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(NAPSA)—Even in shaky eco-
nomic times, making just one sim-
ple change could save families
some serious dough: eating at
home more frequently.
Estimates from marketing

research company NPD Group put
the cost of eating out at roughly
three times what it would take to
make a similar meal at home.
Plus, eating at home as a family
isn’t just good for the pocketbook.
It’s proven to strengthen relation-
ships and is widely considered a
much healthier alternative to eat-
ing out.
But many people dread the

thought of not just cooking their
food, but coming up with appro-
priate recipes—and worse, actu-
ally shopping for ingredients.
That’s where a unique Web site
could help.
Called www.youvegotsupper.

com, it provides a fresh take on
family meal planning and can be
a great way for busy parents to
save time and effort as they cut
costs by cooking at home. The
free site helps people find recipes
and plan an entire week’s worth
of quick, healthy and tasty family
dinners—complete with an orga-
nized grocery list—in one simple
step.
Try this recipe from the site

and feed your family tonight for
under $3 a person:

Easy Enchiladas
Servings: 6

Prep Time: 10 minutes
Cook Time: 45 minutes

4 boneless chicken breasts
1⁄2 yellow onion, chopped

1⁄2 teaspoon cumin
2 cups salsa
3 tablespoons cream cheese,
softened

6 flour tortillas
1 bottle green taco sauce,
mild

2 cups Mexican cheese
blend, shredded

Boil chicken breasts for
about 15 minutes, let cool and
chunk.

Sauté onion in olive oil
until soft. Add cumin, salsa,
cream cheese and chicken.
Cook until cream cheese is
smooth.

Spoon chicken mixture in
flour tortillas and roll. Place
seam side down in a lightly
greased baking pan. Cover
with mild green taco sauce
and Mexican cheese.

Bake at 350 degrees for 30
minutes.

For more tips, information and
recipes, visit the Web site
www.youvegotsupper.com.

Cooking Up Some Savings
Quick Tips For Family Dinners

1. Plan Ahead—Once you have your
plan for the week and the food in the
fridge, you can quickly throw supper
together.
2. Make Enough for Leftovers—
Try to make double when the leftovers will
heat up or freeze nicely.
3. The Sure Thing—Write down a list of
favorite easy meals—such as tacos or
omelettes—that use ingredients you
usually have on hand.

(NAPSA)—For decades, when
men have messed up, they’ve been
banished to “the doghouse” by
their wives or girlfriends.
The tradition continues—only

now the doghouse is digital.
JCPenney is taking steps this holi-
day season to teach some old dogs
new tricks with www.BewareOf
TheDoghouse.com. In an effort to
put an end to thoughtless pre-
sents, BewareOfTheDoghouse.com
enables women to retrain their
guys in the fine art of gifting—in
this case, the gift of fine diamonds.
“Women love gifts that are

bright, shiny and beautiful,” said
Beryl Raff, executive vice presi-
dent, JCPenney Fine Jewelry.
“And guys, that means dia-
monds, not a vacuum cleaner.
You can’t go wrong with a Jour-
ney diamond pendant, a Past,
Present, Future three-stone ring
or the perennial favorite, dia-
mond solitaire earrings.”
Men can visit the Web site and

view an amusing film showing
them what life in the doghouse is
like. The “Learn How to Get Out
of the Doghouse” button will lead
them to valuable information
about how to stay in her good
graces this holiday season. A part-
nership with Facebook® Connect
will allow avenging females the
opportunity to put offending
friends in The Doghouse for all to
see. And if the gift-challenged guy
is just in need of a “tap on the
nose,” his lady can send him an

e-mail warning, giving him one
last chance to avoid the doghouse
this holiday season.
“‘Beware of the Doghouse’ is a

great example of how we continue
to use innovative ways to reach
our customers beyond our tradi-
tional marketing components,”
said Ruby Anik, senior vice presi-
dent of brand marketing at
JCPenney. “This fun and humor-
ous take on gift-giving allows us
to engage with a younger con-
sumer on their terms and is
another way we’re invit ing
them to celebrate the joy of giv-
ing with JCPenney this holiday
season.”
The Web site is active beginning

November 21 and will be welcom-
ing visitors (and smart doghouse
avoiders) until December 28. For
more information, visit www.
BewareOfTheDoghouse.com.

Avoiding the doghouse starts
with choosing the right gifts.

