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(NAPSA)—Through a concen-
trated effort between rail manage-
ment and labor, the railroad
industry has been able to engineer
a 63 percent decline in train acci-
dent and employee injury rates.

A key factor behind this sta-
tistic is the railroad industry’s
ongoing commitment to self-
improvement—be it the trains
themselves, the tracks, even the
customer service. In fact, since
1980, the railroad industry has
invested billions of dollars on
technologies that improve both
safety and efficiency. Examples
include:

• Two-way end-of-train (EOT)
braking devices permit the simul-
taneous application of air brakes
from both the front and rear of a
train. By July 1997, railroads had
EOT devices installed on all trains
that routinely travel at speeds
greater than 30 miles per hour or
operate on steep grades.

• Heat-treated curved plate
wheels, which are more durable
than the straight plate wheels
they replaced, have led to a sub-
stantial reduction in wheel-
related derailments.

• Improved metallurgy and pre-

mium fastening systems have
improved the stability of track
geometry, reducing the risk of track
failure leading to derailments.

• Additional wayside detectors
have been installed to warn about
defective equipment, so defective
cars can be pulled out of use
before wheels, axles or other com-
ponents fail.

• Electronic braking systems—
now in limited use—that not only
reduce braking distances by as
much as 40 percent but also
increase track capacity.

• Computer-aided dispatching
systems are now being used to
give dispatchers a superior over-
view of track segments.

Through comprehensive em-
ployee training; massive invest-
ments in infrastructure, equip-
ment and technology; cooperative
efforts involving rail manage-
ment, rail suppliers, rail labor and
the Federal Railroad Administra-
tion; collaboration with customers
and communities; cutting-edge
research and development; and
steadfast commitment to applica-
ble laws and regulations, rail-
roads are consistently at the fore-
front of advancing safety.

Railroad Industry Makes Safety Gains

Train Accidents Per Million Train-Miles
Have Dropped 63% Since 1980

And 11% Since 1990
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Sources: FRA, Railroad Safety Statistics Annual Report 2001, Tables 1-1, 1-2.
      FRA, Accident/Inceident Bulletin, 1980-1996, Tables 19, 36.
      http://safetydata.fra.dot.gov/officeofsafety/        Note: Excludes grade crossing accidents

(NAPSA)—What holiday staple
weighs 19,700,000 pounds—or as
heavy as 25 fully loaded 747-400
jumbo jets, 39 Statues of Liberty,
27 Empire State Buildings, or four
space shuttles?

The answer: all the 2002
JCPenney Christmas Catalogs
distributed this holiday season.
(For the record, they also contain
479,600,000 pages, which—if
placed end-to-end—would circle
the earth 40 times and equal two
round-trips to the moon.)

In fact, this
year’s JCPenney
Christmas cata-
log is the largest
in the entire
world. It fea-
tures more than
2,200 gifts, giz-
mos and gad-
gets—with 567
items costing
under $25, 1,311
items less than
$50, and 1,758

items under $100. 
The least expensive gift is a set

of NFL bed sheets that costs $7;
the most expensive item is an
Electric Scooter for $2,499. 

The company’s buyers say they
traveled the world in search of the
most sought-after gifts for the hol-
iday season, and the catalog’s
sheer size—along with competi-
tive prices—truly makes it one of
the best sources for ultimate gift
solutions. One last bit of trivia:
JCPenney has been publishing
Christmas catalogs since 1963.

To order, please call 800-544-
1251 or visit www.JCPenney.com.

One for the
Records

(NAPSA)—For the millions of
Americans who are already “at
home” on the Internet, and the
millions more who’ll be making
their first trip down the informa-
tion superhighway this year, the
key to an enjoyable Web experi-
ence is using an Internet Service
Provider (ISP) that offers a win-
ning combination of features, con-
venience and price.

For example, many people
access the Internet from multiple
locations—school, work, home and
so forth—so it’s helpful to be able
to pick up and respond to e-mail
wherever you are, rather than
being tied to a single computer.
Another essential feature for par-
ents are parental control tools, to
help make sure that children surf
the Web safely.

The latest version of America’s
most popular ISP incorporates
these and other features—many of
them in response to consumer
requests—to give users the easi-
est, most convenient and most
enjoyable Internet experience
available today.

America Online (AOL®) mem-
bers already sign on more than 70
million times a day, logging more
than a billion hours a month, and
the newest version of its software
is likely to pad those statistics as
new users sign up for the service.
Some of the new features to be
found on AOL® 8.0 include:

• Self-expression: An array of
features make it fun and easy for
members to express their person-
ality through animated Buddy
Icons and Buddy Sounds, colorful
backgrounds for instant messages
and e-mail stationery.

