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(NASPA)—If you’re searching
for a fast and fabulous centerpiece
idea or a homemade holiday gift
from the heart, consider some-
thing innovative this year—the
pomegranate. Because of its deep
red coloring and extra-large size,
the Wonderful variety of pome-
granate can be used as a festive
addition to any holiday decoration. 

Throughout its 5,000-year
history, the pomegranate has been
revered not only by painters and
sculptors, but also recognized in
many cultures, religions and
mythology as a symbol of love.

Pomegranates are easy to work
with and make a dramatic state-
ment in any centerpiece. Here are
some basic tips for how to deco-
rate with pomegranates and step-
by-step instructions for a classic
candle ring:

Enhance the color and textured
surface of pomegranates by apply-
ing a light coat of cooking oil to
the surface. Remove excess with a
paper towel. Buff the surface till it
shines! 

Or, if you prefer extra sparkle
without losing the rich burgundy-
red color, dust the untreated sur-
face of the pomegranate with an
aerosol spray glitter, available at
craft stores. The fine glitter adds
a bit of sheen to the surface and
dresses up the fruit for the holi-
days. If you can’t find the spray in
craft stores, try glitter hairspray
from the beauty supply store.
(Note: Don’t try this if you have
already shined the surface of the
fruit. It won’t adhere to a shiny
surface.)

Classic Candle Centerpiece
1. Fill the bottom half of a

pretty pedestal bowl with floral
foam. 

2. Insert 2 or 3 candles in the
center, close, but not touching
each other.

3. Use ivy or garland to sur-
round the candles and cover the
foam.

4. Nestle in fresh pomegran-
ates (on skewers)* and roses.

5. Decorate with smaller, nat-
ural items such as nuts, pinecones,
holly and ribbons.

* To secure pomegranates in a
formal arrangement, insert two 6
inch bamboo skewers at least 1
inch deep into the fruit. Space the
insertions about 1 inch apart.
Then place the skewers into the
floral foam to hold them securely.
Using two skewers instead of one
will better support the weight of
the fruit and prevent it from turn-
ing in the design.

You’ll find the Wonderful vari-
ety of pomegranate in plentiful
supply from mid-October through
December. And, by visiting the
Web site, www.pomwonderful.com,
you’ll find more pomegranate deco-
rating ideas, recipes and eating
tips.

Pomegranates: An Elegant And Colorful
Addition To Festive Holiday Decorations

The deep red color and versa-
tility of the pomegranate helps
make this classic candle ring a
quick and easy holiday center-
piece or a great gift.

Breastfeeding—Best For
Baby, Best For Mom

(NASPA)—While breastfeeding
is not the only option for feeding a
baby, Federal government experts
say that breastfeeding provides
several health benefits for both
baby and mother.

Breast milk is best for baby,
say experts at the National
Women’s Health Information Cen-
ter (NWHIC). A mother’s milk has
just the right amount of calories
(in the form of milk sugars), pro-
tein, fat, and water needed for a
baby’s growth.  

Call NWHIC’s new Breastfeed-
ing Helpline at 1-800-994-9662
(TDD: 1-888-220-5446) to speak to
a trained specialist about breast-
feeding, and to receive free, reli-
able breastfeeding publications.
Both English and Spanish-speak-
ing Call Center specialists are
available. Or obtain similar infor-
mation from the Breastfeeding
section of NWHIC’s web site at
www.4woman.gov/Breastfeeding.  

Most babies find it easier to
digest breast milk than they do for-
mula. Breast milk also has anti-
bodies to help protect infants from
bacteria and viruses. Breastfed
babies are more able to fight off
infection and disease, such as diar-
rhea, ear infections, allergies, and
asthma. They are sick less often
and have fewer visits to health
care providers.    

Breastfeeding is also consid-
ered best for mom as it lowers a
mother ’s risk of breast cancer
and may lower her risk of ovar-
ian cancer.  

NWHIC is a project of the
Office on Women’s Health in
the U.S. Department of Health
and Human Services.

(NASPA)—Many small busi-
nesses are finding that a crowded
market can be a lonely place.
Business analysts say it’s impor-
tant to find a way to stand out
from the crowd. In fact, a boost in
advertising in a down economy—a
time when most competitors are
cutting costs—is the perfect strat-
egy to differentiate a business and
capture market share. The Small
Business Administration esti-
mates there are more than 25 mil-
lion small businesses in the U.S.,
making it extremely important for
small business owners to distin-
guish their companies from the
competition.

How can a business stand out
efficiently? In the past, traditional
advertising campaigns and a list-
ing in the phone book may have
done the trick. However, statistics
show consumers shop differently
today than they did in the past.
Analysts now recommend small
businesses list their businesses
online to help them grow. 

The Internet can be a powerful
way for a small business to reach
customers. Millions of people are
online everyday. “If a business
leverages the power of the Internet,
the marketing potential is astound-
ing,” says Dane H. Madsen, presi-
dent of YellowPages.com. 

