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(NAPSA)—When Blaize Tubaugh
was 13 months old, she was taking
a bath with her two-year-old sister
who accidentally turned on the hot
water. Her sister was big enough to
get out of the tub when the water
got too hot, but little Blaize was not
as lucky. 

Blaize received third-degree
scald burns on 82 percent of her
tiny body. The water was later
determined to have reached about
167º F. When she was lifted out of
the water, her skin literally came
off her body.

Within a day of being rushed to
a local hospital, Blaize was taken
to the Cincinnati Shriners Hospi-
tal on a jet. Blaize’s chance of sur-
vival at that time was so slim
that, according to hospital staff
members, the referring hospital
called and asked why the physi-
cians at Shriners Hospital didn’t
call to notify them when Blaize
died. They were stunned to learn
that she had survived and been
released.

It became very evident over the
next couple of weeks why Blaize
survived…she is a fighter. “Her
positive attitude, along with the
environment at Shriners Hospi-
tals and the unbelievable medical
care she received, saved her life,”
said Blaize’s mother, Betty.

For six months, Blaize was in the
constant care of the physicians and
staff at Shriners, and her mom
stayed at the hospital in the Family
Room. “It was heartbreaking to see
my little girl in so much pain,” said
Betty. “A nurse at Shriners named
Lynn was my rock. If it wasn’t for
her care and understanding I don’t
know if I could have made it through,
and Blaize was counting on me.
Thank God for the staff at Shriners
Hospitals.”

When Blaize was finally able to
go home, Betty spent most of each
day helping her little girl with
therapy three times a day, and
taking a cab with Blaize to the
hospital two times per day. This
schedule lasted about 9 months.
In fact, Betty couldn’t work for an
entire two years after Blaize ’s

accident because of the attention
and therapy she required.

“Every time I did therapy on
Blaize I cried because she was cry-
ing from the pain it caused her. I
had to keep telling myself that I
was helping her to get better,”
Betty recalled. “Five years later,
we still have to do therapy with
Blaize, but now her older brothers
and sisters can help. To this day
she starts crying when she knows
it’s time to take a bath.”

As a result of the antibiotics
Blaize had to take to prevent infec-
tion, she suffered a partial hearing
loss and now wears a hearing aid.
She is a happy, outgoing six-year-
old kindergartener who spends
half her day in a mainstream class
and the other half in a class for
hearing impaired children.

When she started kinder-
garten, Lori Anderson, a teacher
at Shriners Hospital in Cincin-
nati, went to school to help edu-
cate the other children in her
classes about Blaize’s appearance.
According to her mom, Blaize was
very cooperative and once the kids
touched her scars, they felt better
and weren’t afraid anymore.

Although Blaize has undergone
several procedures and skin
grafts, she still has several more
to go. She will be in the care of
Shriners Hospitals for many years
to come.

LITTLE BLAIZE SURVIVES SEVERE SCALD BURN

It became evident over the next
couple of weeks why Blaize 
survived. She is a fighter.

Putting The Heat On
Sidewalks
by Joe Althouse

(NAPSA)—There are many dif-
ferent brands of ice melters on the
market, making confusing and

sometimes even mis-
leading claims. How
can you tell which
products work best?

All deicers form a
liquid brine which
dissolves snow and
ice on contact. Virtu-
ally all of them are

made from just five materials—
calcium chloride, sodium chloride
(rock salt), magnesium chloride,
potassium chloride, urea, or
blends of these materials. Impor-
tant performance differences exist
between these materials.

Calcium chloride pellets work
fastest at all temperatures because
they give off heat as they melt
snow and ice. Rock salt, potassium
chloride and urea must draw heat
from the surroundings, which
reduces the effectiveness of these
products when temperatures fall
into the mid-to-low 20s.

Calcium chloride pellets contain
nearly twice as much active, ice-
melting ingredient as magnesium
chloride pellets. Magnesium chlo-
ride pellets are actually magne-
sium chloride hexahydrate, which
is 50 percent water by weight.
Some people think magnesium
chloride deicer is effective at the
same application rate as calcium
chloride; however, in reality, mag-
nesium chloride pellets can only
melt about half as much snow and
ice as calcium chloride pellets.

By checking the ingredients on
the package, users can verify that
they are getting a deicer material
that performs best.

For more information on deicer
differences, visit www.peladow.com.

Mr. Althouse is a Technical Ser-
vice Specialist for The Dow Chemi-
cal Company.

Joe Althouse

by Richard Berman
(NAPSA)—If you need a plum-

ber, an electrician, or someone to
paint your house, what is the first
thing you do?

If you don’t personally know
any of these specialists, chances

are you will ask
s o m e o n e  y o u
trust for a rec-
ommendation.
B u t  w h e n  i t
comes to insur-
ance, that may
not be as simple
as it seems.
Your neighbor,

Joe, might think he is happy with
his insurance, but actually know
very little about what’s really in
his policy or how his company will
respond in an emergency.

Or you may decide to shop
solely on price, figuring all insur-
ance is the same. The problem
with this approach is that you
may not know if you made a bad
decision until you really need your
insurance company to stand be-
hind you.

The practical solution, of course,
is to get references for insurance
coverage as you would for any other
service or investment.

If reliable personal references
are not available, why not check
credible published references avail-
able in the library or on the Inter-
net? For example, check to see
which is the highest rated company
in consumer magazines, such as
Consumer Reports...and which com-
panies have won major industry
awards such as the J.D. Power
Award for Highest Customer Satis-
faction (www.jdpower.com).

