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(NAPSA)—Alaska is famous for
its wild salmon. The flavor of
Alaskan salmon depends upon fat
content and the environment in
which it matured. Alaska’s pure
waters and the abundance of nat-
ural food give Alaska salmon
unparalleled flavor.

Although salmon are caught in
Alaska’s pristine waters year-
round, fishing season in Anchor-
age and southcentral Alaska
really heats up in late May, when
the prized king salmon returns
home to spawn in the area’s glac-
ier-fed, freshwater streams. 

The remaining four varieties of
Pacific salmon—sockeye, coho,
chum and pink—are also found in
the general area.  

Many anglers  are now trying to
catch what’s known as a “grand
slam”—all five species of salmon.
Some say an easy way to remem-
ber which kind is which is to
match them up with the fingers
on your hand.

• Thumb—Chum salmon (Dog).
The best fishing for this fish is
mid-July to late August. Chum
salmon have a firm texture, tempt-
ing orange-pink color and delicate
flavor that makes it a perfect fish
for smoking. The average weight is
eight pounds and they can grow to
be 25 to 27 inches long.

• Pointer finger—Sockeye
salmon (Red). Most available late
May to early June or mid-July,
sockeye salmon are the second
most abundant Alaskan salmon
species. This species turns from a
silvery color to a bright red body
and green head as they begin the
journey upriver to spawn. Their
average weight is six pounds and
they can grow to almost three feet
in length.

• Middle finger—King salmon
(Chinook). The best fishing for

king salmon is mid-June to mid-
July. The largest species of salmon
in Alaska, they are prized for their
color, high oil content, firm tex-
ture and succulent taste. Average
weight is approximately 20
pounds and length ranges from 30
to 40 inches.

• Ring finger—Silver salmon
(Coho). With its orange-red flesh,
firm texture and delicate flavor,
cohos are very popular among
locals. The best fishing for them is
found in early August to mid-Sep-
tember. Cohos are the second
largest of the species, with aver-
age weights of 12 pounds, and
range from 25 to 35 inches in
length.

• Pinky finger—Pink salmon
(Humpy). At the height of their
run, millions of pinks swim up the
freshwater rivers and streams to
spawning grounds. Pinks are the
smallest and most abundant of
the species and average about two
to three pounds. The best fishing
for pinks takes place in mid-July
to late August. 

To learn more, visit  the Web
site at www.anchorage.net.

Alaska Wild Salmon Are A Real Catch

The five types of salmon abun-
dant in Alaska’s rivers can be
found in the palm of your hand.

(NAPSA)—Toddlers are notori-
ously picky eaters and yours is
likely no exception. Following his
first year of rapid growth, your tod-
dler will gain weight more slowly
during his second year and will
need less food. This developmental
change, combined with a toddler’s
growing need for independence and
his inability to sit still for prolonged
periods, can turn the dinner table
into a battleground.

When your toddler turns his
nose up at a new food or refuses to
eat or drink something that was a
favorite at one time, don’t worry.
For toddlers, what and how much
they are willing to eat may vary
daily. Just offer food that packs
lots of nutrition in small doses
and makes mealtime fun. 

•Make Every Calorie
Count—Children ages 1 to 3
years of age require 1,000 to 1,300
calories a day, according to the
American Academy of Pediatrics
(AAP). Nutrient-dense foods eaten
at mealtime or as a snack will
help keep your active toddler
going. 

Some of these foods, many of
which are pleasing to even the
most discriminating toddler
palate, include pasta, peanut but-
ter, potatoes, cheese, eggs, sweet
potatoes, avocados and yogurt.   

•Offer Unique Ways to Try
Foods—Be creative with meals as
well as with presentation. Finger
foods can make mealtime fun for a

toddler. Offering different ways to
try foods can also make them
more appealing. Many toddlers
love to eat foods that they can
dunk in a dip, such as cream
cheese, fruit preserves or gua-
camole. Foods that can be spread
on bread or crackers or sprinkled
onto main courses are also popu-
lar with the toddler set.  

•Let Your Child Drink it
Up—If your child would rather
drink than eat, making nutritious
drinks such as smoothies with
milk, fruit and yogurt can be a
great, healthy snack. Offering
drinks in a fun new spill-proof

cup, such as the Cupsicle Straw
Cup by Munchkin, can keep your
child refreshed throughout the
day. The Cupsicle is insulated
with Ice Cold Crystals that hold
the cold inside once the cup is
chilled. Just place the cup in the
fridge or freezer before use, fill it
with a nutritious drink and relax.
You know he’s much more likely to
drink those important fluids if
they’re fresh and cold. And
because fluids and nutrition are
important at any age, there is a
Cupsicle for every stage of a
child’s development.

•Be a Good Role Model—
One of the most effective ways to
ensure that your child develops
healthy eating habits is to model
your own enthusiasm for nutri-
tious food. Limit your intake of
junk food and alcohol and elimi-
nate smoking from the household.
If your toddler sees you engage in
healthful eating and exercise
habits, chances are he will grow to
want to as well.

While at times overwhelming,
working through your toddler ’s
picky eating habits can be achieved
with a little ingenuity and a whole
lot of patience. 

Following these essential steps
will help ensure your child is get-
ting the nutrients he needs to stay
healthy and strong. 

For more information on infant
and toddler-feeding products, visit
Munchkin.com.

Top Toddler-Feeding Essentials

Cups that keep drinks cold can
keep your child refreshed
throughout the day.

(NAPSA)—About 550 million
searches are conducted daily on the
Internet, according to Internet
watchdog Jupiter Research. While
most searchers now know how to
order books, reserve plane tickets or
download the latest tunes from
cyberspace, many consumers are
less confident about the best way to
find information about businesses
and services close to home—such as
pinpointing specialty shops in their
neighborhood or finding a phone
number for a local pet store that’s
known for pampering pooches. 

