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(NAPSA)—Searching for a
great deal on a used car? What
you don’t know can hurt you.

A type of fraud known as curb-
stoning involves individuals—pos-
ing as private sellers—who are
dealing in multiple vehicles with-
out a license, which is illegal in
most states. These scam artists
frequently sell vehicles reputable
dealers won’t touch because of
hidden problems that affect both
the vehicle ’s safety and resale
value.

Herta Soman learned about
curbstoning the hard way. She
purchased a ’97 Honda for $15,000
from a so-called “private seller,”
only to learn the vehicle’s war-
ranties were void because the car
had been totaled.

“I was angry—I was in shock,”
said Soman when a Carfax report
showed that her car had a salvage
title. “I feel like I ’m driving a
fraud.”

Soman is not alone. Law en-
forcement officials estimate that
anywhere from 60 to 90 percent of
the cars advertised in classified
ads or at the curb are sold by unli-
censed dealers.

“Unfortunately, dishonesty
sometimes is very profitable,”
laments John Creel, a Consumer
Investigator who has been com-
batting curbstoners for years.

“You may hear from the curb-
stoner that he’s selling it for his
relative or friend who’s just been
deployed overseas,” he says, warn-
ing that the curbstoner is just say-
ing whatever it takes to gain buy-
ers ’ confidence. Creel explains
that vehicles are picked up at
junkyards or salvage auctions
cheaply. Curbstoners do minimal
work to make the vehicles appear
safe and sound, and then pass
them off to an unsuspecting public
as safe, reliable family cars.

“You don’t tell him you got it a
week ago, and you cleaned it up
and now you’re selling it,” reveals
a former curbstoner caught by
Creel. “It’s possible even to hide

the fact that a car has been
totaled by registering it or chang-
ing the title in another state,” he
says.

While consumer investigators
like Creel continue to crack down
on curbstoners, companies such as
CARFAX are working to educate
and protect consumers from these
rip-offs. Here are some tips CAR-
FAX offers consumers to help them
avoid being a curbstoner ’s next
victim:

• Look at a driver ’s license
and the vehicle ’s title; if the
names on the two documents don’t
match, don’t buy the car.

• Ask the seller for a detailed
vehicle history that will reveal
hidden problems in a car ’s past
like a salvage history, odometer
fraud or flood damage. Or, ask for
the VIN and run a history your-
self on Carfax.com.

• Take the car to a trusted
mechanic for a pre-purchase
inspection.

• Check the phone number; if
the same phone number appears
in multiple ads, the seller is prob-
ably curbstoning.

A consumer ’s best protection
against curbstoned vehicles is to
purchase from a reputable dealer.
Dealers who use a vehicle history
service like Carfax.com to screen
vehicles, keep questionable vehi-
cles off their lots and away from
customers. Consumers should
always view or run a vehicle his-
tory report before purchasing a
pre-owned vehicle to know the
vehicle’s true background.

Bargain Hunters: Beware Of Curbstoners

Potty Training Tips
(NAPSA)—Potty training is an

important milestone in a child’s
life. Children are now responsible
for their own hygiene. The skills
they learn at home are the same
skills they will use in rest rooms.

The Georgia-Pacific Health
Smart Institute™ suggests the fol-
lowing tips to help ensure that
your child stays germ-free:

• Get your child excited about
training. Wrap the potty up with a
roll of toilet paper and present it
to your child.

• Set an example for your
child. Wash your hands often with
soap, rubbing under warm water
for 20 seconds. Use a Sparkle®

disposable paper towel to throw
away the germs. Teach your child
to do the same after using the
potty.

• Stress the importance of using
enough strong absorbent toilet
paper to both wipe effectively and
avoid contact with germs.

• In public bathrooms, remind
your child to use toilet seat covers
or line the entire seat with toilet
paper.

• Reward your child ’s suc-
cesses with verbal praise and fol-
low successes with a big hug.

For a free brochure, “Come to
Terms with Germs,” call toll-free
1-877-GP-CLEAN or log on to
www.gphealthsmart.com.

Reward toilet training suc-
cesses with verbal praise and a
big hug.

(NAPSA)—A growing number
of people are planning to celebrate
the holidays in a style that’s likely
to be safe and full of fun. The only
thing missing might be the alcohol.

Experts believe the holidays can
be particularly dangerous because
more people celebrate by over-
indulging, making themselves sus-
ceptible to alcohol-related prob-
lems. It’s now estimated that 50
percent of all holiday traffic fatali-
ties involve alcohol. 

Fortunately, there are a num-
ber of ways to enjoy the holidays
without having alcoholic bever-
ages as the center of attention.
Here are a few tips on holding
alcohol-safe and drug-free events
from the Substance Abuse and
Mental Health Services Adminis-
tration—or SAMHSA.

Get the Party Started
• Encourage lively conversa-

tion and group activities, such as
games that keep the focus on
fun—not alcohol.

• Prepare plenty of foods so
guests will not drink on an empty
stomach, and avoid too many salty
foods, which tend to make people
thirsty.

• Never serve alcohol to some-
one under the legal drinking age,
and never ask children to serve
alcohol.

• Make it clear that no drug
use will be tolerated.
If You Choose to Serve Alcohol

• Offer a variety of non-alco-
holic beverages for those who pre-
fer not to drink alcohol. You could
even host a contest to create non-
alcoholic drink recipes. If you pre-
pare an alcoholic punch, use a
non-carbonated base, like fruit
juice. Alcohol is absorbed into the

bloodstream faster with a carbon-
ated base.

