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by Cliff Hopkins
(NAPSA)—With gas prices near

all-time highs and purse strings
tighter than ever, we’re all looking
for ways to save. But you don’t
have to go to every store in town to
compare prices or drive hours to an
outlet to find deals—you can find
amazing sales, comparison shop
and still save money, time and
gas with the use of  (did you
guess?) the Internet.  Online

averse? Not totally
tech-savvy? Here’s
an easy guide that
will make online
shopping on a budget
as easy as a click of
the mouse: 

1. Look for spe-
cial “online only”

offers. Even brick-and-mortar
retailers are offering incentives
to encourage customers to shop
online. Many will have items for
sale exclusively through their
Web sites or special clearance
sales where savings can be
found—sometimes up to 75 per-
cent. Keep an eye out for special
promotions and offers of free
shipping to make online deals
even sweeter.

2. Use a shopping search
engine to comparison shop.
Web sites like Shopping.com and
BizRate are especially useful if
you have a specific category in
mind. Simply select a category,

then a subcategory, and you’re on
your way. Some shopping engines
even offer merchant and merchan-
dise reviews to help inform your
decision.

3. Use a secure payment
system. Look for logos from com-
panies such as PayPal or VeriSign
to know if a seller is offering a
safe checkout process. On eBay,
for example, buyers should look
for PayPal Buyer Protection, a
free program that offers increased
security by covering up to $2,000
for nondelivery of items, or prod-
ucts that are delivered not as
described. 

4. Be careful to check re -
turn policies. Most reputable
online merchants maintain a “sat-
isfaction guaranteed” return pol-
icy. However, some charge a
restocking fee and most require
customers to pay return postage.
Some items, such as CDs and
DVDs, can only be returned if
they’re unopened. Be sure to read
the fine print before you complete
your purchase.

5. Use tools such as PayPal
to store all your personal
information. With PayPal, you
just have to enter your shipping
and billing information once and
it saves it for every point of pur-
chase when using your PayPal
account. This cuts down wasted
time in the checkout process so
you can complete your purchase

quickly and safely. Another bonus?
PayPal never shares your per-
sonal financial information with
merchants, so all of your info is
secure. 
Shopping at a site that doesn’t

accept PayPal? By downloading
PayPal Plug-In, you can pay using
your PayPal account even when
PayPal isn’t an option.

How PayPal Plug-In Works
• PayPal Plug-In generates a

secure, one-time-use debit card
number every time you are ready
to make a purchase—so you’ll
never have to give your credit or
debit card number again.  
• PayPal Plug-In is free and

easy to download. Once down-
loaded, it can be conveniently
accessed from your  browser
toolbar.
In addition to saving time by

automatically filling in shipping
and billing forms at checkout,
PayPal Plug-In protects you
against fraudulent Web sites, and
there’s zero liability on unautho-
rized purchases. 
Learn more at www.paypal.

com/ plugin.
Cliff Hopkins is the online pur-

chase pro for PayPal, an online pay-
ment company that lets anyone pay
without sharing financial informa-
tion and gives consumers the flexi-
bility to pay any way they prefer,
including through credit cards,
bank accounts or account balances.
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(NAPSA)—The recipe for a suc-
cessful franchise often includes a
service that saves a customer
money in a unique way. For exam-
ple, for over 20 years, one of the
nation’s leading kitchen remodel-
ing service companies has been
breathing new life into wood in
homes and businesses.
Winner of Entrepreneur maga-

zine’s No. 1 remodeling franchise
company for 19 years, Kitchen
Tune-Up is a national franchise
system specializing in cabinet
refacing, redooring, new kitchen
cabinets and the original one-day
Tune-Up. 
The owner of a cabinet distribu-

torship, Dave Haglund, founded
the company in 1986. While in a
customer’s home, he noticed that
the kitchen was starting to look a
little run-down but did not need to
be entirely replaced. The result was
an idea for a remodeling company.
Haglund began franchising the

business in 1988. In this family-
owned company that prides itself
on what it calls a “familylike cul-
ture,” franchisees recently showed
their appreciation by honoring the
founder and his wife with a two-
week cruise to Norway.
The company’s commitment to

customer service is built around
what it calls eight “trustpoints”:
• guaranteed estimates
• guaranteed work
• workers arrive on time
• the work area is cleaned

daily
• messages are returned in 24

hours
• they strive for harmony with

the customer’s daily routine
• customers are told what

workers will do before they do it

• franchise owners listen care-
fully, tell it straight and keep
their promises.
These trustpoints are what

set their customer service apart
from other remodeling franchise
operations.
The company also prides itself

on being ecofriendly. By retaining
kitchen cabinets, renewing and
reconditioning the wood or by
replacing doors and drawer fronts
instead of the entire box, the com-
pany says that consumers elimi-
nate crowding of the country’s
landfills and it conserves natural
resources. 
The Web site explains that the

company’s Tune-Up service is a
preservation-friendly process. The
cabinets are left intact, so no
major waste is produced, yet the
original wood is restored to a like-
new luster and appearance. In
redooring or refacing, the main
boxes are left in place while just
the doors and drawer fronts are
replaced, so major waste is also
avoided and resources are saved. 
To learn more, visit www.

kitchentuneup.com.

