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(NAPSA)—Bug spray should
repel insects, not your family—
but some of the chemicals used
in mosquito repellent can some-
times do exactly that. A recent
study shows 60 percent of Ameri-
cans shy away from any insect
repellent, even when the mos-
quito-borne West Nile virus may
be a serious threat.

Add to that a Centers for Dis-
ease Control Report stating that
spraying pesticides is actually
the least effective mosquito con-
trol technique and you may be
scratching your head, wondering
just how to keep biting bugs at
bay. 

The advice from scientists: Go
natural. There are a variety of
steps people can take to reduce
the number of mosquitoes in
their yards without using bug
spray. 

Try these tips: 
Water, Water Everywhere?
Take a walk around your yard

or outdoor space and look for
standing water. Mosquitoes lay
their eggs in still puddles. Elimi-
nating those puddles can reduce
the number of bugs in your yard.
Change the water in birdbaths
and pet dishes regularly and be
sure to dump any water that’s
collected in pots or other contain-
ers around the yard. It’s also
smart to drill holes in the bottom
of tire swings. 

Nowhere to Hide
Keeping your yard well-

trimmed can cut down on the
places mosquitoes have to hide
from predators, such as birds or
other bugs. Fewer hiding spots
could mean fewer mosquitoes
(and fewer mosquito bites). 

Virtually Eliminating 
Mosquitoes 

A device called the Mosquito
Magnet® traps and kills mosqui-
toes by making itself irresistible
to the biting bugs. It emits a
plume of carbon dioxide, heat
and moisture that mimics human
breath, and it has specialized
attractants to lure mosquitoes to
the trap. As the mosquito
approaches the trap, hoping for a

human, it is quietly vacuumed
into a net, where it dehydrates
and dies.

Permanent Results
The traps are considered long-

term solutions. They’ve been
used by hotels and restaurants to
make “mosquito walls” that keep
guests comfortable and they’ve
been scientifically proven effec-
tive. In fact, the trap’s manufac-
turer says that they will virtu-
ally eliminate the mosquito
population in a yard after weeks
of use. 

Get Specific
The traps are designed to only

attract biting insects such as no-
see-ums, biting midges, black
flies, sand flies and, of course,
mosquitoes. They don’t catch the
beneficial insects such as bum-
blebees and butterflies. In addi-
tion, one specialized attractant is
targeted directly at hard-to-catch
mosquito species such as the
Asian Tiger mosquito, which has
been shown to carry West Nile
virus. This selective targeting is
one important way that the traps
differ from bug zappers, which
are ineffective in reducing mos-
quito biting rates and kill many
harmless or beneficial insects, as
well. 

For more information on the
long-term solution to controlling
mosquitoes, visit www.mosquito
magnet.com.

Mosquito Tips And Traps Take A Safer Bite Out Of Bug Season 

No Bugs About It—A mosquito
trap can help you enjoy a bug-
free yard. 

(NAPSA)—In a recent study
released by Boston-based invest-
ment manager, Eaton Vance, senior
finance executives at dividend-pay-
ing American corporations agreed
that stocks that pay dividends are
growing in appeal. The nationwide
survey of executives from all major
corporate sectors also projected
long-term dividend growth. 

The survey, conducted by Penn,
Schoen & Berland Associates, Inc.,
revealed that 47 percent of
finance executives anticipate divi-
dend growth to continue to out-
pace earnings growth in 2006.
These projections dovetail with
research by Standard & Poor’s,
which found that dividends rose
faster than corporate earnings
over the past year. Duncan
Richardson, executive vice presi-
dent and chief equity investment
officer of Eaton Vance remarked,
“With strong balance sheets and
cash flows, American companies
have the means and motivation to
continue to increase dividends.”

How long is this trend likely to
continue? Of executives who
believe dividends will continue to
outpace earnings, a majority (60
percent) expect the trend to last
for one to two years. An additional
25 percent anticipate the trend
will last up to five years. However,
the duration of this trend may
depend on whether Congress
extends the current reduced tax
rate on dividends. According to
Mr. Richardson, “Businesses may
not continue increasing their divi-

dends if the tax cut extensions fail
to go through and dividends once
again are taxed at a higher rate.”  

Regardless of the possible
extension to current tax act provi-
sions, “the important takeaway is
companies are increasingly re-
turning more to investors in the
form of dividends,” said Mr.
Richardson. As many dividend-
paying companies use excess cash
to increase dividends, six out of
seven finance executives polled
said they consider a company’s
track record of increasing annual
dividends as a way of displaying
shareholder friendly behavior.
Furthermore, four out of five
believe a firm’s dividend growth
rate can give investors confidence
in the company’s projected long-
term growth potential.  

Investors who were polled last
year in Eaton Vance’s sixth
annual investor survey agreed
with these sentiments. A majority
of investors polled held a very pos-
itive view of companies that pay
dividends (78 percent), seeing
them as predictable cash genera-
tors and viewing dividends as a
sign of financial strength.  

“There has been a significant
shift in investor preference from
an emphasis on growth investing
towards a more value-oriented
conservative investment style,”
said Mr. Richardson. “In the
1990s, investors preferred compa-
nies that offered buybacks—which
increase reported earnings per
share—over dividends.”  As the

results of the Eaton Vance study
reveal, a majority of polled indi-
vidual investors (57 percent) now
say they prefer regular quarterly
dividends over stock buybacks (23
percent) or special dividends (8
percent).  

