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(NAPSA)—Holiday time means
lots of gifts and other new things
in your home. Before putting all
those holiday gifts away, it’s a
good idea to record them on a
home inventory. An easy-to-use
checklist available on the Web
can provide a room-by-room
record of possessions in a home,
including the actual cash value of
an item and the cost to replace it.
Protecting household possessions
is as important as protecting a
home itself.

“For most homeowners, it’s
nearly impossible to tell how much
you own or what it’s all worth
without taking a home inventory,”
says Jonathan Bennett, senior vice
president at The Hartford Finan-
cial Services Group. “The begin-
ning of the New Year is a good
time to update your home inven-
tory by recording gifts received
over the holidays or possessions
acquired over the past year.”

In addition, you can get extra
security with a visual record of
possessions. Videotapes or pho-
tographs can help in providing the
detailed information to process a
claim quickly. Store them in a safe
deposit box or with family and
friends for safekeeping.

When you update your home
inventory, it’s also a good time to
review coverage limits. 

“If you received something par-
ticularly valuable over the holi-
days, you may want to consider
increasing coverage limits to pro-
tect that item,” says Bennett.

The Hartford suggests the fol-
lowing tips when developing or
updating a home inventory list:

• Proceed with a room-by-room

listing of all personal belongings
and their estimated replacement
costs.

• Don’t forget closets and stor-
age areas, or special items such as
collections and valuables that may
be stored away. Use a “miscella-
neous” section for any items that
do not fall into a room category.

• Update the inventory form
periodically to reflect new items or
changing values of possessions.

• Review your policy to deter-
mine if you purchased replace-
ment cost or actual cash value
coverage for your personal
items,  to learn i f  you would
receive the full cost of replacing
a covered possession or the
actual cash value, which sub-
tracts normal depreciation at the
time of replacement.

For an inventory checklist you
can use, go to www.thehartford.
com/homeinventory.

Online Home Inventory Makes Sure New Toys Are Covered

Keeping track of new presents
lets you be sure they’ll be cov-
ered by your insurance.

(NAPSA)—The cost of getting
sick is increasing for Americans.
According to a recent report, the
annual out-of-pocket healthcare
costs for employees of large com-
panies have more than doubled
since 1998, with prescription
drugs being the fastest growing
expense. 

With employers asking con-
sumers to pay a higher portion of
their prescription drug costs, those
who take a more active role in
their healthcare will find there are
many ways to reduce costs without
sacrificing quality of care. 

“Consumers can experience a
noticeable difference in the cost
of prescription medications if
they know the right questions to
ask,” said Glen Stettin, vice pres-
ident of clinical products, Medco
Health Solutions, Inc., one of the
nation’s leading pharmacy bene-
fit managers.

Dr. Stettin suggests that con-
sumers ask the following ques-
tions about their prescription
medications:

• Ask your doctor about over-
the-counter (OTC) drugs. In
many cases OTCs can be an
effective and less expensive
treatment than some prescrip-
tion medications. For example,
the allergy medication Claritin
and the heartburn and peptic
ulcer medication Prilosec are the
latest in a growing number of
widely prescribed prescription
drugs that have been approved
for OTC use. OTCs can also be
paid for using pretax contri-
butions to f lexible spending
accounts, in many cases reducing
the cost of these medications by
more than 30 percent.

• Ask your doctor about gener-
ics. Generic drugs have the same
active ingredients, quality, safety,
effectiveness and strength as their
brand-name counterparts, yet cost

up to 70 percent less. Of the more
than 10,000 brand-name drugs
listed by the FDA, nearly 8,000
are available in generic form.
Whenever you are prescribed a
brand medication, ask your doctor
if there is a generic equivalent.

• Ask about free samples.
Your doctor may be able to pro-
vide free samples of medications
that you are just starting on,
including OTCs and generics.
Medco Health’s Generics First pro-
gram, for instance, supplies physi-
cians with free samples of some
generic drugs as well as the OTC
Alavert, OTC Advil, and OTC
Prilosec.

• Ask about home delivery.
Consumers should ask their
health plan if it offers a home
delivery option. Through home
delivery, consumers can purchase
a three-month supply of chronic
medications for less than they
would pay by buying one month
supplies individually.

For more information, visit
www.medcohealth.com.

The Right Questions May Cut Drug Costs

Asking about generic and over-
the-counter drugs and using
home delivery can cut medica-
tion costs.

(NAPSA)—The common cold is
more than just common...it’s virtu-
ally unavoidable. According to a
recent survey, more than half of
Americans (53 percent) report
that they catch at least two colds
each season, with 46 percent say-
ing they suffer from sniffling and
stuffy noses at least once.

It turns out that the holidays
leave most people in a daze from
colds and congestion. More than
half of Americans say that they’re
most likely to catch cold during
November, December or January
(53 percent). That stuffy nose is
probably a present from a loved
one, as 59 percent of respondents
say they’re most susceptible to
colds when their family members
are under the weather. Tissues
should top most gift lists, as
respondents say stuffy or runny
noses are the worst cold symptoms
(37 percent) and supreme snifflers
(25 percent) will blow their noses
more than 30 times a day.

