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(NAPSA)—2003 marks the 10th
anniversary of the Internet
browser, an invention that has
changed the way the world works,
communicates—and even how it
shops. Initially, browsing online
meant a random game of chance,
as users sorted through a bizarre
array of content on new and often
poorly developed Web sites. Even-
tually, retailers started to appear
online, and browsing in the virtual
world led to shopping there, too.

The success and growth of
online shopping in just 10 years
proves the importance of informa-
tion and convenience to consumers,
who quickly realized that the
Internet shifted the power of infor-
mation and choice into their hands.
Consumers spent nearly $13.7 bil-
lion online during the 2002 holiday
shopping season—up 24 percent
from the previous year.

Today, with thousands of online
stores to choose from, comparing
prices, brands, or product features
across several retailers can be
time-consuming. If you’ve ever
spent an hour making an online
buying decision you thought would
only take five minutes, it’s time to
discover the power of today’s com-
parison shopping sites. mySimon
(www.mysimon.com) is one of the
best, recently selected in Forbes
magazine’s 2003 “Best of the Web”
issue as a “Forbes Favorite,” and
winner of the 2003 Editor & Pub-
lisher magazine EPpy award as
“Best Internet Shopping Service.”

To instantly find the products
that match a shopper’s specific
needs, mySimon scans through
more than 1400 highly rated mer-
chants in 200 categories, from pop-
ular categories like apparel and
toys, to hard-to-find specialty cate-
gories like movie memorabilia and
fly fishing gear. In a hurry to find a
$90-or-less pair of travel binoculars
for your safari-going friend, or a

lower price on the brand of golf
shoes you saw in your pro shop?
Comparison shopping sites like
mySimon make finding just about
anything incredibly easy. Shoppers
can be reassured that only pre-
qualified merchants are listed on
mySimon, all rated within a three-
star customer service ranking sys-
tem, which is further enhanced by
user feedback.

Some online comparison shop-
ping services are dedicated entirely
to specific product categories—like
automobiles, technology, and
travel—which consumers typically
like to research more deeply before
making buying decisions. For
example, CNET.com offers a broad
range of evaluation tools for tech-
nology shoppers, like in-depth prod-
uct reviews and 360-degree pho-
tographs, and is a must for anyone
buying tech products, from the
most basic desktop or portable com-
puter, to the latest in digital music
devices, digital cameras, wireless
devices and home networking.

With the availability of today’s
powerful comparison shopping Web
sites, perhaps “finding” is a better
word than “browsing” to describe
the online shopping experience.

Smart Shoppers Compare Prices Online

In just 10 short years, Internet
shopping has become a global
experience.

Staking Your Claim To
The World Wide Web
(NAPSA)—The best place to

start improving your home-based
Internet business is at the begin-
ning—the Web site itself.

Five tips to make your Web copy
effective and your Web site sell:

1. Use crisp graphics with
attractive color combinations and
readable text size.

2. Less is More: Try linking
more detailed descriptions from
buttons off the homepage.

3. Let visitors know what you
do or what you offer in simple
terms as soon as they enter your
Web site.

4. Edit your homepage to
include the best reasons why visi-
tors should stay. With headlines
that entice.

5. Design your Web site with a
Web editor, like Namo WebEditor
5.5, that accommodates both
design elements as well as the
technical power you need to stay
competitive.

WebEditor 5.5 offers profes-
sional level design components
(WebCanvas), and technology
advancements for all levels of com-
puter experience. With over 200
design templates to drag and drop
photos, text or even Java scripts (to
create your own special pop-up
windows) it will meet both your
current and future needs for stak-
ing your claim to the World Wide
Web. Headquartered in Stoneham,
MA, Namo WebEditor 5.5 is
available at CompUSA, J&R,
Office Depot and MicroCenter 
and Fry’s for $99.99 or visit
www.namo.com.

A new software package helps
individuals create and manage a
Web site.

