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(NAPSA)—It has often been said
that “a man’s home is his castle.”
The same could easily be said for
any little princesses who happen to
be living at the palace as well. And
what better way for young royalty
to enjoy the full regal experience
than by inviting all the other
princesses in the land for a fairy-
tale sleepover party?
With a little preparation, in -

cluding decorations, food and
party-time entertainment, plus a
bit of imagination, you can create
a royal ball to make your young
princesses giggle with delight.
Consider these tips:

• Set a date and time.
Proper planning for your Princess
Party will make it a wonderful
success.

• Send invitations. Be sure to
include all the important details
when sending out your invitations,
including date, time and what to
wear. You can use pre printed invi-
tations or design your own with
the Sleeping Beauty fine writing
pen and stationery.

• Decorations. Create a ter-
rific look for your party with flow-
ers, balloons and streamers.
Choose royal colors of purple,
gold, pink and silver.

• Prepare the food. A
Princess Party should have proper
tea treats. Small tea sandwiches
can be cut into fun shapes, while
fresh fruit makes a colorful and
tasty treat.

• Set the table. Arrange an
enchanted table fit for a princess,
with proper place settings, a color-
ful tablecloth and napkins. Call

everyone to the table with a wave
of the magical Disney Princess
wand. This invites the Sleeping
Beauty Magical Wand Walking
Horse to walk, neigh and bow to
your guests.

• Games and activities.
Entertain your guests with fun
activities, such as:

�Slipper relay—Fill a box
with several pairs of shoes—all
styles and sizes. Divide up into
two teams; each team member
must find a pair, put the shoes on
and properly walk the red carpet
to rejoin their team.

�Crown toss—From a proper
distance, see if your guests can
toss their crowns onto the throne.

�Jewel hunt—Place a number
of treasures and trinkets around
the house or in the yard for your
guests to “hunt” for. Give each lit-
tle princess a purse or treasure

box to hold all her precious jewels
in.

�Enjoy a princess movie—The
timeless tale of Princess Aurora
has come home with the release of
the 50th Anniversary Platinum
Edition of “Sleeping Beauty” on
DVD and Blu-ray™. This new ver-
sion of the 1959 classic is a spec-
tacular widescreen event that will
transport viewers to a magical
kingdom filled with more ro -
mance, adventure and humor
than ever before. Its breathtaking
action sequences and extravagant
musical production numbers will
charm adults and children as they
chuckle at the antics of Flora,
Fauna and Merryweather (the
bubbly and bumbling fairy god-
mothers) and cheer the gallant
Prince Phillip in his quest to save
Princess Aurora.

�Re-enact favorite scenes—
After the movie, girls can re-enact
a scene from “Sleeping Beauty” as
they play with the Magic Fairy
Lights Sleeping Beauty Doll
dressed in a gorgeous gold-
trimmed gown.

• Bedtime. Be sure to have
enough pillows and blankets for
everyone (and, just as important,
enough room). Your little princess
may want to lay her head on a
personalized Sleeping Beauty Pil-
lowcase, or cuddle with the Sleep-
ing Beauty Porcelain Doll.
Sleeping Beauty products are

available at The Disney Store and
online at www.disney.com. The
Platinum Edition of “Sleeping
Beauty” is available wherever
DVDs are sold.

Little princesses are sure to
delight at the prospect of a
“Sleeping Beauty”-themed sleep-
over party.

Hosting A Sleepover Party For Young Princesses

(NAPSA)—Just $500 and a
strong personal interest in gadgets
was all it took Jack Sheng to get his
multimillion dollar eBay business
off the ground. Sheng and his two
junior high friends started moon-
lighting as entrepreneurs back in
2000 selling tech gizmos—a passion
they all shared. Within two years,
they’d made so much money that
they thought they were on to some-
thing. It turns out they were right.
Today, Sheng’s eBay store, Eforcity
(www.eforcity.com), grosses close to
$40 million dollars annually and
ships 30,000 orders daily. Selling
primarily cellular accessories and
DVDs, Eforcity has become one of
the most recognizable stores on
eBay. In 2006, Inc. magazine named
it the 90th fastest-growing company
in the United States on the famous
“Inc. 500” list. Recently, Eforcity
surpassed the 1 million feedback
milestone on eBay, a feat no other
eBay seller has yet achieved for a
single eBay user ID. The feedback
system on eBay allows members to
rate their experience and encour-
ages fair and honest transactions
among users.
Jack Sheng embodies America’s

entrepreneurial spirit. He attrib-
utes his business’ success to two
simple ideas you’ll hear from most
successful business owners: “We
sell stuff we like and we listen to
our customers.” Eforcity now has
over 170 employees and opera-
tions in the U.S., Hong Kong and
China. 

Online Business Develop-
ment Tips 

Find Your Niche: It may
sound intuitive, but developing a

business that reflects your inter-
ests, passions and hobbies will lead
to a more successful—and enjoy-
able—venture. For starters, reflect
on past job experience and identify
the pros and cons of each position.
Doing so will help you narrow your
options down to those that best
suit you. Once you’ve cut the list
down to three options, speak with
local business owners, friends and
family to gauge the general reac-
tion to your business concept.

Research: Before you move
full steam ahead to develop a
business plan, research the
resources needed to launch the
business, whether online or open-
ing a brick-and-mortar store. In
addition, take a look at your com-
petition in the area to determine
what prices other businesses are
charging for similar products or
ser vices and what the general
market is for the product or ser-
vice you’re planning to sell.

