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(NAPSA)—Most women dream
of their wedding day all their lives
and there’s no better accessory on
the big day than clear, beautiful
skin. Weddings may trigger sev-
eral emotions and stress, but
there are ways to ensure you put
your best face forward. One detail
is vital to making it a truly pic-
ture-perfect day: taking care of
your skin. 
The months prior to a wedding

can be the most magical and
stressful time in a woman’s life.
With errands to run and people to
please, wedding planning can take
a toll on your skin. Brides begin
preparing their dress, flowers and
hairstyles months in advance, but
if you’re a bride-to-be, chances are
that you’ve forgotten to make one
of the most important appoint-
ments—an appointment with your
dermatologist. Brides-to-be should
vow to take steps to achieve clear
or almost clear skin on their spe-
cial day. 

Battling Breakouts? 
Talk to Your Dermatologist
According to the American

Academy of Dermatology, an esti-
mated 85 percent of the U.S. pop-
ulation is affected by acne. So
experts recommend that brides-to-
be visit their dermatologists
before the wedding date to begin a
doctor-recommended skin care
routine. Scheduling an appoint-
ment in advance is particularly
useful for women prone to fre-
quent acne breakouts.
“Preparing your skin for that

all-important day is just as neces-
sary as everything else that goes
into planning a beautiful wed-
ding,” says Dr. David E. Bank,
Director of the Center for Derma-
tology in Mt. Kisco, N.Y., and co-
author of “Beautiful Skin: Every
Woman’s Guide To Looking Her
Best At Any Age.” He adds, “A
common misconception among
brides is that they can just hire a
skilled makeup artist on the day
of the wedding. In truth, women
should follow a good skin care reg-

imen, as recommended by their
doctor, up to three months before
their actual wedding date.”
Solodyn® (minocycline HCl,

USP) Extended Release Tablets is
an option for the future bride.
Solodyn is the only oral antibiotic
approved to treat the red, pus-
filled pimples of moderate-to-
severe acne in patients 12 years of
age and older. The once-daily
dosage, which can be taken with
or without food, makes it conve -
nient for even the busiest bride-to-
be. In addition, the weight-based
dosage is well tolerated.

Skin Care Tips for 
Brides-To-Be

To prepare for the big event,
Dr. Bank suggests that brides
take a serious look at their skin
condition, especially since stress
can trigger acne flare-ups as your
special day approaches. For
achieving clear or almost clear
skin on your big day, Dr. Bank
offers the following tips: 
• Find a dermatologist who is

right for you—ask your friends
and family for recommendations;
• Remember to moisturize

daily and use an SPF of 15 or
higher;
• If you are prone to acne

breakouts, ask your dermatologist
about Solodyn;
• Be conscientious about your

skin decisions. Remember that
your image will soon be captured
in some important photographs;
• Avoid activities that might

harm your skin (e.g., if you are
prone to insect bites, hiking may
not be a good idea); and
• Get your groom on a skin

care routine, too.
For more information, visit

www.Solodyn.com.  
Please see the brief summary

of the safety information for Solo-
dyn below or on next page.

Safety Information
SOLODYN® is the first oral

antibiotic approved to treat only
the red, pus-filled pimples of mod-
erate-to-severe acne in patients 12

years of age and older. Solodyn
won’t improve infected acne cysts
(nodules) under the skin. In clini-
cal studies, Solodyn did not work
on blackheads or whiteheads. The
safety of using Solodyn longer
than 12 weeks has not been stud-
ied and is not known. It is not
known whether this kind of
minocycline will be effective in
treating infections. You should use
Solodyn only as directed by your
doctor to reduce the chance that
bacteria will become resistant to
this anti-bacterial drug and simi-
lar drugs. The most-common side
effects were headache, tiredness,
dizziness and itching. Solodyn con-
tains minocycline. Like other
antibiotics based on tetracycline,
minocycline can harm an unborn
child when taken by a pregnant
woman. Tetracycline drugs should
not be used when a child’s teeth
are forming (during the last half of
pregnancy and up to 8 years of
age) because they may cause per-
manent darkening of teeth. Severe
irritation and bleeding in the colon
(pseudomembranous colitis) have
been reported with nearly all
antibiotics and may range from
mild to life threatening. Talk to
your doctor if you have severe
diarrhea. Light-headedness, dizzi-
ness and a spinning feeling have
been reported by patients taking
minocycline. In rare cases,
patients can develop a worse sun-
burn. Don’t use Solodyn if you are
pregnant. Men and women who
are trying to conceive a child
should not take Solodyn. Solodyn
may make an oral contraceptive
less effective. This drug should not
be used by anyone who has had
allergic reactions to any of the
tetracycline drugs. 
You are encouraged to report

