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(NAPSA)—Few things are
more glamorous than giving or
receiving sparkling little gems of
fragrance, lip gloss and shimmer-
ing shadows. “Beauty products
make the best gifts,” says Jean
Godfrey-June, Beauty director of
Lucky Magazine. “They seem per-
sonal even when they’re not—
things like candles, soaps and
scrubs work for almost everyone
on your list—at the same time,
you can really tailor a gift if you
know the person well, taking into
account the giftee’s coloring, per-
sonality and favorite scents.” This
year, however, there is a new and
refined glamour, likely to appeal
to both the lushly romantic and
the stylishly modern. 

Gifted Scents
Heady, ultra-spicy Oriental fra-

grances are typical cold weather-
scents, but you won’t want to
clash with the fresh pine and fire
lit hearth aromas. “Traditionally,
many women trade their lighter
summer fragrances for deeper and
sultrier ones come the holidays,”
says Karyn Khoury, Senior Vice
President, Corporate Fragrance
Development Worldwide for the
Estee Lauder Companies, Inc.
“But a more modern breed of
scents feel right year round
because they meld bright, vibrant
freshness with appealing feminin-
ity and a delicate seductiveness.”
One of these breeds, which can
bring cheer when presented to the
sensualists on your list include
pleasures, a sheer floral fragrance
with undertones of creamy san-
dalwood and patchouli. 

Rare Jewels
Looking for an opulent gift giv-

ing alternative? How about an
exquisitely hand crafted solid per-
fume compact? These miniature
bejeweled and intricately designed
fragrance vessels have gained a

worldwide following with collectors
over the last three decades. They
are also a favorite among beauty
industry insiders. “Solid perfume
compacts combine real elegance—
they’re always so pretty—with
practicality and portability,” says
Godfrey-June. “Who doesn’t love
that?” Estée Lauder has produced
more than 600 different designs.
You can be sure the lucky person on
the receiving end will feel special
since the company never produces
the same design twice.

Pleasurable Beauty
The most modern and feminine

“it” look stands out without
attempting to compete with all of
the lights, tinsel, and festivities of
the season. “The key to this year’s
holiday look is to think in terms of
soft, all over shimmer with roman-
tic pale pastels with sheer, irides-
cent textures,” explains celebrity
makeup artist, Paul Starr, director
of Estée Lauder’s National Make-
up Artist team. “Eyes should
gleam, lips glisten, and cheeks
glow.” 

To help someone on your holi-
day list reflect the season’s sparkle,
the company has created the Holi-
day Pleasures makeup collection of
luminous pink and golden beige
glosses, lipsticks, eye shadows, and
face powder.

Gifts To Bring Out Her Inner Glamour Girl

Soft all-over shimmer and
romantic pastels help create the
refined glamour seen on
Gwyneth Paltrow.

Money-Saving Tips For
College Students

(NAPSA)—A frequently heard
lament among parents of college
students is “How are we going to
pay for all this stuff?” A recently
completed study by Multimedia
Research of parents and students
offers these interesting money-
saving suggestions. 

• Spending money from
parents: Send only on the first of
the month so students learn to
budget to have funds left at the
month’s end.

• Meals: Don’t choose your col-
lege’s expensive three-meal-a-day
option. Most students skip one
meal a day and dine out with
friends.

Computers: PC manufactur-
ers offer students discounts at col-
lege bookstores. Check out fully
warranted, refurbished machines
from companies such as Dell.

Printers: Laser machines are
available for under $100, so stu-
dents should have one for quality
reports. Save up to 90 percent on
replacing empty toner cartridges by
buying fill-it-yourself toner refill kits
from www.ReChargX.com or
www.TonerRefillKits.com.

Textbooks: Buy used texts
from other students or online but
get the right editions. 

Prepaid charge cards for
emergencies: Just contact
www.creditcards.com.

Parent visiting: Attend Par-
ent Weekend the first year, then
reassess if visiting your student at
another time (when hotel prices
are not at a premium) might be
advisable. 

Following these tips will earn
both parents and students a good
grade in money management.

(NAPSA)—Auto customers
have helped drive down new car,
truck and SUV prices over the
past year. Many car manufactur-
ers now offer models for signifi-
cantly less than they did just one
year ago. However, prices aren’t
all that have changed. Available
and standard features have
changed as well.

As a result, with a little re-
search, savvy car buyers can now
get much more bang for their
buck. For instance, Saturn re-
cently announced that it will
lower sticker prices or add fea-
tures to every vehicle in its 2006
lineup. 

Analysts say the 2006 Vue pre-
sents a particularly attractive
value—combining a lower price
with enhancements to its interior
and exterior design. The Manufac-
turer ’s Suggested Retail Price
(MSRP) of a popularly-equipped
2006 Vue (front-wheel drive, auto-
matic, four-cylinder) has been
reduced to $19,345, more than
$1,800 less than the 2005 model. 

Vue V6 models, which feature a
250-horsepower engine and best-
in-class (compact V6 SUVs) 28
miles per gallon EPA highway fuel
economy, also have a reduced
price. The VUE V6 model starts
with a base MSRP of $21,990,
down over $1,200 from last year.

All Vues feature a new front-
end design and a restyled interior,
with new accents on the dash, a
new center console and a more
premium appearance. Saturn has
also made the Vue’s power pack-
age standard, including power
windows, door locks and side-view
mirrors; remote keyless entry;
cruise control; automatic head-
lights; map lights and an auto-
dimming mirror with compass and
outside temperature gauge.

