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(NAPSA)—How much do you
know about long term care
insurance?

With the recent news from the
MetLife Mature Market Institute
that the average cost of a nursing
home stay in the U.S. is $143 per
day for a semi-private room ($168
a day for a private room), a move
is afoot to spur baby boomers and
older Americans to investigate
long term care insurance—and to
debunk a number of myths associ-
ated with the product. According
to the Institute’s recent study, the
national average cost of a stay in
a nursing home is $52,000 per
year, or a total of $130,000 for the
average two and a half year stay.

In fact, the Federal govern-
ment has taken a lead role in
informing the public about the
need for long term care planning.
It is now making long term care
insurance available as an em-
ployee benefit through its contract
with Long Term Care Partners,
LLC, a joint venture company
between John Hancock Life Insur-
ance Company and MetLife. The
Federal government’s U.S. Office
of Personnel Management (OPM)
has launched an education cam-
paign to help people find out how
long term care insurance can help
them protect themselves and their
families against the potentially
high costs of long term care.

Why should the average person
purchase long term care insur-
ance? Here are some common mis-
conceptions and the facts about
this coverage.

1. It’s just for old people.
Not true. People of all ages can
and do need long term care. In
fact, 40 percent of people who
receive long term care services are
working age adults. A disabling
illness or accident can occur at
any age. 

2. I can’t afford it. Long term
care insurance is more affordable
than most people think, especially
if you buy it sooner rather than
later. The younger you are, the
lower the cost. If you purchase
coverage at age 40, the cost of a
quality plan could be as little as
$30.00 per month. If you purchase
at age 50, the cost could be as lit-
tle as $43.00 per month. 

3. I can always get it later.
Not true. You may develop a
health condition that disqualifies
you from coverage.

4. I’m already covered. Not
true. Unless you already have
long term care insurance, you’re
really not covered. Medical insur-
ance and disability income insur-
ance do not pay for long term care.

Further, while Medicare covers
some care in nursing homes and
at home, it does so only for a lim-
ited time, subject to restrictions.

5. It won’t happen to me. It’s
estimated that 6 out of every 10
Americans who reach age 65 will
need long term care services. As
the population ages over the next
20 years, it is estimated that the
percent of older adults who will
need long term care will grow by
35 percent, and by 82 percent over
the next 40 years.

6. I’ll pay less in premiums
if I wait. No. Because premiums
are based on your age when you
enroll, you usually pay less when
you enroll at a younger age.

OPM has just launched its
open season for the Federal Pro-
gram, which runs July 1 through
December 31, 2002. Twenty mil-
lion people are eligible to apply
for this program, including Fed-
eral and Postal employees and
annuitants; members and retired
members of the uniformed ser-
vices; and qualified relatives
(including spouses of employees
and annuitants; adult children
age 18 and older of employees
and annuitants; and parents,
parents-in-law, and stepparents
of employees).

For further information on the
Federal Long Term Care Insur-
ance Program, including a Pro-
gram Overview Brochure, visit the
web site www.opm.gov/insure/ltc
or www.ltcfeds.com, or call 1-800-
LTC-FEDS, or 1-800-843-3557
(TDD).

High Nursing Home Costs Spur Need For
Long Term Care Insurance

Facts Versus Fiction About Long Term Care Insurance

The Costs of A Nursing Home Stay
$143 per day for a semi-private room

$168 a day for a private room

The national average cost of a stay in a 
nursing home is $52,000  a year.

It costs $130,000 for the average two and 
a half year stay (based on the semi-private 
room rate).
Source: MetLife Mature Market Institute, 2002

(NAPSA)—Here are a few facts
for anyone who’s ever wondered
just how a flag is made.

An American flag may look
simple, but it can be complicated
to create—especially when you’re
making hundreds of them at a
time. Here’s how:

You take full rolls of red and
white fabric and slit them into
stripes so that they look like huge
red and white tape. 

Full rolls of blue fabric are
then cut to the right width for the
star field, which is technically
called the canton. You embroider
white stars on each blue canton.

The flag is made in two halves.
The first half is the long stripes of
red and white (three red and three
white). The stripes are first joined
in twos. Then the twos are joined
to form the six stripes of the bot-
tom half of the flag. 

For the top half, you join six
short red and white stripes in twos,
and then an additional single red
short stripe is cut to correct length.
This is then sewn to the star field.
This is one of the most difficult
parts, since the stripes and the can-
ton must line up perfectly. 

At this point, both these halves

are still yards and yards long
since it is easier to piece them
together in strips and then cut to
the proper length.

You then sew the two halves
together making a really long
series of flags. The series of flags
is then cut apart into individual
flags. These are hemmed and a
header is put on, which is the part
of the flag from which it is hung.

For some flags, grommets are
put in the header, so that they can
be attached to the ropes of flag-
poles. Some headers have sleeves
into which the flagpole slides.
Lastly, each flag is inspected and
stray threads are cut.

