need for a multidisci-
plinary, or team, approach to
treating the condition. 

“The Report to the Nation em-
phasizes the importance of all
men with prostate cancer having
the benefit of a multidisciplinary
team, including a radiation oncol-
ogist, a medical oncologist, and a

urologist,” notes Leslie Michelson,
Vice Chairman & CEO of the
Prostate Cancer Foundation. 

Urologists are typically the spe-
cialists that initially diagnose
prostate cancer via a prostate
biopsy and perform surgery to
remove the cancerous prostate, if
warranted by the stage of the can-
cer and other factors. They also
commonly administer hormone
therapy for patients who have a
cancer recurrence following local
treatment or are diagnosed with
advanced disease. Radiation on-
cologists administer radiation
treatments through a variety of
mechanisms and techniques to
treat both localized as well as
recurrent disease. Medical oncolo-
gists commonly employ combina-
tion drug therapies known as
chemotherapy to treat more ad-
vanced or aggressive prostate can-
cer. Each of these specialists plays
a vital role in treating patients
with prostate cancer and the coor-
dination of their respective areas
of expertise is essential for

patients to receive optimal treat-
ment. It can be particularly im-
portant for patients to consult
with a medical oncologist if they
are on hormonal therapy and their
prostate specific antigen (PSA)
levels begin to rise again—indicat-
ing that their cancer is growing in
spite of the hormone treatment.

“Medical oncologists are an inte-
gral part of the treatment decision
process for the majority of cancers
and this formula also should be
applied to men with prostate can-
cer,” said Dr. Daniel Petrylak, a
medical oncologist at NewYork-
Presbyterian Hospital/Columbia
University Medical Center and con-
tributing author to the Report to
the Nation. “Together with a urolo-
gist and a radiation oncologist, we
can determine the best treatment
strategy for patients.”

Diagnosed during the height of
his golf career, Palmer worked with
his medical team to ensure he
received the treatment that was
right for him. Today, he continues
to be not only a successful golfer,
but also an accomplished business
executive, aviator and golf course
designer. 

“If a man is diagnosed with
prostate cancer, he should do as I
did: speak to his team of doctors
to determine the best treatment
strategy that will increase his
chances of survival,” adds Palmer. 

For more information, and a list
of questions to ask your doctor, con-
tact the Prostate Cancer Founda-
tion at www.prostatecancerfounda
tion.org or 1-800-757-CURE.

Arnold Palmer Gives New Insight To Men With Prostate Cancer
Patient Education Campaign Urges TEAM Approach

The best treatment for prostate
cancer involves a team of experts.

(NAPSA)—Whether you’re
dressing for work or play, one
week of insight can provide count-
less ideas on how adding colorful
and textured hosiery can spice up 
the latest styles and some classics
in your wardrobe. With a variety
of hosiery you can create a season
of stylish looks. For more informa-
tion, visit The Hosiery Association
at www.hosieryassociation.com,
e-mail: hosierytha@aol.com or call
(212) 453-2104.

As homeowners reconnect
with families, friends and com-
munities through outdoor rooms,
they can choose from a variety of
products to meet their needs.
Propane-fueled outdoor appli-
ances are increasingly popular
because they can conveniently be
fueled from a single propane tank.
For additional information, visit
www.usepropane.com.

Elsie the Borden Cow has
teamed up with First Book, a
national nonprofit organization
that provides children in need the
opportunity to own their first new
books. Elsie and First Book are
inviting kids across the country to
participate in the “Bring Elsie
Home Drawing Contest” to help
illustrate her new book and, at the
same time, give other kids the gift
of reading. Children ages 4 to 12
can enter the “Bring Elsie Home
Drawing Contest” by visiting
Borden Cheese at www.elsie.com

and reading the online story about
Elsie’s latest adventure. 

When it comes to planning a
trip, 93 percent of parents say
their kids are in the driver’s seat.
that’s the news from a survey that
found children strongly influence
vacation plans, from selecting the
destination to voting for activities
that will keep them entertained
during the trip. A program called
Embassy Suites Hotels Kids-Eye
View can help. The hotel company
surveyed kids to find out what’s
hip, hot, happening and cool in 10
of the nation’s favorite destina-
tion cities. Children’s suggestions
range from the best places in
town to get the best burger to
where to hand out with the family
to the coolest places for a slice of
pizza and more. Families can get
the inside scoop from a Kids-Eye
View by staing at a participating
Embassy Suites Hotel or visiting
www.embassysuites.com.




