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Building Business 
Web Sites In Minutes
(NAPSA)—If your small busi-

ness does not have a company
Web site, you might know you
really need one, but not know
where to start. Try these tips:

• Know your audience—A Web
site is similar to an advertise-
ment. People who view it form
opinions about your business.
Sites should have a professional
appearance and be easy to use. 

• Don’t get tied down—It’s
important to be able to update
your Web site quickly and easily.
Make sure the solution you choose
offers easy text-editing so you can
quickly change prices or items
directly on your Web page.

• Friendly features—Look for
features that create good cus-
tomer service—such as shopping
carts, catalogues and newsletters.
Some solutions let you include
these at no charge. 

• Get  gu idance—Whether
you’re a doctor, restaurant owner,
lawyer or you run a small com-
pany, online tools can help you
build a site that fits your needs.
For example, CityMax.com pro-
vides an easy-to-use “fill-in-the-
blanks” method of building a Web
page. 

• Staying online—Web sites
don’t have to be expensive. Prices
vary (from hundreds to less than
20 dollars a month) so it can pay
to shop around.

You can find more information
about CityMax at www.CityMax.
com. 

Small businesses can use new tools
to build user-friendly Web sites.

(NAPSA)—Should every room
tell a different design story, or
should a home have a decorating
theme? “Give each space a person-
ality, which is not to say that you
use 46 different colors or patterns
throughout the house,” says inte-
rior designer Thomas Williams of
Hale-Williams, Carmel, California.
“Select an underlining motif from
which to flesh out each space. This
can be a trim color, a color combi-
nation, such as blue and white, or
a recurring pattern—roses or even
frogs—in art, upholstery, window
treatments, wallpapers or decora-
tive pillows.” The Waverly frogs,
Ribbits, a print and Prince Charm-
ing, a woven—both fabrics from
the Story Time II collection—are
swimming examples of exceptional
novelty patterns.

The American Rose Garden col-
lection includes elegant wallpapers
and fabrics such as Arbor Rose, a
toile of roses on a vine and Astor
Rose, with its crewel work look.
Voluptuous blossoms and prize roses
dress Ambridge Rose and Roman-
tica fabrics, to name just a few.

“There is an exception to de-
sign flexibility. My clients want
their homes to be entirely in one
style or another,” continues Wil-
liams. “They won’t mix contempo-
rary with traditional.”

Terry Finkel, ASID, was a
watercolorist, textile and wallpa-
per designer before she turned her
skills to interior design and in-
struction. The past president of
the American Society of Interior
Designer’s Metropolitan New York
chapter creates design continuity
in a home “because it makes for a
more spacious and pulled-together
look. Rooms might have different
colorings, but something of the
last room should appear in the
next to create a relaxed and com-
forting feeling,” says the Pomona,
New York-based designer. “How-
ever, you can combine elements of
French Provincial design with
Asian accents, as I have done,”
she notes. 

“China trade brought its influ-
ence to Europe and America in the
19th century, which is why pat-
terns and colors from such diver-
gent cultures coexist successfully.”

Similarly, considering Mediter-
ranean influences as a whole,
Williams might combine southern
French country in a kitchen with
Tuscan design in an adjacent
space. “Most people don’t want
their homes to look like a mu-
seum. They want to bring diverse
fabrics and wallpapers together to
create a visually exciting pattern
and color mix,” he feels. To ensure
seamless color and pattern coordi-
nation between collections, Waver-
ly deliberately designs certain
combinations to work together.
This helps home decorators add
new accents to existing decor and
also to achieve distinctive visual
mergers.

For more information, call 1-800-
423-5881 or visit www.waverly.com.

What’s The Design Story At Your Home?

Yards of fabric in a bedroom
can achieve a magnificent feeling
of luxury. Cultivate the floral
theme throughout the house with
a Waverly collection like Ameri-
can Rose Garden. The canopy’s
toiles, Arbor Rose and Swan
Lake, join Ambridge Rose on the
comforter, just three of the many
coordinating fabrics here.

(NAPSA)—Travelers seeking
an alternative to the traditional
vacation may want to consider a
visit to East Tennessee and Great
Smoky Mountains National Park.

Autumn in East Tennessee is
one huge burst of color. With more
than 100 species of native trees,
Great Smoky Mountains National
Park provides an amazing show of
brilliant colors each fall. Tradi-
tionally, colors reach their peak
during October, but visitors can
enjoy the mountains’ autumn hues
during September and November
as well.

In addition to a wealth of color-
ful plant life, the mountains are
home to more than 60 species of
mammals, including black bears,
whitetail deer and elk. Bird
watchers can roost at Sugarlands
Visitor Center and historic Cades
Cove for a glimpse of hawks,
eagles, blue jays, chickadees and
dozens of other feathered friends.

Cades Cove has more than
wildlife to offer its visitors. This
area of the park was home to
early Tennessee settlers and fea-
tures several historic buildings
dating back to the 19th century,
including a working gristmill,
barns, churches and a variety of
log and frame houses. Cades Cove
provides visitors a unique blend of
history, pioneer culture and nat-
ural scenic beauty.

Today, visitors to the National
Park can experience the area’s
history and beauty in a variety of
ways. Of course, driving tours
allow optimum viewing in the
shortest amount of time, but you’ll
also find more than 800 miles of
trails winding through the park.
Hiking trails vary from leisurely
strolls to more strenuous treks,
while locally owned horse stables

offer guided trail rides through
several areas of the park.