negative side effects of prescrip-
tion drugs to the FDA. Visit
www.fda.gov/medwatch or call
1-800-FDA-1088.
SOLODYN is a registered

trademark of Medicis Pharmaceu-
tical Corporation.

Preparing Your Skin For Facing Your Wedding Day
(NAPSA)—Imagine a group of

picturesque, man-made islands
floating in the middle of the crys-
tal-blue sea. Now, imagine down-
hill skiing at an indoor ski resort,
shopping, golfing or holding a
business meeting at locations
within minutes of those same
islands.  
Those are among the activities

that millions of visitors enjoy each
year when they visit Dubai, one of
the seven emirates that make up
the United Arab Emirates (UAE)
on the Arabian Peninsula.  
The destination boasts world-

class golf courses, breathtaking
cityscapes and a warm and
famously welcoming culture. Per-
haps Dubai is best known for its
innovative and amazing sites,
such as the world’s tallest hotel
and hundreds of man-made
islands that are home to beaches,
high-end shopping, palatial villas
and luxury hotels.
To add to the exceptional expe-

riences for tourists in Dubai,
there’s even an indoor ski resort
for people looking to hit the beach
and then the slopes. 
Indeed, Dubai’s groundbreaking

approaches and ideas have helped
boost its tourism industry to 18 per-
cent of the destination’s GDP, with
that number expected to rise to 30
percent by 2010—and with good
reason. Dubai offers the tourist one-
of-a-kind experiences. Here are
some events not to be missed:

Innovative Ideas
The destination has become

nearly synonymous with innova-
tion. Dubai plans and hosts count-
less festivals, conferences and
gatherings throughout the year.
For instance, the annual month-

long Dubai Shopping Festival fea-
tures world-class merchants and
welcomed more than 3.5 million
visitors last year alone. More than
28 million people have visited the
festival since it began in 1996. 
Similarly, the Dubai Interna-

tional Boat Show has quickly
become the largest in the Middle
East, hosting more than 330
state-of-the-art boats from 720
companies. With almost 25,000
visitors enjoying the show in 2007,
trend watchers say Dubai’s un -
usual approaches and flawless
execution have helped make the
event one of the top shows in the
leisure marine industry.

Sophisticated Traditions
Dubai also offers a traditional

yet sophisticated Middle Eastern
experience. For example, visitors
can check out a desert safari offer-
ing camel rides, dune driving and
even sand skiing. 
Some tours offer romantic excur-

sions and others are fast-paced
evenings of traditional feasting,
music, belly dancing and henna
painting in Bedouin-style tents.
For more information or to

arrange a trip to Dubai, visit
www.dubaitourism.ae. 

Planning The Trip Of A Lifetime

Scheduled to be completed in
2009, the Burj Dubai will be the
world’s tallest building.

�
Editors’ Note: This announcement is distributed for Levick Strategic Communica-
tions on behalf of The Executive Office of the Government of Dubai. Additional
information is available at the Department of Justice in Washington, D.C.