(NAPSA)—Max Carmody, Zach
Granger and Eddie Ball are the
stars of three titles from Hyperion
Books for Children who are bound
to get boys into books. Anyone
looking for a good laugh, a tale of
danger and identity or a shot that
gives a young boy the chance of a
lifetime needs to look no further
than the “Boys of Summer.”

Didja read the one about the
class clown who wanted to become
the funniest kid in America?
Maxx Comedy by Gordon Korman

will leave kids rolling in the
aisles. Max Carmody is always
trying to make people laugh.

When he sees a poster announcing
a contest for the “funniest kid in
America,” he feels that he has
finally met his destiny. He dubs
himself Maxx Comedy and
through a series of wacky events
with his best friend Maude
Dolinka, a cow named Madonna
and a very angry wildcat, Maxx
tries desperately to travel to
Chicago in a truckload of cherries.
Will being a class clown finally
pay off?  

After a horrifying ordeal in his

own home, a young boy’s life is
turned upside down. His whole
identity is a lie including his
n a m e .  I n  Z a c h ’s  L i e ,  Z a c h
Granger and his family have been
forced to join the witness security
program and Zach begins a new
life in a new town and school.
Danger and suspense are abound
in this exciting adventure by
Roland Smith.

In The Million Dollar Shot by
Dan Gutman, Eddie Ball has the
chance of a lifetime to win a mil-
lion dollars by sinking a foul shot
during halftime at the NBA
Finals! But someone really wants
Eddie to shoot an air ball on the
big day, and will do anything to
sabotage the million dollar shot. 

With silly class clowns, danger
and sports, the “Boys of Summer”
have it all!  

All three books, from Hyperion
Books for Children, are bound to
get boys reading this summer.

The “Boys Of Summer” Are Here

(NAPSA)—Black ripe olives
from California are rich in health-
ful monounsaturated fats that can
contribute to the health of the 97
million American adults who are
overweight—and the millions
more who don’t want to be. Obe-
sity and heart disease are not just
adult problems, the Centers for
Disease Control and Prevention
says the percentage of overweight
children and adolescents has more
than doubled since the early
1970s. Health experts attribute
the rise to poor food choices and
lack of physical activity. For more
information and recipes visit
www.CalOlive.org.

There are foods and beverages
that can help you eat healthier by
lowering the calories and grams of
sugars and carbohydrates you
consume while satisfying your
sweet tooth. For example,
Splenda® No Calorie Sweetener
tastes like sugar, because it’s
made from sugar—and is suitable
for the whole family, including
people with diabetes. For addi-
tional information or for recipes,
go to www.splenda.com. For infor-
mation, call 1-800-7-SPLENDA.

Gerber is celebrating its 75th
anniversary by continuing to help
parents understand the impor-

tance of infant and toddler nutri-
tion. Helping kids learn to eat
healthy from an early age is a tra-
dition that’s as old as the com-
pany. A new campaign called Start
Healthy™ aims to educate parents,
caregivers and pediatricians on
the importance of instilling
healthy eating habits in children
before age two. As part of this ini-
tiative, a brochure for parents was
developed with the American
Dietetic Association about how to
make the right food choices for
babies. For a copy of the Start
Healthy brochure, visit www.Ger
ber.com or call the Gerber Parents
Resource Center at 1-800-4-GER-
BER, day or night.

***
In the elaborate wardrobe of human emotions, guilt is the itchy
wool turtleneck that’s three sizes too small.

—Dennis Miller
***

***
Enthusiasm is the greatest asset in the world. It beats money and
power and influence. It is no more or less than faith in action.

—Henry Chester
***

***
In the business world, everyone is paid in two coins: cash and
experience. Take the experience first; the cash will come later.

—Harold Geneen
***

***
The only freedom which
deserves the name is that of pur-
suing our own good, in our own
way, so long as we do not
attempt to deprive others of
theirs, or impede their efforts
to obtain it.

—John Stuart Mill
***

***
Friendship improves happiness,
and abates misery, by doubling
our joy, and dividing our grief.

—Joseph Addison
***