Madsen’s company provides an
enhanced online version of the
traditional yellow pages publica-
tion. Yellow pages advertising has
been seen for years as the impor-
tant first step in a small business’
marketing plan. “Businesses can
list themselves in the online direc-
tory and instantly be made avail-
able to millions of users every

day,” Madsen says.
Potential customers can visit

the yellow pages website and
search by business name, category
or area. When a company is listed,
it can provide a map to its loca-
tion, online coupons, a link to its
own website and e-mail and even
an audio or visual message. 

In addition, companies can use
the site’s free creation tools to
build and modify their ads quickly.

Perhaps one of the greatest
advantages the service gives a
small business is familiarity.
Madsen says because the yellow
pages are already so well known,
YellowPages.com has a strong
brand identity and is easily
remembered, so most consumers
will automatically use it. For
many small businesses, attract-
ing that type of attention can be
the difference between small
gains and big success.

For more information, visit
www.yellowpages.com.

Online Business Directories Help
Turn “Browsers” Into “Buyers”

Small businesses can use
Internet business directories to
provide online coupons, maps to
their locations and even video
messages to consumers.

(NASPA)—For those seeking a
hobby with a “lighter” touch,
there’s a collectors club that may
“spark” interest—and really “click”
with enthusiasts.

Over the past 70 years, more
than 375 million Zippo lighters
have been manufactured in Brad-
ford, Pa. Whereas some people
have been collecting these gadgets
for decades, interest has really
ignited over the last 20 years.

In addition to the traditional
chrome finish, thousands of de-
signs depicting hobbies, activities,
logos and lifestyle interests have
been showcased on these lighters.
In fact, the company itself admits
it doesn’t even know the extent of
all the artwork variations gracing
its products.

At the same time, the fact that
there are thousands of designs
and logos is exactly why these
items are cherished by collectors.
In addition, some have more than
just sentimental or nostalgia
value; at the 2001 Zippo Swap
Meet in Tokyo, a 1933 model in
mint condition (in the original
box) sold for $18,000.

An estimated four million
Americans—and millions more
around the world—collect Zippo
lighters, so the manufacturer
recently founded an international
collectors club—Zippo Click—that
allows members to communicate
with each other; buy, sell or trade
lighters; and purchase exclusive
club merchandise.

“The name of the club is
derived from the distinctive sound
of a Zippo lighter opening,” says
Kathy Jones, club administrator.

“The club’s Web site provides a
single source of information about
lighters, collectors, events and all
things Zippo.”

For an annual membership fee
of $20, members receive a quar-
terly publication that includes
special offerings, new product
showcases, collector and employee
profiles, archive information,
lighter collector club profiles and
collector event news, as well as
information about limited edition
lighters.

To register for the club, collec-
tors, as well as those interested in
starting their own collections, can
call 814-368-2700 or visit the Web
site at www.zippoclick.com. 

Club That Clicks With Collectors

This 1933 Zippo Lighter with a
metallique appliqué was a rare
find at a recent swap meet. Met-
allique was the first method used
by the company to decorate its
lighters.

(NASPA)—Surimi is a versa-
tile ingredient that works well
with today’s ethnic flavor trends.
From the Latin appeal of lime
juice and jalapeno peppers to
Asian-inspired recipes with soy
sauce and sesame seeds, surimi
adds the goodness of seafood fla-
vor to many dishes. For more
product information and quick
and delicious recipe ideas, visit
www.louiskemp.com.

Every year, Alcoa Inc., the
American Humane Association
(AHA) and Purina PetCare sup-
ply animal shelters with the
tools and resources needed to
conduct aluminum can drives
from September through Novem-
ber. At the end of the program,
the shelters keep all  of  the
money raised through their recy-
cling efforts and are eligible to
win one of many Paws to Recycle
prize incentives. To learn more
about how you can aid both the
environment and animal shel-
ters in need, call  1-800-646-
PAWS (7297).

For millions of  Medicare-
enrolled seniors who don’t have
prescription drug coverage, help
is on the way. Seven major
research-based pharmaceutical

companies have joined forces to
offer eligible Medicare enrollees
an easy way to save money on
the prescription medications
they need to help them maintain
active and independent
lifestyles. The Together Rx Pre-
scription Savings Program,
available now at no cost to quali-
fied patients, offers one-card
access to savings on more than
150 medicines. For more infor-
mation on enrolling in Together
Rx, call 1-800-865-7211 or log on
to http://www.together-rx.com.

***
Do not simply retire from some-
thing; have something to retire
to.

—Harry Emerson Fosdick
***

***
It is easier to fight for one’s prin-
ciples than to live up to them.

—Alfred Adler
***

***
He who never made a mistake,
never made a discovery.

—Samuel Smiles
***




