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(NAPSA)—This year ’s
Olympics are being held in China,
but you probably won’t have to
travel far for American athletes to
hear your cheers. 
A new, interactive campaign

called America’s Cheer creates
oppor tunities for all to deliver a
cheer straight to U.S. Olympians.
Whether it’s an energetic video,
heartfelt letter, inspiring photo or
audio recording, the initiative—
from Bank of America, the official
sponsor of the U.S. Olympic
Team—invites the entire country
to express its support for Team
U.S.A.

To upload a cheer, individuals
or groups can visit www.Ameri
casCheer.com. Cheers can also
be recorded by visit ing the
America’s Cheer mobile experi-
ence, a traveling U.S. Olympic
exhibit that will visit 19 cities
and span nearly 27,000 miles
across the country. 
The program coincides with the

introduction of U.S. Olympic
Team Banking, a suite of Olympic-
themed banking products that let
fans support America’s Olympic
athletes with every purchase
while earning special rewards for
themselves.

Spreading Olympic Cheers

Get In The Games—A new program lets Americans share their cheers
with Olympic athletes halfway around the world. 

(NAPSA)—For many families,
the “windfall” of the government
tax rebate program offers a terrific
opportunity to plan a vacation that
puts those dollars to work.
To stretch your refund further,

the Orlando/Orange County Con-
vention & Visitors Bureau, Inc.
has introduced special values on
accommodations and attractions
at VisitOrlando.com. In addition,
these following tips can help fami-
lies on a budget make the most of
their vacation:

1. Where to Stay—In Or -
lando, it isn’t necessary to blow
the majority of your vacation bud-
get on a nice and comfortable
place to stay. Options abound,
ranging from budget accommoda-
tions starting at around $50 per
night to value hotels at around
$80 per night to vacation homes,
campgrounds and more. For less
than $1,200, a family can get a
Walt Disney World Resort vaca-
tion package that includes three
nights at a value hotel and theme
park tickets.

2. Attractions—You can enjoy
the world-class attractions in
Orlando without breaking the
bank. Buying tickets in advance
online can save not only money
but time as well. The gate admis-
sion at Universal Orlando Resort
for a two-park unlimited pass is
$119.28. However, if purchased
online in advance of arrival, the
two-park unlimited admission is
only $85.95 and can be used for
seven consecutive days. By buying
SeaWorld Orlando tickets online,
guests can take advantage of a
free second day when they pur-
chase a single-day ticket or the
opportunity to purchase select
adult multi-day/multi-park passes
at the children’s admission price.

It’s also important to note that for
most area attractions, children
under 3 are free.

3. Eating Out—Pay attention
to three magic words: Kids Eat
Free. Hotels with “Kids Eat Free”
specials include Nickelodeon Fam-
ily Suites by Holiday Inn, Orlando
World Center Marriott Resort,
The Hilton Orlando Resort, Royal
Plaza in the Walt Disney World
Resort, Hyatt Regency Grand
Cypress Resort (as part of the
“Summer Splash” program), Sher-
aton Safari Hotel & Suites and
many more.

4. Timing Your Trip—Don’t
overlook non-peak seasons such as
spring and fall, as they enjoy
warm weather, reduced crowds
and good deals. 

5. Savings Tools—Save up to
$500 with an Orlando Preferred
Visitor Magicard™, the year-round
discount card provided by the
Orlando CVB. It is valid at 97
area establishments, including
everything from attractions and
accommodations to restaurants
and golf courses. Download the
card at orlandoinfo.com/magicard
or order one by calling (800) 551-
0181. 

More Bang For The Buck In Orlando

There are a number of ways for
families to save on a vacation
to Orlando, and many of them
star t  with a tr ip onl ine at
 visitorlando.com.

(NAPSA)—The Marine Corps
has recently created an on-line reg-
istry to help keep Marines, family
members and civilian employees
who resided or worked aboard
Marine Corps Base Camp Lejeune
between 1957 and 1987 informed
about past water quality issues at
the base. We need the help of all
friends of the Marine Corps to
locate these individuals and have
them sign up on the registry.   

Identifying the Problem
In the early 1980’s, two sol-

vents, trichloroethylene (TCE)
and perchloroethylene (PCE), both
unregulated at the time, were
found in two water systems that
served the Hadnot Point and
Tarawa Terrace areas of the base.
When it was determined that spe-
cific groundwater wells were
impacted, they were immediately
shut down in early 1985.  
The drinking water at Camp

Lejeune today is regularly tested
and safe to drink.  

