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(NAPSA)—These days, people
are logging on to the Web for
everything from banking and
business to shopping and love,
and with this surge in online
activity, a whole new code of man-
ners has emerged.

Etiquette seems to be particu-
larly important at online match-
making sites, where social inter-
action is the main draw. 

A c c o r d i n g  t o  A m e r i c a n
Singles.com, one of the most popu-
lar sites, Internet dating has ex-
ploded over the past year, and
with four million singles at their
site alone, good manners are a
must if members want to get to
know their new friends in a com-
fortable environment. 

So, if you’re looking online for a
date, soul mate or friend, your
best bet is to put your matchmak-
ing site to good use and listen up
to what Miss Manners has to say
to avoid any cyber-faux-pas. 

Do be honest in your profile and
photos. 
Don’t send the same exact e-mail
to everyone. Personalize your
messages. 
Do reply to everyone. If you’re not
interested, a simple “Thank you,
but I’m unable to correspond at
this time” will do.
Don ’t write people off im-
mediately. Take a few e-mails to
get to know them first.
Do be polite. There is a person sit-
ting on the other end of the wires. 
Do use humor, but remember that
it doesn’t always translate online.
Set the tone with an “emoticon”:
:) or  ;-).
Don’t say anything in an e-mail
that you wouldn’t say to someone’s
face. 
Don’t lie. Enough said.
Do start each e-mail with a
greeting (Dear, Hi, Greetings,
Whazzup?) and end with a clos-

ing (Sincerely, Regards, Cheers,
’Til soon).
Don’t use profanity or tell off-
color jokes.
Do have reasonable expectations
and take it in stride if a relation-
ship doesn’t work out. 
Don’t e-mail someone’s ear off.
Leave something for later. 
Do ask questions to create open-
ended conversation. 
Do respect the other person ’s
privacy.
Don’t ask for personal contact
information or answers to ex-
tremely personal questions right
away. 
Don’t push anyone. If they say
they don’t want to communicate
with you, need more time before
opening up, or are not ready to
meet in person, they’re not play-
ing hard to get. Get it?
Don’t hesitate to ask someone
out. This applies to guys and gals
alike. 
Do go out with someone you like
online. Start with a short date in
a public place. 
Do send a follow-up e-mail after a
date, always.
Don’t string anyone along just
because you don’t know how to
say “no” or like the ego boost. 
Do contact as many people as you
like until you find the right one.
After all, meeting new people is
what it’s all about. 

Cyber-Daters Take Tips From Miss Manners

Just as you would on a first
date, always mind your manners
when meeting others online.

Cyber-Dating Etiquette:
Do’s and Don’ts 

provided by AmericanSingles.com

Cypress Point
(NAPSA)—If the early buzz is

any indication, award-winning
author Diane Chamberlain has
done it again with her latest novel,
Cypress Point (MIRA, $22.95). The
suspenseful family drama has all
the twists and turns that fans
have come to expect from her.

After her best friend, Mara, suf-
fers serious brain damage while
giving birth, Joelle D’Angelo finds
sympathetic comfort with Mara’s
husband, Liam. But when solace
turns to love, both Joelle and Liam
find it difficult to deal with the
guilt. Events are further compli-
cated when Joelle discovers she is
pregnant. However, neither guilt,
Liam nor her unborn child will stop
Joelle from doing anything she can
to save Mara—even if that means
bringing in a controversial healer.

Drawing upon her own back-
ground in social work and psy-
chology, Ms. Chamberlain centers
her writing on relationships and
human complexities. She is a
master at creating emotionally
charged plots with just enough
twists and surprises to keep read-
ers on their toes. 

The book is available at book-
stores or at www.mirabooks.com.

Some love can survive any-
thing. That is what readers dis-
cover in Cypress Point, a new
emotionally charged novel.

(NAPSA)—Experts say the
problem with many communica-
tions efforts which attempt to
frighten people into changing their
potentially dangerous ways is that
they often don’t work on teens and
other young people. That’s because
contracting a life-threatening
health condition or becoming seri-
ously injured isn’t something most
teens envision happening in their
young lives.

For example, there have been
myriad communications cam-
paigns over the years targeted at
preventing illegal underage con-
sumption of alcohol beverages on
college campuses. These cam-
paigns have used images and
strong language to make the case
that consuming alcohol beverages
is not only illegal but it could lead
to dire consequences. However,
after years of urging students to
abstain completely, a growing
number of colleges are scrapping
their old ideas in favor of a new
approach that emphasizes respon-
sible consumption.

This new approach is called
“social norming,” and it educates
students about the actual behavior
of their peers, focusing on the fact
that most college students drink
responsibly or don’t drink at all.
Social norming sets the expectation
for positive behavior by reinforcing
that most students are doing the
right thing—attending classes,
respecting others and themselves,
and not abusing alcohol.

In practice, social norming edu-
cational campaigns involve placing
upbeat, often humorous ads about
student drinking behavior in cam-
pus newspapers or posters in col-
lege dorms. The goal of these
efforts is to overcome the myth that
many students have about the
drinking levels or frequency of their
peers. The campaigns emphasize
important facts—that is, most stu-
dents drink responsibly, and they
drink on average less than one
alcoholic beverage per day.