Get a Go-to Team: Starting a
business is a big project and
shouldn’t be done alone. Whether
or not you plan to handle the
majority of the business responsi-
bilities, it’s important to have a
team in place that you trust for
input, assistance and general sup-
port. Don’t be afraid to ask for
help. Start by talking to a mentor,
business hero, old boss or most-
trusted friends. You can also use
friends and family to serve as
focus group participants who pro-
vide input on any visuals (market-
ing materials, advertisements,
Web site layout, etc.) and other
important aspects of the business.

Ready, Set, Launch!: Once
you’ve finalized your business
plan, researched the market and
developed a support  team,
you’re ready to begin. If you’re
selling on eBay, list a few items
and go from there. Listing is
easy and affordable, as you can
now list items on eBay for just
35 cents for a 30-day listing. As
your business grows, you can
decide which type of  l ist ing
works best for you.

Listen to Your Customers:
Once your business is up and run-
ning, remember to frequently con-
sult the experts—your cus-
tomers—about how you are doing.
Customer feedback is the best tool
for assessing what you are doing
right and what needs to be
adjusted. It helped Jack Sheng
grow Eforcity into a multimillion
dollar business and can pay simi-
lar dividends for your business.
Learn more online at http://
pages.ebay.com/sell/tools.html.

       

• Find a business idea that reflects your 
   interests, passions and hobbies.
• Research the resources needed to launch 
   your store and take a look at your 
   competition in the area.
• Start conservatively.
• Have a team in place that you trust for 
   input, assistance and general support.
• Get feedback on your business concept; 
   friends, family and colleagues make a 
   terrific focus group.
• Listen to your customers. Customer feedback 
   is the best tool for assessing what you are 
   doing right and what needs to be adjusted.

Tips For Developing A 
Successful Online Business

Tips For Starting A Business With A Minimal Investment 

(NAPSA)—An important cam-
paign aims to ensure that the jus-
tice system is truly impartial and
fair, especially when it applies to
America’s youth.
According to new findings

released by the Campaign for Youth
Justice, there are historic discrep-
ancies within the justice system’s
treatment of African-American and
white youth. “Critical Condition:
African-American Youth in the Jus-
tice System” explains how African-
American youth are faced with
unfair criminal justice policies that
lie at the root of why so many black
youth are incarcerated.
Researchers estimate that as

many as 200,000 youth are prose-
cuted as adults each year. Evi-
dence suggests that African-Amer-
ican youth are disproportionately
affected by these laws.
“It is well documented that

African-American youth are
treated more harshly by the jus-
tice system than white youth, for
the same offenses, at all stages in
the justice system,” said NAACP
Washington Bureau director
Hilary O. Shelton.
Report findings include:
• While black youth constitute

only 17 percent of the national
youth population, 43 percent of all
youths detained in juvenile deten-
tion centers are African-American.
• Of all youth who are prose-

cuted in the adult system, 62 per-
cent are African-American.
• Black youth are nine times

more likely than white youth to
receive an adult prison sentence.
• Black children were seven-

and-a-half times more likely than
white children to have a parent in
prison.
• Recent estimates are that

20 percent of all black children
have a father with an incarcera-
tion history.
• If these trends continue, one

in three black males born today
can expect to spend time in prison
during his lifetime.
Critical Condition also makes

extensive use of questionnaires
answered anonymously by a cross
section of the youth community.
These surveys highlight racial dis-
parities in the justice system.
Overall, African-American youth
do not engage in more delinquent
behavior than white youth. While
white youth are significantly more
likely to use and sell drugs, black
youth make up 60 percent of the
young people detained for drug
trafficking. Many black youth end
up in adult court for drug of -
fenses, and 87 percent of those
charged with drug offenses in
adult court are African-American. 
To download a copy of this

report or to learn more, visit
www.campaignforyouthjustice.org. 

Fair Treatment Needed To Strengthen Communities

If current trends continue, one in
three black males can expect to
spend time in prison during his
lifetime.

(NAPSA)—When homeowners
compact their household trash,
they can significantly reduce their
number of trips to the curb and
the landfill. Studies show that by
compacting household trash, the
average family can produce 80
percent less waste by volume. 
By reducing the volume for

garbage pickup, trash compactors
provide a cost savings if you pay
per load and also reduce trans-
portation costs for garbage collec-
tion companies. Reducing the vol-
ume of trash also helps the
environment by using less space
in landfills. 
At the top of the list, with a

compaction ratio of 6-to-1, are the
Broan Elite models. These are not
only more efficient and easier to
use, they feature excellent perfor-
mance with a 3⁄4 horsepower motor
and a storage capacity of 1.5 cubic
feet. 
The Broan Elite XE is manu-

factured with anti-microbial pro-
tection. This provides consumers
with an added level of protection
and cleanliness by continuously
fighting the growth of bacteria in
the kitchen.  
The units also feature insu-

lated and sealed doors, which
reduce the compacting sound. In

addition, they have fully inte-
grated doors with hidden con-
trols and child safety locks. The
compactors are available in clas-
sic black, white, stainless steel
or custom door models to com-
plement a variety of  kitchen
decor. 
To learn more about trash com-

pactors, visit www.Broan.com.    

Reduce Your Carbon Footprint

Trash compactors help to lighten
the load on local landfills and
reduce the volume for garbage
pickup, which provides a cost
savings for consumers who pay
by the load.




