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(NAPSA)—In light of tougher
federal fuel economy and emis-
sions standards, automotive engi-
neers have found what may be a
surprising way to wring an extra
mile per gallon out of today’s vehi-
cles: proper lighting. 

“While current vehicle lighting
has many benefits, it’s also very
inefficient,” said David Hulick,
global product marketing man-
ager at OSRAM SYLVANIA for its
automotive LED systems division.
“The incandescent bulbs in today’s
automotive lighting applications
generate more heat than light,
requiring more electrical power.

“The vehicle’s gasoline engine
generates electricity, but it cannot
do so very efficiently,” added
Hulick. “The more energy needed,
the harder the engine has to work,
increasing fuel usage and green-
house gas emissions.”

Engineers are moving to
lights powered by light-emitting
diodes, or LEDs. Unlike incan-
descent bulbs, LEDs have no fila-
ment, so more of the electricity is
used to make light, not heat. An
LED can make the same amount
of light as an incandescent bulb
with 85 percent less energy.
LEDs are also free of contami-
nants such as mercury or cad-
mium and are designed to last a
vehicle’s lifetime. 

Many of today’s vehicles utilize
LED signal and tail lighting,
including the 2010 Ford Mustang.
The vehicle uses the OSRAM SYLVA-
NIA’s JOULE system, which incorpo-
rates LEDs into a form that
resembles a typical incandescent
bulb, making it easier to adapt
the new technology to current
vehicle design. 

The vehicle’s LED tail lamps
use 87 percent less electricity
than the incandescent counter-

parts. That’s an annual savings of
10.5 gallons of gasoline and 205
fewer pounds of CO2 emitted into
the atmosphere. “Multiply those
savings by the nearly 250 million
registered light-duty vehicles on
America’s roads and you can see
the impact that LED lighting
could have on helping to clean up
the environment,” said Hulick.

The automotive lighting could
play an even bigger role moving
forward as more hybrid-electric
and full-electric vehicles come to
market. A recent study by the
University of Michigan Trans-
portation Research Institute
(UMTRI) compared the power con-
sumption of an electric vehicle
equipped with all-incandescent
lighting to a vehicle equipped with
all-LED lighting. 

According to UMTRI, the in -
creased efficiency of LED lighting
has the potential to extend the
range of the electric vehicle by up
to 2 percent of the total distance
driven. That equates to as much
as one to two full battery charges
for the current generation of elec-
tric vehicles. 

To learn more about LED auto-
motive lighting, visit www.osram.
com.

Lighting Could Be New Key To Greener Vehicles

The 2010 Ford Mustang’s LED tail
lamps use 87 percent less energy
than standard bulb lamps.

Let Local Search
Work For You

(NAPSA)—Businesses looking
to attract local customers can use
local search, an inexpensive, tar-
geted form of online advertising
that can mean more leads and
customers for less money. 

One way is to sign up for online
listing services that offer flexibil-
ity and cost-effective marketing
to:

• Create a personalized land-
ing page, which can be instantly
updated as products and services
change.

• Build back links from the
local search engine to your Web
site to assist your search engine
marketing efforts.

• Cost effectively reach pros -
pective clients already searching
for your goods and services on the
Internet.

For a small monthly fee, some
of the local online advertising pro-
grams also guarantee that your
business’s listing will appear at
the top of the search results page
in a specified category and region
to gain higher visibility.

To improve your online market-
ing presence and ability to be
found by customers, you can use
advertising tools offered by local
search engines, such as Local.com.

To understand how these tools
can be used to achieve your goals,
visit www.local.com or call (888)
723-9271.

Local search is an inexpensive,
targeted form of online advertis-
ing that can mean more leads
and customers for less money.

(NAPSA)—Thirty million
Americans suffer from hearing
loss and too many of them cannot
afford the hearing aids that would
improve their job security and
their lives. 

Lack of health insurance cover-
age for essential hearing devices
and treatment poses significant
problems for people with hearing
loss. Hearing your best is critical
to succeeding in or re-entering
today’s challenging workforce. 

Excellent listening skills are
ranked high by employers as
desirable job attributes. Fully 73
percent of employers surveyed by
ACT, a leading college and work-
force planning organization,
ranked listening an “extremely
important” job skill.

With today’s down economy,
many boomers and seniors either
need to postpone retirement or
return to work. Sixty percent of
workers over the age of 60 are post-
poning retirement due to the
impact of the financial crisis on
their long-term savings, according
to a recent CareerBuilder/USA
Today national survey of employers. 

