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A Toolkit With Money-Saving
Ideas For Business

(NAPS)—As gas prices con-
tinue to climb, commuters are
looking for more affordable op-
tions for getting to work. Accord-
ing to the Community Transpor-
tation Association of America
(CTAA), some employees are get-
ting a helping hand through tran-
sit and vanpool programs sup-
ported by their employers.

To help build a simple, cost-
effective transportation program
that’s good for their employees
and their businesses, companies
can use the Transportation to
Work Toolkit for the Business

Community, an online resource
from CTAA. The Toolkit provides
information on topics such as tax
incentives, ridesharing, green
transportation and supporting
employees with specialized transit
needs.

Says Janet Kavinoky, Execu-
tive Director of Transportation &
Infrastructure at the U.S. Cham-
ber of Commerce, “Businesses
large and small know that their
employees are most productive
when they have safe, reliable and
convenient transportation options.
By taking advantage of this
toolkit, employers are not only
helping their workers, but also
their own bottom lines.”

For more information, visit
www.ctaa.org/transportation_to_
work.

Happier commuters make happier
employees, some businesses are
discovering.

(NAPS)—Face it, the more
your business is visited on Face-
book and other social media, the
better off your bottom line is
likely to be.

For small businesses and orga-
nizations that wonder how to
grow both their number of Face-
book fans and their e-mail list, a
pet food manufacturer that’s pas-
sionate about making dog food
and treats that are healthy and
fun can be a great example.

The company, Dingo, offered
customers a coupon if they both
liked the Dingo Facebook page
and joined the company’s mailing
list. To make it easy for fans to
sign up without having to leave
Facebook, Dingo added Constant
Contact’s Join My Mailing List
application to its Facebook page.

The company took it a step fur-
ther by making the deal contin-
gent on its Facebook page getting
5,000 “likes.” By adding the goal,
the dog food company encouraged
coupon seekers to tell their friends
and share the deal with their own
social connections. Once the 5,000
number was reached, the coupon

would be e-mailed to customers.
The program worked fantasti-

cally. The Facebook Page went
from a mere 330 “Likes” to well
over 5,000 in just three days, with
roughly half of that number
attributed to new customers.

People are visiting the Face-
book Page for more than the one
coupon. The company offers other
coupons and deals on both Face-
book and in e-mails, a tactic that
keeps fans checking in and mak-
ing purchases regularly.

Other steps Constant Contact
recommends for social media
include:

• In all your e-mails, add links
to each of your social media profiles.

• On Twitter, promote your list
by teasing your pending campaign
and adding a link to your e-mail
sign-up form.

• Link to an archived copy of
your newsletter.

For more information on how
you may be able to better lever-
age social media and e-mail mar-
keting in your business, visit
www.constantcontact.com/social
media or call (866) 876-8464.

Be Well “Liked” On Social Media

More than 8,000 subscribers signed up for an e-mail list and sales
rose 22 percent when one company offered a coupon to customers
who “liked” it on Facebook.

(NAPS)—There’s hopeful news
for those fighting cancer. A record
number of medicines (887) to help
fight a variety of cancers are now
in clinical trials or awaiting Food
and Drug Administration (FDA)
approval for patient use.

According to a recent report
from the Pharmaceutical Research
and Manufacturers of America
(PhRMA), that’s well over double
the number in the pipeline just six
years ago, when there were fewer
than 400 medicines in develop-
ment for cancer.

One promising development,
said Garry Neil, M.D., corporate
vice president of science and tech-
nology at Johnson & Johnson, is
the increased understanding
about the many ways a tumor can
protect and feed itself by co-opting
the body’s own mechanisms.

Other new developments in
cancer research include a better
understanding of the key role that
cancer stem cells play in resis-
tance to chemotherapy, and the
interplay between cancer cells and
the supporting tissue that sur-
rounds them, said Scott Waldman,
M.D., Ph.D., of the Kimmel Can-
cer Center. Biomarkers, Waldman
added, are increasing researchers’
ability to predict and to under-
stand the body’s response to new
therapies.

Dr. Waldman was recognized
this year by the PhRMA Founda-
tion for his breakthrough work on
colorectal cancer. He and Dr. Neil
also pointed to advanced gene
sequencing that is revealing the
genetic basis of cancer and lead-
ing to opportunities for personal-
ized medicine.

Combination therapies, which
were so successful in fighting

HIV/AIDS, also represent an
important step in cancer treat-
ment, said Dr. Neil. Regulatory
agencies, he added, are recogniz-
ing the need to simplify the test-
ing of multiple medicines in devel-
opment in order to realize this
potential breakthrough.

“Unprecedented insights into
how cancer cells develop, grow
and spread are providing new tar-
gets and new ways of attacking
the disease,” said John J. Castel-
lani, PhRMA’s president and
CEO. “Rapidly advancing tech-
nologies and the commitment of
researchers to following new clues
are providing hope.”

