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(NAPSA)—Menopause is a nat-
ural stage of life in a woman’s
aging process when the ovaries
stop producing estrogens. The
process can occur naturally or may
be induced by surgery, chemother-
apy or radiation. Since estrogens
are largely responsible for develop-
ing and maintaining the female
reproductive system, reduced lev-
els can cause such symptoms as
night sweats and hot flashes, vagi-
nal dryness and mood swings.
These symptoms can significantly
interfere with daily sleep, produc-
tivity at work and home, relation-
ships and social activities.    

Results from a nationwide
Harris Interactive survey, con-
ducted among members of the
National Association for Female
Executives (NAFE), found that
survey participants over the age
of 35 with menopausal symptoms
also experienced difficult sleeping
or insomnia, an unexpected
symptom that makes it even
harder to cope with “the change.”
Women reported that insomnia
was the symptom of menopause
that bothered them the most,
with 72 percent of participants
experiencing it frequently (at
least once per week) and 59 per-
cent losing on average three or
more hours of sleep each night. 

“Insomnia is very common
among women who are experienc-
ing vasomotor symptoms of
menopause. The majority of the
women I treat are juggling work,
family and household responsibili-
ties and can’t afford to lose sleep,
which can make them feel unpro-
ductive during the day,” said
James A. Simon, M.D., CCD, Clin-
ical Professor, George Washington
University, Washington, D.C. “It’s

important for women experiencing
problematic hot flashes and night
sweats to discuss their treatment
goals with a health care provider
to determine what their options
may include.”

Thirty-one percent of the
women surveyed said menopausal
symptoms are problematic to their
romantic lives and 28 percent said
that they are problematic to their
overall emotional well-being.

“Executive and professional
women excel at finding solutions,
whether at work, at home or their
personal lives,” said Betty Spence,
Ph.D., NAFE president. “When it
comes to health care, women need
accurate information, which is not
always readily available. NAFE
conducted this survey of meno-
pausal symptoms to foster an
open discussion of a topic long
considered taboo, and to encour-
age women to talk with their doc-
tors and find solutions that work
for them.”

The survey found that 88 per-
cent of women with insomnia
associated with menopause
report experiencing more fatigue

during the day, 62 percent say
they are more irritable and 44
percent say they cannot do their
job as well. 

“Even compared to one year
ago, we now have a lot more
knowledge about the benefits and
risks associated with hormone
therapy,” added Dr. Simon. “The
data show that short-term use of
estrogen therapy is a safe and
effective option for women with
disruptive symptoms such as hot
flashes and night sweats.” 

Dr. Simon’s viewpoint is echoed
by several professional organiza-
tions, including the U.S. Food and
Drug Administration (FDA) and
North American Menopause Soci-
ety (NAMS), which recommend
hormone therapy for the treat-
ment of menopausal symptoms at
the lowest doses for the shortest
duration. 

“I was going through ‘meno-
pause misery’—sleep distur-
bances, hot flashes, mood swings
—which affected all facets of my
life. The symptoms were particu-
larly distressing at work, espe-
cially since I am often the only
woman in the room,” said Susan
Brown, a Washington, D.C.-based
lawyer, NAFE member and
mother of three. “My doctor and I
decided on a treatment regimen
that helped me get back on track.
I didn’t let menopausal symptoms
slow me down.”

If you are experiencing such
symptoms as day and night
sweats, you should discuss them
with your physician. There may
be new treatment options to help
alleviate your symptoms. As with
all prescription drugs, you should
always consult a physician before
beginning any treatment plan.   

Did You Know?
According to a nationwide Harris Poll:
• 80 percent of women with menopausal
   symptoms said that one or more of their
   symptoms, such as hot flashes, night sweats
   or insomnia, were problematic in their 
   daily lives.
• 44 percent of respondents with insomnia
   said that symptoms affected their ability
   to perform as well at work.
• Data show that low-dose estrogen plant-
   based therapy is a safe and effective option
   for women with symptoms.