That’s why the Better Hearing
Institute works to pass the Hear-
ing Aid Tax Credit, H.R. 1646
and S. 1019. They provide a $500
tax credit per hearing aid once
every five years for adults and
dependents.
Four Reasons to Support the

Hearing Aid Tax Credit
• Loss of income. A study by

the Institute found that people
with untreated hearing loss lose
up to $23,000 a year in income
depending on degree of hearing
loss; that’s $122 billion a year.

• It’s good for taxpayers. Due
to underperformance on the job,
people with untreated hearing loss
contribute $18 billion less in federal
taxes then they could if they were
able to hear effectively on the job.

• Equal access to hearing
health care. Hearing aids are not
covered under Medicare or by insur-
ance programs. The overwhelming
majority of hearing aids are paid for
entirely by the patient. Two out of
three adults with hearing loss cite
financial constraints as a core rea-
son they do not use hearing aids.
Thirty-six percent of individuals
with hearing loss have incomes of
less than $30,000 per year. 

• Staying competitive in a
tough economy. With older peo-
ple staying in the workforce
longer, it is important that they
hear well on the job as well as
when they interview for jobs. In
this way, the likelihood of their
becoming a financial burden to
society is diminished. 

You can help and join the
cause. Visit www.hearingaidtax
credit.org to find out more about
this vital legislation and to let
Congress know that you want all
Americans to get a fair deal. Then
spread the word and ask your
family and friends to visit this
site. And visit frequently to advo-
cate on timely calls to action. 

Congress: Can You Hear Me?

Most medical insurance doesn’t
pay for hearing aids. New legisla-
tion aims to remedy this.

(NAPSA)—If yours is like a
growing number of families, it
seems there’s no place like home
for your next vacation. 

That’s the word from trend
watchers who say that more peo-
ple are opting to save some cash
by planning “staycations”—a
vacation during which, rather
than going away, people enjoy day
trips and weekend outings to local
destinations. In addition to being
easy on the wallet, the staycations
can be a fun way for families to
spend time together and check out
benefits right in their backyard.

For instance, BestofBoating.
com lifestyle editor Bill Trapman
expects staycationers to hit up
local lakes and marinas for some
affordable fun this year. He says
both the low cost of gas compared
to last season and the low cost of
boats have put owning one on par
with a single weeklong destina-
tion vacation. 

“In comparison to a five-day
theme park vacation for a family
of four that costs an average of
$3,100—including airfare, lodg-
ing, park passes, etc.—a family
can own a $35,000 runabout and
go boating every weekend during
the warm months for around $350
per month. That includes boat
payment, boat insurance and
fuel,” explains Trapman. 

Indeed, boating experts say
that on a day-by-day basis, boat-
ing with the family is less expen-
sive than a day at the ballpark.

Companies such as Yamaha
Motor Corporation, USA now build
fuel-efficient, virtually mainte-
nance-free family runabouts rang-
ing in length from 21 feet to 23
feet. Its premium yet affordable
boat line with industry-low operat-
ing costs has helped make it the
best-selling brand in its category.

If you plan to take your family
boating, remember to follow a few
safety tips, such as checking
weather reports and storing life
jackets. Also, today’s boats are rel-
atively simple to control, but you
might consider taking a quick
boating course. 

You can learn more at
www.yamaha-motor.com. 

Shipping Off On A “Staycation”

Experts say that on a day-to-day
basis, boating with the family is
less expensive than a day at the
ballpark. 

***
A journey of a thousand miles must begin with a single step.

—Lao Tzu 
***

***
For my part, I travel not to go anywhere, but to go. I travel for
travel’s sake. The great affair is to move.

— Robert Louis Stevenson
***

***
Twenty years from now you will be more disappointed by the
things that you didn’t do than by the ones you did do. So throw
off the bowlines. Sail away from the safe harbor. Catch the trade
winds in your sails. Explore. Dream. Discover.

—— Mark Twain 
***

***
Happiness is a positive cash flow.

—Fred Adler
***

Some of the more intriguing names that the Pilgrims gave to their
babies included Ashes, Dust, Earth, Delivery, Increase and Weep-not.

The first continuously operat-
ing laser was produced in the
United States in 1961.

The male guppy courts the
female, showing off its beauty
and grace by dancing around her
constantly.




