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(NAPSA)—Today the kitchen is
typically used by many members
of the family, according to A.J.
Riedel of Riedel Marketing Group,
Chicago. This has led to new
kitchen products and changes in
how space is arranged. “There are
new microwave ovens that fit in
the top of base cabinets, so pre-
teens can make snacks,” Riedel
says, cautioning that children
under eight should not use any
electrical appliances.

“A raised dishwasher cabinet
reduces back strain,” says Carla
Fish, senior designer for Kraft-
Maid Cabinetry, who develops
designs for various kitchen users,
including older Americans. “Lower
countertop heights are comfort-
able for children and adults work-
ing together and for adults under
5-feet, 4-inches tall,” she adds.

Cooks of all ages share a need
for speed, according to the Inter-
national Housewares Association
(IHA). It reports that 44 percent
of weekday meals are made in less
than 30 minutes. Hanging fre-
quently used utensils near where
they are used adds convenience
for any cook.

Spring clips and hooks in a
group of mounting products with
Command adhesive from 3M
make it easy to keep utensils,
towels and potholders handy.
When removed properly, the self-
adhesive series leaves behind no
holes, marks, stains or sticky
residue.

Spring clips in this 3M family
come in white, blue, green and
purple. One strategically placed
on the front of a wall cabinet
keeps a recipe at eye level.
Another can hold a potholder or
towel. Hooks also come in a range
of colors.

Just 52 percent of Americans
use their ovens daily, IHA reports.

Instead, people use a proliferation
of small specialty appliances, such
as hot-dog cookers, electric salad
dressing mixers, crock pots and
toaster ovens. For safety’s sake as
well as convenience, the electrical
cords from these appliances can be
guided up from the countertop and
along the backsplash or wall to
electrical outlets with 3M self-
adhesive cord clips. The cord clips
come in small, medium and large to
accommodate single or multiple,
ordinary or heavy-duty electrical
cords. Like the other products, they
adhere to most flat surfaces.

For more information on deco-
rating with 3M mounting prod-
ucts, call 800-577-8778, ext. 70 for
a new, free brochure, For the
Times of Your Life , or visit
www.commandadhesive.com.

Handy Recipes For Sticking Many Cooks In One Kitchen

Use kitchen walls to decorate
and free counters of tools, cords
and wires. Here, self-stick chrome-
colored designer hooks with Com-
mand adhesive from 3M hold uten-
sils and a medium cord clip grips
the toaster cord. White and purple
spring clips grasp a recipe and
towel, respectively, and a ceramic
dragonfly hangs from a deco style
hook. Moving? There will be no
holes or residue on the marble,
cabinets or painted plasterboard,
thanks to 3M’s stretch-release
technology.

by Charles W. McMillion
(NAPSA)—The days immedi-

ately before an election are often
called the Silly Season. This is the
time when politicians’ pandering
becomes most insistent and their
trivializing of serious issues most
maddening.

This season, count the number
of times you hear some variant of:
“The American worker is the best
worker in the world, the best edu-
cated and most productive, capa-
ble of taking on any competition
in the world.”

In fact, it has now been almost
20 years since “A Nation At Risk”
first described the “rising tide of
mediocrity” in U.S. society that
has allowed the workforce in other
countries—most other countries—
not only to catch us but to leave
us behind. For a generation, every
international comparison shows
Americans sit near the back of the
class in math, science and other
skills needed to be globally
competitive.

It’s (usually) not that our pub-
lic and private schools don’t value
learning, but the affluent Ameri-
can culture, at every turn, force-
fully emphasizes our appetites
over our intellect.

What has allowed the U.S. to
remain so powerful and so pros-
perous, despite the increased
mediocrity of our workforce, is the
superior infrastructure developed
over many generations. This
includes such things as our great
transportation and communica-
tion networks. It also includes our
industrial base with vast and
vibrant networks of suppliers each
providing its workers with supe-
rior tools to more productively
produce superior products.

These superior tools and net-
works, not any inherent superior-
ity of our workers, are the keys to
our current prosperity. And they
are being traded away rapidly.

Just since 1990, the U.S. has
paid $2 trillion more to buy im-
ported goods and services than
U.S.-based producers have earned
from all experts. This hemorrhage
is now running at about $1.2 bil-
lion of net current account pay-

ments every day as more of our
best tools and more of our supplier
networks are moved abroad.

