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(NAPSA)—From casual fans to
die-hard fanatics, everyone knows
that October is baseball’s ultimate
stage. Thirty teams battle all sea-
son long, giving way to the eight
best teams that vie for the ulti-
mate prize of being crowned World
Series Champions. Players build
their careers during the season,
but the true heroes are made by
those that shine during postsea-
son play.
Whether it’s Reggie Jackson’s

three-homer game in the ’77
World Series or Randy Johnson
registering three wins by himself
in 2001 to push the Arizona Dia-
mondbacks to the title, the play-
offs are full of unforgettable mo -
ments. That’s where Major
League Baseball’s Authentication
Program comes into play.
While all sports cherish memo-

ries, historic memorabilia is what
truly sets America’s pastime apart
from the others and connects its
generations of fans. To help pre-
serve these moments, Major
League Baseball has established
the MLB Authentication Program,
the first and only such program in
professional sports. The program
is designed to easily distinguish
authenticated game-used memo-
rabilia from other items on the
market in order to distinguish
what’s real from fake. 
At every play-off game in 2008,

a third-party authenticator will be
on site authenticating all game-
used equipment immediately after
the object has been taken out of
play, including balls, bats, jerseys
and more. Autographed and game-
used items are authenticated by
individuals specifically trained to
authenticate items that they per-
sonally witness. Each object is
given a state-of-the-art hologram
and a serial number, ensuring its
authenticity to the collector. Fans
can then enter the hologram num-

ber on MLB.com to verify the
authenticity of their memorabilia. 
“During the play-offs, history

can be made at any moment.
Every year, new classic memories
are forever entrenched in baseball
lore, whether it’s a great play, say-
ing good-bye to a future Hall of
Famer or just witnessing one of
those ‘Did you see that!’ mo -
ments,” said Colin Hagen, vice
president of licensing, MLB Prop-
erties. “That’s why MLB estab-
lished this program, so that we
can help preserve these memories
for our fans with game-used mem-
orabilia that they can rest assured
is the real thing.”
The Authentication Program

was started in 2001 and has con-
tinued to grow ever since. Since
then, MLB has authenticated a
number of famous play-off items,
ranging from the bug spray used
on Joba Chamberlain in last
year’s ALDS “bug” game between
the Yankees and the Indians to
the Red Sox World Series ball in
2007. 
The 2008 play-offs begin the

first week of October, with play
lasting throughout the month. 
To learn more about the MLB

Authentication Program, purchase
game-used memorabilia or verify
one of your own pieces, you can visit
www.mlb.com/mlb/authentication. 

Authenticating The Fall Classic

OF SPORTS
Certified Auto Technicians:
A Turn In The Right Direction
(NAPSA)—If you’ve found a

good mechanic—nowadays called
auto technicians in a nod to just
how high-tech the field has
become—you’ve done yourself a
good turn. But if you’re still look-
ing, or are new to your area,
here’s some good news. Organiza-
tions such as the nonprofit
National Institute for Automotive
Service Excellence (ASE) can help
take the guesswork out of auto
repairs.
ASE conducts the only industry-

wide, national certification pro-

gram and draws tens of thousands
of technicians from small shops,
large franchises, dealerships and
more every quarter to take its
independent certification exams.
Those who pass and have two

years of work experience earn ASE
certification in up to eight special-
ties (brakes, engine performance,
etc.). There are also exams for colli-
sion repair technicians and others.
Technicians must recertify every
five years to keep current.
ASE-certified technicians wear

blue and white insignia; their
employers usually post the ASE
sign in the customer waiting area.
To get some seasonal car care tips,
visit www.ase.com.

The voluntary certification tests
draw some of the best and the
brightest technicians.

(NAPSA)—Today, almost any-
one can establish an e-commerce
site, using simple tools that are
available online. How does a con-
sumer know that he or she is
shopping online at the site of a
reputable retailer?
Just as positive word of mouth

and a secure environment would
put you at ease when visiting a
brick-and-mortar shop, there are
important factors in evaluating
the reputation of online stores, as
well.
Howard A. Schmidt, interna-

tional information security and
cyber crime investigations expert,
former special adviser for cyber-
space security for the White
House and former eBay and
Microsoft chief information secu-
rity officer, recommends three
actions you can take to help
ensure that you buy from rep-
utable online storefronts:
1. Read reviews from other

consumers. Increasingly, sites
for retailers, restaurants and
other consumer-oriented compa-
nies are including reviews or rat-
ings that are written by their
customers. These reviews, espe-
cially when validated by services
such as RatePoint.com, give a
good idea of the shopping experi-
ence you can expect at the site
and of the retailer’s responsive-
ness to any issues that may
arise. This feedback can be valu-
able in judging the quality of
products offered for sale, identi-
fying any safety problems and
judging the overall reputation of
the company.
2. Look for good customer

service tools on the site. A rep-
utable retailer will provide promi-

nent links to its return and
exchange policies and its privacy
policy, as well as an e-mail link for
sending questions and a toll-free
phone number. Some advanced
sites enable you to chat live with a
customer service representative.
3. Ensure your transactions

are secure. Make sure that the
site is secure and that any credit
card information or personal
information you’re submitting is
encrypted. Most current browsers
will indicate a secure site by dis-
playing a green address bar. Alter-
natively, you can also look for the
closed padlock symbol on your
browser, which is located in vari-
ous places on your browser. Some
appear during checkout to confirm
that a site is secure.
“Buying from a reputable

retailer can make online shopping
safer and fun, while eliminating
much of the shopping hassle that
we face in trying to decide where
to buy,” says Schmidt. “Be proac-
tive in checking the reputation of
those from whom you buy, and
make sure you provide your own
review after you shop.” 

