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(NAPSA)—Play more video
games—and save more money:
Renting video games online can be
a great way to have more fun at
less cost and with greater conve-
nience, a growing number of Web
surfers have found.

Instead of heading out to the
store to buy a bunch of new video
game titles for your computer—
games you might not even enjoy
—anyone with a broadband con-
nection can now log on to the
Internet and stream some of the
best new video games on a try-
out basis, anytime of day or
night. It ’s part of a growing
trend: more than 50 million peo-
ple in the U.S.—some 54 percent
of everyone who’s on the Inter-
net—play online video games.

It’s economical: No need for an
expensive video game console or
even a CD-ROM drive to enjoy the
exciting video games found at
Yahoo! Games on Demand. It’s the
first place on the Web that offers
fans the option of streaming and
renting popular game titles such
as Grand Theft Auto 2, Hitman,
Civilization III, Deus Ex, 4x4
EVO, Serious Sam, and even
arcade-style games such as Cen-
tipede and Addiction Pinball.

Offering a one-stop destination
to play a wide selection of popular
PC games from leading publish-
ers, Yahoo! Games on Demand has
more than 40 titles, including new
and classic genres—everything
from action and strategy to simu-
lation and arcade. Users make
their selection by browsing game
titles or learn more about games
through screen shots, reviews,
demos and more. 

This exciting new Web service
gave consumers the first chance to
preview and play the new action
game Zapper from Infogrames,
Inc., the publishers of Frogger™ 2:
Swampy’s Revenge. Zapper chal-
lenges gamers with non-stop fran-
tic action, through 18 levels, set in

totally twisted worlds, filled with
bizarre enemies and deadly haz-
ards. Visitors to Yahoo! Games on
Demand could play the full PC
version of Zapper prior to its
availability in stores and continue
to keep the game conveniently at
their fingertips.

“We created Yahoo! Games on
Demand to offer consumers
value-added features they want
including convenience, choice
and control,” says Daniel Hart,
senior director, Yahoo! Games
and Entertainment. “Consumers
can play their favorite games
from a broadband-connected PC,
save games between play ses-
sions and play a wide variety of
games while enjoying the same
experience of playing a store-
purchased PC game.”

The site provides subscribers
with a convenient, personalized
“My Games” page, which tracks
their current rentals and sub-
scription packages, as well as
updates to the Games on De-
mand service. You can choose
how you rent games: multi-game,
monthly subscriptions or single,
three-day rentals. Price levels
vary from $3.00 for the rental of
one game for three days to
$14.95 for the rental of  ten
games for 30 days.

Ready to play? Visit http://
gamesondemand.yahoo.com.

Games People Play—Online

Video game fans of all ages
can go online to stream and try
out the best new titles.

(NAPSA)—One holiday tradition
that more families are adopting is
buying gifts from the heart that help
make wishes come true for kids with
life-threatening illnesses.

This year, Things Remembered
continues its partnership with the
Make-A-Wish Foundation®, offer-
ing three collectible items to bene-
fit the organization—a snowflake
ornament, a musical snow globe
and a star-shaped keepsake box.
To date, the program has raised
nearly $700,000.

The partnership between
Things Remembered and Make-A-
Wish® started in 1998 when one
child, Elysia, wanted to give her
loved ones personalized gifts so
they would remember her. What
began as a young girl’s wish to give
her family and friends personal-
ized gifts saying “Thank you, I love
you, and always remember me,”
has grown into an annual program
that allows the wishes of children
across the nation to come true. 

“We are hoping that our fifth-
anniversary year with the Make-
A-Wish Foundation will truly be a
million-dollar year,” said Suzanne
Sutter, president of Things
Remembered. “These special, lim-
ited-edition gifts have become
such a holiday favorite, we feel
our goal of raising $300,000 this
season will be easily met.”

The Make-A-Wish ornament,
which can be engraved with a per-
sonal message, features a pewter
snowflake bejeweled with sparkling
Swarovski® crystals and tied with a
white satin bow. The holiday snow
globe holds two festive snowmen
posing by a Make-A-Wish lamp
post. The charming snow globe
winds up to play “We Wish You a
Merry Christmas” and can also be
engraved.

New in 2002, a Star Keepsake
Box with inspirational wishing
stones is the first ever, year-round
Make-A-Wish gift from Things
Remembered. The box features
clear Swarovski crystals on each
of the star’s five points. Inside,
five wishing stars are inscribed
with the words “Peace,” “Hope,”

“Love” and “Dreams,” with the
fifth star adorned with the Make-
A-Wish logo.

“Things Remembered has set
their sights high toward helping
us grant wishes,” said Paula Van
Ness, president and CEO of the
Make-A-Wish Foundation of
America. “By teaming with us
once again and creating these
beautiful gifts, they continue to
show their commitment to bring-
ing hope, strength, and joy into
the lives of children with life-
threatening illnesses and their
families.”

Available at Things Remem-
bered stores nationwide, the holi-
day ornament retails for $17.95,
and the musical snow globe is
available for $24.95. With each
holiday item purchased, Things
Remembered will donate $2 to the
Make-A-Wish Foundation. The
Star Keepsake Box retails for
$34.95, with $5 going to the
Foundation.

