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(NAPSA)—Melissa Baker was
diagnosed with nearsightedness
early in childhood—an unremark-
able diagnosis. But with each regu-
lar visit to her family optometrist,
she became more nearsighted and
her glasses became thicker. It
wasn’t until a skiing accident led
Melissa to an ophthalmologist at
age 15 that she learned her true
diagnosis: glaucoma, a disease that
rarely affects the young. But it was
already too late. The damage to her
optic nerve was irreversible.
Despite four surgeries, she eventu-
ally lost sight in her left eye. At 22,
Melissa’s left eye was replaced with
a glass eye.

Melissa now dedicates her time
to educating the public about eye
care so that others won’t needlessly
loose their sight. She was recently
named an honorary co-chair for the
Glaucoma Research Foundation. 

She’s not alone. The National
Consumers League (NCL) has
also launched a new campaign
urging consumers to learn more
about eye care and to take a more
active role in it. NCL, the nation’s
oldest consumer advocacy organi-
zation, recently commissioned a
survey that found consumers—
including those who wear glasses
or contact lenses—are confused
about the credentials and training
of eye care providers. Nearly a
third of respondents incorrectly
thought optometrists have earned
medical degrees.

To help consumers better under-
stand eye care, NCL has produced a
white paper about the state of eye
care in the United States and cre-
ated new Web resources and tips on
its Web site, www.nclnet.org/
health/eyes. The white paper clearly

describes the need for patient edu-
cation in today’s challenging health
care environment; one in which the
increasing demand for more preven-
tive care, in constant competition
with an increasing sensitivity to
cost control and productivity, has
led to the expanding role of non-
physician practitioners providing
medical care. Most importantly,
NCL provides a framework to guide
consumers as they make eye care
provider decisions, ultimately
encouraging them to take control of
their health care choices.

So who does what and when?
The eye care arena is often confus-
ing due to the number of profession-
als who offer services. Generally,
however, the services are broken
down as such:

• Opticians dispense and fit con-
tact lenses and glasses 

• Optometrists examine the eye
to diagnose vision problems and
abnormalities, and prescribe
glasses, contact lenses and some
medications 

• Ophthalmologists are medical
doctors who deliver total eye care

services, treat eye diseases and
injuries and perform eye surgery. 

Depending on the services you
need, one type of provider may be
more appropriate than another. In
addition to the usual considera-
tions of convenience, cost and
established relationships, use
these tips when selecting an eye
care provider.

• Know what your needs are
when going to an eye care provider.
If you don’t know what you need to
have done, ask your primary care
doctor. 

• Look for diplomas, licenses
and other qualifications and certifi-
cations displayed in the office. 

• Ask the provider if he/she has
sufficient training and experience to
perform the procedure you need,
especially when the procedure is
more invasive than a regular office
visit. 

• If your eye care needs include
surgery or treatment with medica-
tions, ask your provider if he/she is
trained and licensed to perform
these services. Ask how many times
he/she has performed the service,
and what kind of side effects and
recovery time you can expect. 

• If you do not have access to
or are unsure about the eye care
provider you need, ask your pri-
mary care doctor for a recommen-
dation to properly address your
needs.  

If you encounter a problem in
your treatment by an eye care
provider that can not be resolved
with the provider, do not hesitate to
contact the state agency that over-
sees the conduct of the provider.

To learn more about NCL’s new
education effort, visit www.
nclnet.org/health/eyes.
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Know what your needs are when
going to an eye care provider? If
you don’t know what you need to
have done, ask your primary care
doctor.

(NAPSA)—For Shirley Mertz,
continuing to work throughout the
past 14 years as she battled breast
cancer was not only natural but
also critical to her well-being.

“After I was diagnosed with
breast cancer, continuing to live a
normal life was extremely impor-
tant, and for me, normal meant
working,” said Mertz, a former
assistant superintendent for a
public high school district in sub-
urban Chicago, Ill., who is now 59
and a full-time breast cancer advo-
cate. “I was fortunate enough to
have a sympathetic employer and
compassionate co-workers, but I
had to look outside my office for
the support and information I
needed to cope with cancer. I never
really considered that workplace
resources might be an option.”

Mertz’s experience is echoed in
the results of a national Harris
Interactive survey of working
women diagnosed with cancer,
which, astonishingly, found that a
mere 1 percent of them consider
their company a source of infor-
mation or support in coping with
their illness. Although they are
generally satisfied with interper-
sonal support and report an abil-
ity to balance the demands of
their illness and their careers,
many survey participants are in
fact suffering treatment-related
difficulties on the job, such as
fatigue, nausea and hair loss, but
are not finding help in workplace

programs. The survey was initi-
ated by Cosmetic Executive
Women Foundation’s (CEWF)
Cancer and Careers program and
supported by a grant from Roche.

Carlotta Jacobson, President of
CEW, a leading trade organization
in the beauty industry, says it’s
essential for employers to find
ways to anticipate and address
the needs of their employees who
have cancer. 

“Our survey shows that, de-
spite their stoic attitude, women
with cancer often struggle with
physical, emotional and other
issues in the workplace,” said
Jacobson. “To address their needs,
we’ve developed the Cancer and
Careers program, which includes
free information, guidance and
tools for both employees and their
managers.” 

