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(NAPSA)—You might know
multi-platinum selling country
singer Clay Walker’s voice from
his 11 number-one songs. You
could recognize his smile from the
covers of the eight million albums
he’s sold. But you probably don’t
know about his personal battle
with multiple sclerosis (MS). 

Like so many others with MS,
Walker’s life has been filled with
triumphs and frustrations. But,
unlike most people, Walker has
waged his private battle while
leading a public life. This year, he
hopes to share more of his story
to inspire others about what is
possible and, ultimately, play a
role in raising money to find a
cure for MS. 

Walker’s diagnosis came when
he was 26. He had recently com-
pleted his fourth album, his music
career was exploding, and his wife
had given birth to their first child.
The last thing he expected was
the tingling, numbness, and facial
spasms that eventually led him to
the diagnosis of relapsing-remit-
ting MS in 1996.

“I remember driving home
after I was diagnosed and think-
ing, ‘What’s going to happen to
me?’” said Walker. “I wanted to
still be able to run on the beach
with my daughter, ride my horses,
and perform for my fans.”

Information became Walker’s
ally. He quickly learned every-
thing he could about the disease
and sought out a neurologist who
specialized in MS. Together, they
decided drug therapy would be his
best option.

The Importance of Therapy 
Walker ’s challenge was bal-

ancing drug therapy and a life
that involved spending three to
five days a week traveling and
performing. 

When he isn’t working, Walker
prefers being outside doing some-

thing active—playing with his
kids, gardening, or fishing. He
needed a drug therapy that would
fit in with his active schedule. 

Today, Walker relies on a daily
injection of COPAXONE

® (glatiramer
acetate injection) to manage his
MS, and although individual
results may vary, he has not had a
relapse since starting COPAXONE

®.
Having seen first hand the ben-

efits of drug therapy in his own
life, Walker wants to encourage
others to find a therapy that
works for them.

“It hurts my heart when I meet
someone with MS and find out
they have stopped therapy,” said
Walker. “There are drugs that can
reduce relapses, and I hope every-
one talks to their doctor about
them. For me, it has been COPAX-
ONE

®. Until there’s a cure, I’m tak-
ing COPAXONE

®.”
Teva Neuroscience is sponsor-

ing Clay Walker’s efforts to raise
awareness about the importance
of drug therapy. For more infor-
mation about Walker, log onto
www.copaxone.com.

Foundation to Raise Funds
for a Cure

Walker also has formed the
Band Against MSSM Foundation, a
charitable organization dedicated

to providing information and sup-
port to people who are living with
MS while funding research efforts
to find a cure. 

“We are all hoping for a cure,
and we won’t stop working until
we find one,” says Walker. 

To learn more about the Band
Against MSSM Foundation, purchase
merchandise, or make a donation,
log onto www.band-against-ms.org
or call 1-800-728-8051.

COPAXONE
® is indicated for the

reduction of the frequency of
relapses in relapsing-remitting
MS.

The most common side effects
of COPAXONE

® are redness, pain,
swelling, itching, or a lump at the
site of injection, flushing, chest
pain, weakness, infection, pain,
nausea, joint pain, anxiety, and
muscle stiffness. These reactions
are usually mild and seldom
require professional treatment.
Patients should tell their doctor
about any side effects.

Some patients report a short-term
reaction right after injecting
COPAXONE

®. This reaction can involve
flushing (feeling of warmth and/or
redness), chest tightness or pain
with heart palpitations, anxiety, and
trouble breathing. These symptoms
generally appear within minutes of
an injection, last about 15 minutes,
and go away by themselves without
further problems.

Teva Neuroscience, Inc. mar-
kets COPAXONE

®. COPAXONE
® is a

registered trademark of Teva
Pharmaceutical Industries Ltd.
Teva Neuroscience, Inc. is a sub-
sidiary of Teva Pharmaceutical
Industries Ltd.