Are You Shopping Online With A Reputable Retailer?

(NAPSA)—The Centers for
Medicare & Medicaid Services
(CMS) have launched a new ser-
vice called Ask Medicare to sup-
port the more than 44 million
Americans—one in five adults—
who provide care to a loved one. 
Chances are, you know a

Linda.
Linda takes care of her mother,

a widow, who lives 1,200 miles
away and takes care of her recently
disabled husband at home. Linda
also commutes 45 minutes to and
from a full-time office job.
Family caregivers such as

Linda actually hold down more
than one full-time job. They
respond to the demands of the
workplace and then come home to
meet the needs of elderly or dis-
abled loved ones. In fact, family
caregivers provide almost 80 per-
cent of long term care in the U.S.
They’re providing this service,
which some estimates place at a
staggering $350 billion a year, for
free. 
Now Medicare offers some

help.
Ask Medicare provides infor-

mation on a wide range of issues
and help in navigating social ser-
vices networks around the coun-
try. Linda and others can click on
www.medicare.gov/caregivers and
browse such topics as Medicare
basics, planning for a healthy
future, help with hospitalization,
home health care and community

services, nursing homes and hous-
ing options and many others. 
“I didn’t have any preparation

for this stage of my life,” says
Linda. “When my mom needed
help, I had a million questions.” 
Ask Medicare is a one-stop

shop with online tools to compare
health plan choices across the
country, find a prescription drug
plan or find a doctor. It can point
searchers to helpful telephone
numbers, links to partner Web
sites and help them connect with
financial assistance. 
Caregivers can use Ask

Medicare to find information on
how to take better care of the peo-
ple close to them and take better
care of themselves. According to a
recent study, about one in six
caregivers report they are in fair
or poor health. 
Linda agrees. “When it’s a

choice between something I need
and someone else, what gives?
Usually, I do,” she says. “I’ve had
a doctor’s appointment that I’ve
postponed eight times. But my
husband and my mother are more
important.”
“I really don’t think of myself

as a ‘caregiver,’” says Linda.
“Whatever comes up, it’s just one
more thing I have to juggle.”
Chances are, you recognize

Linda. She may even bear a strong
resemblance to you. If that’s the
case, we hope you’ll go online to
www.medicare.gov/caregivers. 

Advice For Caregivers

by John Addison
(NAPSA)—Safeguarding your

income with life insurance is key
to protecting your family’s finan-
cial future. 
According to the Life and Health

Insurance Foundation for Educa-
tion, although 81 percent of Ameri-
cans say they need life insurance,
just 41 percent own individual poli-

cies. That number
drops to 25 percent
for households earn-
ing between $25,000
and $50,000. 
If you’ve been

considering life in -
surance or want to
check that your cur-
rent policy provides

enough coverage, the following
tips could help: 

Don’t Put It Off
The topic of life insurance is an

emotional issue, making it easy to
put off. However, if someone
depends on you financially, it’s
crucial that you obtain the right
amount of life insurance coverage
for your family. Talking to some-
one you are comfortable with can
help. 
Look Beyond Employee Plans
Many workplaces offer an

employer-paid basic life insur-
ance benefit, usually equal to
one or two times your annual
salary. Unfortunately, this is
usually not enough. And what
happens if you change jobs—or
lose your job? Not all policies are
portable, and there’s no guaran-
tee your em ployer will provide
this  benefit. 

You Can Afford It
Term life insurance rates are

often lower than you might ex -
pect. In fact, Money magazine
reports that with term, compared
to a whole life policy, “you can
purchase more coverage for fewer
dollars, and rates have been drop-
ping steadily in recent years.”

Stay Covered
How much coverage do you

need? That depends on your cir-
cumstances. However, many finan -
cial experts recommend the follow-
ing rule of thumb: Purchase an
amount of coverage equal to six to
10 times your annual gross income.
If you’re still unsure, ask a finan-
cial adviser to help determine
what’s right for your family. 

Stay Up-To-Date
It’s a good idea to review your

coverage every few years or when
changes occur, such as buying a
house or having more children.
When was the last time you
reviewed your policy? If it’s been
more than two years, chances are
you could benefit from a review. 

Learn More
Financial professionals at

Primerica have created a guide
that can help you understand your
insurance options and take control
of your financial life. To get a copy
of “How Money Works,” write to
Primerica, 3120 Breckinridge
Blvd., Duluth, GA 30099, ATTN:
Corporate Relations, or call (770)
564-6329. For more information,
visit www.primerica.com.
• John Addison is co-CEO of

Primerica, a subsidiary of Citi-
group, Inc. 

Improving Your Family’s Financial Health

Addison

(NAPSA)—Sensible supple-
mentation is an important part of
safe weight loss. A key supple-
ment is Pro-NOS® multi-frac-
tioned whey protein for meal sup-
plementation and post-exercise
recovery. To learn more, contact
Medical Research Institute (MRI)
at www.MRI-Performance.com or
call (888) 448-4246.

**  **  **
Visiting an optometrist for a

comprehensive eye exam each
year is essential for monitoring
the health of your eyes, as well as
your overall health. To find an
eye doctor nearby or information
on the importance of eye health,
visit vsp.com/ada.