According to Yahoo! data, one in
four Internet searches is local-spe-
cific. Only a handful of search
engines are equipped to handle
what is known as “local search.”
Local search differs from general
search in that it lets people find
business listings by searching
within a specific city, neighborhood
or zip code. This can greatly sim-
plify the search process because it
eliminates listings with similar
names that are located in other
parts of the U.S.—or the world.
For example, if you’re looking for
the listing for a Chinese restau-
rant called Emerald Garden in a
nearby city, a local search will only
give you the information for the
one you want—not a clutter of list-
ings for restaurants with similar
names that are located hundreds
or even thousands of miles away. 

Today’s local search gives you a
much more personalized experi-
ence than just a link to the busi-
ness’ Web page. For example, if you
search on “garden center” in your
neighborhood, you’ll see a list of
the closest nurseries, with a map
showing exactly where they are
located. In addition, you’ll see a list
of categories featuring related
businesses such as landscapers
and greenhouses. You’ll also see
ratings and reviews of the business
by customers sharing their experi-

ences with the business.   
Yahoo! Local (http://local.yahoo.

com) is one of the best and most
popular local search engines online
today. It allows you to: 

•Discover new corners of
your neighborhood. If you’re
spending a day out around town,
you can use Yahoo! Local to plan
your itinerary. Find businesses
you’ll need to run errands at and
check the business listings for
hours and special considerations
like sales or promotions. Yahoo!
Local’s integration with Yahoo!
Maps means you’ll be able to easily
plot your destinations on a map,
print multipoint driving directions
and even plan your route based on
traffic conditions, nearby ATMs or
gas station locations.

•Explore new communities.
Yahoo! Local helps you find busi-
nesses and local points of interest
when you’re traveling to new cities.
You can rely on local knowledge by
tapping into local ratings and
reviews before you make dinner
reservations at a restaurant. You
can also find out where to get your
pants pressed, look up what’s play-
ing at local movie theaters and
research virtually any other service
you may need while on the road.

•Fill your social calendar.
Yahoo! Local’s event listings make
it easy to find out what is going on
in your town. Impress your
friends with knowledge about all
upcoming concerts, festivals and
shows in your city.  

Using Yahoo! Local is easy. Just
go to http://local.yahoo.com and put
your zip code (or town and state) in
the box to the right, and what
you’re searching for in the box on
the left. Technology will take care
of the rest. Faster searches are
right on your doorstep. 

For more information or to
start searching in your neighbor-
hood, visit http://local.yahoo.com.

The World Wide Web Gets Local

(NAPSA)—Says Martha
Holler, a spokesperson from Sallie
Mae, the nation’s No. 1 paying-
for-college company: “Managing
your student loan repayment will
help you build good credit history,
which will, in turn, make getting
your next loan—for a car, house or
further education—that much
easier.” Sallie Mae borrowers can
learn about all of the repayment
options available to them, as well
as access their accounts online, at
www.salliemae.com. 

**  **  **
Breathe easy. You can use a

central vacuum system to improve
indoor air quality. It completely
removes contacted dirt and aller-
gens to the collection receptacle in
the garage, basement or utility
room. And it blows no air into the
living area to stir up dust. For
more information about maintain-
ing a cleaner, healthier home, visit
www.beamvac.com.

**  **  **
Consumers can help in the

fight against both breast cancer
and domestic violence by purchas-
ing products such as the Avon
Breast Cancer Crusade Memo
Jotter or the Speak Out Against
Domestic Violence Bracelet. All
net proceeds from the products
are donated to help eradicate
breast cancer and domestic vio-
lence and support victims. For
more information, contact your
local Avon Sales Representative
(or call 800-FOR-AVON to locate

one) or visit www.avon.com or
www.avonfoundation.org.

**  **  **
New college graduates who

apply for a Federal Consolidation
Loan before July 1 can potentially
lock in an interest rate as low as
4.75 percent for the repayment
period, which can extend as long
as 30 years. For more informa-
tion, log on to Sallie Mae’s Web
site at www.salliemae.com/consol
idation or call (800) 448-3533. 

**  **  **
Considered to be the most ver-

satile, ergonomic cane in the
world, the HUGO Folding Cane
was designed by the nonprofit
Georgia Tech Research Institute.
It was designed to support up to
550 pounds and is height-
adjustable to accommodate those
between 5’ and 6’5”. The HUGO
Folding Cane easily folds to fit in
its handy storage pouch. For more
information, call (866) 321-4846
or visit www.HUGOcanes.com. 

(NAPSA)—Following up on her
2002 best-seller, Marlo Thomas
has released “The Right Words at
the Right Time, Vol 2: Your Turn!”
(Atria Books, $25), a moving col-
lection of 101 stories in which
everyday Americans recall the
words that changed their lives.
You’ll meet a Gulf War veteran,
whose life was transformed by two
words spoken to him by a stranger
at Burger King; and the bereaved
fiancé of a 9-11 victim, who found
hope in a note left by a schoolgirl,
pinned to a teddy bear. Royalties
from the book will benefit St. Jude
Children’s Research Hospital. 

**  **  **
After a few months of life with

her new puppy, Sadie, someone in
Patti Lawson’s office asked if she
had lost weight. What was she
doing? “I blurted out...The Dog
Diet...and realized it was so
true...Sadie had gotten me active,
helped me eat less, and also
taught me how to lighten my
mind...not just my body,” said
Lawson, author of “The Dog Diet”
(HCI Books, $16.95), an award-
winning author and trial attor-
ney. For more information, visit
www.thedogdiet.com.




