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(NAPSA)—Purchasing a home
can be a significant step toward
financial security. However, ana-
lysts say it’s the equity you build
in a home—not the house itself—
that drives your prosperity.

Home equity can be used to
fund significant life events such as
retirement, a wedding or college
costs. Equity is determined by the
value of your home, less the bal-
ance of your mortgage. If your
home is worth $100,000 and your
mortgage is $85,000, you have
$15,000 of equity, or 15 percent
ownership. “Investing in a home is
a time-tested way of building
wealth,” said Lee Farkas, Chair-
man of Taylor, Bean and Whitaker
Mortgage Corp., a leading national
wholesale mortgage lender. “What
borrowers need to understand is
that it’s really important to choose
a loan that helps them build
equity.”

Loans Are Not Created Equal
Some mortgages may offer low

initial rates, but the lower payment
is often achieved by deferring prin-
cipal repayment—meaning you
may not build equity for several
years.  

For example, five years after
taking out a $100,000 mortgage,
a borrower who deferred the prin-
cipal and part of the interest
would not only have no equity,
but also would owe about $10,000
more than the amount originally
borrowed. A borrower who made
interest-only payments would
have no equity and would still
owe the full loan amount. How-
ever, a borrower with a 30-year
fixed-rate mortgage (FRM) whose
payment includes interest and
principal would have reduced the
loan balance and built up equity
of more than $6,000.

Finding Safer Bets
With mortgage insurance, buy-

ers with a down payment of 3 per-
cent or less can qualify for a tradi-

tional 30-year FRM that will build
equity at a faster rate than nontra-
ditional loans. Mortgage insurance
lets borrowers with a less than 20
percent down payment purchase a
home by providing lender coverage
against borrower default.

“Mortgage insurance means
you can get the loan for the house
you want, despite a low down pay-
ment. It’s a great tool to help you
get into a home and start building
personal wealth today,” said Steve
Smith, President and CEO of PMI
Mortgage Insurance Co. 

Unlike nontraditional mort-
gages, payments on a 30-year
FRM with mortgage insurance
will be the same each month, so
borrowers can budget and plan for
the future. Mortgage insurance
will be canceled automatically
when your loan balance reaches
78 percent of the home’s original
value, or you can request cancela-
tion when you reach 20 percent
equity or ownership.  

For more information, visit
www.pmigroup.com.

Building Wealth Through Home Ownership

Mortgage insurance lets buyers
offer down payments as small as
3 percent or less of a home’s
value.

(NAPSA)—Believe it or not, by
2030, one in five Americans will be
age 65 or older. That means a good
deal of the population—mainly the
baby boomers—will be retired and
enjoying golf, embarking on travel
adventures, spending time with the
family or finally taking that long-
awaited cooking class. Or will they?
Recent studies show that many
Americans are staying on the job
longer and pushing off retirement
until they feel more comfortable
with what’s in the bank. 

In fact, a recent survey by the
American Association of Retired
Persons (AARP) revealed that 7 in
10 Americans plan on working past
the age of 65. This is great news for
employers because they won’t have
to worry about losing senior tal-
ent—those who have been on the
job the longest. Also, employers
looking to hire new employees will
be able to pick from a more diverse
and qualified talent pool.

However, two-thirds of the over-
65 population will experience a dis-
ability, according to data from the
U.S. Census Bureau. Perhaps the
most common disabilities are those
related to eyesight, hearing and
hand movement. Accessible tech-
nologies can help people with dis-
abilities, whether slight or severe,
to continue performing on the job,
send e-mail or search the Web,
without a glitch.

“The maturing workforce is an
important and talent-rich demo-
graphic that is unfortunately often
overlooked by businesses,” said
Andrew J. Imparato, President and
CEO of the American Association of
People with Disabilities (AAPD).
“With the help of accessible tech-
nology, workers can continue their
career paths without worrying
about age-related disabilities
becoming a barrier for success.”

To help support the maturing
workforce and employees with dis-
abilities, businesses are adopting
innovative new technologies that
can read aloud the content on a
computer screen or magnify com-
puter text so it’s easier for employ-
ees to read. For users with hand
tremors, IBM has developed an
adaptor for a computer mouse that
is designed to help people with
hand tremors better control their
computers. 

Another innovative technology,
WebAdapt2Me, was developed by
IBM with the input of seniors. It
allows computer users with fading
vision to enlarge the size of the text
of Web pages; reduce the clutter in
the background; or opt to have the
computer read the text aloud. It
also makes the browser, mouse and
keyboard easier to use.

Accessible technology is an
important factor  in driving
employee productivity and equality
within the workplace—a disability
shouldn’t be a roadblock in one’s
career. Through proactive legisla-
tive efforts and new accessible tech-
nologies, businesses can improve
workplace life and empower the
maturing workforce. 

To learn more about these acces-
sible technologies, visit www.
IBM.com/able.

Good News For Employers: Over-65 Crowd Staying On Job

A RECENT SURVEY shows that seven
in 10 Americans plan on working
past the age of 65.

Note to Editors: The 2005 White House Conference On Aging will be held
December 11-14.
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Helping Santa Find His Way

(NAPSA)—It’s a familiar story
to many children. Santa travels
the country bringing gifts to mil-
lions of kids. But how does he
know where to go? 