(NAPSA)—According to cur-
rent statistics, “local” Web
searches—for nearby businesses
and services—account for about
25 percent of all online searches.
With so much content available on
the Internet, when you are look-
ing for a certain type of business
or product in your neighborhood,
you need to be sure you’re using a
site specifically oriented toward
local information. This assures
you’ll get information that’s of
most use—current, relevant and
well organized.
Local search engines are to -

day’s modern version of “yellow
pages” directories. Local searches
use keywords and search phrases
to deliver search results that are
relevant to the desired geographic
region. For example, if you are
looking for housecleaning services
in Newport, R.I., you certainly
don’t want to waste your time
scrolling through search results of
houses for sale in Newport News,
Va.
Dedicated local search sites sift

through millions of Web pages,
saving users from unwanted
results; what you get is what you
seek, from antique stores to zoos.
Local searches also offer tremen-
dous value to vacation and busi-
ness travelers. If you’re not famil-
iar with an area, a few minutes of
local search can help you find that

popular French bistro, shoe repair
shop or secluded day spa right
around the corner.

Local Search Technology

With more than 17 million local
businesses listed nationwide,
Local.com is a terrific resource to
find what you are looking for.
Local.com provides users with rel-
evant local search results, which
include special offers, user ratings
and reviews, local businesses’ Web
site links, maps, driving directions
and more.   

With more than 20 patents
held or pending for search engine
technologies, Local.com designed
its local search engine to help
users quickly and easily find the
most relevant results for local
businesses, products and services. 
Most  businesses service a

geographic area, city or locale,
or specialty and are looking to
attract most of their new clients
from that region or those who
are seeking that specialty. Local
search has opened up a new
way for consumers to find those
businesses.
To learn more, visit the Web

site at www.local.com.

Use Local Search To Find What You Need

Local search engines are today’s
modern version of “yellow
pages” directories. 

(NAPSA)—Americans are giv-
ing to the U.S. Fund for UNICEF,
which recently announced the
launch of a fundraising campaign
to raise $1 million to help dis-
abled children living in Vietnam.
All donations will be matched by
a $1 million grant from the Ford
Foundation. To learn more, visit
www.unicefusa.org.

**  **  **
June is Dairy Month. To cele-

brate, the National Frozen &
Refrigerated Foods Association
(NFRA) has created a $7,500
Sweepstakes. For contest dates,
official rules and an entry form,
visit www.EasyHomeMeals.com.

**  **  **
When you buy a used car,

experts recommend getting a Car-
fax Vehicle History Report that
qualifies for the Carfax Buyback
Guarantee and have a mechanic
thoroughly inspect the vehicle
prior to purchase. For more infor-
mation, visit www.carfax.com.

**  **  **
Traditional diapers can swell

up in the water,  while swim
pants stay secure and protected
with every splash and kick. For
more information, safety tips
and a coupon for Pampers
Splashers Swim Pants,  visit
www. pampers.com.

**  **  **
When selecting a pet insurance

company, find out how long it has
been in business and if it is finan-
cially stable. Also, see if the com-
pany offers coverage for preven-
tive treatments and procedures,
such as wellness exams. For more
tips, visit http://petinsurance.com.

**  **  **
You can make a nostalgic Little

Debbie Nutty Bar Milkshake in
your own kitchen. For recipes,
visit www.littledebbie.com.

**  **  **
Small businesses play a bigger

role in driving the U.S. economy
than many Americans realize.
They employ over half the workers
in the private sector and create
roughly three out of every four new
private sector jobs. For free advice
on starting a small business, visit
http://jumpup.intuit.com. 

Dear Editor: Because of the re -
lease entitled “Planning The Trip Of
A Lifetime,” here comes a notice
required by law from anyone who
mails travel or other news releases
to editors for a foreign country, city
or government-owned company.
This material is published and dis-
tributed by North American Precis
Syndicate, Inc., 350 Fifth Ave., New
York, NY 10118, which is registered
under the Foreign Agents Registra-
tion Act of 1938, as amended.
We’re also registered as an agent
of all sorts of countries since the
law says that when we send editors
information for foreign interests, we
should register as an agent. This
material is filed with the Depart-
ment of Justice where the required
registration statement is available
for public inspection. Registration
does not indicate approval of the
contents of this mate rial by the
United States Government. Addi-
tional copies may be obtained by
writing to the publisher.




