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(NAPSA)—No matter whether
they’re following a low-carb life-
style or just looking for a fun,
portable way to fix up a nosh for
lunch, dinner or a snack, more
and more people are saying,
“That’s a wrap!”

Wraps—a popular variation on
the traditional tortilla—not only
let people mix and match their
favorite meats, cheese, salads and
veggies, but they also provide an
extra kick of flavor, enrobing their
contents with garlic, spinach, sun-
dried tomato—you name it.

Many wrap recipes require no
cooking and offer easy prepara-
tion—for an everyday meal or as
part of a party spread. They can
even be heated in the microwave
or toaster oven for some added
warmth on a windy day, or just to
melt some cheese into the mix. No
matter what you fill them with,
wraps remain a versatile way to
incorporate gourmet ingredients
into on-the-run food.

Made with the freshest herbs
and seasonings available, Mission
Flavored Wraps have an irresistible
flavor and texture. And at 10
inches in diameter, they offer
plenty of room to fill with your
favorite ingredients. The wraps are
available in four mouth-watering
flavors—Sundried Tomato Basil,
Jalapeño Cheddar, Zesty Garlic
Herb and Garden Spinach Herb—
to make your taste buds tremble.
Here are a few serving suggestions:

• For an easy appetizer or
snack, combine freshly sliced
Black Forest ham with fronds of
peppery arugula, Swiss cheese and

dense raspberry jam in a Garden
Spinach Herb wrap. Roll tightly
and slice into bite-size pinwheels.

• Match tender, spicy cappicola
with generous pieces of fresh moz-
zarella, mesclun greens and fresh
basil, topped with black olive
tapenade in a Sundried Tomato
Basil wrap. The sun-drenched fla-
vors of the sunny Mediterranean
give this combination its vibrant
appeal.

• For lovers of Tex-Mex or
Latin food, a Zesty Garlic Herb or
Jalapeño Cheddar wrap can be a
great way to bring home flavors
found south of the border. Cut a
wrap in half and roll into a small
cone. Layer in green scallions,
refried beans, Colby jack cheese,
black olives, a generous dollop of
sour cream and cilantro. Slather
on a heaping spoonful of salsa and
say Olé.

Mission products can be found
at grocery stores and supermar-
kets. For tasty and creative ideas
for rolling and serving wraps, as
well as easy entertaining ideas
and sure-fire kid pleasers, visit
www.missionfoods.com.

Wrap It Up For Flavorful Food On The Go

Flavored wraps can be great for
fun, portable meals.

(NAPSA)—Termites are among
the most ancient of pests, surviv-
ing for more than 250 million
years. Since termites aren’t going
anywhere, it is important for
homeowners to know about these
silent invaders and the potential
damage they can cause homes. 

Termites are social insects that
live in colonies ranging in size
from thousands to millions. Ter-
mites are also able to adapt to
changing environments. An aver-
age lot (approximately one-half
acre) surrounding a home can
support three to four colonies. 

According to Paul Hardy, tech-
nical director for Orkin, Inc., ter-
mites can be a problem for almost
everyone. “Unless you live in
Alaska, your home or building can
be a target for termites.” 

No other structural pest has
caused more attention than ter-
mites. According to the National
Pest Management Association,
termites cause over $5 billion dol-
lars in damage each year in the
United States. Because termites
can enter your home through
cracks as tiny as 1⁄32”, any home,
regardless of structure type, is
vulnerable to termite attack.

According to Orkin, identifying a
termite problem can be difficult,
since termites eat wood from the
inside out. That’s why homeowners
should schedule an annual inspec-
tion with a licensed professional. 

“Preventing termites from enter-
ing your home is important. But if
you do have a problem, it takes a
professional pest control company
to control termites and keep them
from coming back,” says Hardy.

Signs of termites include:
• a temporary swarm of winged

insects,

• d i s c a r d e d  w i n g s  f r o m
“swarmers,” 

• cracked or bubbling paint,
• wood that sounds hollow

when tapped, or 
• mud tubes on exterior

walls. 
Homeowners can reduce their

chances of termite damage by
eliminating moisture and remov-
ing wood sources close to the
home. For more information, visit
www.orkin.com. Free inspections
are also available by calling 1-
800-800-ORKIN.

To Prevent Termite Damage;
Early Detection Is Key

Schedule an annual inspection
to prevent termite infestation.

Termite Hot Spots
• Tree stumps and roots provide termites 
with a source of food, water and moisture.
• When concrete is poured around utility 
pipes, it cools and contracts, leaving hidden 
spaces for termites to enter your home.
• When foundations are not sloped away 
from your home or mulch is used close to 
the home, moisture can collect and attract 
termites.
• Termites reach food sources above the 
ground by building mud tubes, which protect 
termites from exposure to light, air and 
enemies.

(NAPSA)—Parents face some
tough decisions when shopping.
With more products appearing on
the shelves each day, marketing
claims make it a challenge to tell
fact from fiction.  

“Parents need to arm them-
selves with facts. They need to
know what they’re buying,” says
Rochelle Davis, a children’s envi-
ronmental health advocate.

