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by Kim Aster
(NAPSA)—As the emotional and

physical benefits of spa treatments
are recognized and even endorsed
by healthcare professionals, “med-
ical spas” are popping up across the
country. What sets these spas apart
from the rest is access to dermatol-
ogists’ and/or plastic surgeons’ ser-
vices in the same pampering envi-
ronment in which traditional spa
treatments are offered.

Taking this trend to the next
level, the Beyond day spa in
Northern New Jersey bridges the
gap between beauty and health.
Located within the renowned
Hackensack University Medical
Center (HUMC), the spa features
top estheticians who work in col-
laboration with some of the
nation’s most trusted physicians
to offer cutting-edge treatments in
a serene, Zen-like environment. 

“The benefits of creating a spa
within a medical center are end-
less,” explains Doreen Santora,
vice president of operations at
HUMC. “Women can schedule a
morning massage and manicure
and an afternoon mammography.
Likewise, men can schedule a
relaxing sports massage and a
routine prostate exam in the same
breath.”

Adding to the synergy between
health and beauty, spas like
Beyond offer access to doctors who
offer Botox, Collagen, Sclerother-
apy, and other dermatology and
plastic surgery services.

Catering to hospital staff who
deal with needy patients through-
out their day, visitors who become
stressed and in pain from stand-
ing by loved ones who are hurting,
people who have appointments at
the medical center, and the com-
munity at large, the spa aims to
boost the spirits of the stressed
out while soothing their physical
aches and pains.  

Hackensack University Med-

ical Center has taken this philoso-
phy one step further with The Spa
Within program, in which spa
estheticians take their services to
hospital patients’ rooms, offering
massages, manicures and even
makeup applications.

“In this world where feeling
good is as important as looking
good, Beyond is the epitome of a
beauty and wellness day spa,”
comments spa director and regis-
tered nurse, Marijane Hubbell.
“Our beauty services and treat-
ments employ only the finest,
most trusted names in hair, skin
and body care, which were chosen
in tandem with some of the hospi-
tal’s top physicians.”

It seems that Americans are
declaring the medical spa trend
here-to-stay.

For more information on med-
ical center day spas, log onto
www.humed.com/beyondspa.

Uniting Beauty And Health Under One Roof

Bridging the gap between
beauty and health is a day spa
with access to medical services.

“Italia: Life in ‘I’ Style”
Campaign Brings Italy

Closer to U.S.
(NAPSA)—The Italian Trade

Commission (ITC) has opened a
new office in an historic landmark
building in New York City. The
townhouse was sanctioned by the
Italian Minister of Industry and
Foreign Trade as well as the Ital-
ian Ambassador to the U.S. dur-
ing its recent inauguration.

The “Italia: Life in ‘I’ Style”
campaign will be headquartered
here and will promote the best of
Italian fashion, footwear, jewelry,
ceramic tiles, home design, food
and wine to American consumers.

Another major undertaking by
the ITC is “Machines Italia,” a
multi-million dollar marketing
program to further the use of Ital-
ian-made machinery among Amer-
ican manufacturers.

U.S. imports from Italy were
valued at $23.8 billion in 2001
and are expected to rise, thanks to
the ITC’s efforts.

Says Dr. Roberto Luongo, Ital-
ian Trade Commissioner, the
opening of the new office is a “step
towards strengthening relations
between Italy and America. The
U.S. is one of the most important
markets for Italian companies.”

For more information, see
www.italtrade.com/usa.

New offices of the Italian Trade
Commission.

(NAPSA)—The health and
wealth of all Americans may both
be better soon, thanks to coopera-
tive efforts geared towards healing
an expensive health insurance ail-
ment—fraud.

With some estimates of total
U.S. healthcare expenditures at
one trillion dollars, even a rela-
tively small percentage lost to
fraudulent activity can translate
into huge costs—$30 billion to $50
billion annually, according to the
National Healthcare Anti-Fraud
Association.

The good news is, law enforce-
ment and the insurance industry
are not taking the news of fraud
lying down. The Blue Cross and
Blue Shield Association (BCBSA)
has established a national anti-
fraud department in Washington,
D.C. to stop healthcare fraud and
limit its effects. In the year 2000,
290 million dollars in fraud losses
were recovered.

The department is run by a sea-
soned anti-fraud veteran with more
than 30 years of law enforcement
and anti-fraud experience. The
department will serve as a clear-
inghouse for the 45 independent
Blue Cross and Blue Shield Plans
to share information and will be
the principal point of contact for
Justice Department, FBI and other
national criminal justice officials.

“Fraud cases run the gamut
from unscrupulous labs performing
unnecessary or inadequate tests,
while billing insurance providers or
the government for expensive lab
work, to ‘phantom billing’ for ser-

vices that were never rendered,”
says Scott Serota, president and
CEO of the Blue Cross and Blue
Shield Association.

Statistically, such joint law
enforcement and insurance com-
pany ventures seem to be having
an effect. 

The FBI reports that since
1992, the Bureau has experienced
a 400 percent increase in health-
care fraud convictions. 

Dennis M. Lormel, section chief
of the FBI’s Financial Crimes Sec-
tion attributes much of the
increase to what he calls the dra-
matic rise in coordinated efforts
between private industry insurers
and law enforcement.

