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(NAPS)—Actor Stephen Furst,
perhaps best known for his role as
Flounder in National Lampoon’s
Animal House , has learned a
great deal about diabetes and foot
care during the past five years.

Furst, who was diagnosed with
diabetes at age 17, nearly lost his
left foot in 1996 due to a blister
that had gone unnoticed.

More than 16 million Ameri-
cans have diabetes, and each
year more than 86,000 of them
have amputations resulting from
foot ulcers or chronic wounds.
Doctors estimate that nearly 50
percent of these could have been
prevented through a combination
of awareness, prevention and
intervention.

“I never felt my shoe rubbing
against my foot because I have
very little feeling in my feet. I
have neuropathy, which is caused
by my diabetes,” said Furst. “I
took my shoe off and saw blood on
my sock. When the blister didn’t
heal for a few weeks, I realized it
might be a little more serious
than I thought.”

The problem was serious. Doc-
tors told Furst they would have to
amputate part of his foot. This
amputation scare gave him the
wake-up call he needed to make a
drastic change in his lifestyle, not
only with regard to his foot care
but also with his weight.

“I was overweight and I didn’t
believe there was anything I could
do to change it,” said Furst. “I was
lying in my hospital bed that
night, trying to joke with the doc-
tors about my condition when I
realized this wasn’t a joke, it was
real life. And I only came to that
realization after I called for Chi-
nese take-out and got caught. I
finally bottomed out.”

In the weeks following the
amputation scare, Furst devel-
oped a single goal: to feel as full
as possible and still lose weight.
He experimented creatively in the

kitchen to develop low-fat versions
of his favorite food and started a
weight-loss goal of one to two
pounds per week.

“I consider myself lucky that
the only problems I am forced to
deal with are limited feeling in my
feet and poor eyesight,” says
Furst. “But then again, is that
really lucky?”

Furst learned another tough
lesson in December 1999. He was
walking barefoot in his house and
unknowingly stepped on a piece of
glass. Again, the only indication
he had that he was injured was
the blood he saw.

“Now I never walk barefoot—no
matter what the circumstances,”
Furst said. “I keep house shoes by
my bed and slip them on as soon
as I get up. I don’t walk barefoot
on pool decks because I can’t even
feel the heat from the concrete and
I want to make sure I don’t burn
the bottoms of my feet.”

Furst also makes regular vis-
its to his podiatrist, who makes
sure his toenails are in good con-
dition and his feet are free of any
corns or calluses that may cause
complications.

According to Dr. Maria Dill,
Regional Medical Director for
Curative Health Services and
Medical Director at the Valley
Baptist Wound Care Center in
Harlingen, Texas, the kinds of
measures Furst has started tak-
ing are among the key preventive
steps that should be taken to
avoid the serious complications
that can result from diabetes.

“People with diabetes have the
opportunity to significantly affect
their condition by taking proactive
measures to care for themselves,”
said Dill. “These measures can
range from preventing ingrown
toenails by trimming nails straight
across, to limiting the intake of
salt, fat and sugar in their daily
diets.”

“It’s also very important to
know the warning signs for neu-
ropathy, or nerve damage, and
take the preventive measures that
can help avoid or minimize the
severity of injuries, sores and
infections,” added Dill.

Without proper treatment,
injuries resulting from neuropa-
thy can become serious wound
problems, resulting in chronic
infections, gangrene and possibly
amputation.

If nonhealing foot ulcers occur,
consult with a physician. Wound
Care Centers® consider a chronic,
nonhealing wound to be one which
has not demonstrated significant
improvement after four weeks, or
has not healed completely after
eight weeks.

Curative Health Services (Nas-
daq: CURE) is the largest nation-
wide network of wound care spe-
cialists. Approximately 115 Wound
Care Centers® offer comprehensive
wound treatment with an overall
patient satisfaction rate of over 90
percent. Curative Health Services
(www.curative.com) is based in
Hauppauge, NY. 

For more information, call 1-
800-991-HEAL (4325).

Animal House’s Flounder Working To Increase Diabetes Awareness

Actor Stephen Furst takes a
serious look at diabetes and pro-
motes importance of foot care.

(NAPS)—Life insurance. Chanc-
es are you know you need it, but
you have concerns about whether
you can afford it. The price you pay
for life insurance depends on your
age, health, and lifestyle, but there
are ways to lower your insurance
premiums, even if you fall into a
higher-risk category.

Following are some simple sug-
gestions from Insurance.com, an
affiliate of Fidelity Investments:

1. Check out the rates. Pre-
miums can vary greatly based on
the term length and the amount of
coverage you need. Avoiding the
hassle of contacting each insur-
ance company separately, Insur-
ance.com makes it easy to shop for
life insurance. The site allows you
to receive free competitive quotes
from leading carriers across the
country. The process involves a
few basic questions and takes only
a couple of minutes.

2. Round up. Often, you’ll actu-
ally pay less for a little more insur-
ance as you approach multiples of
$250,000 in coverage. For example,
$240,000 of coverage might cost
$275 per year, while $250,000 in
coverage might cost only $260 per
year. Find out the rate per $1,000
of coverage, which often drops once
you pass a certain level of coverage.
This figure will help you determine
how to get the most insurance for
the least money.

