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(NAPSA)—Accessorizing once
meant adding a few traditional
items such as a belt, handbag or a
piece of jewelry to your wardrobe.
This year, however, accessorizing
has reached new heights. The
premise is really quite easy—just
add one fashionable accessory to
everything you do. 

Most importantly, remember
that whether it is music, art, food
or wine, always add your own
unique element of style. Consider
these tips from the fashion for-
ward Italian makers of Ecco
Domani 2000 Chianti to help you
indulge in stylish accessorizing:

• The Art Of Elite Enter-
taining. To host a stylish soirée,
choose a theme to serve as a guide
for invites, attire, decorations and
food. Be sure the theme you
choose reflects your accessorized
lifestyle. Because Chianti is a
fresh, well-structured wine, it can
make an ideal complement to
many types of pastas, hors d’oeu-
vres and red or white meats. A
bottle of wine, wrapped neatly in
a fine cloth, also makes an excel-
lent gift for most any host.

• Master the Must-Haves.
Know the basic clothing and
accessory trends and wear them
with confidence. This season, the
fashion-conscious are raving
about long earrings, fishnet stock-
ings, shimmer makeup and any-
thing adorned with graffiti or
studs. These accessories are mak-
ing significant statements while
the cool behind the color palette is
dark reds, smoky purples and
deep mauve.

• Dine Out On This. The lat-
est rage in cuisine is adding ethnic
spices to tried and true American
dishes, including wasabi mashed
potatoes, ginger chicken, and cur-
ried rice. While adding flair to fare
is an important step in accessoriz-
ing your life, nothing says more
about you than your choice in din-
ing partners—be sure the company
you keep is an accessory to fun.

• Make Some Delicious
Discoveries! Trendsetters love

nothing more than finding a new
treasure that will bring unique
style to their l ives.  Whether
unearthing a new night club, the
latest in furniture design, a new
artist or sipping an emerging
wine, discovering hidden trea-
sures is always a pleasure. Ecco
Domani’s newly-introduced Chi-
anti 2000 is an exquisite find—
plus the sleek design of the bot-
tle is sure to leave a lasting
impression.

• Picture Perfect. Every chic
home boasts elements of art.
Whether delicate prints or bold
postmodern sculpture, each piece
should be carefully chosen to
reflect the personality or mood of
its stylish owner. Add some flair to
your décor by showcasing snap-
shots of your ever-changing life-
style. Using a special frame, peri-
odically feature a different photo
to reflect your current mood or
phase. Arrange your space to
allow this personally unique piece
to be the focal point of your décor.
Whether it’s a color photo of your
latest vacation or a black and
white photo of your childhood
home, your art will be an original!

Accessorizing encompasses
much more than bags and belts.
It’s about bringing style to your
entire lifestyle!

Emphasizing The Style In Lifestyle

The right accessories can add
style to your lifestyle.

Layoff Recovery: Affordable
Health Insurance

(NAPSA)—Learning more about
healthcare options could save a sig-
nificant amount of money for peo-
ple who are out of work.

More than 400,000 Americans
received layoff notices in recent
months. Many of these workers
are naturally concerned about cov-
ering insurance premiums.

The COBRA program ensures
access to health insurance when
an employee has been let go, but
that can translate into a lot of
cash out-of-pocket. 

David Martin, a software sales-
man in San Diego, lost his job in
August. COBRA would have cost
him $860 a month to cover him,
his wife and three children.

“Spending more than $10,000 a
year out-of-pocket for health
insurance was mind-boggling, par-
ticularly when I was unem-
ployed,” Martin said.

Martin went online to investi-
gate his options. By logging on to
eHealthInsurance, he was able to
research, price and purchase a
comprehensive plan for his family
for $90 a month, a savings of $770
per month from the COBRA plan.

“Each person eligible for COBRA
should explore its cost and benefits,
and compare that with health insur-
ance plans online,” said Gary Lauer,
CEO of eHealthInsurance.com.

M a r k e t p l a c e s  l i k e  w w w.
eHealthInsurance.com offer an
easy process at no charge for indi-
viduals to research, price, com-
pare and purchase plans from the
nation’s leading health insurance
companies.

Many consumers have found
and purchased affordable, com-
prehensive insurance by using
online resources l ike www.
ehealthinsurance.com.

Dave Lundell, Yahoo! Autos
(NAPSA)—Safety is a number

one concern for those traveling to
spend time with friends and fam-
ily in the coming months. As more
people are hitting the roadways
instead of airways this year, main-
taining and winterproofing cars,
as well as buying the safest, most
reliable cars has become ever
more critical.

Safety is Top of Mind 
Among Buyers

According to an ongoing Yahoo!
Autos poll, 82 percent of con-
sumers are questioning their cur-
rent cars and considering buying
a new or used car this winter.
During the winter season, style,
speed and accessories are less
vital to consumers when making
purchasing decisions. Although
the appearance of a car is indeed
important, safety, reliability and
price are the key factors that
influence consumers ’ buying
choices this season. In fact, 54
percent out of nearly 3,600
respondents from the poll stated
that safety, reliability and price
were the most important factors
affecting their car purchasing
decisions.

For consumers considering
safety and durability over other
features for the first time, the
Internet can offer valuable re-
sources. Automotive Web sites can
arm consumers with essential
research tools to help them make
well-informed purchasing deci-
sions and negotiate with dealers.
Consumers can find everything
from Consumer Reports safety
information to vehicle pricing to
financing options. All of this
research and information helps
consumers feel more comfortable
when negotiating and making the
best decision for their needs.