If guilt-free cookies, candy and
ice cream seem too good to be
true, she says, its because they
may be. The real answer, when it
comes to getting your kids to eat
healthfully, is to teach them to
make better food choices.

Take Splenda, for example.
Many people are now learning
that just because the artificial
sweetener says it is “made from
sugar so it tastes like sugar,” that
doesn’t mean it really is sugar.
This misleading marketing slogan
doesn’t make it any easier for par-
ents to buy healthy food for their
children.

This product shows up in some
4,000 foods, ranging from ice
cream to cereal to fruit juice to
cookies and many parents are giv-
ing these foods to their youngsters
under the mistaken impression
that it’s a natural alternative to
other artificial sweeteners. But
it’s not in any way natural.

In fact, the sweetener doesn't
even list sugar as an ingredient
and it is produced via a complex

process that uses chemicals like
chlorine and phosgene, a poiso-
nous gas used to make plastics
and pesticides. Scientists at
McNeil Nutritionals, a Johnson &
Johnson company and the makers
of Splenda, say it’s “impossible to
prove” any causal link between the
taste of their sweetener and sugar.

The answer for parents who
want to raise healthy children,
Davis says, is to make sure kids
are fed a diet that is rich in a vari-
ety of “whole foods”—fresh fruits
and vegetables, and whole grains.
When parents must feed their
children prepared foods for conve-
nience sake, Davis says, they
should read labels carefully.

For more information online,
go to www.generationgreen.org.

Beware Of Misleading Marketing Claims

Do you know what’s really in
those packages of “made from
sugar” artificial sweetener?

(NAPSA)—The sun may be
good for gardens, but it’s not nec-
essarily good for gardeners. That’s
why it’s important to protect your-
self from UVA and UVB rays every
time you dig in the dirt. 

A good place to start is with a
hat. Hats can help protect you by
shading your neck, face and head
from the sun and wind. An added
benefit: They can keep you looking
good while you garden. 

Not all hats block the sun’s
harmful rays, though. Some are
specifically designed and certified
to offer maximum sun protection
and to keep gardeners’ heads cool.
For instance, gardeners can find
hats designed to block out 98 per-
cent of UVA/UVB rays. Two of the
many such styles made by Tilley
Endurables—the women’s TH8
and the unisex LTM6—are certi-
fied with an Ultraviolet Protection
Factor (UPF) of 50+. That’s the
maximum rating given, and is
based on the amount of ultraviolet
radiation blocked.

In addition, the hats are
designed to fit gently and comfort-
ably on the head, and to not put
painful pressure on the forehead.
The hats are also resistant to
mold, mildew and salt water. 

Try these additional tips for
protecting your head:

• Shade your face with a
broad-brimmed hat that is certi-
fied to offer protection from ultra-
violet rays. 

• Apply a sunscreen with a
Sun Protection Factor (SPF) of 15
or higher. Wear sunglasses with
UV filters to guard against strong
rays—they will help you avoid
getting dirt in your eyes, too.

• Try a hat that fits securely on
your head and that has a wind
cord. That way, you don’t have to
worry about a breeze blowing your
hat off, and you can focus on your
garden. 

For more information, visit
www.tilley.com.

Get Into Gardening Gear

Cover Your Head And Neck—The
right hat can protect you from the
sun’s harmful UVA/UVB rays.

(NAPSA)—Many people are
not aware of the high costs associ-
ated with nursing home care,
home care services and other
long-term health care needs. In
response, Mutual of Omaha offers
a plan allowing two pools of long-
term care benefits: one for care at
home and one for care in a facil-
ity. For more information about
these plans and long-term care
insurance in general, visit www.
mutualofomaha.com.

Love of country doesn’t just
happen; it needs to be taught.
That’s the idea behind AMVETS’
annual Americanism Program.
The program has been incorpo-
rated into classes at private and
parochial schools across the U.S.
Children involved in the program
work with teachers on grade-spe-
cific activities, including essay and
poster contests that teach about
American history. For more infor-
mation, visit www.amvets.org or
call (877)-7-AMVETS.

(NAPSA)—Choosing the right
vinyl window can ease burdens
such as faded furniture, volatile
room temperatures, interior mois-
ture and hard-to-clean glass. Many
say CertainTeed Bryn Mawr II™

vinyl windows, a recent Consumers
Digest “Best Buy,” are a good choice
as they come with easy-clean fea-
tures and classic aesthetic appeal.
For more information on windows
or to request “A Consumer’s Guide
to Windows” brochure, call 800-782-
8777 or visit www.certainteed.com.

According to home improve-
ment expert JoAnne Liebeler,
there are inexpensive and easy
ways do-it-yourselfers can revi-
talize their hardwood floors. She
suggests using a product such as
Orange Glo Hardwood Floor
Refinisher. In a day’s time and
for about $10 a bottle, you can
renew the natural shine of your
hardwood floors.

The average American home
collects up to 40 pounds of dust
each year. That extra weight’s not
just unsightly—an ounce of dust
can house 42,000 dead dust mites
with as many as 15 different
species. Swiffer® products help you
quickly and easily get rid of every-
day dirt and dust. For more infor-
mation go to www.swiffer.com.