3. Consider quitting. Every-
one knows that you’ll save money
on your insurance premiums if you
quit smoking, start exercising and
lose weight. However, you might
be surprised to find out just how
much you can save. Many compa-
nies charge smokers double the
non-smoker rate for insurance.

4. Forget the riders. While

riders may add value to your life
insurance policy in certain situa-
tions, many—such as accidental
death and child coverage—may
simply be unnecessary expenses,
depending on your personal cir-
cumstances. Paying lots of extra
money to cover an event, if it’s
almost guaranteed not to happen to
you, just doesn’t make sense when
you’re trying to cut costs. Addition-
ally, many riders simply provide
duplicate coverage once your over-
all insurance needs are met.

5. Find out about hidden
fees. You may not realize it, but
your insurance could end up cost-
ing you more if you choose to make
“convenient monthly payments”
rather than paying the entire pre-
mium up front. Before you choose
a payment plan, compare the sin-
gle payment price to the total cost
of the monthly payments. Do the
math, and decide whether the con-
venience is worthwhile.

For more information, visit
www.insurance.com.

Life Insurance: What Everyone Should Know

By doing a little research, it
may be possible to save a lot on
life insurance.

(NAPS)—Picture this. There’s a
better way to organize, store and
share the snapshots of your spe-
cial moments, day trips and vaca-
tions than collecting them in a
shoebox. 

Thanks to recent advances in
the quality, affordability and con-
venience of digital cameras, digi-
tal imaging is the popular choice
with a growing number of families
these days. Easy-to-use digital
camera features include a built-in
LCD screen that you can use as a
viewfinder to compose photos and
view immediately after taking
them. This allows you to decide if
you need to retake or delete a pic-
ture. An added benefit is that you
can enjoy photos simply by load-
ing them into a PC, using a USB
connection or removable flash
media.

To complete the photography
picture for digital camera users,
Web sites such as Sony’s Image-
StationSM allow storage of both still
and video images, making keep-
ing, organizing and sharing
images fast, fun and hassle-free. 

Free editing and creative tools
help make and store custom, per-
sonalized online photo albums that
can be easily shared with friends
and family who visit the site. 

Built-in software lets you
enhance or add creative touches to
your images.

Another bonus: digital imaging
keeps your photos safe from heat,
humidity and other causes of

damage. You can also order high-
quality prints in a variety of sizes
including 4 x 6, 5 x 7 and 8 x 10;
with larger formats planned to be
available in time for the holidays.
Beyond prints, this Web site
makes it possible to share images
and videos in new inventive ways:

• Print your pictures onto per-
sonalized mugs, puzzles or even
shortbread cookies.

• Share a cute shot from your
baby’s first birthday by sending a
personalized picture or video
eCard.

• Send your home videos for
conversion to a personalized DVD,
another great way to protect and
share your videos with others.

M e m b e r s h i p  t o  m a n y  o f
these  d ig i ta l  image  s i tes  i s
free, and ImageStation gives
you 15 free prints when you
sign up. To get started sharing
and preserving memories, visit
www.imagestation.com.

New Electronic Shoebox Saves Memories To Savor

Your family may want to click
into the many advantages offered
by digital photography.

(NAPS)—Leading athletic retail-
ers such as Lady Foot Locker, are
introducing edgy, new collections of
athletic wear this fall from Nike,
Reebok, adidas and New Balance,
featuring vibrant colors and revo-
lutionary styles that offer active
women a chic and comfortable alter-
native to casual dressing. For more
information, visit Lady Foot Locker
at www.ladyfootlocker. com or call
800-877-5239.

Supported by the appeal of the
neighboring Walt Disney World
Resort, Kissimmee-St. Cloud is one
of the world’s most popular travel
destinations. But, for professional
and recreational fishing fans alike,
it’s the record-breaking large
mouth bass that tip the scales in
Kissimmee-St. Cloud’s favor. For
more information on the Big Fish
Open and fishing in Kissimmee-St.
Cloud, call 1-800-333-KISS (5477)
or visit www.floridakiss.com.

One special discount that trav-
elers may not want to sleep on

runs now through October 14.
Called Red Hot Deals, the promo-
tion targets fall travelers with
special discounts for hotel stays.
More than 360 Red Roof Inn loca-
tions are participating in the spe-
cial sale. The rates are available
by calling 1-800-RED-ROOF or by
visiting www.redroof.com. 

Here are a few Web sites you
may want to watch:
The Federal Motor Carrier
Safety Administration at  www.
fmcsa.dot.gov.
Sylvania at www.sylvania.com. 
AT&T’s Cable in Classroom pro-
gram at www.ciconline.org.
The Society of Nuclear Medicine
at www.snm.org.
Lexmark International at
www.lexmark.com.   
World Championship Chili
Cook-Off, founders Wick Fowler
and Carroll Shelby at www.Wick
FowlersChili.com or www.Car
rollShelbysChili.com.
The Plastic Lumber Trade Asso-
ciation at www.plasticlum
ber.org.

Check Out
These Web Sites:

***
Use what talents you possess;
the woods would be very silent
if no birds sang there except
those that sang best.

—Henry Van Dyke
***


