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(NAPSA)—Experts say that
prom season, a time when issues
or abuse can become exacerbated
and intensified, provides the per-
fect opportunity for parents to
educate their teens about the
signs of dating abuse.
A new survey on teen dating

uncovered that an alarming num-
ber of 17- and 18-year-olds in rela-
tionships are enduring abusive
behavior—and many are not
aware that it’s abuse. The survey
found:
• Nearly 7 out of 10 teens

experienced abusive/controlling
behavior from a partner and 2 in 5
teens experienced verbal abuse.
• Over half of teens experi-

enced emotional abuse and 11 per-
cent of teens experienced physical
abuse.
• Almost 1 in 4 teens agree

that sex is expected if you’re in a
boyfriend/girlfriend relationship.
• Among all 17- and 18-year-

olds in relationships, 2 in 5 admit
their parents know little to nothing
about their dating relationships.
The survey, commissioned by

Liz Claiborne Inc.—which has
worked to end domestic abuse
since 1991—and loveisrespect.org,
National Teen Dating Abuse
Helpline, highlights the impor-
tance of talking to teens about the
signs of dating abuse, particularly
around prom time.
Sheryl Cates, chief executive

officer of loveisrespect.org, be-
lieves it’s vital for parents to dis-
cuss all the signs of abuse with
their teens during prom season,
particularly those that aren’t so
apparent. For instance:
• Controlling behavior—dating

someone who is jealous or posses-
sive of your teen, tries to control
where she or he goes, what she or

he wears, what she or he does;
someone who texts or IMs your
teen excessively; someone who
tries to stop your teen from seeing
or talking to friends and family.
• Verbal abuse—dating some-

one who calls your teen names,
criticizes or puts your teen down,
even in a joking manner.
• Physical abuse—dating

someone who has hit, slapped,
pushed or kicked your teen.
• Sexual abuse—dating some-

one who tries to force your teen to
have sex before she or he is ready.

Finding Help
During prom season, there are

a number of resources that par-
ents can turn to for tips on how to
talk to their teens about dating
relationships and the signs of
abuse. “A Parent’s Guide To Teen
Dating Violence: 10 Questions To
Start The Conversation,” devel-
oped by Liz Claiborne Inc. in con-
junction with several teen dating
abuse experts, highlights 10
important questions to begin the
dialogue.
They include:
• How are things going? Start-

ing to talk about abuse can feel
awkward at first. Make your first
question a general one, rather
than one relating specifically to

dating violence.
• What are your friends’ dating

relationships like? This is just a
launching point to get answers to
how your teen views relation-
ships. For example, if your teen
thinks that after a week, two peo-
ple are committed for the rest of
high school, then you may have
some explaining to do about tim-
ing and how long it normally
takes for people to become inti-
mate emotionally.
• Have you ever seen any kind

of abusive behavior between two
people who are going together? You
may have to give some examples to
get your teen to open up. The exam-
ples are your chance to define “abu-
sive behaviors” or “violence” and
compare your definition to your
teenager’s. You may be surprised
how your views differ. This question
can lead to a longer discussion.

Getting Support
Parents can find support and

information by calling the
National Teen Dating Abuse
Helpline at (866) 331-9474, (866)
331-8453 TTY or going online to
www.loveisrespect.org.
For a list of tips for parents

and a handbook on starting the
discussion, visit www.loveisnot
abuse.com.

Prom: ATimeTo Protect Teens From Abusive Relationships

Talking to teens about abusive relationships could help keep them safe.

(NAPSA)—As Americans spend
more time on the Internet, online
scammers have redoubled their
efforts to target unsuspecting e-
mail users. Receiving unsolicited
junk e-mail, also known as
“spam,” is an Internet headache
we all wish we could get rid of by
taking a couple of aspirin.
Spam e-mails not only clog up

your inbox but can also be a dis-
guise for “phishing” scams.
“Phishers” send phony e-mails
that appear to come from legiti-
mate companies and attempt to
trick individuals into revealing
valuable personal data like pass-
words, credit card information
and Social Security numbers.
“It’s easy to see how anyone

can fall prey to phishing scams
since they are cleverly disguised
as friendly e-mails from familiar
names,” says Heather Cabot,
Yahoo! Web Life editor. In fact,
according to a study by Gartner
Research, 3.6 million adults in the
U.S. lost $3.2 billion in 2007 as a
result of phishing attacks. The
number of victims of these scams
increased 40 percent over the pre-
vious year.
“It’s important to remember

that we can easily help decrease
the amount of spam we receive by
reporting it,” says Cabot. “Web
mail service providers like Yahoo!
can then monitor for future mes-
sages and catch and delete them
before they ever appear in your
inbox.” The most effective way to
report spam messages is by using
the “This is Spam” button in your
Web mail interface, such as in
Yahoo! Mail. Clicking this button
sends a strong signal to the anti-
spam systems to block similar
messages from appearing again.
Cabot suggests the following

tips to help keep your e-mail inbox
free of junk mail and protect you
and your family from online scams:

1. Protect your e-mail ad-
dress as you would your
phone number.
Treat your e-mail address like

your phone number—something
you give out selectively and only
to people you trust such as
friends, family and people you
know. Don’t post it in public
places like message boards or chat
rooms. When you do need to sup-
ply an e-mail address for shopping

or selling a car online, etc., use a
service like Yahoo! Mail Address-
Guard to create disposable e-mail
addresses. If that disposable
address starts to get spammed,
you can delete it and create a new
one.

