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(NAPSA)—What can you do to
bubble-proof your home and pro-
tect yourself, regardless of what
happens in the frenzied housing
market?

A real estate bubble, simply
put, is an unsustainable gain in
home prices that can jeopardize
resale value and equity. 

Alex Koutouzis, senior vice
president for Opteum Financial
Services, one of the nation’s
fastest-growing mortgage lenders,
says, “The options really depend
on your personal needs and situa-
tion, your risk tolerance and what
you’re looking to achieve. If you’re
refinancing, do you need to borrow
100 percent of the value of your
home or can you leave some equity
untapped in the event of a value
declination in your community?”

The smartest move is obvious:
Always buy a house you can afford
and don’t overextend yourself. A
good rule of thumb is that your
housing costs (including principal,
interest, property taxes and insur-
ance) should not exceed 25 to 32
percent of your family’s gross
income. 

Here are some other smart tips
to help you stay out of bubble
trouble:

• Avoid borrowing against
your home equity. Unless you
bought your home years ago for
peanuts and are confident you’ll
reap a gain when you sell, think
twice before you take out a home
equity line of credit.

• Manage your debt. If you
are spending too much of your
income on housing costs or if your
adjustable-rate mortgage pay-
ments have increased as rates
rise, avoid using credit cards to

pay other expenses. Look for other
expenses to cut.

• Pay down your principal.
Consider making extra principal
payments to get your mortgage
balance below 75 percent of your
home’s appraised value. 

• Consider switching to a
fixed-rate mortgage.

• Have realistic expecta-
tions. Don’t assume your property
will continue to appreciate at the
same rapid pace it may have en-
joyed in recent years. 

• Do your neighborhood
homework. If you’re looking to
buy, avoid areas that have re-
cently climbed well above the
average rate for that location. 

• Keep a cool head. Buyers
often get into bidding wars over
artificially inflated homes in hot
markets. Don’t be one of them. 

Lastly, remember that a home
is ultimately your family shelter,
rather than just an investment
asset. The longer you stay the
more equity you build.

Tips On Bubble-Proofing Your Home

STAY OUT OF BUBBLE TROUBLE—
There are ways to avoid being
financially upside down in your
own home.

Rx For Saving Money On
Prescription Drugs

(NAPSA)—There are times
when many Americans need a
cure for the all-too-common high
cost of prescription drugs. The
problem is that the cost of pre-
scription drugs continues to rise
in the U.S.  Some patients must
choose between food and medi-
cine; others are forced to import
drugs. Patients can save money on
their prescription medications
with these easy tips:

• Switch from your brand-
name, expensive prescription
drugs to low-cost alternatives.
Both generic and name-brand
medications must be manufac-
tured to meet the same strict FDA
requirements. Generics are time-
tested to be safe and effective.
Some new brands have not been
marketed long enough to pass the
test of time. 

• Don’t be misled by free drug
samples at the doctor ’s office.
Samples are a form of marketing.
Often, you’re in for an expensive
surprise when the sample runs
out and you go to fill the prescrip-
tion. Get the real price of your
drug sample and see if there is a
more reasonably priced option at
www.USGenericsOnline.com.

“Consumers spend more than
they have to on their prescrip-
tions. Know your options, like
generic equivalents, and you can
save a lot of money,” said licensed
pharmacist Mel Solochek, co-
founder of USGenerics.  

The company provides informa-
tion on drugs that treat most
major medical conditions includ-
ing diabetes, arthritis and high
blood pressure. For information,
visit www.USGenericsOnline.com
or call (888) 551-MEDS. 

(NAPSA)—In her role as Jenny
Craig’s star client, Kirstie Alley
inspires and encourages men and
women across the country to
increase their health, energy and
self-confidence by decreasing their
weight.

“As soon as I saw Kirstie’s first
television commercial, I felt like
she was speaking right to me,” said
Annette Blake of Kingston, N.Y.,
who joined Jenny Craig in January
and has since lost 56 pounds*. “I
decided to be her ‘I’m fat, too’ side-
kick and lose weight right along
with her. And so far, I am!”

Like Annette, Kirstie is more
than 60 pounds* slimmer and has
less than 20 pounds to go to reach
her desired weight. The award-
winning actress and mother of two
attributes her success not only to
the program and her consultants,
but also to the following acronym
that helped “steer her ship” along
her weight loss journey. 

“I think the biggest accomplish-
ment anyone can achieve is to be
the cause of something, rather than
the effect,” said Alley at a recent
gathering of fans and friends in
New York City. “A cause makes
something happen—ideally, a posi-
tive outcome, such as losing weight,
finding someone amazing or getting
a new job. It puts you in a position
of control and confidence, rather
than reaction and reluctance.”

• Change—I first had to alter a
few perceptions: one, that being fat
is just something that comes with
age, and two, that losing weight
involves suffering, deprivation and
working out for 30 to 40 hours a
week. Once I changed my mindset,
I was ready to take a leap of faith.

• Attitude—For a while, I had
this less-than-fantastic attitude
that it was okay to be 70 pounds
overweight because the man of my
dreams would love me for me and
wouldn’t care if I was fat. Although

this could be true…I finally real-
ized that this was not about some-
one else’s view of me—but my view
of myself—and that only I could
make me happy.

• Understanding—We all have
unique talents and attributes. Most
of them are good; those that are not,
we have the ability to change. Real-
izing that the positives outweigh
the negatives helped me appreciate
what is unique about me and also
helped me identify areas for per-
sonal enhancement.