Avoid The Doghouse

(NAPSA)—As the economy
slows, Americans’ generosity has
reached record heights.
Charitable giving in the U.S.

exceeded $306 billion last year,
topping the $300 billion mark for
the first time in history, according
to Giving USA Foundation. But
people aren’t just donating money
to help others, they’re donating
their time and talents as well.
Here are a few inexpensive ways
you might make a difference in
your community:
1. Invite a friend or neighbor to

attend a school board meeting.
2. Organize a book drive.
3. Help a child open a bank

savings account.
4. Tutor at an adult literacy

program.
5. Contact a local health clinic

and offer to distribute flyers.
6. You might also help others

through your work. For instance,
Bank of America associates
recently volunteered at sites to help
hardworking individuals claim the
earned income tax credit on their
returns. The bank also expanded
its work with the United Way
Financial Stability Partnership,
increasing funding to $2 million.
IBM donated consulting assis-

tance valued at $660,000 to help
United Way develop a road map
for a unified national 2-1-1 sys-
tem, as well as a Disaster Evacua-
tion Registration Service. 2-1-1
connects callers with important
community services and volunteer
opportunities.
In addition, through their com-

pany’s Neighbor to Neighbor pro-
gram, UPS employees organize

food drives, work in soup kitchens
and mentor troubled youth. They
also help improve impoverished
communities across the U.S. and
around the world and volunteer
on nonprofit boards.
You might help the community

by shopping at certain stores, too.
JCPenney holds a “Day of Giving
Back,” when customers can pur-
chase a coupon for 20 percent off
merchandise and proceeds are
donated to after-school programs.
Additionally, Kellogg’s Special K

recently hosted a Celebrity Jeans
Auction that raised thousands for
United Way and informed women
about the Special K Challenge to
drop a jean size in two weeks.
You might even make a differ-

ence by watching TV. NBC created
an online campaign encouraging
fans of its show “The Office” to
make a difference in their commu-
nities. Also, “Today” show anchor
Ann Curry bungee jumped after
viewers donated $10,000 to
United Way and other causes.
For more ideas on how to give,

advocate and volunteer, visit
www.liveunited.org.

Finding InexpensiveWaysTo Give Back

There are a number of afford-
able , creat ive ways to help
communities.

Moving Into
Smaller Spaces
(NAPSA)—From convenience

and the environment to life
changes and the economy, there
are many reasons to leave a large
house for an urban loft or cozy
bungalow. Whatever the reason,
these steps for maximizing a move
to smaller spaces can help you
achieve a successful, stress-free
move:
• Assess your new space to

understand its physical limita-
tions. Measure each room and
determine what furniture will fit
and what will have to go. Take

photos and sketch a layout.
• Assess items by their value

and usefulness in your daily life.
If you don’t touch it daily, don’t
take it.
• Sort the remaining items into

categories such as gifts, long-term
storage, trash and donations. A
clutter-free home also “shows” bet-
ter to prospective buyers.
• Learn more about moving,

packing and storage solutions
at the Mayflower Transit Web
site, www.mayflower.com.

Host a “reverse housewarming”
party—list everything you need
to get rid of and invite friends,
family and neighbors over to
choose what they want.

(NAPSA)—In February, TV
stations will only broadcast with
digital signals. People who receive
TV through an antenna may lose
reception if they don’t take cer-
tain actions by the end of the
year. PBS offers resources to help
make the switch. Visit pbs.org/dtv
or call 1-888-CALL-FCC.

**  **  **
Wine expert David Mirassou,

sixth-generation member of Amer-
ica’s oldest winemaking family,
and David Katz, Napa Valley-
based chef, caterer and food and
wine pairing expert, provide tips
on how to throw a spectacular cel-
ebration without breaking the
bank at www.mirassou.com. 

**  **  **
Subaru of America donated

eight all-wheel drive cars to the
American Red Cross. In addition,
anyone who buys or leases a new
Subaru can select one of five char-
ities to receive a $250 donation
from the car company. More infor-
mation is at www.subaru.com. 

**  **  **
A recent study showed that

women who own a pair of dia-
mond stud earrings wear them,
on average, four times a week.
That works out to just $3.26 per
wear in the first year alone, and
just 33 cents per wear over 10
years.

**  **  **
A licensed professional can per-

form a routine check to ensure

your heating  system will perform
at peak efficiency, suggests Tom
Archer, home comfort expert at
Bryant Heating and Cooling Sys-
tems. To find a licensed HVAC
dealer, visit the dealer locator sec-
tion of www.bryant.com.

**  **  **
According to some experts,

nearly 50 percent of Americans
have less than optimal blood lev-
els of vitamin D. Is your family
getting enough of this very impor-
tant vitamin? Fortunately, a new
liquid vitamin D supplement from
Wellesse makes it easy—expe-
cially for those who don’t like to
swallow pills—to get vitamin D. 

**  **  **
In Ubisoft’s “Petz Sports” for

the Nintendo Wii, players adopt
and care for a dog. Dress up your
dog in more than 100 cute out-
fits, play fetch or jump rope with
your dog and train your dog to
compete in different sport-racing
activities. To learn more, visit
www.petz.com.

***
Egotism is the anesthetic that
dulls the pain of stupidity. 

—Frank Leahy
***

***
It is always the secure who are
humble. 

—Gilbert Keith Chesterton
***

***
In all that surrounds him the
egotist sees only the frame of
his own portrait.

—J. Petit-Senn
***

***
Some people are born on third
base and go through life think-
ing they hit a triple.

—Barry Switzer
***

***
When science discovers the cen-
ter of the universe, a lot of peo-
ple will be disappointed to find
they are not it.

—Bernard Baily
***