2. Use the “Spam” button to
report junk mail.
If you receive unwanted e-mail

or e-mail from an address you
don’t recognize, report it by click-
ing on the “Spam” button in the
toolbar at the top of your inbox or
message. This will report the con-
tents of the message to the anti-
spam group so Yahoo! Mail (or
your service provider) can watch
out for similar messages in the
future and, if warranted, auto-
matically block them from reach-
ing your inbox.

3. If it sounds too good to be
true, it probably is.
Don’t be fooled by people pre-

tending to offer cash prizes, lost
inheritances or magical pills that
can cure all your problems. Legiti-
mate companies would never send
you information about a contest
you didn’t even enter and would
never request sensitive personal
information like a bank account
number. And that prince who
needs your help to smuggle a mil-
lion dollars out of his country? Not
gonna happen. Companies like
Yahoo! are certainly working hard
to keep these scams out of your
mailbox, but a healthy dose of
skepticism will go a long way.

4. Create a Sign-in Seal to
avoid password theft.
Sign-in seals are a new safe-

guard offered by Yahoo! and many
financial institutions to help pro-
tect your login experience. A sign-
in seal is a secret message or
image that you create to help pro-
tect your Yahoo! account from
phishing. Go to any sign-in page
across the Yahoo! network (such
as Yahoo! Mail) and click “Prevent
Password Theft” at the top of the
sign-in box to create a personal
Sign-in Seal on your computer.
To learn more about how you

can protect yourself from online
scams and use e-mail pain-free,
visit http://antispam.yahoo.com.
You can sign up for a Yahoo!
Mail account and take advan-
tage of e-mail safeguards at
http://mail.yahoo.com.

FourTipsTo Help ProtectYour Inbox From Spam

(NAPSA)—Recent surveys of
home sellers and buyers 50 years
of age and older revealed some
surprising insights into this grow-
ing segment of the population. For
instance, nearly half of surveyed
seniors made the Internet part of
their home-selling process, while
more than two-thirds of them
used the Internet in their home
search. This represents a dra-
matic 50 percent increase over
previous data, clearly demonstrat-
ing that people born before the
Digital Age are far more computer
savvy than they’re sometimes
given credit for.
Even more surprising may be

results showing that the majority
of surveyed seniors did not relo-
cate to some distant destination
but instead kept close to home,
with a quarter moving less than
25 miles away from their old
neighborhood and over half stay-
ing within 12 miles of it.
Such trends show that seniors

are like younger consumers in
many ways. But selling and buy-
ing behaviors within the demo-
graphic itself vary greatly, such as
the differences between younger
and older seniors. While younger
seniors (aged 50 to 64) wanted a
better neighborhood, twice as
many older seniors (over the age
of 65) moved for the quality of
community services. Price was the
No.1 feature for nearly every older
senior (95 percent), but only 38
percent of younger seniors even
mentioned the cost of their new
home in their responses.
This statistical mix combined

with unique housing options open
to seniors—such as age-restricted
developments, age-in-place de-
signs and assisted-living commu-

nities—can make selling and buy-
ing a home a daunting task for
seniors and their real estate
agents. With the financial consid-
erations of retirement further
complicating the situation, one
key for consumers may be finding
a real estate agent who under-
stands the common and distinct
characteristics of individual senior
buyers and sellers. With such
insight, the agent can better help
make any sale or purchase trans-
action go smoothly for mature
buyers and sellers.
Seniors looking for an agent

who will understand what makes
their needs unique can find one by
consulting the SRES Council. An
affiliate of the National Associa-
tion of Realtors, the council
awards the SRES (Seniors Real
Estate Specialist) designation to
Realtors who have successfully
completed an education program
to help them counsel senior buyers
and sellers through the major
financial and lifestyle transitions
involved in relocating, refinancing,
selling and purchasing a home.
For more information, visit

www.sres.org or call (800) 500-4564.

Senior Homeowners: Like Everyone Else, But Different

The setting sun seems red or orange because of the increased
distance the rays must pass before reaching our eyes.

The sparrow-sized Elf Owl is only 5 to 6 inches long. Found in
America’s Southwestern deserts, it is the smallest owl in the world.

***
The difference between a help-
ing hand and an outstretched
palm is a twist of the wrist.

—Laurence Leamer
***

***
Charity sees the need, not the
cause.

—German Proverb
***

***
History is a cyclic poemwritten
by Time upon the memories of
man.

—Percy Bysshe Shelley
***

***
If youwant to understand today,
you have to search yesterday. .

—Pearl Buck
***

***
People are trapped in history,
and history is trapped in them.

—James Baldwin
***

***
Until lions have their histori-
ans, tales of the hunt shall
always glorify the hunters.

—African Proverb
***




