
11

(NAPSA)—As the country’s
largest cigarette manufacturer
mulls over a name change, Ameri-
cans have a chance to voice their
opinions on one of the hottest legal
issues in Washington: The federal
government’s lawsuit against 
big tobacco. People can visit
www.DontPardonBigTobacco.org
where they can instantly fax a let-
ter in support of the lawsuit to
President Bush (more than 30,000
people have done so since June,
2001). 

In September 1999, the fed-
eral government filed a lawsuit
against the tobacco industry. The
goal of the suit is to hold tobacco
companies legally accountable
for decades of illegal and harm-
ful practices. Those practices are
alleged to include marketing
tobacco products to children and
deceiving the public about the
health risks of smoking and the
addictiveness of nicotine. 

The lawsuit gained momen-
tum in 2000, when a federal
judge denied the tobacco indus-
try’s motion to dismiss the suit
and when the Clinton Adminis-
tration budgeted 23.2 million
dollars for the lawsuit for 2001.

Recently, the remedies the
government is seeking from the
tobacco industry were released.
They show just how important
this case is and include serious
restrictions on tobacco market-
ing, advertising and packaging.
The Campaign for Tobacco-Free
Kids says that Big Tobacco’s
political allies in Congress might
try to cut funding for the lawsuit
in coming months. 

Adding more fuel to the big
tobacco fire is the planned name

change by Philip Morris. 
The tobacco company plans to

change its name to The Altria
Group. Anti-smoking organiza-
tions say it is an effort to change
the company’s tarnished image
and escape responsibility for its
actions. 

The Campaign For Tobacco-
Free Kids has produced an ani-
mated video on its Web site that
parodies Philip Morris’s image
change. The film shows the Marl-
boro Man getting plastic surgery
to change him into a seemingly
harmless little girl who contin-
ues to lure kids to cigarettes.  

“Despite a massive PR cam-
paign to convince people other-
wise, Philip Morris refuses to
change its harmful business
practices and does not deserve to
be let off the hook for decades of
deception and wrongdoing,” says
Matthew L. Myers, president of
the Campaign for Tobacco-Free
Kids. To view the video or to
send your own note about the
lawsuit to President Bush, visit
www.PhilipMorrisCantHide.org.

Will A Tobacco Company Change 
More Than Its Name? 

A useful Web site lets visitors 
e-mail their opinions on anti-
smoking issues to President
Bush.

Wisconsin’s Backroads
(NAPSA)—Wisconsin’s back-

roads take travelers through roll-
ing hills, dew-covered pastures and
classic family farm landscapes to
experience a world of rich agricul-
tural traditions. With the new
“Wisconsin Backroad’s Bounty”
guide, travelers can find hundreds
of ways to explore the natural trea-
sures found just around the bend.

The “Wisconsin Backroad’s
Bounty” guide is a free, full-color
publication packed with agricul-
tural adventures for travelers. The
guide highlights ideas on where
visitors can experience everything
from the delicious tastes and
smells of apple orchards to the fun
of feeding a newborn calf.

Discover many scenic, rustic
roads that lead the way to cheese
factories, fish ponds, farm vaca-
tions or fresh red cherry orchards.
Families can get up close with
cows, horses and even llamas on
local farms, or search for that per-
fect treat at roadside stands,
farmers’ markets or county fairs.

For more information on Wis-
consin agricultural tourism and
free travel-planning guides, in-
cluding the “Wisconsin Back-
road’s Bounty” guide, visitors can
log onto the Wisconsin Depart-
ment of Tourism’s Web site
(www.travelwisconsin.com) or
call the 24-hour live-operated
hotline, 1-800-432-TRIP/8747.

Music To A
Songwriter’s Ears
(NAPSA)—The launch of a

music grant program for emerging
R&B songwriters is getting a big
round of applause from everyone
in the music industry. The pro-
gram is a collaborative effort
between The Heineken Music Ini-
tiative and The ASCAP Founda-
tion.

The grant program will target

R&B songwriters in major music
cities across the country. Five sep-
arate $3,500 grants will be pre-
sented to deserving songwriters.

The Heineken Music Initiative
is a not-for-profit organization
committed to keeping music edu-
cation programs in urban commu-
nities by providing funds and cre-
ating opportunity for emerging
artists from the R&B music genre.

In addition to the grant pro-
gram, The Heineken Music Initia-
tive will team up with ASCAP to
showcase the talents of emerging
R&B artists through a series of
live music events this summer.

To get more information about
The Heineken Music Initiative/
The ASCAP Foundation Grant
p r o g r a m ,  v i s i t  w w w. a s c a p
foundation.org.

FOR A SONG—One $3,500
grant will be presented to each of
five deserving songwriters.

Stars And Stripes 
In Cyberspace

(NAPSA)—The popular newly-
available Internet address ending
in .US is like flying the Stars and
Stripes in cyberspace, Internet
experts say. The nation’s official
address is a star-spangled way to
display pride in America because
it signals that a person or busi-
ness resides in the United States. 

Better than a street address, it
is good for life just like a social
security number.

The arrival of .US is welcome
news for users seeking an easy-
to-remember name. As a new
option, users no longer need to
search 30 million .com or .net
names only to find their first
choice is gone. Say goodbye to
marydoe258@mysterylocation.com
and hello to yourname.us.