The question may have
stumped kids in generations past,
but chances are that children
growing up in the Internet age
would say Santa just hops online. 

Free Web sites such as
www.whitepages.com let people
locate missing or incomplete
addresses, manage contact infor-
mation and more. Santa could use
the site to plan the most efficient
route through a neighborhood or
locate an all-night coffee shop. He
could even use the site’s people
search feature to track down the
street name where little Holly
Berry in Fargo, North Dakota lives.

The site also includes a neigh-
bor search that gives contact
information for an entire street —
good for sending out holiday
invites—as well as a feature for
creating personalized mailing
labels straight from your com-
puter. The accurate address labels
could mean that Santa can stop
checking his list twice. 

How Does He Do It? A little surf-
ing helps Santa guide his sleigh.

(NAPSA)—Car buyers now
have a growing number of choices
when it comes to selecting the per-
fect vehicle model. But shoppers
may want to pay equal attention
to a less exciting, but potentially
expensive trend—taking out a car
loan that turns their wallet upside
down.

In recent years, more and more
consumers have become “upside
down” on their auto loans—mean-
ing, they owe more on their vehi-
cle than it’s worth in trade when
the time comes to buy a new one.
Studies show that almost 40 per-
cent of recent new car buyers were
upside down on their existing car
loans—up from 25 percent of buy-
ers in 2001.

What’s driving the trend?
Among the biggest culprits are
longer-term loans. The average
length of a car loan is now about
63 months—up from an average of
48 months just five years ago.

“Car buyers tend to automati-
cally focus on the affordability of
monthly payments, but that’s only
one part of the financing equation,”
said Brian Reed, vice president
with Capital One Auto Finance.
“You also need to look at your APR,
the total amount financed and the
length of your loan.”

Experts say consumers can
take a number of steps to help
guard against becoming upside
down on their next car loan.

• Comparison shop for
loans. Explore rates at your local
bank, credit union or online at
sites like www.capitaloneautofi
nance.com. Capital One offers con-
sumers a no-hassle auto lending
program with nationally competi-
tive rates. Secure your own no-
obligation loan before you go to
buy, to increase your leverage.

• Buy a car that retains
value. Check out Web sites to see
which vehicle makes and models
best hold their value. By choosing
a lower-depreciating vehicle, you’ll
be protecting your equity when
you go to sell.

• Match length of loan to
length of ownership. Select
your loan term based on how long
you plan to own the vehicle—and
stick to that term.

Tips To Help New Car Buyers
Avoid “Upside Down” Trend

Comparison shopping for a car
loan can help consumers avoid a
troubling financial trend.

by Angie Randall, Editor-in-Chief
of PaperKuts Magazine

(NAPSA)—Despite the rising pop-
ularity of scrapbooking (there are an
estimated 32 million scrapbookers in
the US today), I talk to people every
day who feel intimidated about tak-
ing up this great hobby. While scrap-
booking has become a $2.5 billion
industry, it’s certainly possible for

individuals to enjoy
this great activity with-
out breaking the bank.
I’ve compiled a few tips
to get you going: from
what tools you’ll need,
to how to set up an effi-
cient and cost-effec-
tive workstation. 

Design your scrapbook space
for flow. I recommend one long
table, or two in an “L” shape. Put
all your most important tools
such as scissors, trimmers, adhe-
sives, and so on within easy
reach. Everything else can go
under the table or even on a wall
organizer, if you decide to make
your work-space in one perma-
nent location. It might be a good
idea, however, to keep your work-
space mobile so it can adapt to
the changing needs of your fam-
ily. Lightweight and portable
Lifetime® folding tables can be a
great option for keeping your
scrapping space flexible. 

Get the right tools. Your starter
supplies could cost as little as $30
or as much as $150, depending on
the types and quantities of prod-
ucts you select. Use this checklist: 

• An album with sheet protec-
tors. Decide what size album you
want to put your layouts in. They
come as small as 2” x 2” or 12” x 12”
and larger. 

• Cardstock and patterned
papers. Have extra white and black
cardstock for matting pictures. 

• Scissors and a paper trimmer
to cut, size and crop photographs. 

• Adhesive. Wet adhesives
include glue sticks, glue pens and
liquid glue. Dry adhesives include
tapes and transfer adhesives such
as glue-dots or mounting tabs. 

• Pens. You’ll want a variety of
pens for the “journal” portion of
your pages. This is where you
write about your photographs and
experiences. 

Note: be sure that all products
you buy are approved for scrap-
booking, otherwise you could end
up with acid migration which, over
time, can ruin your photographs. 

With these tips, and some of
your great photographs, you’ll be
ready to start the process of laying
out your first page—without intim-
idation and without breaking the
bank. 

• Ms. Randall has compiled addi-
tional tips, project and layout sug-
gestions and information about a con-
test to win your own “Scrapbook Space
of a Lifetime” on www.lifetime.com. 

Scrapbooking 101:
Tips For Getting Started

Scrapbooking is simple and fun
with the right tools and an orga-
nized workspace.

Angie Randall

***
The heresy of one age becomes
the orthodoxy of the next.

—Helen Keller
***

***
Procrastination gives you some-
thing to look forward to.

—Joan Konner
***

***
Most conversations are simply
monologues delivered in the
presence of a witness.

—Margaret Miller
***

***
Knowledge is power, if you
know it about the right person.

—Ethel Watts Mumford
***




