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by Dr. Ronald Hoffman
(NAPSA)—Most of us are aware

that antioxidants have been given
the green light from doctors and
scientists—but many people may
not know that one antioxidant in
particular has been associated with
fighting prostate cancer: lycopene. 

Antioxidants help to prevent
oxidation in the body. They
quench free radical molecules that
can lead to damage in the blood
vessels and vital tissues. 

Lycopene is a natural plant
pigment and is one of the most
potent antioxidants available to
us. Lycopene provides foods such
as tomatoes, tomato-based prod-
ucts, watermelon and pink grape-
fruit with their natural red hues.

Several observational studies
have shown that the more tomato-
based products—such as pizza and
pasta sauce—men eat, the lower
their risk for developing prostate
cancer. Many of these studies have
linked such benefits to the
lycopene found in those foods.
More recently, a study demon-
strated that pure lycopene supple-
ments may have cancer-fighting or
cancer-prevention abilities. 

Many studies on cancer now
test apoptosis, or the natural
elimination of harmful cancer-
causing cells. In one study,
researchers treated human
prostate cancer cells with a sup-
plement called redivivo™ lycopene.
Redivivo is a trademark of DSM
Nutritional Products. The study
was done to determine whether it
would induce apoptosis to elimi-
nate the cancer cells or even sim-
ply suppress their growth. The

results showed that cancer cells
harvested without lycopene con-
tinued to flourish, while those
treated with redivivo lycopene
were either eliminated by apopto-
sis or had their cell cycle slowed
down, resulting in a reduced num-
ber of cancer cells being present. 

Scientists have also found
health benefits for lycopene as a
regular part of the diet. Sadly,
lycopene-rich fresh produce is not
plentiful year-round in many parts
of the country. However, you can
get lycopene throughout the year
from cooked tomato products and
dietary supplements.

• Dr. Ronald Hoffman is one of
America’s foremost complementary
medicine practitioners. He is
author of numerous books and
articles for the public and for
health professionals, and is host of
the popular, nationally syndicated
radio program “Health Talk”
(www.drhoffman.com), heard
weeknights and Saturdays on the
WOR Radio Network.

Red Means Go With Lycopene

Dr. Ronald Hoffman says lyco-
pene may prevent cancer cell
development.
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by Ernie McCraw
(NAPSA)—On your wedding

day, you want everything to be
perfect right down to your finger-
tips. After all, it’s the day when all
eyes are on you. 

However, the perfect look actu-
ally begins months before your
wedding day. It’s a great idea to
consult with professionals early, to
get on a beauty routine perfectly
suited for your needs. That way, by
the time your wedding day rolls
around, you’ll be looking great.

Start with a hairstylist. Sched-
ule a consultation and take along
your headpiece, as well as pic-
tures of the look you want. The
stylist can tell you what’s possible
and help create a look just for you.
You can also do a few practice
runs to make sure there will be no
surprises on the big day. 

Your stylist can recommend
treatments to improve your hair
before the wedding. For example,
if dry, flyaway hair is a problem,
begin using Beyond the Zone Last
Call Hair Masque to repair dam-
age and restore moisture. For
thin, limp hair, Ion Vitalizing For-
tifying Treatment will help add
body and strength. 

If you want to add color or
highlights to your hair, schedule
an appointment well in advance of
the wedding. To keep the color
looking vibrant, replace your nor-
mal shampoo and conditioner with
something specifically formulated
for color-treated hair. Ion Color
Defense has a complete line to
help extend and protect hair color. 

If you have problem skin, check
in with a dermatologist to estab-
lish a treatment specifically for
your skin. Even if you don’t have
problem skin, it’s a good idea to
begin a skin care regimen at
home. Make sure to remove all of
your makeup every night before
bed. Correctionist Purifying Milky
Cleanser is designed to gently
remove all traces of makeup, dirt
and other impurities. 

Schedule regular manicures
and pedicures to get your hands
and feet in tip-top shape. To
improve nails and cuticles, use
Nail Life Treatment Revitalizer
for Nails. It will strengthen weak
nails, promote growth and help
prevent splitting and peeling. 

Make your appointment for
hair, nails and makeup far in
advance and be sure to allow for
plenty of time for each appoint-
ment. You don’t want to be rushed
before the wedding. 

Finally, get plenty of rest
before the big day. You may have a
strenuous round of parties, as well
as a lot of preparations, but don’t
let that get in the way of your
rest. Puffy eyes and a tired-look-
ing hairdo can ruin the best
beauty look. 

Ernie McCraw is a licensed cos-
metologist and director of beauty
education for Sally Beauty Supply,
the world’s largest distributor of
professional beauty products. With
more than 25 years in the beauty
industry, Ernie has expertise in all
phases of cosmetology. If you have a
beauty question, please e-mail Ernie
at asksally@sallybeauty.com. To
find a Sally Beauty store near you,
call 800-ASK-SALLY or go to
www.sallybeauty.com.

Counting Down To Wedding Day Beauty

(NAPSA)—Here’s some ripe
news fresh off the vine: your
choice in wine may tell a prospec-
tive partner a lot about you. 

That’s what Match.com found
out in their recent survey which
asked 2,300 American singles
about their attitudes, perceptions
and preferences toward wine and
romance. According to the survey,
62 percent of singles believe that
their date’s choice of beverage pro-
vides insight into their lifestyle
and 52 percent feel that it is
indicative of their personality. 