Unlike a generation ago, the
main competition no longer comes
from better cars or kitchen appli-
ances made at comparable costs in
Japan or Europe. Today’s competi-
tion is not driven by better prod-
ucts or more efficient producers.
Rather, it is dominated by ex-
tremely low-wage, largely unregu-
lated zones in China and by other
populous countries that are now
lowering their wages and living
standards in a desperate, race-to-
the-bottom attempt to compete
with China.

And don’t kid yourself. China
and others are ending the old
divide between low wages and
high-tech. Indeed, since 1995,
China has had a widening trade
surplus with the U.S., even in the
long list of items identified by the
U.S. Commerce Department as
our most advanced technology
products. These include comput-
ers, cell phones, advanced radar
and much more.

So this season, when a politi-
cian starts to hyperventilate about
the “great American worker,” ask
him what he intends to do to
assure that those workers have
the superior tools and the vibrant
industrial networks to successfully
compete with China in the years
ahead.

Charles W. McMillion is presi-
dent and chief economist of MBG
Information Services in Washing-
ton, D.C.

Election Eve Flattery Can Be Expensive

Even in the technological sec-
tor, American manufacturing
faces stiff overseas competition.

(NAPSA)—Establishing a strong
online brand is a complex and
vital part of building a business in
today’s marketplace. Many organi-
zations struggle with the basic
components of Web marketing,
such as creating an e-mail ad-
dress, registering a domain name
and developing a Web site that
meets their company’s strategic
goals. The rapid growth of e-com-
merce highlights the importance of
having a strong presence in this
“virtual” marketplace.

In 2001, United States e-com-
merce sales reached $33.7 billion.
In a recent DoubleClick study, 95
percent of Internet users gathered
research about a future purchase
on the Web.

Many small businesses are fac-
ing the dilemma of how to effec-
tively establish a brand on the
Internet to take advantage of the
marketplace.

Small businesses are looking
for ways to make it easier to join
the Internet economy. The SCORE
Association and Verizon Informa-
tion Services have just developed
a guide on How To Really Market
On The Internet.

This free workbook covers top-
ics, such as e-mail marketing,
domain name registration, Web
site marketing, and building an
online brand. The workbook fea-
tures a practical checklist focused
on setting goals for a small busi-
ness’ Web efforts.

The workbook is sponsored by
Verizon Information Services, the
producers of SuperPages.com, an
online directory and business
resource (www.business.super
pages.com).

To get a free copy of How To
Really Market On The Internet,
call 1-800-634-0245 or visit
www.score.org and click on Find
SCORE—to find the SCORE office
near you. 

SCORE is a national, nonprofit
organization that provides free and
confidential small business advice
through a network of 10,500 volun-
teer, business counselors. 

Practical Tips For Small Business Owners

Taking advantage of the Internet
economy may be easier with a
helpful new guide.

Renovate Your Home
With Your Computer  
(NAPSA)—Home renovation

can be less stressful and costly if
you use the vast resources of the
Internet to save you money, time
and frustration. The World Wide
Web offers an abundance of re-
sources for making home improve-
ment plans and purchases. Users
can log on to get details on prod-

ucts and find deals on home fur-
nishings. It is important, however,
to know how to shop effectively on
the Internet. For example,
H o m e C l i c k . c o m  ( w w w. h o m e
click.com), a leading online
provider of home furnishings and
products recommends these tips
to ensure success while shopping
online for home improvement
products:

• Note measurements of the
home furnishings product you are
considering and measure the
space available. This is especially
important because you will not
have a three-dimensional view of
the object.

• Do research on the product
online. The Internet allows cus-
tomers to quickly browse other
online retailers to ensure that
they are getting the best price
available.

• Before choosing an online
company for your home improve-
ment purchase, look for a third
party endorsement from a non-
profit consumer advocacy organi-
zation, such as TRUSTe and the
Better Business Bureau.

• Check to see if the online
retailer works with a reputable
digital trust service to ensure
secure credit card transactions.
The standard method to encrypt
data is SSL (Secure Sockets
Layer). The URL address should
contain an “s” after the “http.”

• Read the refund and return
policy on the Web site. A reputable
Web based company will provide
solid commitments for customer
satisfaction.  

• Print out and date a copy of
your order and confirmation and
keep it on file.

In parts of England it was once believed that a knife kept under a
windowsill kept the Devil out of the house.

***
To be mature means to face, and not evade, every fresh crisis that
comes.

—Fritz Kunkel
***

***
Try not to become a man of success, but rather, a man of value.

—Albert Einstein
***

***
Nothing is more responsible for
the good old days than a bad
memory.

—Franklin P. Adams
***