For more information about the
commemorative holiday pieces
and for store locations, call 1-800-
274-7367 or log on to www.things
remembered.com. For more infor-
mation about the Make-A-Wish
Foundation, call 1-800-722-WISH
or visit www.wish.org.

Making Wishes Come True

Gifts with heart bring hope,
strength, and joy into the lives
of children with life-threatening
illnesses.

(NAPSA)—A new approach to
saving yourself from junk e-mail,
or “spam,” can save you money
and valuable time—even more
than just hitting “delete.” Spam
costs American industry thou-
sands if not millions of dollars per
day—as much as two dollars for
each employee, according to one
estimate.

Unfortunately, the price of
sending the stuff is negligible.
Sending a million messages costs
about the same as sending a thou-
sand. Also because the cost is so
low, even a small number of posi-
tive responses can make spam-
ming profitable.

Even tough laws may not help.
Because the Internet is global,
spammers can simply step over
the border and continue their
activities.

Fortunately, you can fight
spam both in your own company
and throughout the Internet.
There are some important steps
you can take to keep unsolicited
commercial e-mail out of your
employees’ in-boxes.

• Don’t use the “please remove
me” links or addresses spammers
provide. These serve only to con-
firm to the spammer that a real
live human is receiving e-mail at
your address.

• Complain to the spammer’s
Internet service provider. This infor-
mation can usually be found in the
message headers. Don’t complain to

the spammer directly—they will
either ignore you or, worse, add your
address to a list of known working
addresses.

• Get help. The e-mail experts
at Novell, the company that pro-
duced GroupWise, and Beginfinite
have teamed up to create an exec-
utive guide to fighting spam,
called “You’ve Got Spam! Now
What?” This brochure tells you
what spam is, where it comes
from, and what you can do to get
rid of it. If you are concerned
about protecting your information,
increasing the security of your
business communications, and
improving your employees’ pro-
ductivity, then you may want to
read this guide. 

To download “You’ve Got Spam!
Now What?” and learn more about
fighting spam, go to www.novell.com
/products/groupwise/antispam.html.

Freeing Your Business From Junk E-Mail

A new guide shows you how to
stop spam.

Card-Sized Camera
(NAPSA)—Picture this: a

credit card-sized camera.
This technological development

is sleek and sturdy, offering point-
and-click convenience along with
some of the most progressive fea-
tures in the industry.

The DS6618, released by Ore-
gon Scientific, measures just
31⁄3”x21⁄8”, is less than 1⁄4” thick,
and offers such features as:

• Autobrite™—A unique auto-
matic, adaptive brightness tech-
nology that ensures that bright
regions of a photograph never sat-
urate while dimmer details
emerge crisp and clear.

• Resolution—Choose between
VGA for wallet size printed photos
and quarter-size QVGA, which is
great for Web pages and quick
shots that can be e-mailed.

• Battery life for hundreds of
shots—The self-contained, lithium
battery recharges itself automati-
cally when connected to a com-
puter and never needs to be
replaced.

• Display—The status display
shows such information as num-
ber of pictures remaining, battery
level, etc.

• Easy Connectivity—The cam-
era comes with a USB adapter for
ready connection to most computers.

Considered the slimmest digi-
tal camera on the market, the
DS6618 is PC and Macintosh
compatible.

To learn more, visit the Web
site at www.oregonscientific.com.

The world’s slimmest digital
camera is about the size of a
credit card.

(NAPSA)—The “Trick-or-Treat
for UNICEF” campaign began in
Philadelphia in 1950 with a youth
group which collected $17 in deco-
rated milk cartons on Halloween
to help children overseas. Since
then, the program has raised
more than $115 million and
grown to encompass the entire
United States. To learn more
about this year’s campaign, visit
www.unicefusa.org/ trickortreat
or call 1-800-252-KIDS.

To help parents make the com-
mitment to start a dialogue with
their kids. Lorillard Tobacco Com-
pany’s Youth Smoking Prevention
Program has issued the “Take 10”
Challenge, which asks parents to
take a written pledge to discuss
not smoking with children. Thou-
sands of moms and dads have
already accepted the Challenge
and received a “pledge pack” of
free resources to help them. Par-
ents who want to take the pledge
can visit www.2take10.com and
fill out an online form. Parents
without online access can send a
postcard, including their name,
address and phone number to “I
Want to Take the Pledge” c/o
Rebecca Fried, Weber Shandwick,
676 N. St. Clair, Suite 1000,
Chicago, IL 60611.

Educating yourself  about

GERD (gastroesophageal dis-
ease)—or any disease you might
have—is the best way to help
you and your doctor get the care
and treatment that’s right for
you. The Pitching in for Commu-
nity Health Campaign, spon-
sored by Astra Zeneca and the
Coalition for Healthier Cities
and Communities is dedicated to
teaching people about the dis-
ease.  For more information
about GERD and the Unital
Pitching in for Community
Health campaign, visit the Web
site at www.PitchForHealth.org
or call 1-877-Reflux2. For more
information about NEXIUM, a
treatment for GERD, or for a
copy of the full prescribing infor-
mation, call Ed Weirauch at 1-
800-942-0424, ext. 1977.

French is the official language
of 32 countries.

The official fossil of Georgia is
the shark tooth.




