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(NAPSA)—A new cookbook
shares the recipes that some of
the world’s best drivers use to fuel
themselves every day. From
shrimp balls, to waffles, to pork
tenderloin and apple pie, the cook-
book features favorite recipes of
NASCAR Winston Cup drivers.

Money raised through sale of
the cookbook will benefit The
Hendrick Marrow Program and
The Marrow Foundation. All pro-
ceeds will  be used to recruit
potential volunteer donors to the
National Marrow Donor Program
(NMDP) Registry and to help
patients with food and lodging
costs incurred during marrow
and blood stem cell treatment.

Fast Food: Fueling the Guys in
the NASCAR Winston Cup Garage
(Hendrick Motorsports $19.95) is
filled with more than 100 full-
color photos and features more
than 150 recipes—some of which
include NASCAR President Mike
Helton’s “Fantastically Fried
Bologna Sandwich,” Linda Hen-
drick’s “Shepherd’s Pie,” Katie
Kenseth’s “Oatmeal Waffle,” Kim
Labonte’s “Texas-style Chicken
Fried Steak with Pan Gravy,” and
Martha Nemechek’s “Sour Cream
Chocolate Squares.”

The Hendrick Marrow Program
was organized in 1997, after Rick
Hendrick, Founder and CEO of
Hendrick Motorsports, was diag-
nosed with leukemia. The pro-
gram raises funds and awareness
for the NMDP Registry and
assists patients and donors with

the financial costs incurred during
the process.

“I want to thank everyone in
the NASCAR community and
beyond for their faithful support
of The Hendrick Marrow Pro-
gram,” Hendrick said. “All pro-
ceeds from this cookbook will ben-
efit the program and funds will be
disbursed at marrow drives across
the country to add volunteers to
the national Registry and at hos-
pitals nationally to aid patients
with food and lodging costs during
transplant.”  

The cookbook also includes this
recipe for Chicken Boats from
Leslie Britton. Britton has been
the “team cook” for all three
Richard Childress Racing Team
crews. 

Chicken Boats

4 packages fresh boneless,
skinless chicken breasts

1 large bottle Zesty Italian
dressing

18 1-inch submarine rolls
3 cups chopped celery
4 tablespoons Dijon mustard

salt and pepper
1⁄2 pound provolone cheese

Marinate chicken breasts in
Italian salad dressing and grill
until chicken is done. Cut a
“V” out of the top of each roll
and remove the center. Com-
bine celery and mayonnaise
and set aside. Run the cooked
chicken through a food
processor. Salt and pepper
chicken to taste. Mix chicken
with celery and mayonnaise.
Place chicken mixture into
each roll. Top with a slice of
provolone cheese. Place rolls
in lightly buttered pans. Heat
on grill until cheese melts and
rolls are brown, approxi-
mately 8-10 minutes.

To order the cookbook, visit
www.hendrickmotorsports.com or
call 1-877-467-4890. For more Fast
Food recipes, visit www.family
circle.com/food/index.jsp.

NASCAR Cookbook Supports Marrow Programs

Fast Food—These “Chicken
Boats” help fuel one of NASCAR’s
most successful racing teams.

(NAPSA)—Whether you want
to help mom remove her phone
number from telemarketing lists
or give her a new way to snap soc-
cer photos, look no further than
the slew of new consumer elec-
tronics products to make her life
easier and more enjoyable. 

Here’s a small sample of what
to look for when shopping for mom
this year and where you can find
them: 

• Enjoy Clean Floors and
More Time—Give mom a break
from chasing dust balls and let an
affordable robot do the job. The
iRobot Roomba is an intelligent
vacuum that uses navigation tech-
nology to safely and quietly clean
nearly all household floor surfaces
all by itself.

• Zap Telemarketing Calls—
The Telezapper eliminates tele-
marketing calls by sending a spe-
cial tone that tells auto dialing
machines your family’s phone
number is not in service.

• Hassle-Free TV Record-
ing—Empower mom to watch
her favorite TV shows on her
own schedule with a personal
video recorder. The device allows
her to pause, replay and slow
down live television without
tapes, timers, or hassle. The TiVo
Series2 40-Hour Digital Video
Recorder is one of Amazon.com’s
bestsellers.