• Signified Spirituality—This
has meant the strengthening of my
faith and an increased connection to
the people who mean the most to
me. I can apply my religious beliefs
to enhance myself and my body,
help my children and friends, and
improve my artistic endeavors.

• Enthusiasm—I now have an
abundant amount of endless energy
and boundless enthusiasm. I jump
on the trampoline with my children,
I run and play with them, and my
happiness and zest for living perme-
ate their lives as well.

Learn more about Kirstie’s
weight loss journey at www.jenny
craig.com/kirstie.

*Results not typical.

A Winning CAUSE
Kirstie Alley Shares Her Mantra For Weight Loss Success

Actress Kirstie Alley has a new
CAUSE that has helped her lose
more than 60 pounds.*

(NAPSA)—From postcards to
thimbles to salt & pepper shakers,
the seeds of an un-intentional col-
lection could be right under one’s
nose. According to a recent Nielsen
survey, one in 10 collectors devel-
oped an interest in the hobby by
slowly acquiring items over time,
and only later decided to establish
their own showcase collections. 

“My enthusiasm for collecting
began as a child with the inexpen-
sive cars my mother would buy me
as a treat during trips to the mar-
ket,” said Bruce Pascal, owner of
the legendary Hot Wheels® red-
lined Beach Bomb, valued at
$72,000 at a recent collector’s con-
vention. “When I became an adult,
I rediscovered these long-discarded
playthings and grew to appreciate
the artistry behind them.”

Each year, collectors like Pas-
cal gather at conventions nation-
wide to show off and trade their
precious items. Hot Wheels® col-
lecting “pros” provided the follow-
ing suggestions on how to create
amazing collections. These tips
are applicable not just for die-cast
vehicles, but for virtually every-
thing under the sun:

• Craft a theme—Whether
it’s based on size, year, location,
etc., crafting a theme will help
narrow down the “shopping list”
when searching for additions to
any collection.

• Be picky—It’s okay to pass
on pieces that aren’t necessarily
attention grabbers. Waiting for
that personal “wow” aspect really
helps to give each piece in a collec-
tion a unique value.

• Become fami l iar—Re-
search the collection before begin-
ning the hunting-and-buying
process. The more knowledgeable
one is, the better the chance of
getting a great deal on the price
(as well as better quality on each
piece).

• Budget, budget, budget—
Along with researching the details
on each piece, know what others
are paying for it and one’s own
personal budget. Bargaining is
allowed with dealers, so knowing
the cost breakdown on either side
will help to “seal the deal.”

So get out the dust rag and
start cleaning—there could be
many collections waiting to be dis-
covered in the attic alone!

Turning Clutter Into A Collection

One of the most sought-after
items for any Hot Wheels® collec-
tor—the red-lined Beach Bomb.

(NAPSA)—When your job
takes you away from home, bring-
ing your family along may actu-
ally make good business sense.
With travel industry experts pre-
dicting an overall increase in daily
hotel rates for 2006, combining
work and pleasure not only helps
keep the family together but could
save you money.

According to Travelocity, half of
all business professionals include
a leisure component in their work-
related travels, with more than 70
percent planning to bring family
with them on trips this year.

“The blended business/family
trip is quickly becoming a signifi-
cant trend,” said Dorothy Dowling,
senior vice president of marketing
for Best Western International.  

To ensure successful “combina-
tion” travel for you and your fam-
ily, consider these tips: 

•Choose a family-friendly
hotel with business services:
You’ll have more money to spend
on activities and attractions by
staying at a hotel with services
such as free high-speed Internet
access, free breakfast, free roll-out
beds and kids-stay-free programs.  

•Take advantage of loyalty
programs : If you travel fre-
quently on business, you could
take advantage of these incentive
clubs to qualify for free air miles
and hotel room nights. Seasonal
promotions also help travelers
earn special rewards faster. For
example, members of Best West-
ern’s free Gold Crown Club Inter-
national program who stay six
nights at any Best Western hotel

between June 4 and August 19
will receive a collectible Nick-
elodeon “The Fairly OddParents”
Travel Card worth $50.

•Don’t forget Fido: For many
travelers, the biggest source of
stress before going on any trip is
figuring out what to do with the
family pet. Many hotels today wel-
come pets, making it possible to
keep the whole family together.  

•Find a hotel with a water
park: With attendance at North
American water parks increasing
at a rate of 3 percent every year,
some hotels offer this unique
amenity on-site. The new Best
Western Edgewater Resort &
Water Park in Duluth, Minn., fea-
tures an exploding volcano in a
35,000-square-foot facility, along
with a 400-foot-long lazy river.
Your kids will thank you.

•Be flexible, relax and
have fun! It’s important to rec-
ognize that schedules change,
meetings may come up or the
kids could get sick, so everyone
needs to be flexible. 

Turning Business Into Pleasure With The Family
Five Tips For Combining Work And Leisure While On The Road

Your next business trip could
also be a minivacation with the
family.

(NAPSA)—People looking for
wholesome snacks may want to
check out Kraft To Go! cheese-and-
crackers, which come in two vari-
eties. The cheese is an excellent
source of calcium and it can be
especially convenient for a grab-
and-go snack. For more informa-
tion, visit www.kraftfoods.com.

***
Resolve to edge in a little read-
ing every day, if it is but a sin-
gle sentence. If you gain fifteen
minutes a day, it will make itself
felt at the end of the year.

—Horace Mann
***

***
Reading well is one of the great
pleasures that solitude can
afford you.

—Harold Bloom
***




