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(NAPSA)—According to NPD
Beauty Trends, there were over
300 skin care launches on depart-
ment store counters in 2003 alone.
Consumers clearly have options,
but with so many products, so
many ingredients and so many
choices, it can be hard to zero in
quickly on what works for you. If
choosing the right skin care prod-
ucts is confusing, there’s good
news ahead. 

In an attempt to cut through
the clutter, companies are now
making products that are easy to
understand and use. The beauty
of skin care’s latest trend lies in
its simplicity.

Dr. Doris Day, a New York City-
based dermatologist, is the con-
sulting doctor for Good Skin, a
new line of skin care that helps
consumers to easily determine
their particular skin condition.
The brand is divided into two cat-
egories: Basic Care and Special-
ized Care, and all of the packag-
ing is color-coded by specific skin
type in order to make choosing the
right products simple.

As a self-proclaimed working
“soccer mom,” Dr. Day’s philosophy
is that women should get good
quality skin care without having
to sacrifice hours of their already
hectic days. “The Good Skin line
gives consumers fast and easy
access to a wide range of prod-
ucts,” says Day. “The easy-to-fol-
low color-coding system on the
packaging allows them to quickly
see which items are best for their
specific skin type and skin care
needs.”

Additionally, Dr. Day explains
that most women are simply not
using products that are right for
their skin type. Here she shares
some straightforward but helpful

tips to help women stick to the
basics when it comes to skin care:

• Dry Skin—look for products
that have skin soothers such as
aloe or chamomile.

• Oily Skin—look for products
with oil controllers such as brown
algae extract or citrus seed
extract.

• Acne-Prone Skin—look for
products with an exfoliator/anti-
acne agent such as salicylic acid.

• Dull or Aging Skin—look for
products with natural collagen
boosters and antioxidants such as
vitamin E.

• Red/Irritated Skin—look for
products with anti-irritants such
as sucrose or sea whip extract and
avoid those with harsh detergents.

• All  Skin Types—look for
products with UVA and UVB pro-
tection such as avobenzone and
octinoxate.

The Good Skin brand launched
in October 2004 at select Kohl’s
department stores nationwide.
For more information, visit
www.goodskindermcare.com or
www.kohls.com.

Skin Care Made Simple

Dr. Doris Day, New York City-
based practicing dermatologist
and skin care consultant.

(NAPSA)—Grandparents are
the leading child-care providers
in the United States, watching 21
percent of the nation’s 19.6 mil-
lion preschoolers during the
work-day, according to the U.S.
Census. These grannies are more
than nannies; they are not only
playing and teaching toddlers,
they are strengthening family
bonds every day. 

The new trend in celebrating
the arrival of baby and Grandma’s
important new role is throwing a
Grandma Shower. These showers
have become a popular way to
acknowledge Grandma as a care-
giver and encourage her contribu-
tions to a young child’s life. 

Here are some great ideas for
Grandma Shower themes and
gifts that range from traditional
baby gear to educational tools
that help raise little learners: 

• Help Baby Grow—With
Grandma playing such an influ-
ential role in baby’s early learn-
ing, developmental toys make
for great shower gifts. They can
promote learning and literacy—
and help teach baby to use his
new mind with a helpful hand
from Grandma. For instance,
LeapFrog’s LittleTouch LeapPad
lets baby and Grandma spend
time together reading interactive
books (such as “Guess How Much
I Love You”) that come to life with
the touch of a little finger. Other
great gift ideas include learning
blocks, exploration stations and
music makers.

• Baby Gear 101—Any house
a baby spends a lot of time in is
going to need a few essential sup-
plies. Ask guests to bring diapers,
pacifiers, bottles or formula. Hav-
ing these necessities on hand
makes visits easier for new moms
and ensures that Grandma is
always prepared with the basics.

• Memory Lane for Baby—
Ask shower guests to bring old

photos or other keepsake items
from Grandma’s past. Or ask peo-
ple to design scrapbook pages
highlighting fun and interesting
facts about Grandma. It is a
great way to show her that she is
appreciated. The scrapbook pages
can be bound in a memory book
for baby to learn about Grandma
in the years to come.

• Baby Book It—Ask guests
to bring a few of their favorite
baby books to help Grandma com-
plete her children’s library.
Whether it is a colorful board book
classic, a waterproof bath book or
an interactive LittleTouch Leap-
Pad title such as “Mr. Brown Can
Moo! Can You?,” books are a great
way for baby and Grandma to
spend their time together.

Friends and family can take
part in honoring—and preparing
—expectant grandmas as they
begin this enriching chapter in
their lives. As today’s leading child-
care givers, grandmas should be
prepared to enhance the lives of
their grandchildren through early
learning and development. 

Showering the Grandma-To-Be

Shower Her With Love—Grandma
Showers are a great way to show
grandmas how appreciated they
are.

Update Your Address Book
Before Sending Holiday Cards

(NAPSA)—You’ve spent weeks
looking for the perfect gift, hours
writing a year’s worth of news for
your holiday cards, and labored
over party lists—now don’t you
want to make sure your loved
ones receive them? The key, say
experts, is to use technology to
make staying in touch easier.