With American pride at an all-
time high and a cost of less than
$3 a month, .US is expected to be
one of the hottest addresses on the
Internet. It appeals to new e-mail-
ers, first-time Web site owners,
and information-sharing groups or
families. Some may see it as a
unique personalized gift for new-
lyweds, babies and grandchildren,
families, military personnel, and
new Americans. 

To learn if a name is available
and how to register for it, go to
www.about.US.

Oh say can you see a new
Internet address that expresses
pride in America?

(NAPSA)—An increasing num-
ber of Americans with arthritis are
living better, more active lives, now
that technology has improved arti-
ficial hip replacement.

Surgeons and manufacturers
have made remarkable advances in
hip joint replacement technology
over the last few years. The surgi-
cal methods have been fine-tuned
and become well accepted. This
elective procedure is performed
more than 160,000 times a year in
the U.S., and is one that offers a
high rate of success. The benefits of
such surgery may include reduced
joint pain, increased movement and
mobility, correction of deformity,
increased leg strength, improved
quality of life and a return to nor-
mal activities. Pastimes such as
golf, dancing, walking, hiking, bicy-
cling, cross-country skiing, bowling,
swimming and other low impact
sports are typically resumed after
the procedure.

Hip replacement is comprised of
replacing damaged bone with a
femoral stem and head (thighbone)
and acetabular cup (socket). The
hip joint is typically thought of as a
ball and socket. How has the indus-
try advanced total hip replace-
ment? DePuy Orthopaedics, a
Johnson & Johnson company, has
introduced new options that may
improve the longevity of the hip
implant.

Traditionally, a hard plastic
called polyethylene has been used
as an insert between the head and

the socket. Today, DePuy has also
introduced a metal option, which
gives surgeons the opportunity to
choose an implant suitable to a
patient’s specific needs. That
option, along with the proven clini-
cal success of DePuy’s femoral
stems and the way they are fixed in
place, can limit the likelihood of a
patient needing a second hip
replacement procedure.

The procedure is not for every-
one, according to DePuy Ortho-
paedics. As with any surgery,
there are potential risks. Recovery
takes time and hard work. The
life of the new joint depends on
weight, activity level, age and
other factors. Each patient
responds differently. 

For more information about hip
replacement procedures, visit
www.depuy.com or www.allabout
arthritis.com.

New Hip Technology Offers Hope 
For Those Suffering From Arthritis

Advances in implant technol-
ogy have improved the effective-
ness of hip replacement surgery.

(NAPSA)—How do women
know if they have endometriosis?
Symptoms include pelvic pain,
fatigue, exhaustion, stomach
upsets, bloating and heavy or
irregular menstrual bleeding. If
you have these symptoms, see
your doctor. For more informa-
tion, visit www.endometrio-
sisassn.org or call (800) 992-3636.

Properly insuring your
antiques and collectibles can help
protect your treasures if some-
thing unexpected occurs. Home-
owners and renters usually have
some coverage for personal valu-
ables but many do not fully cover
the value of antiques, jewelry, sil-
ver, collectibles or other special
items if they are lost or stolen. To
obtain a brochure on insuring
your antiques and collectibles,
call 877-60CHUBB.

Although most consumers who
join health clubs are pleased with
their choices, others are not.
According to the Federal Trade
Commission, you should look
closely at a spa’s fees, contractual
requirements and facilities before
you join. Then inspect the spa.
Visit the spa during the hours you
would normally use it to see if it’s
overcrowded. Notice if it is clean
and well-maintained. The FTC
works for the consumer to pre-
vent fraudulent, deceptive and
unfair business practices in the

marketplace and to provide infor-
mation to help consumers spot,
stop and avoid them. To file a
complaint or to get free informa-
tion on consumer issues, call toll-
free, 1-877-FTC-HELP (1-877-
382-4357), or visit www.ftc.gov.

To help back pain sufferers,
Baylor College of Medicine has
written Caring for Your Back: A
Guide for Patients . This new
brochure provides useful informa-
tion on the back’s structure and
simple strategies for reducing the
risk of injuries and muscle strain.
To learn more about managing
and preventing acute low back
pain, you can order a copy of Car-
ing for Your Back by writing to
Advil Forum on Health Educa-
tion, 1500 Broadway, 16th Floor,
New York, N.Y. 10036. Allow 8 to
10 weeks for delivery.

Valley Fig Growers at www.val
leyfig.com.
American Board of Plastic
Surgery at www.plasticsurgery.
org. 
Joint Commission on Accredita-
tion of Healthcare Organizations
at www.jcaho.org. 
The Prime Time Awards,
launched by Experience Works,
at www.experienceworks.org.
Atlantic Health Systems at
www.AtlanticHealth.org.
Federal Trade Commission at
www.ftc.gov.
Bayer Advanced Garden™ 2-In-
1 Systemic Rose and Flower
Care at www.bayeradvanced.
com.
Sentricon® Termite Colony Elim-
ination System at www.sentri
con.com.
The Lifestream Cholesterol
Monitor at www.knowitforlife.
com.

Check Out
These Web Sites:

The longest one-syllable
word in the English language is
“strengths.”