Asked where we now stand in
the battle against cancer, Dr. Neil
said, “We are hopefully moving to
the beginning of the end for many
cancers.”

The Pharmaceutical Research
and Manufacturers of America rep-
resents the country’s leading phar-
maceutical research and biotech-
nology companies. To learn more,
visit www.PhRMA.org.

New Cancer Medicines Offer A Prescription For Hope

Experts believe that rapidly
advancing technologies and the
commitment of researchers to
following new clues are providing
hope for those fighting cancer.

(NAPS)—Many families are
digging deeper to invest in what
they value most: a college degree.
A number of them are taking
practical steps to reduce costs
associated with college, and more
than two-thirds of parents and
students strongly agree that a col-
lege degree is more important now
than ever. To make the invest-
ment possible, families often
count on student loans.

Those are just some of the key
findings of a recent survey con-
ducted by the nation’s No. 1 finan-
cial services company specializing
in education—Sallie Mae. To help
families successfully repay their
student loans, it offers the follow-
ing tips:

•Borrow only what you
need. Remember, every dollar you
don’t borrow is a dollar—plus
interest—you don’t need to repay.

•Make in-school payments.
Choose a loan that encourages you
to make in-school payments to
help minimize interest expense.
For example, Sallie Mae offers
three in-school payment options
for college students: interest-only
each month, simple $25 pay-
ments, or no-minimum-monthly-
payment deferred option. Learn
more at www.salliemae.com/
choosesmart.

•Pay extra whenever you
can. Add $20, $50 or $100 to
every monthly payment that you
can while in school and after grad-
uation. When you receive a finan-
cial gift, put what you can toward
your loan. If you get a raise, in-
crease your monthly payments.

•Budget for success. As a stu-
dent or a young professional, keep
track of your spending and saving.
You’ll be more motivated to control
the money coming in and going out.

•Use deferment and for-
bearance appropriately. You
may be able to postpone your pay-
ments for a short period of time if
you’re facing financial challenges,
but only do so as a last resort since
it can wind up costing you more.
As soon as you can, catch up.

•Deduct the interest from
your taxes if you can. At tax
time, check whether you qualify to
deduct interest paid on your stu-
dent loans. Depending on your
income, you may be eligible for a
tax benefit on student loan inter-
est even if you don’t itemize other
deductions.

•Claim your rewards. Many
have found it pays to join Sallie
Mae’s Upromise rewards program.
By participating in the program,
they can earn extra money toward
paying off their loan.

Learn more at www.upromise.
com.

Tips On Managing Your Student Loans

Borrow only what you need.
Remember, every dollar you don’t
borrow is a dollar—plus inter-
est—you don’t need to repay.

(NAPS)—The Powerful-Strength
Line-Reducing Concentrate from
Kiehl’s Since 1851 has been clini-
cally proven to reduce the appear-
ance of wrinkles and fine lines
while improving skin texture and
radiance. For more information,
visit www.Kiehls.com.

* * *
A reverse mortgage can be used

to supplement a monthly income,
help you avoid taking Social Secu-
rity too early or make mortgage
payments. Now the federal gov-
ernment has introduced the
HECM Saver—a reverse mort-
gage with fewer fees. To learn
more, call 1 (800) MET-LIFE.

* * *
You can share interesting arti-

cles you find with your Facebook
groups. Whenever you see the
Send button on a website, click on
it to share content back to your
Facebook or individual friends.

* * *
Those who want to share their

affection for the one-of-a-kind frozen
confection called a Drumstick can
connect with other fans via the
Internet on Facebook. There, they
can get news and access to exclusive
offers. Learn more at www.facebook.
com/ drumstick.

* * *
Disney Studios offers an action

adventure game bringing to life the
“Pirates of the Caribbean” world
and all its colorful characters in
LEGO brick form and the humor-
ous and quirky LEGO video games
style. Learn more and see scenes
from the game at www.disneyinter
activestudios.com.

* * *
A survey was conducted by

Eversave, a company offering
daily deals called “Saves,” to bet-
ter understand the effect of social
networking on deals. Results indi-
cate that women have little toler-
ance for friends who like to brag
or overshare.

***
Those who think it is permissible
to tell white lies soon grow color-
blind.

—Austin O’Malley
***

***
A truth that’s told with bad intent
beats all the lies you can invent.

—William Blake
***

***
The least initial deviation from
the truth is multiplied later a
thousandfold.

—Aristotle
***

***
The most dangerous untruths are
truths moderately distorted.
—Georg Christoph Lichtenberg

***

***
With lies you may get ahead in
the world—but you can never go
back.

—Russian Proverb
***




