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(NAPSA)—Planning a child’s
birthday party can be fun, but
also time consuming and expen-
sive. Fortunately, a free download-
able online birthday kit offers
everything you need for a top-rate
themed birthday party. 

Birthday Central offers 15 dif-
ferent themed party ideas. The
birthday child can choose a fa-
vorite theme including type of
cake, snacks, decorations, activi-
ties and games. Every theme also
has a section for printable party
accessories including name tags,
invitations, place cards, posters,
thank you notes, coloring pages
and mailing labels—which can be
personalized for the party guests.
This provides a creative, interac-
tive activity for you and your kids.

From a T-Rex Birthday Cake
for a dinosaur party to a Red,
White and Blueberry Shortcake
for a backyard Olympics party, the
recipes can sweeten the special
day. 

If the child prefers a party fea-
turing a licensed cartoon charac-
ter, parents can get really crafty
and opt for a mix-and-match
theme. The child can choose a
favorite character and match that
character with a theme from the
Birthday Central site. 

For instance, if your child
prefers a party based on a popular
children’s movie such as Disney’s
The Lion King©, parents can add
some ideas found in the Jungle
Jamboree theme, including these
clever cupcakes: 

Cupcake Critters 

1 cup firmly packed Domino
Light Brown Sugar 

1 cup Domino Granulated
Sugar 

2⁄3 cup butter or margarine,
softened 

1⁄2 teaspoon salt 
3 ozs. unsweetened

chocolate, melted and
cooled 

2 eggs 
1 teaspoon vanilla 

21⁄2 cups all purpose flour 
11⁄4 teaspoons baking soda 
11⁄4 cups chilled water 

Buttercream Frosting
(below) 
Assorted food coloring 
Assorted candies such as
licorice shoestrings,
chocolate pieces,
marshmallows in different
sizes, gumdrops, etc. 

Preheat oven to 350° F. Line
24 muffin cups with paper
baking cups. Beat sugars, but-
ter, salt and chocolate in large
mixing bowl at high speed
until light and fluffy. Add eggs
and vanilla; continue beating
1-2 minutes until well mixed.
In small bowl, stir together
flour and baking soda. Add to
chocolate mixture alternately
with water, blending well
after each addition. Fill muf-
fin cups 2⁄3 full. Bake 18-22
minutes or until toothpick

inserted in center comes out
clean. Cool completely in pan.
Prepare frosting. 

To Prepare Buttercream
Frosting: Combine in large
bowl, confectioners sugar, but-
ter, milk and vanilla. Beat at
medium speed 1-2 minutes
until creamy. If desired, add
more milk until frosting is
spreading consistency. Deco-
rate with candies to make
your favorite jungle animals.

Other themes available on the
site include:

• Backyard Olympics 
• Camp Out Party
• Carnival Party
• Dinosaur Party
• Garden Tea Party 
• Glamour Party
• Hawaiian Luau
• Princess Party
• Scavenger Hunt
• Sports Mania
For more ideas and information

go to Birthday Central at www.
dominosugar.com/birthdays.

Save Time And Money Planning A Child’s Party

Keep the critters happy at your next kids’ party with the help of
these Cupcake Critters and a jungle-theme party.

(NAPSA)—While the thought
of moving to a new neighborhood,
city or even new state can be
exciting, a move can quickly
become an overwhelming task.
So why do we do it? According to
the U.S. Census Bureau, Ameri-
cans list upgrading to a larger
residence or better neighborhood
and new employment or job
search as the top reasons for relo-
cating. While moving to a new
home may be for positive reasons,
it can also cause high levels of
stress for the unprepared.

After finding the perfect
neighborhood and home, the logi-
cal next steps are arranging basic
services like power, water and
phone but then come the bigger
questions. What are the best
local schools? Where is the clos-
est supermarket? How can you
find a doctor nearby?

Tools and free resources
abound on the Internet that can
greatly reduce the stress and
hassle involved in making a
home move. Following below are
some helpful hints to consider
when planning a relocation:
Click through the Yellow Pages

Do your local business re-
search before you move. Sites
l ike Yahoo!  Yellow Pages
(http://yp.yahoo.com) offer com-
prehensive business information
on virtually any neighborhood
across the country. You can
search for a new doctor, dry
cleaner and pizza delivery service
before you load the moving van,
instead of after you arrive. 

