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by Rich Riley
(NAPSA)—With the holiday

season fast approaching, small
businesses need to start gearing
up now to establish or enhance
their online presence. 

According to Forrester Re-
search, in the period between
Thanksgiving and Christmas,
online holiday sales will grow by
42 percent over last year ’s $8.4
billion to $12.2 billion (Forrester
Research—Sept 19, 2003).

The Internet levels the playing
field for small businesses that
want to reach the ever-growing
online shopping audience. Accord-
ing to a recent Harris Yahoo!
Small Business poll, consumers
shop online for these top three
reasons: (1) shopping online is
more convenient (2) there is a
greater availability of unique
gifts (3) better prices are avail-
able online.

The Internet incorporates solu-
tions that enable businesses to get
online, sell online and develop
effective online marketing and
promotional strategies to reach
new customers and grow sales.

Here are a few tips for small
businesses considering getting
online:

• Trust—Similar to other
mission-critical business solu-
tions you depend on, be sure your
online e-commerce provider has a
strong reputation and history of
high-quality service. Just like
purchasing or leasing property
for your offline business, your
online site is your stake on the
Internet. Be sure to sign up with

a provider who will be there for
the long run.

• Support—Customer service
is important for any business ser-
vice and it’s certainly true for e-
commerce. What type of support
does a provider offer? E-mail,
phone, toll-free, 24x7? It’s impor-
tant to know that you will have
access to e-commerce experts 24
hours a day, seven days a week.
You need to have access to people
who can help you make selling
online as easy as possible.

• Ease of use and flexi-
bility—Look for a service that
helps you save time and money by
providing everything from domain
registration and hosting to inven-
tory tracking and promotional
tools. Additionally, look for a
provider that is focused on ease-
of-use, and offers free site building

tools. Many providers focus on
services for highly technical small
businesses, and if you are inexpe-
rienced with e-commerce services,
you may find these challenging to
understand and use. Identifying a
provider with a full-service solu-
tion and a focus on ease-of-use
will save time and money in the
long run.

• Marketing Resources—
Use online tools to promote your
business, such as online directo-
ries and search engines. Including
your online store or Web site in
Internet search engines and direc-
tories is a simple and cost-efficient
way to reach potential customers.
Look for a service that offers com-
prehensive marketing solutions
including product submit, pay-for
placement product listings and
search results, keyword ad track-
ing, yellow pages, business
prospect mailing lists, e-mail mar-
keting tools and search engine
submission. 

Rich Riley is the vice president
and general manager of Yahoo!
Small Business. Yahoo! Small
Business (http://smallbusiness.
yahoo.com) is a leading provider
of services enabling small busi-
nesses to be successful online.

In a powerful one-stop shop,
Yahoo! Small Business provides a
comprehensive, easy-to-use suite of
services that enable small busi-
nesses to get online, sell online and
market online. Yahoo! Small Busi-
ness provides services such as
Yahoo! Web Hosting, Yahoo! Mer-
chant Solutions, Yahoo! Domains
and Yahoo! Business Mail.

Holiday Shopping Season Is Around the Corner;
Is Your Small Business Web Site Ready?

T h e  I n t e r n e t  h e l p s  s m a l l
business owners reach the ever-
g row i n g  o n l i n e  s h o p p i n g
audience.

(NAPSA)—From all reports,
digital cameras will be one of the
hottest-selling gift items this com-
ing holiday season. As prices drop
and ease of use increases, those
who don’t already own a digital
camera are putting it at the top of
their wish list.

Then comes the real question:
What do you do with all those dig-
ital photos you take this holiday
season? You know, those magic
moments you’ve captured of the
kids sneaking down the stairs to
see what Santa has left or
Grandpa catching 20 winks after
the turkey dinner. If you’re like
most people, you'll want to share
them with other family members
as soon as you can. 

You can attach individual pho-
tos to an e-mail and send them out
one at a time. The only drawback
is that this activity can be time-
consuming for both the sender and
the receiver. High-resolution digi-
tal photo files can be quite cum-
bersome and if the recipient has a
slow Internet connection, they can
take several minutes to download.
Moreover, most people do not want
large digital files clogging up their
in-boxes. 

There is another, easier way to
keep in touch with friends and fam-
ily: send your images to an online
photo service such as Shutterfly
(www.shutterfly.com), where you
can store and share as many
images as you want, all for free.
Your family and friends are not
required to become a member of the
service to view your shared photos.
Instead, they will receive a personal
e-mail from you and a URL link,
which connects them to an online
slideshow of your snapshots. 

If you want to hold those new

pictures in your hands rather
than just admire them on your
computer screen, you could print a
few of them out on an inkjet
printer and share them in person
at the dinner table that very
evening. Achieving this immediate
gratification comes with a rather
expensive price tag, however: the
responsibility of maintaining the
printer with cartridges of toner
(i.e., ink used to create your
images) and special paper,
designed for printing photos. 