Following your visit to the
National Park, be sure to check
out all the attractions in nearby
Pigeon Forge, Tennessee. This
popular destination is home to a
dozen musical productions, a wide
variety of dining and lodging
choices, more than 300 outlet and
specialty stores and fun-filled
activities for the whole family.

In September and October, dur-
ing Smoky Mountain Harvest fes-
tival, visitors to Pigeon Forge will
delight at the decorations adorn-
ing the city’s businesses. Creative
use is made of mums, pumpkins,
cornstalks and other seasonal
items, to add a special touch of fall
to city streets.

Smoky Mountain Harvest Fes-
tival is also a time for crafting,
and visitors will find two out-
standing craft fairs in Pigeon
Forge. Dollywood joins in the fun
during the theme park’s Harvest
Celebration, featuring craft de-
monstrations and the sweet music
of the Southern Gospel Jubilee.

Great Smoky Mountain Na-
tional Park and Pigeon Forge,
Tennessee, offer year-round activi-
ties and entertainment for the
entire family. For more informa-
tion, call 1-800-251-9100 or log on
to www.mypigeonforge.com.

Awesome Traveling

(NAPSA)—Did
you know that the
first cast iron plow
was patented in
the United States
in 1797? Or that
back in 1855,
plows sold for
between $7.25 and
$21.00? Or that
John Deere was
elected the second
mayor of Moline,
Illinois in 1873?

These are just
some of the in-
sights awaiting
guests to an at-
traction that has “en-deered” itself
to tourists looking for family-
friendly fun.

What is considered by many to
be the world’s most comprehensive
agricultural exhibit, the John
Deere Pavilion is a 14,000-square-
foot, glass-and-steel-enclosed struc-
ture, with an additional 12,000-
square-foot patio, located in Moline,
Illinois. Bounded on the north by
the Mississippi River, Moline lies
165 miles southwest of Chicago.

The Pavilion is the company’s
official visitor’s center and center-
piece of Moline’s Riverfront Civic
Renewal Project. 

According to the Illinois De-
partment of Tourism, the Pavilion
is the most popular tourist attrac-
tion in the region and one of the
top five attractions in the state
since its opening in 1997. It
recently welcomed its one mil-
lionth guest.

Said LuAnn Haydon, the Pavil-
ion Manager, “Every age group
has something to learn here. From
small children to grandparents,
each exhibit intrigues our guests
and leaves a lasting impression.”

For example, visitors can jour-
ney back through the history of

farming and examine the machin-
ery used in each era, from 1830 to
the present. 

Children can learn how food is
grown and how it makes its way
to the family table by visiting the
Cornucopia Exhibit.

Other exhibits include vintage
and modern day John Deere
equipment and interactive ex-
hibits devoted to the history of
the company. Another attraction
located one block from the Pavil-
ion is designed to replicate a
1950s-era dealership.

Guests at the John Deere Col-
lectors Center can tour a display
room filled with antique tractor
equipment, watch a tractor being
restored and purchase antique
tractor parts. Like the Pavilion,
this exhibit is free and open to the
public year round.

Other popular John Deere
attractions include the Histori-
cal Site at Grand Detour, the
Deere Family Homes, Deere’s
Administrative building and the
Tournament Players Club at
Deere Run.

To learn more, call 1-309-765-
1000, or visit the Web site at
www.johndeerepavilion.com.

Attractions Cultivate Interest In History Of The Heartland

Visitors to the John Deere Pavilion learn about
the farm machinery used in this country, from 1830
to the present.

(NAPSA)—Like the wrought
iron of the past, today’s ornamen-
tal fences add distinction to any
yard, and with new materials
and coatings available, require
less maintenance.

“Many consumers choose orna-
mental fencing because it is a
strong, secure fence with an open
design that doesn’t detract from
landscaping,” revealed Paul Bul-
ten, of Ameristar Fence Products
in Tulsa, Oklahoma.

Ornamental fences can be
made of maintenance-free alu-
minum or vinyl, or steel with a
rust-resistant coating.

Black and white are standard
colors for ornamental fences, and
some brown, gray, green or
bronze finishes are also available.
For an additional expense, colors
can be matched to a home.

Personalizing an ornamental
fence is easy. Homeowners can
choose arched or swooping pick-
ets, add extra rails or use rings,
ball caps, scrolls or finials in the
same or a complementing color, to
create the fence of their dreams.
Twisted pickets add a customized
feel to a fence.

Aluminum and vinyl ornamen-
tal fences require little mainte-
nance. Periodic washing is all the
maintenance required. Ornamen-

tal steel fences with a low-end fin-
ish on them should be repainted
periodically to avoid rust, while
higher end coatings may only
require a little touch up painting
if the coating is breached, accord-
ing to Bulten.

In addition to their good looks,
ornamental fences provide good
security and are often used
around pools because they are
hard to climb and provide an
unrestricted view of the property.

To find a reputable fence con-
tractor, call the American Fence
Association at (800) 822-4342 or
visit the Web site at www.american
fenceassociation.com.

Decorate Yards With Ornamental Fencing

A top rail gives this ornamen-
tal fence distinction.

The triathlon—1.5 kilometer
swim, 40 kilometer bike ride and
10 kilometer run—became an
Olympic event with the 2000
games in Sydney.

The United States is the
world’s leading exporter of wheat
and corn.