Cooking Up 20 Years Of Franchise Opportunities 

The founder of a leading kitchen-
remodeling franchise was re -
cently honored by franchise
owners with a trip to Norway.

(NAPSA)—Fur is used in new—
and more versatile—ways these
days as more and more women
make it part of their wardrobes.
So what fur will be hot this sea-

son? Look for luxurious coats and
scarves to remain popular but also
for fur vests, skirts, dresses and
sweaters to make the fashion scene. 
Women will also answer the call

of the wild this year by opting for
wild furs, such as muskrat, beaver,
raccoon and coyote. Here’s a look at
some top designs:

Twenty-Four-Hour Luxe
New styles go from a day at the

office to a glam-
orous night out
when de signer
Badgley Misch -
ka combines ele-
gantly embroi-
dered evening
wear with luxe
day wear. The
furs include a
selection of mink
coats as well as
some smaller
pieces such as

natural, long-haired beaver vests
and bleached raccoon-belted collar-
less vests.

Retro Chic
Sixties retro

is back in a big
way as design-
ers in cluding
Michael Kors
unveil polished
collections of el -
e gant sheath
dresses, tweedy
jackets and glen
plaid skirts. A
longtime lover
of furs, Kors
also released a

line of beautiful stoles, dresses

and scarves in a variety of colors
and he’s using furs such as red
fox as a trimming highlight.

Naturally Luxurious
Designers such as Carolina

Herrera have
found new ways
to incorporate
natural wild furs
into their collec-
tions. Watch for
a sheared and
bleached musk -
rat bolero, long-
haired beaver
sleeves on a
beige window -
pane checked
suit or a natural
l o n g - h a i r e d

beaver coat with deep cuffs.
There’s even a stunning long-
haired beaver bolero with a brown
knit  border.

Choosing Fur
There are ways to tell you’re

choosing a quality fur. For in -
stance, you can check for a NAFA
label on garments before you buy.
NAFA is an acronym for the North
American Fur Association, the
marketing company that repre-
sents fine American mink and
other furs native to North Amer-
ica. Fewer than 5 percent of fur
garments worldwide bear the cov-
eted label.
Here are a few other buying

tips to keep in mind:
• Furs today can be light

enough for spring and fall wear.
• Furs are easy to clean but

should be done professionally. Fol-
low instructions provided.
• If you don’t feel comfortable

with a fur salesperson, don’t be
shy. Look for another retailer.
• For more tips and informa-

tion, visit www.nafagold.com.

Everyday Fur Warms Fashion Forecast

Sheared
muskrat bolero

from
Carolina Herrera

Michael Kors
red fox stole

Badgley Mischka
long-haired
beaver vest

(NAPSA)—Your credit score
tells lenders how likely you are to
pay back a loan, but, surprisingly,
few Americans know theirs. More
than one-half of all Americans
don’t know their credit score, and
this lack of knowledge may collec-
tively be costing people billions of
dollars a year.

**  **  **
Popular parental controls soft-

ware from AOL is available for
free and now works with any e-
mail address. That means you
don’t need to have an AOL screen
name to take advantage of it. Par-
ents can also get great advice on
protecting their kids online at
SafetyClicks.com. As more tweens
are hanging out in social network-
ing sites, parents should discuss
basic online safety information
with them.

**  **  **
A primer designed for wallcov-

ering prep, Shieldz® Universal,
primes, hides, seals and sizes in
just one coat, creating a perfect
surface for hanging the paper. For
more tips on making wallpaper
hanging easy or other helpful
home-improvement tips, visit
www.zinsser.com. 

**  **  **
There’s good news for people

looking to add a special collector’s
item to their home and at the
same time help support breast
cancer research. They will have
the chance this October, when
nearly 90 pink celebrity-signed
mugs go up for charity auction on
the eBay Giving Works site. For a

complete list of celebrity-signed
mugs, visit www.ebay.com/ non
 niscelebritymugs.

**  **  **
During “fashion week,” women

were invited to walk the runway
in 900 Fashion Bug stores nation-
wide. Women of various sizes
modeled jeans and pants in three
customized body shapes—
straight, moderately curvy and
curvy. For more information, visit
www.fashionbug.com or call (888)
325-4878.

**  **  **
A free cookbook called “The

Best Of Argo” offers 45 delicious
recipes and tips using corn starch.
To order, send one dollar for ship-
ping and handling, along with
your mailing address, to Argo
Cookbook Offer, Dept. 5807, P.O.
Box 5008, Stacy, MN 55078-5008.

**  **  **
Many companies offer value-

added services to help people
receive expert counseling for both
family and personal finance mat-
ters. To learn more about your
options, visit assurantemploye
 ebenefits.com and click on “Prod-
ucts and Services.” 

***
If you haven’t got anything nice
to say about anybody, come sit
next to me.
—Alice Roosevelt Longworth

***

***
What you don’t see with your
eyes, don’t witness with your
mouth. 

—Jewish Proverb
***

***
If you reveal your secrets to the
wind, you should not blame the
wind for revealing them to the
trees.

—Kahlil Gibra
***

***
If it’s very painful for you to crit-
icize your friends—you’re safe
in doing it. But if you take the
slightest pleasure in it, that’s
the time to hold your tongue.

—Alice Duer Miller
***