Until there’s a cure for dishon-
esty, some say cooperative efforts
of this type are the nation’s best
defense against fraud and the
resulting lost healthcare resources.

For more information, visit
www.BCBSHealthissues.com.

Diagnosing Fraud Benefits Consumers

Last year the health industry
recovered almost $300 million in
insurance fraud loss.

(NAPSA)—Although most peo-
ple are initially drawn to the
Daytona Beach area by visions of
cycling, jogging or building sand
castles on its 23 miles of sparkling,
white sand beaches, the area offers
many more ways for families to have
fun. Here are just a few suggestions:

• The new Marine Science
Center houses bird and sea turtle
rehabilitation facilities, educa-
tional displays and a nature trail
system.

• Adventure Landing Water-
park and Entertainment Center
features a 17,000 square foot wave
pool, numerous waterslides, mini-
ature golf and a go-kart track.

• A year-round motorsports
attraction, Daytona USA offers a
combination of high-tech, hands-
on excitement and a fascinating
historical perspective. Guests can
change tires in a timed pit stop
competition, design and video test
their own cars and broadcast a
famous race finish.

• The Museum of Arts and
Sciences is home to a 13 foot-tall
130,000-year-old Giant Ground
Sloth, considered to be one of the
finest specimens of its kind in
North America. The museum,
also known for multi-cultural
exhibits, features modern Cuban
art, Ashante gold from Africa,
and an anthology of the history of
Coca-Cola.

• For maritime lovers, the
Daytona Beach area has one of
Florida’s finest nautical museums
at Ponce de Leon Inlet Light-
house. Rare keepers’ dwellings,
maritime artifacts and educa-
tional exhibits are all located on
the grounds that surround
Florida’s tallest lighthouse, which
stands 175 feet tall. The 203-step
hike to the top of the historic bea-

con rewards c l imbers with a
panoramic view of the area.

• The adventurous family may
want to cruise the waters of the
Intracoastal Waterway, known
locally as the Halifax River,
aboard one of the area’s popular
riverboat tours.

• Kids can sun, splash and
beat the heat at Sunsplash Park.
The oceanfront park’s playground
and interactive water fountain
have made it a popular hot spot
for kids.

• No child’s visit to the Day-
tona Beach area would be com-
plete without taking the free tour
of Angell and Phelps Chocolate
Factory. Here children can learn
how chocolate and Angell and
Phelps’ other delicious candies are
made.

To receive a free Daytona
Beach area Visitors Guide detail-
ing the variety of accommodations
available, as well as dining and
shopping options and attraction
information, call the Daytona
Beach Area Convention and Visi-
tors Bureau at 1-800-854-1234 or
visit www.daytonabeach.com.

Family Fun Can Be Child’s Play At One Florida Beach 

Sparkling beaches and histori-
cal and cultural diversions are
just a few of the delights for fami-
lies in the Daytona Beach area.

(NAPSA)—Each year, more
than 30,000 children and adults
are diagnosed with leukemia and
other diseases for which a stem
cell transplant may be the only
cure. Only 30 percent of these
people will find matching donors
within their families. The others
will look to the National Marrow
Donor Program Registry for a
potential life-saving match. At
any given time, 3,000 patients are
searching the donor registry for a
potentially life-saving stem cell
donor. For more information on
registering, call 1-800-MARROW-
2 or visit www.marrow.org. 

Colonial Williamsburg, the
largest living history museum in
the United States, is currently
celebrating the 75th anniversary
of the city’s restoration. There
travelers have a chance to step
back in time to 1774 and interact
with America’s founding fathers,
including Thomas Jefferson,
Patrick Henry and George Wash-
ington. In doing so, visitors can
learn first-hand how and why
these patriots and other Virginia
colonists unified a nation, and
demanded their independence
from England. Colonial Williams-
burg is located just 150 miles
south of Washington, D.C., off

Interstate 64. For more informa-
tion or reservations, call toll-free
(800) HISTORY or visit the Web
site at www.colonialwilliams
burg.org.

As arthritis surges to epidemic
proportions, the Arthritis Founda-
tion is fighting back with the
Arthritis WalkSM, a new nationwide
team walk event to raise aware-
ness and funds. The event kicks
off National Arthritis Month in
nearly 50 cities across the U.S. in
May 2002. The walk is sponsored
by Aleve; Osteo Bi-Flex®, a dietary
supplement for joint health;and
Prevention magazine. For more
information about the Arthritis
Walk and to register, call the
Arthritis Foundation at (800) 960-
7682 or visit www.arthritis.org.
For a free brochure about walking
and arthritis, call (800) 283-7800
or visit www.arthritis.org.

The Association For Manu-
facturing Technology (AMT)
at www.AMTonline.org.
Ulead DVD PictureShow Imaging
Suite at www.ulead.com. 
The Mosquito Magnet™ Liberty
at www.mosquitomagnet.com.
National Take Your Teddy Bear
to Work Day at www.enesco.
com.
ITB Therapy (Intrathecal
Baclofen Therapy) information
at www.spasticity.com.

Check Out
These Web Sites:

***
When we are planning for pos-
terity, we ought to remember
that virtue is not hereditary.

—Thomas Paine
***

***
Everyone is perfectly willing to
learn from unpleasant experi-
ences, if only the damage of the
first lesson could be repaired.

—G.C. Lichtenberg
***




