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(NAPSA)—Has this ever hap-
pened to you? You swing by the
grocery store, grab what you need
and get in line for the checkout.
Then it hits you—there’s no cash
in your wallet, and you left your
checkbook at home.

Why run the risk of getting
caught with a light wallet? Con-
sider using a debit card for your
purchases instead—you’ll be glad
you did. 

With a debit MasterCard, you
have the same control over your
expenses as with your checkbook,
but with greater convenience and
a better handle on your purchas-
ing habits. In fact, the trend is
catching on.

According to a study conducted
by Shifrin Research Inc., 87 per-
cent of debit cardholders believe
that debit is safer than cash, and
almost 90 percent agree that debit
cards are faster and easier to use
than checks.  

Debit cards offer several other
advantages over cash and checks
including giving you greater control
over your spending habits. With
cash, it’s hard to keep track of the
amounts you’re spending from
month to month. There’s no auto-
matic record of where you bought
the items and how much you paid.
This can pose a tremendous prob-
lem if you’re trying to stick to a
budget or looking for ways to
change your purchasing habits.

With a debit card, transactions
show up on your checking account
statement with vendor informa-
tion, which helps you track and
manage your spending more effec-
tively. Furthermore, you’ll feel
safer carrying less cash, and you
can use your debit MasterCard at
more than 24 million locations.
That means you don’t have to

worry about stopping by your
bank, hitting an automatic teller
machine or remembering to grab
your checkbook before you go
shopping.

Moreover, you can use your
debit card to pay your regular
bills automatically, so you never
miss a due date. A cable bill, for
example, can be paid on a specific
day every month, so you don’t
have to remember to put a check
in the mail. With debit, you’re
paying right out of your checking
account, so it’s important to record
these transactions in your account
register. 

And, each time you use your
debit MasterCard to make a quali-
fied purchase through June 30th,
you’ll automatically be entered
into the MasterCard SunStakes
Sweepstakes. You can also enter
by mail. The grand-prize winner
will drive away in a 2002 GMC
Envoy. If your financial institution
offers loyalty service programs,
you also can earn frequent-flyer
miles or other rewards when you
use your debit MasterCard. See
MasterCard.com for details. 

If you already have a debit
MasterCard, try using it more fre-
quently. It’s an easier, more conve-
nient and smarter way to pay.

Financial Tip of the Day:
Take Advantage Of Your Debit Card

A good debit card can benefit
you in ways cash cannot.

Rare Portrait 
(NAPSA)—A unique, almost life-

size painting of one of the 20th cen-
tury’s most revered saints now
graces the Pope John Paul II Cul-
tural Center’s Chapel in Washing-
ton, D.C. A portrait of St. Thérèse of
Lisieux, known as the Little Flower,
is expected to attract visitors from
around the world.

P o p e  P i u s  X I  c a n o n i z e d
Thérèse, a modern-day mystic,
only 28 years after her death. In
1997, Pope John Paul II declared
her a Doctor of the Church. St.
Thérèse, along with St. Catherine
of Siena and St. Teresa of Avila,
are the only women with that dis-
tinction. Her spiritual autobiogra-
phy, The Story of a Soul, inspired
people everywhere to attain great
spiritual heights through simplic-
ity and performing their ordinary
duties of daily life.

Carmelite nuns of Philadelphia
donated the prized portrait, which
was painted by St. Thérèse’s sister
Celine, who was also a Carmelite
nun.

Cultural Center visitors can also
enjoy state-of-the-art interactive
galleries, art exhibits and cultural
programs. For information call 202-
635-5400 or visit www.jp2cc.org.

Rich in symbolism, this rare
portrait of a 20th-century saint can
be seen at the Pope John Paul II
Cultural Center—a unique mu-
seum in Washington, D.C.

(NAPSA)—All online shopping
Web sites are not the same. There is
a Web site dedicated to helping
seniors who are artisans, craft a
new way to compete in the global
marketplace.

The site, called Geezer.com, is
designed to provide senior artisans
and crafters with a new medium to
launch and market their creative
products online, and to reach a
broader audience. Since the arti-
sans who sell their products on the
site are primarily from small com-
munities across the nation; shop-
pers feel like they are touring the
back roads of rural America. 

The Web site allows the artisans
to use the Internet to run a 24-hour,
seven-day-a-week e-commerce busi-
ness. This site also offers a small-
business resource area and a dis-
cussion forum, for artisans to share
stories and seek information. The
artisans themselves determine the
prices, they maintain their product
inventory, and after a purchase is
made they ship the item directly to
the customer.

Visitors to Geezer.com can surf
through 12,000 handcrafted prod-
ucts created by more than 950
senior artisans from around
the nation and Puerto Rico.
Geezer.com visitors can find items
like: hand-knitted baby blankets,
wood-burning etchings, a bluebird
birdhouse whittled from old barn
wood, or a hand-woven rustic wil-
low basket.

The site offers shoppers an array
of categories to choose from—
including apparel, art, books, furni-

ture, toys and games, wall decora-
tions, and more—and features
items that range in price from five
dollars to thousands of dollars.