Cold comfort
Fortunately, relief is in the air.

CNS, Inc.—makers of Breathe
Right nasal strips—has intro-
duced the Breathe Right Vapor
Shot! Personal Vaporizer to pro-
vide Americans with instant,
soothing comfort to help them
breathe better and feel better fast.

The new system is a convenient
personal vaporizer that has pene-
trating mentholated vapors that
work instantly to help people get
on with their day. Instead of tak-
ing a hot, steamy shower or hang-
ing your head over a steaming
sink of water, this new vaporizer
offers a portable, drug-free breath-
ing solution with the dual benefits
of mentholated vapors and steam.

“Our research shows that 96

percent of Vapor Shot! personal
vaporizer users felt the vapors
broke through their nasal conges-
tion and 93 percent said it pro-
vided instant relief,” said Andy
Anderson, Ph.D., Vice President of
Product Development and Regula-
tory Affairs at CNS. “This is com-
forting news for individuals who
don’t have time to be slowed down
by congestion.”

Each Vapor Shot! package con-
tains eight effervescent tablets, a
cup and lid, as well as samples of
Breathe Right Mentholated Vapor
Strips, which are primarily used
to relieve nighttime nasal conges-
tion and snoring.

The new personal vaporizer is
available at mass merchandise
retailers, drugstores and supermar-
kets, displayed with other Breathe
Right products in the cough/cold
section. The product is recom-
mended for ages 6 and up and is
safe to be used as often as desired.
The suggested retail price is $5.99
to $7.99. For more information,
visit www.breatheright.com.

Cold Season Is No Holiday

A new product can help people
stay congestion-free throughout
cold season.

(NAPSA)—Do you have what it
takes to become a commercial real
estate sales professional?

Some helpful assets are a
pleasant personality, honesty and
a professional appearance. Matu-
rity, tact, trustworthiness and
enthusiasm are needed to moti-
vate prospective customers.
Agents should also be well-orga-
nized, detail-oriented and have a
good memory.

Many people enter commercial
real estate because they like the
idea of being respected profession-
als in one of today’s most dynamic
industries. 

They like being able to offer
guidance that helps customers
locate the right property in which
to start or grow a business.

But perhaps the most com-
pelling reason for going into real
estate is the unlimited growth
potential.

One of the best ways to launch
a career in commercial real estate
may be to train with a nationally-
franchised real estate organization.
A career with an established orga-
nization can often yield tremendous
growth opportunities—personally,
professionally and financially.

Some companies offer special-
ized programs to help agents focus
on particular segments of the real
estate industry, such as commer-
cial and investment real estate. 

For example, the CENTURY 21®

Commercial specialty market pro-
gram offers training that can help
members specialize in the sale and

marketing of mid-priced commer-
cial properties, including land for
development, industrial sites,
apartments, farms, ranches, retail
centers, hotels and motels.

“The support and training I
received really helped me become
successful, and I found a career
that lets me enjoy the lifestyle
and freedom I wanted,” said
Thelma Frazee, a Chicago-based
broker consultant.

With approximately 700 offices
and nearly 2,000 sales associates
in the United States and Canada,
the CENTURY 21 Commercial
program has an enormous net-
work of investment professionals
who specialize in the field of com-
mercial real estate. 

For more information, visit
a  CENTURY 21 office or visit
www.Century21.com/commercial.

When Unlimited Growth Is The Only Limit You Want

Real estate salespeople are
respected professionals in one of
today’s most dynamic industries.

Under Santa’s Radar
(NAPSA)—When it comes to

choosing gifts, despite his many
unearthly talents, Santa follows
the crowd like everyone else. But
giving predictable holiday-fads
means missing out on great prod-
ucts that leave a lasting impres-
sion. This year, consider the fol-
lowing unusual and affordable gift
ideas under Santa’s radar:

For movers and shakers, the
CapRadio is a tiny 1 oz. FM
radio that attaches to baseball
caps and other apparel ($19.99).
www.perfectcurve.com

Parents of future
Ivy League grads will
love Brainy Baby®

videos, award-win-
ning learning tools
that encourage whole
brain development in
children six months
to five years (VHS
$15.95 and DVDs

$19.95). www.brainybaby.com
A great way for children and

adults to learn more about their
ancestral roots and traditions,
FamilyLore is a game that en-
courages players to bond while
sharing memories and stories
($29.95). www.familyloregame.com

G i v e  a d u l t
SpongeBob Square-
pants™ fans a Dir-
ector’s Chair depict-
ing the popular
character ($29.99).
Furniture for kids
featuring characters
from other Nickel-
odeon™ shows like Dora the
Explorer™ is also available.

For young speed demons, the
X-Trek™ is a programmable Micro
R/C r a c i n g  s e t  w i t h  built-in
charging stations on the remote
control and racetrack ($29.99).
www.silverlit.com

For more holiday gift ideas
visit www.productivity.net.

***
He that does good to another
does good also to himself.

—Seneca
***

***
Method will teach you to win
time.

—Johann Wolfgang von
Goethe

***

***
Great hopes make great men.

—Thomas Fuller
***