Taking Action
The Department of the Navy is

funding two independent studies
to determine if there is an associ-
ation between exposure to the
water and certain health effects.
The Agency for Toxic Substances
and Disease Registry (ATSDR) is
studying whether there is an
association between exposure to
the water and certain health con-
ditions in children in the womb,
the most susceptible population.
The study is expected to be com-
plete in 2009. In addition, the
National Academy of Sciences is

conducting a study to evaluate
other potential risks associated
with exposure. Their study is
expected to be complete in the
fall of 2008. 
The Marine Corps intends to

notify all registrants of the results
of these studies.

Implementing Solutions
The Secretary of the Navy and

the Commandant of the Marine
Corps are committed to contacting
as many former residents and
workers as possible who may have
been exposed to these chemicals
between 1957 and 1987. Unfortu-
nately, Marine Corps and Depart-
ment of Defense personnel data-
bases do not go back to 1957 and
are incomplete. The registry will
enable the Marine Corps to collect
current contact information for
former residents and workers and
will allow us perform a more thor-
ough notification when the studies
are complete. 
Marine officials encourage for-

mer base residents and employees
to register and visit the official web-
site (www.Marines.mil/clsurvey),
contact the toll-free Camp Lejeune
Water Study Call Center (877) 261-
9782, or email clwater@usmc.mil.   

Web Registry helps with Military Outreach Efforts

The Web is helping the Marines
protect enlisted men and women.

(NAPSA)—According to the
Coalition for Financial Security,
many Americans don’t use finan-
cial tools to save for the future
because they do not know what is
available and have never had
contact with financial profession-
als who can help them build a
stronger future. Visit www.coali
 tionforfinancialsecurity.org.

**  **  **
Striking the right chord with a

growing number of up-and-coming
bands is a competition that gives
them the chance to show the
world that they deserve a shot at
the big time. Beginning May 1,
the Gretsch Company is sponsor-
ing the Next Gretsch Greats
Unsigned Artist Competition as
part of its 125th anniversary cele-
bration. Go to www.gretsch 125th.
 com/contest for details.

**  **  **
Unlike some companies, Pro-

gressive provides boat insurance
coverage virtually anywhere in
the continental U.S. and Canada.
For more information about boat
insurance, visit http://watercraft.
 progressive.com.

**  **  **
Experts at WaterFurnace say

installing an Envision Series geot-
hermal system, which is powered
by solar energy stored just beneath
the surface of your yard, could cut

heating, cooling and hot water 
costs by up to 70 percent. Visit
www.waterfurnace.com or call
(800) GEO-SAVE.

**  **  **
Video calling (with a webcam

and an Internet-connected com-
puter) can be a great way to see
and hear far-flung loved ones. It
can be easier than it looks and it’s
usually free. For more informa-
tion, visit www.logitech.com/ web
 cam_howto.

**  **  **
Trip-planning software such as

Microsoft Streets & Trips 2008
with Connected Services can help
commuters figure out their best
route and access up-to-date infor-
mation about road construction,
accidents and congestion along
the way. For information, visit
http://www.microsoft.com/streets. 

(NAPSA)—Primary care pro -
viders—geriatricians, geriatric
and adult nurse practitioners,
internists and family doctors—
play important roles in coordinat-
ing care for older adults. For help
finding a geriatrician, contact the
AGS Foundation for Health in
Aging at (800) 563-4916 or
www.healthinaging.org. 

**  **  **
If you or someone you know

needs health coverage, the Foun-
dation for Health Coverage Edu-
cation’s “Coverage For All” cam-
paign may be able to help. Call
the U.S. Uninsured Help Line,
funded by the Anthem Blue Cross
Foundation, at (800) 234-1317 or
visit www.coverageforall.org.

**  **  **
The American Academy of

Ophthalmology says athletes
should wear appropriate, sport-
specific protective eyewear prop-
erly fitted by an eye care profes-
sional. Learn about eye diseases,
your risk factors and the names
of eye M.D.s nearby at www.Get
 EyeSmart.org.

Tarzan’s mate Jane's last
name was Parker.

The Swiss Army Knife. It origi-
nated in Schwyz, Switzerland,
more than a 100 years ago, after
a surgical equipment manufac-
turer was dismayed to learn Ger-
many supplied the Swiss army
with knives. 

Clearly a forward thinking
man, Alfred Nobel, the inventor
of dynamite, is also credited with
inventing plywood.