American singles overwhelm-
ingly choose wine to reflect their
personalities and lifestyles on the
all-important first date over any
other beverage, including beer, spe-
cialty cocktails, sparkling water
and soda. Specifically, singles are
two times more likely to order wine
over a specialty cocktail or soda
and four times more likely to order
wine instead of beer. Nearly three
in four survey respondents (72 per-
cent) agree that knowledge about
wine makes a member of the oppo-
site sex more attractive. 

“A lot of what we understand
about a person is communicated
nonverbally,” explains Match.com
Director of Dating Kathleen
Roldan. “People often make quick
assumptions because of how
they’ve interpreted these non-ver-
bal cues and our research con-
firms that the type of beverage we
order is no exception to this rule.” 

When asked what wine-in-
spired characteristic best de-
scribes their ideal partner, single
men & women responded that

they are most looking for someone
who is fun (63 percent), a trait
respondents felt embodied Aus-
tralian wines better than any
other wine import. That may be
why singles chose Australian wine
as the imported wine that best
reflects their ideal style of part-
ner, with nearly 64 percent indi-
cating they would be interested in
dating someone from Australia. 

“Australia is typically associ-
ated with adventure, excitement
and romance, so there is no better
way to communicate these quali-
ties than by ordering an Australian
wine,” said Jan Stuebing, director
of Australian Wine Bureau. 

The Australian Wine Bureau
provides information and educa-
tion on Australian wines through
tastings, seminars, promotional
materials and educational pro-
grams for wine professionals and
consumers throughout the U.S.
Learn more at www.wineaus
tralia-USA.com. 

Choice of Wine Provides Dating Insights

Wine characteristics could match
what singles want in a romantic
partner.

(NAPSA)—Heroes often go
unnoticed for their selfless acts of
kindness and bravery—but a new
program aims to give them the
recognition they deserve. 

Military, police, fire and emer-
gency medical services (EMS) per-
sonnel who deliver exemplary,
unique and heroic service to
improve the quality of life in cities
and towns across America will be
rewarded through the “Jeep
Heroes Nomination Program.” 

Nominations are sought
through Oct .  17,  2005 at
www.Jeep.com/Nominate. Each
month new heroes will be recog-
nized on the site and have a
chance to win one of four new Jeep
Grand Cherokees.

Over the course of the year, 12
heroes will be chosen in total,
three in each category: military,
police, fire and EMS. 

The four Grand Prize Winners,
one from each of the heroes cate-
gories, will be selected on Novem-
ber 10, prior to Veteran’s Day 2005,
and each will be rewarded with an
all-new Jeep Grand Cherokee.

“There is a natural affinity
between those who serve others and
the brand. Both have a long record
of accomplishment in times of
need,” said Jeff Bell, vice president,
Chrysler and Jeep. “We hope that

the ‘program’ will bring to light a
few of the many stories that typify
the daily sacrifice and heroism of
our military, police, fire and EMS
personnel.”

Nominators must be 18 years
or older and licensed drivers.
Nominees must be legal residents
of the fifty United States and the
District of Columbia, age 18 years
or older, and must be current
employees or volunteers of the
police, fire or emergency medical
service departments or active
members of the U.S. military.

Nominators must submit a 200
word or fewer essay on why a nom-
inee deserves to be honored. Those
who nominate one of the four
Grand Prize Winners will receive
$500 toward new merchandise. 

Entry forms and complete rules
are available at www.Jeep.
com/Nominate.

Rewarding The Everyday American Hero

Heroic service will be rewarded
through a new program.

(NAPSA)—America’s most
interesting Bloody Mary recipes
are being sought through the
first-ever Finlandia Bloody Mary
Recipe Contest. To enter, people
can send their recipes, pho-
tographs and the stories behind
them to Finlandia Bloody Mary
Contest c/o Kim Charney, 850
Dixie Highway, Louisville, KY
40222. Or, you can enter recipes at
www.finlandia.com or e-mail them
to kim_charney@b-f.com. The
deadline for entries is April 1,
2005. The top-5 finalists will be
asked to participate in a final con-
test and the contest winner will
receive $1,000.

Cereal provides a simple way
for families to start the day
together and for parents to help
their families work toward get-
ting the recommended daily
allowance of vitamins and miner-
als. Another way to add to the
excitement in the morning is by
personalizing bowls at a ceramics
studio, such as Color Me Mine,
which offers a range of cereal
bowls and materials for kids and
parents to decorate their own. For
information about cereal and to
find a ceramics studio location
near you, visit www.americancer
ealcouncil.org.

For a rosemary herb dipping
oil, The Pampered Chef, a leading
direct seller of high-quality
kitchen essentials, has rosemary
spice mix that combines flavor
with convenience. Simply add one
teaspoon of The Pampered Chef ’s
Pantry Rosemary Herb Seasoning
Mix to one-quarter cup of oil and
add in one garlic clove that has
been cut in half. For more infor-
mation about The Pampered
Chef, visit www.pamperedchef.
com or call 800-266-5562.

There are approximately 2.5
times as many cattle in Argentina
as there are people.

The pig is the best problem
solver among the hoofed animals.