Pricing levels for the Saturn
Ion have also been restructured.
For example, the MSRP for a pop-
ularly-equipped Ion 2 sedan (with
optional air-conditioning and
automatic transmission) has been
reduced by nearly $1,500 to
$14,350. Similarly, the price of the
205-horsepower Ion Red Line has
been reduced to $19,990, down
nearly $1,500 from 2005. 

All 2006 Vue and Ion models
feature all-new radios with an
auxiliary input jack that allows
for plug and play connectivity
with devices such as an iPod. 

The MSRP for the seven-pas-
senger Relay 2 sport van has been
reduced by about $900 to $23,590.

In addition, all Saturn vehicles
feature the OnStar safety and
security system as standard
equipment, along with one-year of
free Safe & Sound service. 

Saturn also has announced
plans to introduce three new vehi-
cles next year: the Sky roadster,
Aura midsize sedan and the Out-
look midsize crossover utility
vehicle.

For more information, visit
www.saturn.com.

The Key To Saving On New Cars

Many car manufacturers have low-
ered prices and increased stan-
dard features on 2006 models.

(NAPSA)—Young, just married
and dreaming big. First child.
First home. Young families have
lots to plan for. Planning for
financial security should be high
on their to-do lists.

And when planning for a finan-
cially secure future, young fami-
lies should begin with their needs,
including:

• You need to be sure your
loved ones will be taken care of. 

• You need to save for your
children’s education. 

• You need to build wealth for
your retirement.

“Three key types of insurance
offer the financial protection young
families need,” said Mutual of
Omaha Vice President Andy
Hutchison. “Life, disability and
critical illness insurance can be
combined to deliver comprehensive
coverage for whatever life brings.” 

Life insurance can be whole,
universal, variable or term. Whole
life builds savings and provides a
death benefit. Universal life pays
a death benefit and builds savings
tied to interest rate changes. Vari-
able life is investment-oriented,
varying in cost and benefit accord-
ing to how the policy’s invest-
ments perform. Term life, which is
the least expensive life insurance
for the young, has no savings com-
ponent and provides protection for
a specified period of time.

Disability insurance is the only
kind of insurance that provides
protection for your income. If you
became unable to work because of
sickness or injury, how would you
pay your bills? Disability insur-
ance provides a bridge over times
of trouble. This insurance can be
designed to cover a significant

portion of your monthly income
(generally 60 percent) and bene-
fits can be timed to begin accord-
ing to need. Disability policies
also can continue to pay benefits
during rehabilitation, job retrain-
ing and part-time employment.

Critical illness insurance pays
a cash benefit to a policyholder
diagnosed with one of several cov-
ered illnesses such as cancer,
heart attack or stroke. There’s no
waiting period and—unlike tradi-
tional health insurance—a critical
illness policy pays directly to the
insured. It’s money you can use
any way you want, right when you
need it most.

Mutual of Omaha’s Hutchison
said young families should period-
ically reevaluate their insurance
protection as their responsibilities
change over time. “Choose a finan-
cially strong insurer and an insur-
ance sales professional who is
committed to helping you make
your dreams come true,” he said.
“The ultimate value of any policy
depends on the company and the
people behind it.”  

For more information, visit
www.mutualofomaha.com. 

Insurance Can Help Young Dreams Come True

(NAPSA)—Seniors have new
options for prescription drug cov-
erage and it’s important that
they understand their options.
Seniors can sign up for Part D
plans as of Nov. 15. The open
enrollment period for the pro-
gram will last until May 15, 2006
but, in order for coverage to start
on Jan. 1, 2006, seniors must
sign up by Dec. 31. Further infor-
mation can be found by calling 1-
800-MEDICARE or visiting
www.medicare.gov.

As many as 60 percent of peo-
ple with Alzheimer’s disease or a
related dementia will wander,
often repeatedly. The Alzheimer’s
Association Safe Return® program
has a proven 98 percent success
rate in returning wanderers. For
information about MetLife Foun-
dation’s support of Alzheimer’s
initiatives, visit www.metlife.org.
To enroll in Safe Return, or for
information on senior safety
issues, call 1-888-572-8566 or
visit www.alz.org/safereturn. 

You might not be aware, but
your sexual health can offer a
view of how the rest of your body
is functioning. Although talking
about these issues can sometimes
be an overwhelming task, it is
important for you to talk with
your family doctor or a specialist
about any problems you are hav-
ing. If you don’t have one you
trust, make finding one your
number-one resolution—a local
resource called the Men’s Sexual

Health Referral Network is avail-
able to help you find a physician
or counselor. Visit www.sexual
healthdoctors.com to get a list of
specialists in your area.

Research by Jim Hill, Ph.D.,
one of America’s foremost experts
in weight management, found
that people who were most suc-
cessful in improving their health
and maintaining weight loss over
time didn’t make drastic changes
to their lifestyle but rather did
basic things that could be easily
incorporated into everyday lives.
For more information and tips on
leading a healthier lifestyle, log
on to www.smartspot.com.

“The best approach to treating
symptoms is to talk to your phar-
macist or doctor,” said Lindsey
Stephens, pharmacist and director
for Medicine Shoppe International,
Inc. For more information on med-
ications or to find the nearest Med-
icine Shoppe Pharmacy and up-
coming flu vaccine clinics in your
area, visit medicineshoppe.com.

****
Success is to be measured not
so much by the position that one
has reached in life as by the
obstacles which he has over-
come while trying to succeed. 

—Booker T. Washington 
***

***
Even if at first you do succeed,
you still have to work hard to
stay there. 

—Richard C. Miller 
***

***
The only honest measure of
your success is what you are
doing compared to your true
potential 

—Paul J. Meyer 
***