Nationwide Poll Reveals Menopause Poses Challenge For Female Executives

(NAPSA)—Trying to find just
the right gift for the special person
in your life? Consider giving a gift
that gives back. Buying a gift that
benefits a charity rewards the
giver, the recipient and a worth-
while cause. 

St. Jude Children’s Research
Hospital®, the world’s premier
pediatric cancer research center,
offers several unique gift-giving
options for the special people in
your life. Individuals can help
fight childhood cancer by making a
donation in a gift recipient’s name
with a St. Jude Tribute Card.
St. Jude’s Gift Catalog includes a
line of e-cards as well as a collec-
tion of printed cards that can be
personalized and mailed directly
to recipients to fit many occasions,
including seasonal greetings,
birthdays, anniversaries, memori-
als, christenings, bar mitzvahs,
first communions and more. 

For those with wedding plans,
honoring wedding guests by mak-
ing a donation to St. Jude in
their name is a remarkable, dis-
tinctive way to celebrate the
beginning of two lives together.
Beautiful personalized scrolls or
bookmarks presented to guests
inform them of the special life-
saving gift made in their honor.
St. Jude Wedding Favors leave a

lasting impression on guests and
can help make a difference in the
life of a child. 

To order personalized St. Jude
Tribute Cards or Wedding Favors,
simply visit www.stjude.org/honor
or call (800) 873-6983. Every gift
helps fund the fight against child-
hood cancer, sickle cell disease,
pediatric AIDS and other cata-
strophic illnesses. These gifts
allow St. Jude to continue to treat
patients without regard to a fam-
ily’s ability to pay.

Give a gift that helps St. Jude
patients like Jack. 

St. Jude Children’s Research Hospital is internationally recognized
for its pioneering work in finding cures and saving children with cancer
and other catastrophic diseases. Founded by the late entertainer Danny
Thomas and based in Memphis, Tenn., St. Jude freely shares its discov-
eries with scientific and medical communities around the world. No
family ever pays for treatments not covered by insurance, and families
without insurance are never asked to pay. St. Jude is financially sup-
ported by ALSAC, its fund-raising organization. For more information,
please visit www.stjude.org.

by Frances Hathaway
(NAPSA)—As many women

age, they may find they have to
rethink a cosmetics routine that
no longer suits their changing
skin. Age spots, increased dryness
and loss of vibrancy are some of
the specific issues facing the 50+
woman.

As one of the busiest makeup
artists in the business, I’ve worked
with the likes of Geena Davis,
Vanessa Williams and Bette Midler.
I believe maturing women can look
better than ever; they just need to
switch up their makeup as they
would their wardrobe. All it takes
is a little know-how and the right
products:

• Prepare Your Palette.
Primers prep the skin for makeup
application by evening-out the
skin’s surface, filling in lines and
concealing any imperfections. I
always use face, eye and lip
primers before applying color cos-
metics. The key for 50+ women is
to look for products that offer
hydrating formulas to ease drying
skin, and light-reflecting ingre-
dients to diffuse lines, for a
smoother, more even appearance. 

• Bring Back Color. Many
women in their 50’s find that their
skin becomes dry and sallow and it
has lost its natural radiance and
color. I recommend using hydrating
products that help energize your
look, such as the Vital Radiance
Line Softening Makeup—Rehy-
drating. Its water-based formula
with SPF 15 boosts moisture, while
its increased color density revital-
izes your complexion. And its
remarkably lightweight formula
won’t settle into lines or wrinkles.

Try using a brush to apply this
product—this technique creates a
polished makeup look and provides
precise application. Best of all,
Vital Radiance makes it easier
than ever for 50+ women to look
their best, offering free tips, advice
and product samples. Just call
(800) RADIANT seven days a week
to speak to a live Beauty Specialist. 