For those who value conve-
nience and archive-quality prints
fit for framing and scrapbooking,
online photofinishing is the solu-
tion for you. With the click of a
mouse, online photo services
develop and deliver prints—from
wallets to posters (and all the stan-
dard sizes in between)—to your
door, or directly to your friends
and family members. Shutterfly
processes all orders within 24
hours of receiving them and 4x6
prints are priced at 29 cents. Best
of all you can take this printing
option for a test drive—your first
15 Shutterfly prints are free. 

Have Yourself A Digital Little Christmas.
And Then What?

Picture this! With the click of a
mouse, your digital images can
be turned into film-quality prints.

(NAPSA)—With current mobile
phone technology, changing wire-
less phones can be as easy as
changing your shoes to match your
outfit. As a result, a new trend is
emerging among mobile phone
users—multi-phone ownership.

Gone are the days of having
just the one bulky black cell phone
with no style that is used only for
making calls. Today ’s mobile
devices come in a variety of styles
and colors, and feature everything
from games, music, messaging
and even cameras.

People are now starting to real-
ize that having different phones
for different aspects of life is
handy. A phone used for work may
not be the ideal phone to take on a
camping trip or use during a night
out on the town.

Phone owners can change out
phones by simply switching the
memory card from one phone to
another. The stamp-size memory
card stores subscriber and phone-
book information. Switching the
card from one handset to another
allows the user to transfer his or
her phone number, phonebook and
other information. Today, these
smart cards, known as SIM cards,
are found only in phones using
GSM technology, but are expected
to become common in other types
of phones in the future.

For example, the Nokia 6800
messaging phone is great for the
workday. This uniquely designed
phone flips open to reveal a full
keyboard for efficiently composing
e-mails and text messages. It also

features key PDA functionality—
such as multiple entry contacts, a
calendar, a to-do list and a note
pad—and the ability to synchronize
with popular desktop applications.

Whether at the beach or the
ballpark, in the club or on the
court, the Nokia 3650 camera
phone lets you take pictures and
short video clips, and share them
instantly. 

For the weekend, simply slide your
SIM card into the Nokia 3300 music
phone or the N-Gage game deck and
you can take your phone and your
fun with you. The Nokia 3300 is a
three-in-one mobile phone that offers
music, messaging and lots more. It

is a high-quality digital music player
and FM radio that you can download

MP3s from your favorite CDs to and
preset up to 20 radio stations. The
music key gets you directly to your
favorite music with the touch of a
button. The full keyboard makes e-
mailing, text messaging and instant
chatting fast and easy.   

Hardcore gamers are welcom-
ing the new N-Gage game deck
that combines a handheld game
system, a high-quality mobile
phone and an MP3 player with
FM capabilities and Internet
access. With single- and multi-
player gaming, you can enjoy
today’s hottest titles and quality
3D graphics on your phone. Con-
trol keys on both sides of the
screen allow two-handed use and
the directional controller can work
up to eight ways in games.

Instead of selecting one phone
for all your needs, technology now
allows you to have a mobile phone
wardrobe. To find a phone that
matches your lifestyle, take the
Nokia Phone Finder quiz at
w w w. n o k i a u s a . c o m / p h o n e s /
find_phone.

Growing Trend In Wireless—Having More Than One Phone

Multiple phones can complement
your busy lifestyle. (Nokia 3650.)

It’s all fun and games when a
mobile phone meets the N-Gage,
a handheld gaming system.

(NAPSA)—Give the flu the cold
shoulder this winter: be prepared
to treat the first sign of a flu, say
health experts. Cold and flu
appear in 77 percent of U.S.
households each season; colds
alone cost Americans $39.5 billion
a year. Many predict that this
year’s cold and flu season may be
especially rough.

Along with standard over-the-
counter (OTC) remedies,  an
increasing number of Americans
are stocking up on homeopathic
medicines—micro doses of nat-
ural substances from botanical,
biological and mineral origins—
to treat flu, cough and cold symp-
toms and help keep winter ill-
nesses at bay. 

Homeopathic medicines, such
as Oscillococcinum (known as
Oscillo), Chestal and Coldcalm
from Boiron, the world leader in
homeopathy, are said to reduce
the duration of colds and flu.
Advantages include:

• Fast-acting when taken at
onset of symptoms

• Safe for the whole family, no
side effects and no interactions
with other medications

• Do not mask symptoms indi-
cating a more serious condition

• Regulated as drugs by the
U.S. Food and Drug Administration

Used successfully for over 200
years, homeopathic medicines
seem to act by stimulating the
body to react to an il lness

instead of simply suppressing
symptoms. Unlike many conven-
tional OTC medicines, they are
not contraindicated for patients
with heart disease, liver prob-
lems and other serious health
conditions.

“Because of their many bene-
fits, homeopathic medicines
should be a patient’s first course
of treatment,” says Albert Levy,
M.D., a family physician affiliated
with the Albert Einstein Hospital
in New York City. “It’s possible to
dodge the flu or cold altogether by
taking homeopathic medicines as
soon as you feel achy or under the
weather.”

For more information about
Boiron and where to f ind its
medicines in a store near you,
call 1-800-BOIRON-1 or e-mail
info@boiron.com.

Get Ready For Cold and Flu Season

Feel a cold or flu coming on? Try
a homeopathic medicine.