It’s estimated that a third of all
addresses change annually. That
can make it difficult for people to be
sure they have updated contact
information for loved ones, espe-
cially around the holidays. Plaxo is a
free Web-based service that auto-
matically updates address books.
The easy-to-use service seamlessly
integrates with Microsoft Outlook
and Outlook Express and lets people
send a personalized e-mail to any-
one in their address book, asking
them to correct and update their
contact information. Once the e-mail
is returned, the contact information
is automatically updated within the
requestor’s address book. 

Those who use the service can
sync the contacts on their home
computer with those on their com-
puter at work, mobile phone or
PDA. In addition, address book
content can be made securely
available on the Web so the infor-
mation can be accessed anywhere.

For more information, visit
www.plaxo.com. 

A free Web service automatically
updates your addresses.

(NAPSA)—Whether you think
you’ve got a shot at getting a flu
vaccine or not, there are still steps
you can take to help you avoid
getting sick. That’s important,
because the influenza virus (flu)
affects anywhere from five to 20
percent of Americans every year.
In addition, more than 200,000
people in the U.S. are hospitalized
from flu complications annually.  

The Centers for Disease Con-
trol’s Web site—www.cdc.gov—
offers the following tips on flu:

• Avoid close contact with peo-
ple who are sick. If you are sick,
keep your distance from others to
protect them from getting sick, too.

• If possible, stay home from
work, school and errands when
you are sick. You will help prevent
others from catching your illness.

• Cover your mouth and nose
with a tissue when coughing or
sneezing. It may prevent those
around you from getting sick.

• Washing your hands often
will help protect you from germs.
Germs are often spread when a
person touches something that is
contaminated with germs and then
touches his or her eyes, nose or
mouth.

According to the Web site
aboutgerms.com, a public educa-
tion service of the Consumer
Specialty Products Association,
certain household disinfecting
products may help prevent the
spread of flu as well. The site says
disinfection is an important way
to protect all family members
from illness—including those fam-
ily members with vulnerable

immune systems (newborns and
children, the elderly, people with
serious illnesses or those who are
recovering from hospitalization,
etc.). 

While not all disinfectants
serve as virucides, the ones that
do can help reduce the amount of
undesirable bacteria, viruses,
fungi and algae present in a
home. Such microbes can not only
lead to flu, but to colds, infections
and even food poisoning. Be sure
to always read and follow all
label directions before using any
product. 

The advice to use disinfectants
extends to offices, too. Experts say
it’s important to keep offices
clean—that includes keyboards,
mouses and personal work areas. 

For more information, visit
www.aboutgerms.com.

Tips For Avoiding The Flu

Household disinfectants can kill
flu and other viruses.

(NAPSA)—Changing your
backyard from the place where
you “just” barbecue or hang out
on the weekend to a “real retreat”
may be easier and more afford-
able than you think. A high-qual-
ity spa costs about $6,000 and can
serve as your centerpiece for revi-
talization anytime, say experts at
Jacuzzi Premium. For many, a hot
tub offers a better long-term
investment in relaxation than a
week-long vacation. To locate a
dealer, call 909-606-1416 or visit
www.jacuzzipremium.com.

Hobbyists and other crafters
who use small to mid-sized quan-
tities of plaster and gypsum
cement products now have an
attractive new option. A new Web
site devoted to those who use
plaster, gypsum cement and
related products has been created
by the Industrial Products Divi-
sion of United States Gypsum
Company, the world leader in the
field. The easy-to-use site, which
is located at www.plaster.com,
offers a variety of plaster and gyp-
sum products. Users can navigate
the site easily and purchase prod-
ucts via a secure server, eliminat-
ing the hassles of shopping for
and transporting large product
packages. 

A recent survey found that giv-
ing birth ranked lowest among
first-time mothers, when they
were asked for their most memo-
rable experience while pregnant.
The number-one answer? Feeling
the baby kick or move for the first
time (37 percent). Twenty-one

percent said it was experiencing
the sonogram or ultrasound and
five percent said it was learning
the baby’s sex. The survey, called
“All About Mom,” was conducted
by Babies“R”Us. The baby-prod-
uct retailer surveys 1,000 new
and expectant moms once a year.
For more information about
Babies“R”Us, visit www.babiesr
us.com. 

Serving as a critical stabiliz-
ing force in Iraq and heading
provincial reconstruction teams
in Afghanistan, U.S. Army Re-
serve Civil Affairs and Psycho-
logical Operation (PSYOP) Sol-
diers are being called upon like
never before. Leading the charge
to win the hearts and minds of
foreign populations, these “war-
rior-diplomats” currently operate
in 13 countries worldwide, work-
ing to save lives on the battle-
field, mitigate conflict and secure
lasting peace. To learn more
about U.S. Army and Army
Reserve Civil Affairs and Psycho-
logical Operations, visit www.
goarmyreserve.com.

***
I remember my youth and the
feeling that will never come
back any more—the feeling that
I could last forever, outlast the
sea, the earth and all men.

—Joseph Conrad
***

***
I would not waste the spring-
time of my youth in idle dal-
liance; I would plant rich seeds
to blossom in my manhood, and
bear fruit when I am old.

—Hillhouse
***

***
Experience shows that success
is due less to ability than to zeal.
The winner is he who gives him-
self to his work body and soul.

—Charles Buxton
***




