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Remote Device
Management

(NAPSA)—Millions of everyday
devices—from medical equipment
to soda fountains, from ther-
mostats to lighting systems—are
getting smarter all the time. And
for good reason. Companies have
realized that their current service
models are inefficient and drain-
ing the bottom line.

As a result, many companies are
realizing the value of Remote
Device Management to prevent
unnecessary and expensive on-site
technician dispatches.

A company called emWare is
making it fast, easy and afford-
able to add Remote Device
Management capabilities to elec-
tronic devices. This helps busi-
nesses be more competitive and
lets them deliver a new genera-
tion of smart products that in-
crease profits, productivity and
customer satisfaction.

This technology allows for
remote diagnostics, management
and repair. Technicians are able to
make sure devices are working
properly and alerts are sent to
them before a potential problem
arises. In some cases, emWare cus-
tomers have been able to cut on-
site technician visits by 75 percent
because they were able to check
conditions via a Palm Pilot or PC
rather than drive to an onsite loca-
tion. emWare’s customers include
Matsushita Electric Works, Ltd.
(MEW), LMI (a Milton Roy com-
pany) and the Trane company.

To learn more about Remote
Device Management, call 877-436-
9273 or visit emWare’s Web site at
www.emware.com.

(NAPSA)—Thousands of kids
across America will  have a
chance to tell Big Tobacco how
they really feel by taking part in
events planned for Kick Butts
Day on April  2,  2003. With
events that range from mock
funerals for the Marlboro Man to
rallies at state capitals, kids
have asked the tobacco industry
to stop targeting them with
advertising and asked elected
officials to do more to protect
them from tobacco. More infor-
mation about Kick Butts Day,
including a state-by-state list of
activities, is available online at
www.kickbuttsday.org. Informa-
tion about tobacco’s deadly toll
can be found at www.tobacco
freekids.org.

Women can learn about and
perhaps even lower their risk of
heart disease by purchasing
beauty products, gifts and other
items in February from compa-
nies that support the Power of
Love Campaign. The campaign
will raise more than $2 million
for heart disease research and
education programs. To find out
more, log onto an American
Heart Association Web site—
americanheart.org/Love—to see
a list of products you can pur-

chase to support the association.
A Web site that offers news and

information with a Christian
point of view now features health
and wellness tips in the form of an
online newsletter from a well-
known Christian broadcaster. The
Web site, called CBN.com, is part
of the Christian Broadcasting
Network. The broadcaster known
to many from TV’s 700 Club—Pat
Robertson—now authors a
newsletter called Robust Living.
Consumers can visit the Web site
at www.CBN.com to request a
copy of the newsletter or get
recipes, such as “Pat’s Age-Defy-
ing Shake.” 

(NAPSA)—In the last year,
mortgage rates have plunged, mak-
ing homeownership more attractive
than ever. Unfortunately for many,
it’s also a process filled with ques-
tions and options. One of the most
confusing parts of the process for
many prospective homeowners is
closing the transaction.

A number of parties may be
seated with you at the closing
table—it literally does take place
around a table. The buyers and
sellers are always there, but title
company representatives, real
estate agents or brokers and
lawyers for both sides may also join
you. While each participant plays
an important role, differing points
of view, personalities and the sheer
volume of paperwork each is
responsible for often makes the
process quite complicated.

Working with reputable mort-
gage, real estate and title insur-
ance professionals can help sim-
plify the process. These three tips
can make closing on a home as
easy as possible:

1) Research and understand
which is the best loan for your
needs, and ask questions in ad-
vance. Weigh the pros and cons of
no-fee or no-point loans vs. a fixed
rate loan or a variable rate loan.
Make sure you understand the
associated closing costs before
coming to the table.

2) Secure the property through
title insurance. A complete title
search conducted by a reputable
title insurance provider offers the
assurance that the real estate

investment is free from any claims
against the property. In most
states, mortgage policies are
required and protect the lender
against any title defects that may
appear. Owners’ policies, which
are recommended, protect the
buyer’s initial and future invest-
ment in the property should
claims arise.

3) Ensure that the background
work is taken care of before clos-
ing day. Both buyer and seller are
charged with bringing certain
items to the table, including, but
not limited to, last paid water and
tax bills, unrecorded releases of
liens or mortgages, fee payments,
etc.