Although the social norming
approach is still in its early phases,
major players like Anheuser-Busch

have pledged their support. In fact,
Anheuser-Busch has contributed
$400,000 to the University of Vir-
ginia and six other schools for
social norming campaigns. Though
many of these programs are just
getting off the ground, results have
been very promising.

Northern Illinois University
(NIU), which is among the leaders
in advocating the use of social
norms efforts, has achieved a 44
percent reduction in abusive
drinking on campus during the
1990s. Other schools which imple-
mented social norming efforts pat-
terned after those at NIU saw
similar reductions. 

In addition to the wave of suc-
cess that the social norming
approach is bringing about on col-
lege campuses, government data
shows that underage drinking is
continuing to fall. For example,
the percentage of college freshmen
who say they drink beer fre-
quently or occasionally is at its
lowest level since record-keeping
began in 1966. Underage drunk
driving fatalities have declined 40
percent since 1990 and 64 percent
since 1982, according to the U.S.
Department of Transportation.

“We’re pleased to see not only
the overall progress in reducing
underage drinking, but we’re also
pleased to see growing interest in
the social norms approach,” said
Richard F. Keating, vice president
and senior government affairs
officer for Anheuser-Busch. “Our
experience has shown that grow-
ing numbers of policy leaders rec-
ognize that educational efforts
like this are far more effective
than imposing more laws and
restrictions through legislation. 

“Experts say that social norms
educational efforts work because
they capitalize on every student’s
desire to fit in by reinforcing
responsibility, and making stu-
dents aspire to that positive
behavior as the norm,” he added.
“The studies show this approach
is clearly producing the results
everyone wants—less abusive
drinking on college campuses.”

New Approach To Addressing College Drinking

(NAPSA)—In today’s economy,
finding a job can be difficult, and
entry-level positions don’t pay as
well as in the glory days of the dot-
com world. Adding high monthly
student loan payments to the
equation is even more burdensome. 

What many people don’t know
is that it is possible to consolidate
or “refinance” student loans, much
like refinancing a mortgage. While
not for everyone (e.g., those with
already low-rate Perkins loans), a
student loan consolidation from
Collegiate Funding Services (CFS)
is something to consider.

The interest rates on federally
guaranteed student loans dropped
more than two percent last July. By
consolidating your student loans
now, you might be able to benefit
from these lower rates, and lock in
a “cheap” fixed rate for the life of
the loan. Avoiding the risk of future
higher interest rates can literally
save you thousands of dollars,
depending on your loan balances. 

A student loan consolidation can
also lighten your burden by lower-
ing the amount of your monthly
payment. Although this can extend
the term of the loan, you can
always pay extra (like a mortgage)
or prepay it completely without
any penalty. You can even change
your repayment plan to suit your
present income level.

Plus, on January 1, 2002, the
IRS expanded eligible tax deduc-

tions on student loans, which can
benefit long-term borrowers. You’ll
have to check with your tax advi-
sor to determine how much you
might be able to save.

CFS has made it easy to find
out if consolidation is the right
solution for you. Under CFS’s pro-
gram, you can reduce your low
fixed interest rate by up to an addi-
tional 1.25 percent: an immediate
quarter percent for having your
payments electronically withdrawn
and an additional one percent after
you make a series of consecutive,
on-time monthly payments.

When you combine the lowest
student loan rates in history, a
lower monthly payment, no pre-
payment penalties, and new tax
advantages, there has never been a
better time to consolidate.

To see if consolidation is right
for you and to take advantage of
CFS’s program, visit Collegiate
Funding Services at www.cfs
loans.com or call them toll-free at
1-866-316-0673.

Can Consolidation be the Solution 
for Your Student Loans?

(NAPSA)—Growth funds tend
to invest in stocks of companies
that have a potential for revenue
or earnings increases. A fund that
employs this strategy and has a
long performance history is the
$3.1 billion Kaufmann Fund,
recently acquired by Federated
Investors, Inc. To learn more
about Federated Kaufmann Fund,
ask for a prospectus containing
more information from your
investment professional or call
Federated Investors at 1-800-341-
7400. Federated funds are distrib-
uted by Federated Securities
Corp. Visit the Web site at
www.federatedinvestors.com or
call for current fund performance. 

Since both IRAs and mutual
funds focus on long-term objec-
tives, many investors deposit one
or more funds in their IRA or
401(k) account. As of 2000, mutual
funds accounted for 46 percent of
the $2.7 trillion IRA market. The
financial experts at Primerica
have created a guide to show peo-
ple how to take control of their
financial lives. To get a copy of
How Money Works: Secrets To
Financial Success, write to
Primerica, 3120 Breckenridge
Blvd., Duluth, GA 30009, ATT:
Corporate Relations, or call 770-
564-6329.

A new survey by McNeil Con-
sumer Healthcare shows that
nearly half of American house-
holds have at least one expired
product in their medicine cabinet,
and it is most likely to be an over-
the-counter medication. To that
end, it is essential to keep all
medications in their original
packaging. It is equally important
to talk to a doctor or pharmacist
about any possible interactions
between two or more medications
that are being taken. For more
information about medicine cabi-
net essentials, talk to your phar-
macist and call 1-877-TYLENOL
for a free brochure.

Although generally regarded
as a tree, the large banana tropi-
cal plant is really an herb.

The artichoke is a perennial in
the thistle group of the sunflower
family.