“When I relocated from a
small town to Dallas last year, I
was overwhelmed by all of the
unknowns I faced,” said Beth
Sutherland, of Dallas, Texas.
“Using Yahoo! Yellow Pages
helped me locate ahead of time
all of the businesses I would need
once I arrived—like my grocery
store and my dry cleaners.” 

Won’t you be my neighbor?
To get a better feel for your

future digs, research the demo-
graphic makeup of your area.
Internet resources like Yahoo! Real
Estate (http://realestate.yahoo.com)
offer comprehensive demographics
for thousands of neighborhoods in
every state—from a culture index
to crime rates, average annual util-
ity costs, and local temperatures.

Real estate agent Nancy Scher-
berth, of Pasadena, Calif., offers
her clients tips on making the relo-
cation process a smooth one. “When
relocating, always do your home-
work—Web sites like Yahoo! Real
Estate provide localized informa-
tion about schools, neighborhoods,
and even local child care services.
You can also get free quotes from
movers who specialize in local, out-
of-state and international moves as
well as companies that will handle
transferring your car across the
country.” 

Make a “moving checklist”
Use an online checklist to

manage your move from start to
finish. Yahoo! Real Estate pro-
vides online tools for tracking
local and even international
moves with detailed tips and
reminders, including when to
hire a mover, when to hold a
garage sale, and how to comfort-
ably move your pets.
Local schools—how to know

which make the grade
Sites like The School Report

(http://www.homefair.com) pro-
vide comprehensive data on
school rankings, curriculum, test
scores, and other K-12 school
information. Not only are good
schools important for your own
family, but they help to sustain
home values in the area.

Relocating—whether just a
few blocks or several thousand
miles—can be an arduous process
without precise planning and
research. Thanks to resources
found on the Internet, movers
can actually be excited about
their transition to a new home,
rather than overwhelmed by the
details of moving.

Making Relocation As Painless As Possible

Use tools on the Internet for
an easy move across town—or
across the country.

by Azeezaly S. Jaffer
(NAPSA)—The way most people

do business has changed signifi-
cantly since the 1970s, when few
people envisioned the Internet as a
widespread mode of communication
and there were few options for send-
ing mail overnight.

Yet one enterprise still has to
provide service to the public at a
competitive rate while being con-
strained by outdated regulations
created over 30 years ago.

That enterprise is the U.S.
Postal Service. It is time for the
Postal Service to be free of an
outdated business model that no
longer meets the needs of its
customers.

The majority of mail routes do
not have a sufficient volume of
mail to cover the cost of delivery,
but the Postal Service is obligated
to provide delivery to every com-
munity as a public service.

The question is how do you
fund mail delivery to every com-
munity at a uniform rate in the
face of declining mail volume? 

A Presidential Commission has
been appointed to look at what
changes are needed in the current
law to improve the business model
the Postal Service operates under.

Unlike its competitors, the
Postal Service is not allowed to
retain its earnings, making it
harder to finance capital spend-
ing. It cannot close post offices
solely because they are unprof-
itable.

And unlike its competition, the
service does not and cannot arbi-

trarily increase rates at the begin-
ning of each year. Instead, it must
go through an 18-month-long
process to change its rates—some-
thing no private sector competitor
has to do. 

The lack of pricing flexibility
and the inability to give volume
discounts to large mailers to
increase mail volume are con-
straints that burden no private
delivery company.

The world has changed. It is
time for changes in how the Postal
Service is allowed to run its busi-
ness. Competition is good. But the
shackles have to be removed to
allow the Postal Service to com-
pete without the outmoded regula-
tions of yesterday.

• Azeezaly S. Jaffer is vice-
president of USPS Public Affairs
and Communications. 

Changing Times Call For New Approaches

The Postal Service provides
delivery to every community,
even if it is unprofitable to do so.

***
The future is no more uncertain than the present.

—Walt Whitman
***

***
The future belongs to those who beleive in the beauty of their
dreams.

—Eleanor Roosevelt
***

***
Without courage all other virtues lose their meaning.

—Sir Winston Churchill
***