Call 1-800-887-8100 or log onto
www.copaxone.com for more infor-
mation about COPAXONE

®, Team
COPAXONE

®, or multiple sclerosis. 
See additional important informa-

tion at http://www.copaxone.com/
pi/index.html or call 1-800-887-8100.

Foundation to Raise Funds for a Cure

Riding horses is one of the many
activities that Clay Walker loves.

Keeping Your Kids Clean
(NAPSA)—Children have a

way of creating that “just hit by a
tornado” look in your home—but
it doesn’t have to be that way. The
experts at Merry Maids offer
these tips for keeping kids’ rooms
more organized without causing a
lot of extra work:

• Make organization fun—
Label boxes, baskets, milk crates,
etc., to teach kids how to sort toys
and keep them off the floor. Let
the kids decorate the containers
so they’ll be personal and fun.

• Cleaning time—Set a short
period of time each day or each
week that kids have to straighten
up their room. Make a game out of
it with a timer and give rewards
for a job well done.

• Clear it out—Get kids to go
through their toys periodically
and pick out things they don’t
play with anymore. Pack them up
and donate them to less-fortunate
children.

• Give assignments—Assign
specific chores and set a limit on
when each chore has to be done.

For additional information on
residential cleaning, call 1-800-
MERRYMAIDS or visit the Web
site at www.merrymaids.com.

Your child’s bedroom doesn’t
have to be a disaster area.

Childhood Remedies
(NAPSA)—When you’re feeling

under the weather, it can seem
like no remedy is as effective as
the ones of your youth.

Sometimes, though, childhood
remedies and nostrums are diffi-
cult to find in stores. Often,
because of intense retail competi-
tion, mature brands get squeezed
off the shelf. Now, a new Web-
based business lets you get the
brands your family has known for
generations.

Products include health and
personal care brands such as
Aspergum, Bromo Seltzer and
Geritol tonic, as well as lesser-
known products that can’t be
found at contemporary retail out-
lets. You can also get products
that are hard to find anywhere,
such as denture repair items and
herbal remedies.

You can search by symptom,
product name or manufacturer or
browse the entire product listing.
The site also stocks many popular
brands which, when ordered with
your hard-to-find items, can reduce
or even eliminate shipping costs.

To look over the selection or to
order,  v is i t  www.hardto f ind
brands.com or call 1-888-796-
4832.

Now, hard-to-find brands of
your youth may be on the Web.

(NAPSA)—According to a recent
Yahoo! Autos survey, almost two
thirds of adult consumers plan to
change their driving habits as a
result of the rising costs of fuel. Tips
to help save fuel include parking in
the shade, driving at 55 mph, mak-
ing sure your wheels are in good
shape, accelerating and decelerat-
ing slowly and not sitting idle. To
learn more about fuel efficiency and
for information about new and used
cars, vehicle maintenance and for
tips from auto industry experts, visit
http://autos.yahoo.com.

Identity theft is one of the
fastest growing crimes in America.
Fortunately, shredders can help
you protect yourself. According to
the experts at Fellowes, Inc., a
leading manufacturer of shredders,
the biggest difference between
shredders is the varying levels of
motor efficiency, duty cycle and
speed. Some of today’s latest shred-
ders, such as the PS70-2CD can
destroy credit cards and even CDs.
For more information, visit
www.fellowes.com.

The Department of Defense’s goal
for investment in science and tech-
nology is three percent of its over-
all budget, say experts at the Air
Force Association. That goal has not
been realized. The level of industry
investment is also wanting and
affects the recruiting and retention
of scientists and technical person-
nel. For more information, visit the
Air Force Association at www.afa.org
or write to the Air Force Association,
attn: Policy and Communications,
1501 Lee Highway, Arlington, VA
22209-1198.Well-known sporting goods manufacturer Nike paid a design student $35 in 1972 for the symbol that

now appears on its products. Student Carolyn Davidson came up with its boomerang symbol.

The state of Louisiana has an official crustacean. It’s the crawfish.
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