Cancer and Careers is an online
and offline resource for working
women with cancer and their

employers. The program’s Web
site, www.cancerandcareers.org,
includes more than 100 online arti-
cles, downloadable tools, charts
and checklists, and a searchable
database of 400-plus cancer
resources. CEWF also offers the
Managing Through Cancer pro-
gram to help managers, HR profes-
sionals and CEOs initiate policy
changes, develop supportive ser-
vices, and design flexible work
arrangements.

CEWF’s survey also revealed
that women with cancer need
more than just workplace support
to help them address the chal-
lenges they face on the job. Nearly
three-fourths of women surveyed
expressed a desire for a less intru-
sive treatment to a working
woman’s lifestyle. Citing conve-
nience and fewer side effects as
rationale, 86 percent of women
said they would prefer an oral
chemotherapy treatment to intra-
venous administration. 

“Because I took an oral che-
motherapy pill instead of going to
the clinic all the time for IV treat-
ment, I missed fewer days of work
and felt more like myself,” said
Mertz. “I also didn’t have any hair
loss, which helped me to maintain
my self-esteem.”

For more about the Cancer and
Careers and Managing Through
Cancer programs, please visit
CEWF’s Cancer and Careers Web
site at www.cancerandcareers.org. 

Going On With Life: Women Juggling Cancer And Career
U.S. Employers Rank Last As Source Of Support For Working Women With Cancer

(NAPSA)—Pressure around the
eyes, throbbing pain, a tight band
around your head—we can all rec-
ognize the onset of common head-
ache symptoms, but did you know
that different types of headaches
should be treated differently?

“Headache pain can be dis-
abling and make it difficult to
accomplish the simplest of tasks,”
said Lindsey Stephens, pharma-
cist and director of best practices
for Medicine Shoppe Interna-
tional, Inc. “Consulting your phar-
macist with your headache symp-
toms will help ensure that you
select the right medication and
dosage to relieve your pain.”

Medicine Shoppe Pharmacists
offer the following information to
help headache sufferers determine
the type of headache they suffer
from and how to treat it:

Tension Headaches:
Symptoms: Constant or throb-

bing pain, often accompanied by
tight muscles in the neck or head

Causes: Tension, stress, eye or
muscle strain, depression, sleep
changes, weather changes, certain
foods and medications 

Treatment: Over-the-counter
(OTC) pain relievers, including
aspirin, acetaminophen or ibuprofen 

Migraine Headaches:
Symptoms: Depending on the

type of migraine, warning signs
include flashing lights, colors and
a prickly, hot or weak feeling on
one side of the body followed by
head pain, nausea, tiredness,
depression or restlessness 

Causes: Tension, bright lights,
loud noises, strong smells, weather
changes, fatigue, missed meals,
smoking, emotional upset and cer-
tain food triggers

Treatment: OTC migraine med-
ications that include a combina-
tion of aspirin, acetaminophen
and caffeine and/or prescription
medications for migraines

Sinus Headaches:
Symptoms: Deep and constant

pain in the cheekbones, forehead
or bridge of the nose that usually
intensifies with sudden head
movement or straining

Causes: Sinus congestion and
inflammation

Treatment: Focuses around
relieving sinus pressure and pos-
sible infection with antibiotics,
antihistamines, decongestants or
anti-inflammatory medications

Because headaches can be
caused by an underlying health
problem, it is important to consult
a physician if headache pain per-
sists or becomes severe. 

As with all OTC medications,
side effects are possible. In some
cases, possible side effects can
be the same as headache symp-
toms. Your pharmacist can help
you choose a pain reliever that
will help relieve your symptoms
without causing additional suf-
fering. Your doctor or pharma-
cist  can also counsel  you on
l i festyle  changes,  including
stress management and relax-
ation therapy, to help diminish
the frequency and severity of
headaches. 

To access the Medicine Shoppe
medication database or to find a
nearby Medicine Shoppe Pharmacy,
visit www.medicineshoppe.com.
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(NAPSA)—Bali Intimates’ No
Poke Wire collection features an
innovative spring-tipped under-
wire that helps alleviate poke-
through, and a cushioning system
that gently wraps the wire in soft
layers for extra comfort. To learn
more and to find a nearby retailer,
call 1-800-BALI-USA or visit
www.balicompany.com.

**  **  **
A generation ago, dentures and

bridgework were all too common
among U.S. seniors. Today, accord-
ing to a recent report from the
Centers for Disease Control and
Prevention, Americans are keep-
ing their natural teeth longer. In
part, seniors can thank endodon-
tists, the dentists who specialize
in performing root canal treat-
ment and saving natural teeth. To
learn more, or to find an endodon-
tist in your area, call the Ameri-
can Association of Endodontists at
1-800-872-3636 or visit www.root
canalspecialists.org.

**  **  **
According to Travelocity, half of

all business professionals include
a leisure component in their work-
related travels, with more than 70
percent planning to bring family
with them on trips this year. The
industry is responding by offering

guests attractive promotions, such
as discounted stays and upgrades,
through loyalty programs. For
example, members of Best West-
ern’s free Gold Crown Club Inter-
national program who stay six
nights at any Best Western hotel
between June 4 and August 19
will receive a collectible Nick-
elodeon “The Fairly OddParents”
Travel Card worth $50.

**  **  **
A CD inspired by efforts to

return a Purple Heart medal to
its rightful owner is being used to
raise money for a scholarship
fund. The scholarship is awarded
to young people who work with
bedridden veterans in VA hospi-
tals. To order the CD, visit
www.TXRRecords.com. To learn
more about the Purple Heart,
visit www.purpleheart.org.




