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Robot Building
(NAPSA)—Gift givers and

recipients may no longer dread
the phrase “some assembly
required,” especially when the
item being put together is as fun
and versatile as a robot.

Television programs such as
“BattleBots” and “Robot Wars” have

brought personal
robotics to the
masses, and two
new books can
help people get
started in build-
ing their own
’bots.

I n  R o b o t
B u i l d i n g  f o r

Dummies (Wiley, $21.99), Roger
Arrick, founder of Arrick Robotics,
shows how readers can start with
a kit and create their own per-
sonal machine, and then program
it for real-world applications.

Kickin ’ ’Bot: An Illustrated
Guide to Building Combat Robots

(Wiley, $24.99),
by veteran robot
builder Grant
I m a h a r a ,  i s
p a c k e d  w i t h
easy-to-follow
diagrams and
illustrations, so
readers can get
to work right

away, and build their very own
fighting robot, quickly and easily.
It is the only construction guide
that takes visual approach to
robot construction.

In addition, these tomes have
practical applications: In an effort
to get students excited about tech-
nology, many schools have begun
instituting and competing in
robot-building competitions. More
than 85 major personal robot com-
petitions have taken place over
the past year.

Both Robot Building for Dum-
mies and Kickin’ ’Bot are available
at bookstores, or online at
www.wiley.com.

(NAPSA)—Does your insurance
policy properly cover you? If
you’re using your vehicle for your
small business, deliveries, or to
tote certain materials, you may
want to double check.

Some jobs change the way you
use your vehicle—and could
change the type of insurance pol-
icy you need. 

Phyllis Long, insurance agent at
Rhodecon Insurance of Poplar
Bluff, Missouri, said she asks her
customers how they will be using
their vehicles to determine what
kind of policy they need. “If they
are using the vehicle to drive back
and forth to work or school, they
probably need a personal auto pol-
icy,” she said. “But if they are a real
estate agent or use their vehicle to
tow farm equipment, generally
they need a commercial policy.” 

Commercial policies differ from
personal auto policies, providing
more coverage in some areas, and
less in others. Generally, a com-
mercial policy provides higher
limits of liability, but less or no
coverage in areas like rental reim-
bursement that are typically not
associated with commercial auto
risks. 

A commercial auto policy may
also provide coverage for trailers
or items permanently attached to
your vehicle that would not be
covered under a personal auto pol-
icy. For instance, if you are a land-
scaper, and are at fault in an acci-
dent where your trailer swings
and hits another vehicle, your
commercial auto liability coverage
would cover the damage done by
your trailer to the other vehicle. If
you had your vehicle insured
under a personal auto policy, your
liability coverage may not cover
the damage done by the trailer,
because the trailer is being used
for commercial purposes. 

Long has a simple rule-of-
thumb: “If someone has told you
to go out and use your vehicle for
your job—you’ll need commercial
coverage. If your boss asks you to
deliver a pizza—you need a com-
mercial policy.” 

Jo Farris, vice president of Clay
and Land Insurance, Inc. adds,
“When a customer mentions he’s a
carpenter and needs to show a cer-
tificate of insurance before he dri-
ves on a job site, that’s a big red
flag that he may need a commer-
cial policy. If he’s just driving to
the site to get to work, a personal
policy may provide proper cover-
age. But if he’s hauling supplies
onto a job site, chances are, he’ll
need to have a commercial policy.”

If you use your vehicle for any
of the following purposes, you may
need a commercial auto policy, or
business use coverage:

• Delivery (pizza; newspaper)
• Catering 
• Door-to-door consulting ser-

vice, such as cosmetics sales
• Landscaping service
• Snowplowing service
• Logging business
• Day care/church retreat van

service
• Farm-to-market delivery
Check out www.progressive.com

to find an independent insurance
agent who can help. 

You: Semi-Covered?

Commercial auto insurance isn’t
just for big trucks.

(NAPSA)—Having a better
understanding of some basic auto
insurance principles and terms
could help you be certain you’re
protected—and could even save
you money.

According to a survey done by
the Progressive group of insur-
ance companies, most consumers
don’t take time to regularly review
their auto insurance policy to be
certain that it still reflects their
needs. Auto insurance is compli-
cated. Here are five things you
should know: 

1. Types of coverage. There
are two general “types” of cover-
age available. One, generally
referred to as first party coverage,
protects you and your vehicle.
First party coverages include com-
prehensive, collision and primary
medical, including medical pay-
ments and, in some states, Per-
sonal Injury Protection (PIP). The
second type, called third party
coverage, protects those to whom
you might cause injury. Third
party coverages provide protection
for bodily injury and property
damage you cause to others.

2. Use your deductible to
save money. If you purchase
comprehensive and collision cover-
age, you’ll be asked to select a
“deductible” amount—that is, the
amount you ’ll pay on a claim
before the insurance company
begins paying. When selecting
your deductible level, consider
how much you could afford in the
event of a crash. A higher
deductible helps to keep the over-
all cost of auto insurance down.
According to the Insurance Infor-
mation Institute, increasing your
deductible from $250 to $500 can

save you up to 20 percent on com-
prehensive and collision coverage. 