In addition to products, the arti-
sans offer personal stories about
themselves and their crafts, helping
to make the site a more personal
shopping experience.

Launched in 2000, Geezer.com
was created by Experience Works, a
national nonprofit organization ded-
icated to providing employment and
training opportunities for older
workers for more than 36 years.

For more information, visit
www.geezer.com, or call 1-877-803-
1468, to become a Geezer.com
senior artisan. Information about
Experience Works and its programs
can be found at www.experience
works.org.

New Approach To Old-Fashioned Shopping

At Geezer.com, you can buy
items handcrafted by older arti-
sans from around the country.

(NAPSA)—Each summer, mil-
lions of people enjoy the thrill of
the grill—the robust flavors of
food cooked outdoors, combined
with healthful, low-fat benefits.
However, what many barbecue
chefs have difficulty with is fitting
the entire meal on the grill at once
so that everything gets “done” at
the same time.

Fortunately, there’s now a line
of gas grills that lets consumers
prepare the whole meal with great
ease. If that’s not enough to get
you “fired up,” these grills come
from the experts at the world’s
largest fireplace manufacturer.

Developed by Hearth Technolo-
gies Inc., the Patio Gourmet Elite
is considered an easy, foolproof
way to cook everything just right.
The patent-pending Con-A-Sear
system features a movable burner,
searing plate, temperature probe
and programmable panel on the
grill, which lets you flash-sear
your meat of choice, then program
the grill to cook the interior meat
temperature to your taste without
having to flip the meat and/or cut
into it to check on its condition.

In fact, you don’t really have to
tend to the grill at all. Its light and
sound system alerts you when the
meat is ready, no matter how you
like it. And the lights indicate the
stages that other meats on the grill
are at, should your guests prefer
theirs cooked to a different level.

With a commercial-grade stain-
less steel hood and cart, the Patio
Gourmet is built to last, and it is
said to out-perform grills costing
hundreds more. Its unique convec-
tion-cooking design eliminates the
need for a rotisserie.

Plus, the grill features a pre-
assembled, fire-tested burner and
carries a lifetime warranty on all
stainless steel parts. The continu-
ous-spark ignition system is guar-
anteed easy to light, and the
porcelain-coated searing plates
and stainless steel cooking grids
are dishwasher safe for quick
cleaning.

To learn more about the Patio
Gourmet, visit www.heatnglo.com
or call 888-427-3973.

If You Grill It, They Will Come

The grill of your dreams?
Cook an entire meal at once, sim-
ply and conveniently.

(NAPSA)—If you think there’s
barely a thread of interest in
sewing among the young, think
again.

A growing number of youngsters
are being introduced to sewing by
an innovative 13-week public tele-
vision program being supported by
a series of Sew Young, Sew Fun
camps at Husqvarna Viking deal-
ers across the country. 

The television program, Sew
Young, Sew Fun™ is the first and
only television show to stimulate
the young creative spirit through
sewing. The Public Television
series, seen in 49 million house-
holds as well as on the Web site
www.sewyoungsewfun.com, intro-
duces pre-teens, teens and young
adults to the joys and benefits of
this self-satisfying hobby.

“I started sewing when I was
young, and I looked at it as a
great way to express myself. It
gave me an outlet to shield me
from a lot of the things teenagers
face,” says Nina Kay Milenius,
host of the show. “Sewing is about
engaging your mind, your hands,
and your creativity and seeing it
all come to fruition.” 

When youngsters are home
from school in the summer and on
weekends, and they determine
they have “nothing to do,” parents
may want to consider introducing
them to this age-old craft, which
many experts say will prepare
them for the future. 

Helping parents do this are a
number of Sew Young, Sew Fun
sewing camps hosted by Husq-
varna Viking sewing machine
dealers. The camps base the cur-
riculum on the projects shown on
the television series with the

objective of introducing today’s
youth to the educational and cre-
ative benefits of sewing. By com-
pleting the step-by-step projects
during the day camps, new sewers
can progressively improve their
sewing skills. Projects include a
drawstring skirt, a reversible vest,
and even a beanbag chair. 

Of interest, a university study
of children who sew revealed
heightened levels of creativity.
And, according to Sew News mag-
azine, 93.5 percent of their read-
ers sew because they enjoy it and
nearly 60 percent because they
find it relaxing. 

Sewing classes may focus on
the project at hand, but what hap-
pens is that all other skills—read-
ing, math, following directions to
their entirety—happen as a by-
product.

For more information about the
TV show and the sewing camps
visit www.husqvarnaviking.com. 

Stitching Up The Future: Kids Sewing

THE JOY OF SEWING is being
discovered by the young and it is
stimulating their creative spirits.

***
Why not go out on a limb? Isn’t
that where the fruit is?

—Frank Scully
***

***
Ideas won’t keep. Something
must be done about them.

—Afred NorthWhitehead
***

***
No one can make you feel infe-
rior without your consent.

—Anna Eleanor Roosevelt
***