• Taking an interest: Members
can now immediately connect with
other members online—at any
time, on any subject—through

MatchChat™, which brings to-
gether people with common inter-
ests. Music Share™ makes it fun
and easy for members to share
their favorite music and videos via
instant messages.

• Enhanced reliability and
safety: The new software uses tech-
nology to automatically reconnect
users if their sessions are inter-
rupted, bringing them right back to
the areas they were visiting. AOL’s
industry-leading Parental Controls
let parents see, at a glance, the set-
tings for their children’s accounts
and adjust restrictions—even while
they are at work. Parents can even
get a “report card” of their kids’
online activities.

The ISP also offers new e-mail
management capabilities, instant
polls, shopping, wireless and
online alerts and reminders for
news and other information,
music exclusives and much more.

For more information, or to
receive a free AOL 8.0 startup
disk, call 1-703-265-1000 or visit
the Web site at www.aol.com.

Features Make For Enjoyable Net Experience

Parents need to keep tabs on
their children’s Internet use, and
a popular service provider makes
it easier to do so.

(NAPSA)—Increasingly, it seems,
Americans believe there’s no place
like home for the holidays—and noth-
ing like gifts they can use at home.
Continuing the trend toward “cocoon-
ing”—getting cozy at home and stay-
ing there—here are a number of this
year’s hottest gift ideas. Gifts of food,
drink and kitchen gadgets are among
this season’s top sellers.  

Food selections like Mrs. Prind-
able’s Hand Dipped Apples are
always a hit. In this sweet-lover’s
six-pack, all apples are dipped in
delicious caramel and then rolled
in toppings, two are topped with
honey roasted peanuts, raisins,
milk chocolate chips; two have
almond toffee crunch toppings and
two are draped in triple chocolate. 

For the wine connoisseur, a
“must have” is the Houdini Six-
Piece Wine Tool Kit. The kit
includes all of the tools needed to
serve and savor a great bottle of
wine or champagne this holiday
season. 

If your gift list includes the
“romantic at heart” or you just
want to create a festive mood in
your home—candles are always
a welcome treat. Valerie Parr
Hill has a set of six holiday can-
dles that capture the aromas of
the holiday season and include
Sugared Plum, Balsam Fir,
Angel Vanilla, Cinnamon, Spiced
Pear and Sugar Cookie. They all
come with coordinating gift
boxes, labels, hangtags and gift
tags so that you can break up
the set and take care of a few
people on your list.

One way to keep your kids
close to home is with their own set
of wheels. The newest Big Wheel
is not the same one from years
ago. This new scooter is much
cooler with a sturdy steel frame
and a rubber front wheel. 

For the do-it-yourselfer on your
list, tools are always a good idea.
Tools that use one base (corded or
cordless) and have interchange-
able heads, like the Strategy 18-
Volt Cordless Five-In-One Combi-
nation Tool Kit with Accessories,
are very popular this year. 

For many home-lovers, perhaps
the best news is that all these
items, and many more, can be
ordered from home from QVC, Inc.
by calling 800-354-2525 or online
at QVC.com.

Gift-Giving Trends

Home is where the heart is this
holiday season, and the gifts
many Americans hope to get are
those that can contribute to
happy times at home.

Sun Soy at www.sunsoy.com.
Tupperware at www.tupperware.com.
Karo Light and Dark Corn Syrup at www.karosyrup.com.
NextDayGourmet.com at www.NextDayGourmet.com.
Grandma’s Molasses at www.grandmamolasses.com.
The National Cancer Institute at http://cancer.gov.
Kraft Kitchens at www.kraftfoods.com.
The National Committee to Preserve Social Security and Medicare at
www.ncpssm.org.
Smart Track at www.ascomhasler.com.
The International Space Station at http://spaceflightnasa.gov.
Prometric at www.prometric.com.
The U.S. Army Institute of Surgical Research at www.goarmy.com.
Jardinia at www.HarmonyBall.com.
Rite Aid at www.riteaid.com.
Goo Gone at www.magicamerican.com.
The Center for Elephant Conservation at www.elephantcenter.com.
Yahoo! Games on Demand at  http://gamesondemand.yahoo.com.
Oregon Scientific at www.oregonscientific.com.

Check Out
These Web Sites:

***
First learn the meaning of what you say, and then speak.

—Epictetus
***

For the best flavor, tea should
steep for three to five minutes
before serving.

Iced tea is the most popular
form of the beverage in the
United States.

Throughout the world, more
people belong to the teaching
profession than to any other.