Car Maintenance is Critical
Drivers, young and old, hitting

the road this winter, must take pre-
cautions to ensure safe road travel.
Inclement weather and slippery
roads can make travel tricky, so it
is important to learn and practice
proper auto maintenance. To pre-
pare for an upcoming trip, drivers
should always carefully plan their
route in advance to avoid wrong

turns and lost hours. It’s also wise
to check online sources, television
reports and the radio to gain infor-
mation on weather and road condi-
tions. In case of inclement weather,
drivers need to make sure to have
all the emergency equipment avail-
able, such as snow chains, cell
phones, flairs and flashlights.

Being prepared also requires
regular upkeep, on-schedule main-
tenance and servicing that aug-
ment safety and durability. Many
automotive Web sites like Yahoo!
Autos (http://autos.yahoo.com)
offer personalized services to help
drivers flag and solve mechanical
problems. Before packing up the
family for a holiday road trip, it is
important to conduct the six-step
maintenance check: oil change,
tire pressure, brakes, windshield
wipers, headlights and defrosters.
Drivers who may find themselves
caught in the snow this winter
should be sure to get snow tires put
on their car well in advance so they
aren’t left in a blizzard.

For many this year, auto travel
is the sole means of transportation.
More than ever before, it’s essential
for drivers to familiarize them-
selves with online automotive
resources that can help them make
educated buying and car mainte-
nance decisions. With the help of
the Internet and regular auto
maintenance, Americans can rest
assured knowing that their cars are
in good shape for safe road trips
and focus on what really matters—
family and friends.

Safety Tips For Winter Travel

Know before you go: online
research can help you feel safe
and secure about your car and
your travels.

(NAPSA)—Imagine having
hundreds of cosmetics at your fin-
gertips and experimenting with
the hottest makeup looks in the
privacy of your own home—before
you go to the store. 

A new feature on a Web site lets
users do just that. The cosmetic
site helps consumers find the right
shades, colors and products and
lets them try makeup online
before they buy.

The pioneering feature on 
maybelline.com, called Maybelline
Makeup Studio, helps transform
every woman who owns a PC into
her own makeup artist. May-
belline is the first American mass
market company to give women
this unique opportunity prior to
purchase.

You don’t have to be a super-
savvy PC-surfer to get the most
out of this site. Just click on the
Maybelline Makeup Studio. Regis-
ter online and follow the easy
instructions to download the free
Makeup Studio plug-in. 

Now you’re set to upload your
own digital color head shot. If you
don’t have the capabilities, not to
worry! Maybelline Makeup Studio
features a Model Gallery where
you can select a model with simi-
lar skin tone, eye color and hair
shade to your own. 

With a click of the mouse, you
can see how fabulous you’d look in
a featured seasonal collection such
as Snow Bunnies or in the Smooth
Result line. 

In a few clicks you can also cre-
ate your own signature daytime
and dramatic nighttime looks,
using the complete line of face,
eye, lip and nail products. No mat-
ter which look you choose, you’ll
find illustrated tips from makeup
experts that explain how you can
achieve more flattering effects
with a selected product.

Once you’ve finalized the look
you want, you can print a copy or
save the image to your hard drive.
You can also print out a shopping
list of the products and shades
you need to achieve it. Users can
even e-mail their new looks to
friends. This helps make makeup
easy and accessible. 

For more information,  v is i t
www.maybelline.com.

Try Your Makeup Online Before You Buy

Before After

(NAPSA)—A growing number
of Americans have found there’s
no place like home for working,
running errands and shopping, as
well as entertainment. 

New technologies and Internet
services have made it easier for
people to stay home and still be
productive. The number of people
who telecommute to work has
risen steadily since 1980. In-home
conveniences such as pay-per-view
and delivery services have become
commonplace in many American
houses, and the number of house-
holds that shop online is estimated
to be more than 46 million.

Analysts refer to the stay-at-
home trend as “cocooning”—a
phrase originally coined in 1981 by
trend-forecaster Faith Popcorn to
describe American spending habits
and behavior.

Popcorn says the availability of
technologies such as Internet shop-
ping and home entertainment
products play a “very big part” in
cocooning. 

Tech-savvy cocooners are stay-
ing home and watching and play-
ing with their electronic equip-
ment or using the Internet to buy
more. Sites such as 800.com,
which sells more than 300,000

electronic products, movies and
music in more than 100 cate-
gories, help to make that possible.

Users can visit the site and
shop around or “chat” with prod-
uct specialists or fellow shoppers. 

The site provides in-depth sup-
port before, during and after pur-
chases are made, offering decision-
making tools such as side-by-side
product comparisons, interactive
wizards and accessory matchers.
For many items, the site’s trained
specialists even make follow-up
contact with cocooning consumers
to offer extra assistance.

For more information, visit
800.com or call  800-ELEC-
TRONICS.

Increasing The Convenience Of Your Home

Shopping at home is just one
of the ways people are cocooning.

OF TRENDS

Nature Made Triple Flex at
www.naturemade.com.
The Land O’Lakes Holiday Bake-
line at www.landolakes.com.
Imported GranGala Triple
Orange Liqueur at www.gran
gala. com.
The Georgia-Pacific Health
Smart Institute at www.gphealth
smart.com.
Ryobi at www.ryobitools.com.
The American Osteopathic Asso-
ciation at www.aoa-net.org. 
UNICEF at www.unicefusa.org.

Check Out
These Web Sites:

***
You can’t hope to be lucky.
You have to prepare to be
lucky.

—Timothy Dowd
***




