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by Richard Bangs
(NAPSA)—Have you ever won-

dered what it might be like to raft
through an untouched rain forest
with tropical birds, waterfalls and
only the quiet sounds of nature
around you? Or trek over a high
mountain pass, where the air is so
crisp it gives goosebumps and the

views run to infin-
ity? Or sail to a
tropic isle where
the perfume of jas-
mine wafts across
the water? 

It has been my
pleasure to have
enjoyed these
kinds of experi-

ences throughout my lifelong
career. For twenty-some years I
ran an adventure travel company
I founded called Sobek Expedi-
tions (www.mtsobek.com). The
company started a new field of
travel, “adventure travel,” which
took vacationers off the beaches
and out of the theme parks and
put them into the real thing, into
the wilderness, into the far
canyons, mountains, deserts and
nooks and crannies of the world. 

We explored wild rivers and
sought vistas unseen. We savored
the sunset gleaming off a splendid
peak, the bright blue blur of a but-
terfly’s flick, the rush and gush of
whitewater, the red eyes of a croc-
odile in the night. 

Now we’re about to take this

concept to its greatest heights yet,
with the Yahoo! Media Group, cov-
ering real-life adventures in “virtu-
ally real” time on the Internet,
breaking down geographical barri-
ers. Through Richard Bangs’
Adventures on Yahoo!, every aspir-
ing adventure traveler has a
chance to participate in all the
earth’s wonders—with a rich multi-
media experience, captured in part,
by Casio’s Exilim EX-S500, and
delivered from the far-flung fields
of our planet.     

Our first adventure is climbing
the North Face of the Eiger, the
most feared mountain wall in the
world of climbing. The challenge
is being filmed by MacGillivray
Freeman Films, the IMAX theater
film production team that gave us
“Everest” and “Mystery of the
Nile.” But you don’t have to climb
the mountain yourself, and you
don’t have to wait for the movie:
you can join the adventure online,
at http://adventures.yahoo.com. 

When I was a river guide on the
Colorado through the Grand
Canyon, I found that the best thing
about adventure is that it’s per-
sonal: every river trip is someone’s
first descent, every night spent
under the stars is a honeymoon
night. You don’t have to climb the
highest mountains or dive the
deepest depths to call yourself an
adventurer—the opportunities for
exploration are as varied as your
personal bouquet of desires, limited
only by imagination.  

So while we hope you join us as
we continue our explorations
online, for your own sake get out-
side and discover or design an
adventure of your own. Run the
nearest river, cycle through the
woods, sail your coastal waters,
ride horses or llamas or jeeps to
places that fill you with awe. Or
just climb the nearest hill to the
sunset view—or better yet, catch
the sunrise, and greet the new
day with the spirit of adventure. 

Adventure Beyond Boundaries

Richard Bangs’ Adventures 
Fab Five Adventure Travel Gadgets

What Richard recommends you bring along on
your next adventure trip:
1) Digital camera with extended movie function
    —to capture your memories, bring along a 
    camera like the Casio EX-S500, which combines 
    MPEG-4 movie capability and 5.0 mexapixel 
    power in a functional, barely bigger than a 
    credit card design
2) GPS device—to find your way home
3) Satellite phone—to call home for emergencies
    or just to brag about your conquest of that
    mountain peak
4) High-tech watch—like the Pathfinder PAG50,
    which is equipped with digital compass, 
    barometer, altimeter and runs on tough solar 
    power
5) Solar battery charger—to make sure all of
    your great gadgets stay powered while you’re
    on that Alaskan glacier this summer.

Richard Bangs

(NAPSA)—Forget handwriting
analysis—how Americans load the
dishwasher could be the next big
indicator of character.

“Years of studying how people
use their dishwashers taught us
that there are a few distinct styles
that closely correspond to person-
ality,” said Marilyn Strefling,
Whirlpool brand’s washability
supervisor in dishwashing tech-
nology. “Now, we’ve conducted a
national survey to quantify just
how many Americans fall into
each category.”

To identify four personality
types based on dishwasher-load-
ing styles, Whirlpool® Home Appli-
ances created the following quiz:

1. When loading the dish-
washer, I usually: a) scrub all
remnants of food off ,  b) wait
until my sink and/or countertop
is full of dirty dishes, c) pack the
dishwasher to full capacity, even
if it means that dishes are jum-
bled and touching each other, d)
make sure the dishwasher is
full, but orderly, for maximum
efficiency.

2. If someone else loads the
dishwasher, I will: a) double-check
that it is loaded properly, and
rearrange the dishes if necessary,
b) be thankful that I didn’t have to
load it, c) not care how the dish-
washer is loaded as long as every-
thing is washed, d) encourage
whoever does the dishes to run
the dishwasher at night, when
energy costs are lowest.

3. I typically run my dish-
washer: a) right after a meal,
when I clean up the kitchen, b)
when something I need is dirty, c)
when there is absolutely no room

for anything else, d) before bed-
time or while I sleep, when a
household typically uses less
energy.

4. Which items do you put in
the dishwasher? a) only everyday
items, that I know are “dish-
washer safe” c) all dishware and
cookware d) anything and every-
thing—including china and crys-
tal, d) most items; I don’t like to
waste water by hand washing.