• Don ’t let guests mix their
own drinks. Choose a reliable bar-
tender who abstains from alcohol
at the party and who can keep
track of the size and number of
drinks that guests consume.

Before Your Guests Depart
• Stop serving alcohol one hour

before the party ends because only
time sobers an individual who has
been drinking.

• If  some guests have too
much to drink, drive them home
o r  a r r a n g e  f o r  a l t e r n a t i v e  
transportation.

For more information on orga-
nizing alcohol-safe and drug-
free parties, contact SAMHSA’s
National Clearinghouse for Alcohol
and Drug Information at 1-800-
729-6686.

A Toast To Alcohol-Safe Celebrations

Experts claim more than half
of Americans do not drink alco-
holic beverages.

(NAPSA)—It turns out that
Italian pasta sauce is not only
tasty, it ’s good for your heart.
Francesco Rinaldi Original Tradi-
tional No Salt Added Pasta Sauce
has received the American Heart
Association’s heart-check mark.
The distinctive red heart-check
mark, signifying that the product
meets the Association’s criteria for
saturated fat and cholesterol for
healthy people over age two, is
now featured on the label. For
more information or to find out
where to find the sauce, call: 201-
944-1233 or check their Web site
at www.francescorinaldi.com.

Heating and cooling costs con-
tinue to be an important issue
with homeowners. Built with ris-
ing energy costs in mind, the lat-
est windows and doors can save
homeowners money. For example,
Integrity Windows and Doors are
ENERGY STAR approved for all
regions of the U.S. This means
they help save energy in the
home. For more information, visit
www.integritywindows.com or call
(888) 537-8265.

Many of the home winterization
products from Duck brand make it

possible to insulate the slightest
and most overlooked areas of the
home, such as pipes, electrical out-
lets and faucets. Products such as
No-Itch Pipe Wrap and Roll-On
Shrink Film Window Insulator
should be installed before temper-
atures drop below 40 degrees
Fahrenheit or the surface will
become too cold for the adhesive to
stick properly. These and other
Duck brand products are available
at Wal-Mart and Lowe’s.  For more
information about Duck brand
winterization products, call (800)
321-0253 or visit www.duckprod
ucts.com.

Here are a few Web sites you
may want to watch:
Shriners International Head-
quarters at www.shrinershq.
org. 
The National Cancer Institute
(NCI) and the Southwest On-
cology Group SELECT study on
prostate cancer at http://cancer.
gov/select. 
The U.S. Mint at www.usmint.
gov.
The National Court Appointed
Special Advocate Association at
www.nationalcasa.org.
YMCA at www.ymca.net.
King Safety Products at www.
kingsafety.com.

Check Out
These Web Sites:

***
The winds and waves are
always on the side of the ablest
navigators.

—Edward Gibbon
***

(NAPSA)—For years people
have known the do’s and don’ts of
shopping in busy malls—do pro-
tect your wallet or purse and don’t
forget to keep the receipt just in
case a gift needs to be returned.

What are the rules for shop-
ping online?

With more than 100 million
people shopping online these
days—and $9 to $11 billion spent
on the Internet during the holiday
season, VeriSign, a leading Inter-
net company, has come up with 10
rules to follow when browsing the
digital aisles.

VeriSign, a California-based
leader in digital trust services, is
the company that not only enables
you to click to toysrus.com or ama-
zon.com but also makes those
sites safe to buy your presents.

“By following some simple,
common-sense guidelines, con-
sumers can enjoy a safe and has-
sle-free Internet shopping sea-
son,” said VeriSign’s Ben Golub. “I
think we’ll see the biggest Inter-
net shopping season yet.”

Here’s what VeriSign suggests:
1. Look for the lock. If you don’t

see a solid padlock, be aware that
information to and from the site is
not encrypted. Encryption means
your correspondence is encoded
and therefore unreadable to an
outside party.

2. See the sign. To identify com-
panies that are real businesses,
look for and click on the VeriSign
Secure Site Seal for authentication.

3. Credit cards are best. You
have a greater likelihood of
recouping money or goods when
you use a credit card rather than
a personal check or money order.

4. Compare, compare, compare.
Compare online prices on other
Web sites and seek out customer
chat rooms where you can speak
directly with satisfied customers.

5. Know before you go. Just as
you would do at the mall, check
out the company you’re going to
do business with. You should

always obtain a final price quote,
electronic receipt, delivery date
and customer contact information
before buying something online.

6. Know your rights. Privacy
can be safeguarded. Buy from Web
sites that display privacy seals
indicating that information about
your transaction will not be
shared with others.

7. Passwords are private. It’s
wise to change your Internet pass-
words often and never share them
with others.

8. Protect your identity. You
wouldn’t tell a shop clerk all your
personal details if you didn’t have
to, so don’t do it online if you can
avoid it. 

9. Malls vs. garage sales. As in
the physical world, you can buy
from a registered business or from
individuals. While most people are
honest, you’ll have more recourse
when you buy from a business.

10. It ’s important to secure
your e-mail messages to your
online merchant. 

Be sure to encrypt the contents
of your e-mail with a digital cer-
tificate to keep that information
safe from online intruders.

To learn more about safely
surfing the Net, visit the Web site
at www.verisign.com.

Holiday Shopping Online
Ten Tips For Safe Shopping On The Web

Know before you go. That’s
important advice for people who
are taking the plunge into shop-
ping online.