It’s been less than a century that
the flag, however it’s made, has
been standardized. It wasn’t until
1912 that President Taft formally
detailed the way the flag should be
configured. Before that, it was up to
the individual flag maker, reports
Allied Materials & Equipment
Company, Inc., a maker of U.S.
flags exclusively. 

To learn more about the manu-
facturing process, or to order
American flags or other patriotic
products, call 1-866-497-FLAG or
visit www.alliedflag.com.

How To Make An American Flag

by Amy Ridenour 
(NAPSA)—Greenpeace, the

radical environmental group with
a penchant for publicity, may be
treading on treasonous soil. 

The group has posted a color
map on the Internet showing how
a terrorist attack on a bleach
plant could choke New York City
under a shroud of chlorine vapor. 

Greenpeace also posted maps
of three other toxic chemical
plants—actions that could give Al

Qaeda sleeper cells
blueprints for ter-
rorism that could
kill millions. 

At best, this is a
case of horrendously
bad judgment. At
worst, it borders on
treason. 

If Al Qaeda actually uses
Greenpeace’s handy “target trip-
tik” for attacks on chemical
plants, it would hardly seem
unfair if its entire leadership were
sent to the Navy’s Club Med facil-
ity at Guantanamo Bay. 

Greenpeace and other environ-
mental groups have campaigned
for the public posting of detailed,
previously confidential informa-
tion about plants using or manu-
facturing hazardous chemicals. 

The Clinton Administration’s
EPA agreed to require chemical
companies to publicly release
much of this information despite

warnings that could compromise
national security. 

Then-EPA chief Carol Browner
defended her decision even after
the first World Trade Center
bombing and subsequent terrorist
attacks on U.S. installations over-
seas. Browner argued that mak-
ing the data more available would
force companies to seek alterna-
tive materials for their products. 

The American Chemistry
Council responded, saying the
EPA was in the pocket of “profes-
sional environmentalists” seeking
to provide “one-stop shopping for
terrorists.” 

The government has re-
thought its position and begun
stripping maps of chemical plants,
hazardous materials pipelines and
water reservoirs and pumping sta-
tions from its Web sites and read-
ing rooms. 

Unfortunately, the cat is out of
the bag. 

Greenpeace says a terrorist
attack on the Kuehne Chemical
bleach factory in N.J. could
unleash a cloud of chlorine and
sulfur that might cover a radius of
25 miles and jeopardize the lives
and health of some 12 million peo-
ple. An attack on the other three
plants, Greenpeace contends,
could put another four million
Americans at risk. 

But Kuehne Chemical CEO
Peter Kuehne disagrees, noting

his plants have strict safety and
security standards and the only
release of toxic chemicals from
the facility likely would come
from exactly the type of terrorist
attack Greenpeace’s actions may
aid. 

Kuehne says Greenpeace’s post-
ing of the map on its Web site is
akin to painting a gigantic bull’s-
eye on the plant’s roof. “I don’t
think someone who wants to do us
harm has a right to know this.” 

It is doubtful that Greenpeace
is tied to Middle Eastern terror-
ists, but it did join with a number
of domestic “eco-terrorist” groups
including Monkey Wrench, the
Ruckus Society and the Black
Anarchists to demonstrate against
ExxonMobil. 

ExxonMobil became a Green-
peace target by refusing to obey
the group’s demand that it
embrace the Kyoto global warm-
ing treaty. The company notes
that a Clinton Administration
study concluded the pact would
devastate the U.S. economy. 

Protesting a major corporation
is, of course, a constitutional
right. Showing terrorists how to
attack a chemical plant and
perhaps slaughter millions is far
different. 

• Amy Ridenour is president of
The National Center for Public
Policy Research, a non-partisan
Washington, D.C. think-tank. 

Greenpeace Stunt Borders On Treason

(NAPSA)—The United States
faces a critical shortage of regis-
tered nurses, particularly the spe-
cialized, highly trained nurses
who staff intensive care units,
said Michael L. Williams, presi-
dent of the American Association
of Critical-Care Nurses (AACN).
At AACN’s annual conference held
in Atlanta, Williams spoke about
the need to retain experienced
nurses, recruit new people to the
profession and support new
nurses in the workplace. For more
information on critical care nurs-
ing, please visit www.aacn.org.

When choosing a pest manage-
ment professional, experts advise
homeowners to look for a CTE
(Commitment To ExcellenceSM)
company. The CTE program,
sponsored by Dow AgroSciences
LLC, recognizes companies mak-
ing a commitment to excel in the
area of whole-structure fumiga-

tion. CTE companies can offer
property owners peace of mind
knowing that highly trained pro-
fessionals will solve their drywood
termite problems. For more infor-
mation about drywood termite
treatment options, visit the Uni-
versity of Florida’s Web site at
www.ftld.ufl.edu/drywood.htm or
visit www.dowagro.com.