Once you have narrowed your
decision, insurance experts say
there are many other factors you
should take into account.

1. Does the company offer you
the most appropriate insurance...
or the most expensive version?

2. What is the company’s poli-
cyholder retention rate? The good
companies will tell you. It’s obvi-

ously a good sign if people keep
renewing their policies. Some
industry-leading companies, like
Amica Insurance (Lincoln, Rhode
Island), have a retention rate as
high as 95 percent.

3. Who owns the company? A
mutual insurance company, for
example, is owned by its policy-
holders...not by stockholders. The
incentive then, is to please the
policyholder every time.

4. Does the company help you
“manage” an emergency? Your
insurance company may provide
needed funds, but do they go the
extra mile for you in an emer-
gency situation? That might mean
expediting funds, recommending
reliable contractors, and so on.
Quality service should be a part of
the approach you expect.

5. If an insurance company is
rigorous in questioning you as a
prospective policyholder, that’s a
good sign. Being thorough helps
you to understand your risks and
how best to cover them, so when it
comes time to make a claim, you’ll
be covered.

6. How knowledgeable is the
agent on the phone? If the first
company representative you en-
counter can’t answer your ques-
tions, imagine how difficult it will
be to collect on a claim.

7. What is the ratio of employ-
ees to claims? An insurance com-
pany that cares about its policy-
holders will have hired enough
efficient representatives to answer
your calls promptly. If you are left
listening to a recording at great
length—obviously that’s a bad sign.

In short, the choice of an insur-
ance company comes down to a
commonsense decision. The bottom
line is, do your homework. In the
long run, it will more than pay for
itself in savings and peace of mind.

Richard Berman is a writer
specializing in insurance issues.
He consulted with Amica Insur-
ance (1-800-24-Amica) regarding
information and content for this
column.

Price Is Not Always The First Issue

(NAPSA)—A type of fraud
known as curbstoning involves
individuals—posing as private
sellers—who are dealing in multi-
ple vehicles without a license,
which is illegal in most states.
These scam artists frequently sell
vehicles reputable dealers won’t
touch because of hidden problems
that affect both the vehicle’s safety
and resale value. A consumer ’s
best protection against curbstoned
vehicles is to purchase from a rep-
utable dealer. Dealers who use a
vehicle history service like Car-
fax.com to screen vehicles keep
questionable vehicles off their lots
and away from customers. 

With more than 100 million
people shopping online these
days—and $9 to $11 billion spent
on the Internet during the holiday
season, VeriSign, a leading Inter-
net company, has come up with
some rules to follow when brows-
ing the digital aisles. Look for the
lock. If you don’t see a solid pad-
lock, be aware that information to
and from the site is not encrypted.
See the sign. To identify compa-
nies that are real businesses, look

for and click on the VeriSign
Secure Site Seal for authentica-
tion. You have a greater likelihood
of recouping money or goods when
you use a credit card rather than
a personal check or money order.
To learn more about safely surfing
the Net, visit the Web site at
www.verisign.com.

With return airfares starting
below $1,000 and air and accom-
modation packages starting below
$2,000, it’s possible to experience
the wonders Down Under for less.
Visit Australia’s official tourism
Web site, www.australia. com for
the best deals and tips on making
your dream Australian vacation a
reality.

(NAPSA)—President Abraham
Lincoln had Civil War veterans in
mind in his 1865 second inaugural
address when he promised “to bind
up the nation’s wounds, to care for
him who shall have borne the bat-
tle and for his widow and his
orphan.” His pledge to serve Civil
War widows has extended into the
21st Century. Today’s U.S. Depart-
ment of Veterans Affairs (VA)
embraces Lincoln’s pledge as its
mission statement on a plaque at
the entrance to its Washington,
D.C. headquarters. Its care for wid-
ows—and widowers—takes form in
a variety of services, including pay-
ments to more than a half-million
survivors of wartime veterans.
More information about benefits for
veterans’ survivors, including a pro-
gram for low-income survivors of
wartime veterans is available at
http://www.va.gov or call VA toll-
free at 1-800-827-1000.

Do-it-yourself experts report
that for the light duty user or
home hobbyist, a light welder
such as the Millermatic 135 is rec-
ommended. It provides 30 to 135
amps, weighs just 69 pounds and
plugs into any household 115 volt,
20 amp receptacle. For welding
thicker materials, the 80 lb

Millermatic 175 uses 230 volt
input power and delivers a maxi-
mum output of 175 amps. Miller,
the company that manufactures
both of these welders, is a leading
worldwide manufacturer of arc
welding equipment. Its Web site,
www.MillerWelds.com, lets visit-
ors browse through its products. 

Mothers Against Drunk Dri-
ving and Saturn teamed up for
the 15th anniversary of the Tie
One On For Safety campaign in
which people tied a red MADD
ribbon or affixed a window decal
to their automobile as a pledge to
drive safe and sober during the
holiday season. For more informa-
tion, a free copy of MADD’s Safe
Party Guide or to make a dona-
tion, call MADD at 1-800-GET
MADD or visit www.madd.org.

(NAPSA)—According to Mau-
reen Sullivan, a career consultant
with Drake Beam Morin (DBM)
and author of E-Speak: Every-
thing You Need to Know Before

You Hit the Send Button, when
submitting a resume by mail,
remember to include a personal-
ized cover letter within the body
of your e-mail. The letter will
interject a personal touch and
may help set you apart from other
applicants. More tips may be
found in her book, which is avail-
able from DBM Publishing at
1-800-345-5627.