• Chic and Compact Com-
municator—Upgrade mom’s
clunky old cell phone with Sam-
sung’s S105, a sleek and light-
weight phone loaded with practi-
cal features. In addition to a color
screen, the S105 features a
handy organizer complete with a

to-do list, calculator, alarm, cur-
rency exchange estimator, and
calendar.

• Capture Memories Styl-
ishly—Soccer and ballet moms
alike will love Canon’s Powershot
S400 Digital Elph, an easy point-
and-shoot camera that produces
top-quality pictures. Elegant and
stylish, this 4-megapixel digital
camera is the size of a credit card
and fits easily into a pocket or
purse.

• Multitask Effortlessly and
Successfully—Simplify mom’s
life with a basic handheld digital
assistant. Small, light and com-
pact, the Palm Zire is easy to
learn and use so mom can manage
everything from errands, tasks
and appointments to school pro-
jects, committee meetings and
deadlines. 

All these great gifts are avail-
able at www.amazon.com.

Technology Makes Mom’s Life Easier 
And More Enjoyable

Picture This—Today’s tech
savvy moms will enjoy a cell
phone and camera in one.

(NAPSA)—When selling a
home, curb appeal may be king, but
it’s more than just the house that
attracts buyers. A recent national
survey found that 82 percent of
Americans believe that the lawn’s
appearance plays an important
part in the home purchase decision.  

The survey also revealed that
prospective home buyers’ top turn-
offs include yard trash, bare
patches, overgrown grass, weeds
and lawn ornaments, like gnomes
and pink flamingos. 

In addition, the survey indi-
cated that yards with gardens and
landscaping that are neatly kept,
and that boast lush, green grass
create the most positive first
impressions. And, because poten-
tial buyers have limited time to
look at a home, first impressions
are often the basis for a decision
to buy or pass.

“Proper lawn care techniques
can prepare the lawn for selling a
home,” says Briggs & Stratton’s
Yard Doctor, Trey Rogers, Ph.D., a
turfgrass expert who is a consul-
tant to the engine manufacturer.

“Maintaining the lawn for open
houses and showings is easy when

you follow the tips included in my
prescription for a beautiful,
healthy lawn,” Dr. Rogers says.
“One rule of thumb is never cut
more than one-third of the grass
blade during a mowing. By follow-
ing this one-third rule, the remain-
ing two-thirds will develop deep
roots and spread out, eventually

creating a dense, healthy turf.”
Dr. Rogers suggests some addi-

tional simple steps homeowners
can take to keep their lawns look-
ing their best:  

• Leave grass clippings on the
lawn for added nutrients.

• Look for a high-quality
engine when buying a mower
to ensure its starting ability.

• Water early in the day to
maintain moist grass.

• Control weeds early. Apply
herbicide to grassy weeds,
such as crabgrass, in the
spring, and to broadleaf
weeds, like dandelions, in the
fall.

• Avoid a fertilizer overdose—
even good medicine harms
when used improperly.

Whether preparing to sell
their home or planning to stay,
homeowners can take advice from
the Yard Doctor online by logging
on to www.yarddoctor.com. The
new Web site provides tips, arti-
cles and answers to frequently
asked questions, as well as the
Yard Doctor ’s prescription for
growing and maintaining a
healthy lawn. 

Buyers Look For Homes Where The Grass Is Greener

A survey found that 82 per-
cent of Americans think lawn
appearance plays an important
role in the decision to buy a
house. By performing proper
lawn maintenance, homeowners
may increase their chances of
selling.

The four athletes to make Life magazine’s 1990 list of the “100 Most
Important Americans of the 20th Century” are Muhammad Ali, Billie
Jean King, Jackie Robinson, and Babe Ruth.

***
The endless wonder of science is that the more we know, the more
there is to know.

—Stephen Budiansky
***

***
As the essence of courage is to stake one’s life on a possibility, so
the essence of faith is to believe that the possibility exists.

—William Salter
***