According to Mr. Richardson,
“Dividends have returned to popu-
larity, and value investing has
emerged from the doghouse.”

Eaton Vance Corp. is a Boston-
based investment management
firm whose stock trades on the
New York Stock Exchange under
the symbol EV. Eaton Vance and
its affiliates managed over $113.3
billion in assets as of January 31,
2006, for more than 100 invest-
ment companies, as well as indi-
vidual and institutional accounts,
including those of corporations,
hospitals, retirement plans, uni-
versities, foundations and trusts.

Penn, Schoen & Berland Asso-
ciates, Inc. is a Washington, D.C.-
based full-service strategic polling
and market research firm.

Before investing in any Eaton
Vance Fund, prospective investors
should consider carefully the
Fund’s investment objectives,
risks, and charges and expenses.
The Fund’s current prospectus
contains this and other informa-
tion about the Fund and is avail-
able through your financial advi-
sor.  Read the prospectus carefully
before you invest or send money.
Eaton Vance Distributors, Inc.,
The Eaton Vance Building, 255
State Street, Boston, MA 02109.

Investors and Financial Execs Agree: Dividends Are On the Rise

(NAPSA)—In today’s virtual
society, online fraudsters continue
to devise new ways to reach
unsuspecting consumers. Accord-
ing to the Internet Crime Com-
plaint Center, online fraud is on
the rise—up 67 percent in 2004.
Awareness is the best protection
against these cyber criminals.

“The best approach to combat
Internet fraud is to stay one step
ahead of criminals,” said Marcel
Legrand, Senior Vice President of
Strategy and Corporate Develop-
ment, Monster. 

Here are some common scams: 
• Fraudulent online sales are

the largest source of consumer
fraud complaints, according to the
Federal Trade Commission.
Fraudulent sellers deceive buyers
by sending an item of lesser value,
sending stolen or counterfeit
items or sending nothing—while
disappearing with your money. 

Tip: Research the seller’s repu-
tation with the Better Business
Bureau, read all fine print associ-
ated with the transaction and pay
through a trusted site. 

• Phishing is when criminals
send online communications to
Internet users disguised as an e-
mail or pop-up message from a
reputable company. The message
may contain errors and request an
account update to lure users into
sharing their personal data. 

Tip: Don’t click on links pro-
vided in a suspicious e-mail. Just
clicking on a link can let viruses
infiltrate your computer. Instead,
call the company or go to their
Web site to update information. 

• Job scams most often appear
as “work from home” offers, claim-
ing that you can make easy money
while you “set your own hours” or

“be your own boss.” These scams
sometimes require prospective
employees to provide personal
information, make a down pay-
ment or cash foreign checks with
the promise of retaining a percent
of the transaction.

Tip: According to Monster’s “Be
Safe” site (http://help.monster.
com/besafe), online job seekers
should never provide personal
information unless they are confi-
dent that the other party is who it
claims to be. Seekers should also
disregard e-mails offering employ-
ment opportunities that involve act-
ing as a go-between for money
transfers. Verify the legitimacy of a
potential employer before engaging
in any monetary transactions or
providing information. 

For more information, visit
www.LooksTooGoodToBeTrue.com.
The site is maintained by a task
force of federal law enforcement
and industry organizations and is
funded by the United States Postal
Inspection Service and the Federal
Bureau of Investigation. Key part-
ners include the national White
Collar Crime Center, Monster.com,
Target and members of the Mer-
chants Risk Council.

If It Looks Too Good To Be True, It Probably Is

Online fraud is on the rise—up 67
percent in 2004.

(NAPSA)—Expedition Everest,
the newest thrill attraction at
Disney’s Animal Kingdom theme
park at Walt Disney World
Resort, takes guests on a high-
speed runaway train adventure
through the Himalayas, leading
to a face-to-face encounter with
the legendary yeti.

**  **  **
Experts say keeping children

vaccinated in a timely manner is
essential to keeping them healthy.
The recommended immunization
and catch-up schedule can be found
at the Centers for Disease Control
and Prevention (CDC) Web site,
http://www2a.cdc.gov/nip/sched
uler_le/default.asp, or by calling
800-232-4636 (English or Spanish).
This easy-to-use schedule identifies
the recommended vaccines, the
number of doses required and the
ages when they are given.

**  **  **
Using almonds to add a

Mediterranean accent to meals
may earn five lucky contestants
a trip to Spain. Sunkist® Almond
Accents®, the leading, flavored
sliced almond topping used by a
number of cooks, will send five
grand-prize winners of its
Barcelona Culinary Sweepstakes
on the all-expenses-paid epi-
curean adventure for two to

Barcelona, Spain. For more infor-
mation, visit the Web site at
www.almondaccents.com.

**  **  **
Communication disorders

affect 49 million Americans. Peo-
ple with hearing loss do not hear
sounds clearly. They may hear
speech sounds faintly or in a dis-
torted way or they may be pro-
foundly deaf. Speech and lan-
guage disorders affect the way
people talk and understand. They
may talk using simple sound sub-
stitutions or they may not be able
to use speech and language at all.
For more information on these or
related disorders like swallowing
or balance, or to locate a certified
speech-language pathologist or
audiologist, contact the American
Speech-Language-Hearing Asso-
ciation at 1-800-638-8255 or
www.asha.org.