5. How full is your dishwasher
when you run it? a) full, but
orderly, b) full most of the time, c)
practically overflowing, d) full—I
would never waste energy run-
ning a partially full dishwasher.

Answer Key:
If you answered mostly A’s—

You are Meticulous and take an
orderly approach to household
details. Those with meticulous
habits may be pleased to learn
that using a rinse agent like JET-
DRY helps dishes dry faster and
reduces spots and film. 

If you answered mostly B’s—
You are a Dishwasher Dodger.
Many Dishwasher Dodgers prefer
to use a sponge when scrubbing

away at caked-on food. Unfortu-
nately, a typical kitchen sponge
can harbor more than seven bil-
lion microorganisms including E.
coli, Salmonella and staph.

If you answered mostly C’s—
You are a Cram & Jam. Cram &
Jams tend to be spontaneous and
busy. Cram & Jams often overlook
directions for proper dishwasher
usage and will take a couple of
risks to quickly get the job done.
However, this technique can lead
to uneven cleaning.

If you answered mostly D’s—
You are Earth Conscious. The
Earth Conscious know that the
dishwasher is the most energy-
efficient appliance in the home,
and that hand-washing uses more
water and resources than running
the dishwasher—which can save
up to 24 gallons of water per load.
Using an Energy Star-qualified
dishwasher saves money, too.
According to the Department of
Energy, replacing a dishwasher
manufactured before 1994 with an
Energy-Star qualified dishwasher
can save more than $25 a year in
energy costs. 

What Dishwashing Style Reveals About Personality

When Americans Load The Dishwasher

53% load items as used
32% wait until after a meal, but do not wait until the sink and countertop are full
15% wait until sink and countertop are full of dirty dishes 
Whirlpool brand survey 

53%
32%

15%

(NAPSA)—The best gift for the
person who has everything—and
needs to protect it—may be a fire-
rated, water-resistant safe. 

With weather-related disasters
on many people’s minds, more
people have become aware that
many important documents can-
not be replaced, while replacing
others would be costly or trouble-
some. So a safe can be a practical,
thoughtful and reassuring gift.

Safe owners can centralize and
guard birth certificates, Social
Security cards and other personal
documents to make an insurance
claim, obtain credit or secure a job
when a disaster hits. Other impor-
tant items to store include: 

• Itemized home inventory list
• Financial bank statements 
• Stocks and bonds
• Health, dental and medical

records 
• Graduation diploma
• School transcripts 
• Vehicle registration, title and

certificate of sale 
• Marriage certificate
• Irreplaceable photos 
• New home deed
• Mortgage paperwork 
• Passport 
• Investment paperwork. 
The Department of Homeland

Security encourages consumers to
keep copies of important records,
emergency contact information
and other priority documents for
quick, easy access in case they’re
ordered to evacuate due to an
impending disaster. 

When thinking about what
product to buy, consider one that
offers fire and water protection for
important items in the event of a
fire, flood or other disaster. Secu-
rity storage containers are avail-

able in a variety of sizes and
styles, with many offering fire
resistance and waterproof or
water-resistant protection—as
offered by safe manufacturer Sen-
try Group. 

Many products carry either a
UL or ETL classification for fire
endurance, meaning that the inte-
rior of the unit and its contents
are guarded from heat during a
typical fire, for a specified time
period—one hour, two hours or
longer. Choose the level of fire
protection that best suits your
needs. Many models also protect
sensitive electronic media includ-
ing CDs, DVDs, Memory Sticks
and USB drives in the event of a
fire, and manufacturer’s perfor-
mance claims are verified through
third-party testing. When choos-
ing between water-resistant and
waterproof protection, be sure to
look for verification of manufac-
turer’s claims. 

For more information about
Sentry Group products and avail-
ability, visit www.sentrysafe.com. 

Peace Of Mind: It’s A “Safe” Gift Idea

When giving a gift this holiday
season, giving a safe is one way
to be safe rather than sorry.

(NAPSA)—Adding skylights to
your home may help increase its
value. GAF Materials Corpora-
tion, the largest roofing manufac-
turer in the U.S., offers a DVD
about its HeavenScape Skylights.
The skylights have a number of
features homeowners tend to look
for. For information about the
skylights or the DVD, call 1-800-
766-3411 or visit www.gaf.com.

Cooperatives are democrati-
cally owned and controlled busi-
nesses that are motivated by ser-
vice to their member-owners in
addition to their bottom lines.
They typically form when the
marketplace fails to provide a
good or service at an affordable
price. Together, America’s co-ops
serve nearly 130 million members,
or 43 percent of the population. To
learn more about cooperative busi-
nesses, visit www.coopmonth.coop.

In addition to a growing num-
ber of job openings, the Merchant
Marine is one of the few industries
that can boast free training for job
applicants and a guaranteed first
job. The Paul Hall Center for Mar-
itime Training and Education is

the training site for the Seafarers
International Union. To learn
more, visit www.seafarers.org.

If you want to qualify for a col-
lege scholarship, focus on schools
that you truly have an interest
in—then go visit them. Many col-
leges factor in the number of vis-
its and calls a family makes. Also
begin to build a scholarship port-
folio. List all activities in and out
of school, awards and project
involvements. Schools are inter-
ested in a well-rounded student.
Start early and “do you home-
work”—there are millions of dol-
lars in scholarships out there
waiting to be awarded. For more
information, visit Petersons.com.