Working with real estate pro-
fessionals to take care of all mort-
gage, title work, insurance and
other necessary items required by
law ahead of time allows closings
to be well-managed, easy to un-
derstand and even enjoyable for
all involved.

For additional information,
contac t  LandAmer ica .  Vis i t
www.landam.com for the office
nearest you.

Closing Made Easy (NAPSA)—Surprisingly, many
Americans cannot tell whether or
not their mouths are clean. Many
people try cupping their hands to
their nose and exhaling, but this
do-it-yourself test simply doesn’t
work. 

Why?
The body becomes accustomed

to its own odors and as a result, it
becomes hard for you to tell if
your breath is offensive.

Consequently, the most effec-
tive way to check is simply ask a
friend or family member.

So what gives breath its foul
odor? Much of it is caused by germs
in the mouth—microorganisms
that feed on bits of food left on our
teeth and tongue after meals.
Feasting on these “leftovers,” the
bacteria produce sulfur compounds
which give breath its foul smell. 

Not surprisingly, the public is
constantly bombarded with the
latest breath-freshening mints and
gums. The surest way to obtain a
clean mouth feeling is to kill those
germs in the mouth. This may
account for the popularity of a
new, discreet, portable product
called Cool Mint Listerine Pock-
etPaks strips that doesn’t mask
bad breath but has been proven
in laboratory tests to kill 99.9
percent of odor-causing bacteria
in the mouth within 30 seconds.
Listerine PocketPaks are film
strips about the size of a postage

stamp, and according to clinical
studies, control bad breath for up
to 90 minutes.

Today, regardless of what may
be the cause, good oral hygiene is
essential in helping to provide a
clean mouth feeling. That means
brushing twice a day, cleaning
between your teeth daily with floss
or interdental cleaners and may
also include rinsing twice a day
with an antiseptic mouthwash. 

Meanwhile, keep brushing, and
don’t rush through it. It takes
about two minutes to adequately
brush your teeth. Most people
spend less than 40 seconds at it.

Is Your Mouth Clean?

The tongue is the major
source of malodor—80 to 90 per-
cent of malodor originates in the
mouth.

(NAPSA)—The next party you
go to may not require an invita-
tion—just a computer. That’s
because virtual gatherings and cel-
ebrations have become the rage
with many of today’s Internet
users, with thousands of people
“attending” events each day. 

For instance, one of the new “hot
spots” on the Internet for the single
adult, allows the users to create
their own virtual identities and
mingle about at a virtual party.
After creating a character—that
includes choosing personalized out-
fits in a “dressing room”—people
can navigate the site and meet
other partyers (picture Rocker-
Randy meeting SurferSuzy in the
virtual lounge). 

The virtual characters can move
about in any of 12 chat rooms,
including the “Pub,” and “Coffee
Shop,” where they can find differ-
ent users “hanging out.” 

If a member meets someone he
or she would like to get to know
better, the two users can set up a
private chat or a video chat. 

If things go really well, one user
may try to woo another with an e-
greeting card or virtual gift (both
are available through the site).

Called VirtuallyDating.com, the

site also features an internal mes-
sage center, spam-free private mail-
boxes and a profile search fea-
ture—as well as a games room
where users can relax and enjoy
some friendly competition. 

For many people, the site has
become a fun place to stop while
surfing the Web (it’s been compared
to popping in to a coffee shop), or
an interesting place to hang out for
an evening and meet other single
people. 

For more information or a free
10-day membership, visit the site
www.virtuallydating.com. 

Be The Life Of The Party Without Leaving Home

Mingling On The Web—A num-
ber of surfers visit sites where
they attend virtual parties.

For travel savings ideas and
family-friendly games and tools,
visit www.Cheaptickets.com.
For more information about
tickborne disease prevention
and treatment, visit www.ly
metest.com.
For information on the benefits
of asphalt, go to www.asphalt
roofing.org.
AmeriDream, Inc. at www.
ameridream.org.
ING at www.ing-usa.com.
The IEEE Virtual Museum, at
www.ieee.org/museum.

Check Out
These Web Sites:

***
Well done is better than well
said.

—Benjamin Franklin
***