• Finishing Touches. One of
my favorite tips is using a light
powder blush in a bronze hue to
add dimension and highlight
cheekbones. With a large dome-
shaped brush, sweep the color
from the cheekbone across the
nose to the other side of the face
as well as on the temples and
along the hairline. The combina-
tion of the rounded brush and the
bronze hue achieves a vibrant yet
natural, sun-kissed look. 

With the right products, any
50+ woman can enhance her nat-
ural beauty for a revitalized, radi-
ant look. For additional tips, visit
www.vitalradiance.com.

Mature Makeover: Look Beautiful No Matter What Your Age
Celebrity Editorial Makeup Artist Frances Hathaway 

Shares Her Favorite Beauty And Product Secrets For 50+ Women

The key for 50+ women is to look
for beauty products that offer
hydrating formulas to ease dry-
ing skin.

(NAPSA)—It is now easier for
businesses to use the Internet for
connecting with consumers in
their communities.

About 55 percent of consumers
used a search engine to find infor-
mation about a local business last
year, up from 47 percent in 2003,
according to market-research firm
Kelsey Group. When people are
looking for products and services
such as restaurants, car repair
shops and florists, they tend to
spend their money in an area near
where they live, work or play. It’s
predicted that local search volume
will exceed 20 billion searches in
the next year and could exceed 30
billion by 2009.

In response to this trend,
Yahoo! Local has designed an easy
way for businesses of all sizes—
from a major drugstore chain to
an independently owned bakery—
to place ads online that will be
seen by people searching for
related services in their commu-
nity. This can help drive foot traf-
fic to their stores and phone calls
to their services at a reasonable
price. 

Called Yahoo! Local Self-Serve
Featured Listings, this new adver-
tising program enables merchants
to get the most out of their adver-
tising dollars by targeting their
ads by geographic region and
product or service category. The
ads appear through Yahoo! Local
searches, which combined with
Yahoo! Maps, had 26.7 million
U.S. visitors in March, according
to measurement firm comScore
Networks Inc.

Yahoo! Local Featured Listings
was designed with a self-serve
function that makes it easy for
local businesses to get up and run-
ning quickly. The advertiser sim-
ply enters information about the
business, selects their category,

and then chooses the local regions
where they want to advertise.

Pricing is set on a flat-fee sub-
scription that begins at $29.95 per
month and can be paid by credit
card. Because the program is sold
on a first-come, first-served basis,
businesses don’t end up in a bid-
ding war for popular keywords.
The exact rate is determined by
the particular business category,
the geographic location and also
where the ad will appear. Ads that
run on the top—also known as the
“north” of the page—are more
expensive than those that run
along the bottom to the “south.”

Yahoo! Local Self-Serve Fea-
tured Listings complements other
Yahoo! Local free and paid adver-
tising products, which include:

• Free Listings: Yahoo! Local
offers a free service whereby any
merchant can upload detailed
information on his or her busi-
ness—such as hours, address and
phone numbers, products and ser-
vices offered, Web site or years in
business—that can be viewed by
all users of Yahoo! Local.

• Enhanced Listings: For a
small monthly fee, merchants can
submit additional content such as
photos, logo, and marketing mes-
saging that will help visually dif-
ferentiate their listing.

To learn more, visit http://
local.yahoo.com/listings.

New Online Ad Service Targets Consumers By Area

Whether it’s the neighborhood restaurant 
or florist, locally is how people tend to 
spend their money. About 55 percent of 
consumers used a search engine to find 
information about a local business last 
year, up from 47 percent in 2003, 
according to Kelsey Group. It’s predicted 
that local search volume will exceed 20 
billion searches in the next year. (NAPSA)—Celebrity mixolo-

gist and cookbook author Bruce
Weinstein has put a fresh twist
on beverage classics. His recipe
for Chamomile-Pomegranate Tea
gives traditional iced tea a boost
of pizzazz. Sweetened with
SPLENDA® No Calorie Sweet-
ener, this crowd pleaser refreshes
and quenches thirst, while

decreasing sugar and calorie con-
sumption. For more of Bruce
Weinstein’s beverage recipes visit
www.splenda.com.