3. Make sure your policy
reflects your needs. Have you
recently gotten married, divorced,
moved, or have a teenage son or
daughter who is now driving? Be
sure to talk with your indepen-
dent agent or insurance company
to be sure that the coverage you
purchased still reflects your
needs. 

4. Prices vary. Auto insur-
ance rates are based on each com-
pany’s expected cost of doing busi-
ness, which includes the cost of
paying claims. In a study of rates
provided to more than 100,000
consumers, Progressive found that
the average difference in premium
based on a six-month policy for
the same driver with comparable
coverages was nearly $600 from
company to company.

5. Go online. A wealth of infor-
mation is available on the Internet
at sites like progressive.com. 

Learn more about auto insur-
ance by visiting a Progressive
authorized independent agent or
broker, calling 1-800-PROGRES-
SIVE, or visiting progressive.com.

Five Things You Should Know About Auto Insurance

It’s important to review auto
insurance policies to make sure
they still reflect your needs.

(NAPSA)—Many families are
breathing easier these days.
They’ve taken steps to improve
the air quality inside their homes.

According to the American
Lung Association, 87 percent of
Americans don ’t realize that
indoor air can be bad for their
health. With most of us spending
90 percent of our time indoors, we
are exposed to indoor air that is
two to five times worse than out-
door air. Bad air can be especially
detrimental during the spring and
fall allergy seasons.

To protect your family from
these harmful pollutants, con-
sider an air purifier. Air purifiers
are an efficient way to remove up
to 94 percent of the particles that
pass through your home or office.
Here from the experts at Blueair,
Inc., an award-winning manufac-
turer of Swedish-designed air
purifiers with the patented
HEPASilent™ filtration system,
are some tips to help you buy the
best model for your family ’s
needs:

• Consider room size, personal
health concerns, and allergens
and pollutants—bacteria, dust,
pollen, smoke, pet dander, mold
spores—that may be present in
your home.

• Evaluate operating cost, con-
struction quality, ease of use and
warranty of each unit.

• Filter efficiency: Check the
Clean Air Delivery Rate (CADR).
The higher the number, the faster
and more efficiently the unit fil-
ters the air. Blueair air purifiers
received the two highest CADR
ratings in 2003 from the Associa-

tion of Home Appliance Manufac-
turers (AHAM).

• Capacity: The units ’ pub-
lished room size rating should be
the same as AHAM’s recommen-
ded room size.

• Legitimacy of manufacturer
claims: AHAM ’s CADR ratings
give test results and comparison
information on various brands at
www.cadr.org.

• Operating noise: Request
specific noise values, expressed in
decibels.

Blueair air purifiers are known
for their quiet operation, low energy
usage and 10-year warranty. They
also come with a standard particle
or optional SmokeStop™ filter. They
can also be helpful in fighting the
effects of forest fire smoke.

To learn more, and to receive a
free information brochure, visit
www.blueair.com, call 1-888-
Blueair (258-3247) or e-mail
sales@blueair.com.

Indoor Air Pollution: Protecting Your Family

The best air purifiers boast high
CADR ratings, quiet operation
and low energy efficiency.

(NAPSA)—Digital pens such as
the new Logitech io Personal Dig-
ital Pen, write as well as any ball-
point while also permanently
recording all your ideas, sketches,
and notes in digital form on your
PC. Simply write on the page, and
the optical sensor under the ball-
point establishes the exact loca-
tion of the text, like the sensor in
an optical mouse. Once you return
to your PC, simply dock the pen
in the provided docking station
and your hand written text or
sketches are transferred to your
computer. They can then be filed
for future reference or sent as an
e-mail. Learning to use it is
easy—it requires only the same
penmanship skills you learned in
elementary school. For more
information, visit www.logitechio.
com.

One way to make your holi-
days sparkle even brighter is to
give a gift that helps make chil-
dren’s wishes come true. Make-A-
Wish® gifts became a tradition at
Things Remembered in 1998
when one critically ill child,
Elysia, wished to give her family
and friends personalized orna-
ments saying, “Thank you, I love
you, and always remember me.”
Elysia’s single wish has grown
into an annual program that ben-
efits the Make-A-Wish Founda-
tion®, a charity that enriches the
lives of children with life-threat-
ening medical conditions. Make-
A-Wish items can be engraved

with your own special message at
Things Remembered stores
nationwide and online at
www.thingsremembered.com. For
more information, visit the Web
site or call 1-800-274-7367. To
learn more about the Make-A-
Wish Foundation, call 1-800-722-
WISH or visit www.wish.org.

The right choice of shingles is
important to the life of your roof.
Experts recommend asphalt shin-
gles that are thick and offer many
layers of protection for your roof.
Also, an underlayment called
WinterGuard by CertainTeed is
added protection against leaks
caused by ice dams or wind-dri-
ven rain. It is installed at the
eaves and should ice dams or
wind-driven rain occur on your
roof, water will not be able to pen-
etrate this membrane, even where
it is nailed into the roof deck,
because it seals around the nail.
For more information, visit
www.certainteed.com.

***
Time is the money of love.

—Oscar Kokoschka
***

***
Preach always. If necessary, use
words.

—St. Francis of Assisi
***

***
Think like a man of action, act
like a man of thought.

—Henri Bergson
***

***
Not on one string are all life’s
jewels strung.

—William Morris
***




