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by Raja Sengupta
(NAPSA)—If you are starting a

bus iness , i t ’s impor tant t o
remember that actions you take
n o w c a n h a v e s i g n i f i c a n t
consequences in the future.

While this can apply to many
aspects of the startup process, the
three main steps you need to
address include deciding the best
structure for your company,
choosing and reserving your
company name and selecting a
registered agent in the state(s)
where you’re planning to conduct
business.

Protect Your Assets By
Choosing The Business

Organization That’s Right
For You

Choosing a statutory business
organization instead of operating
your business in your own name
presents several benefits. There
are many business organization
options available. However, the
two most commonly used are the
Limited Liability Company (LLC)
and the corporation.

Using a corporation or LLC
establishes immediate legitimacy
and credibil ity for your new
venture. Vendors, partners and
customers often prefer conducting
business with a statutory business
organization. In addition, it allows
for asset protection. As an owner,
you’re able to distinguish, separate
and protect your personal assets
from business debts and liabilities.

Once you dec ide on your
preferred company structure,
you should look for a trusted
service provider with the proper
expertise to help you navigate
each step of the organization
p r o c e s s , a n d e n s u r e y o u r
company stays compliant with
state and federal requirements
as you attain specific milestones
for your business.
Reserve Your Business Name

While choosing a business name
can be exciting, you also need to
make sure that your company’s
legal name complies with state
laws. One of those laws requires

the legal name to be available in
the state. That means the name is
not already on the Secretary of
State’s records as belonging to
another company. If your desired
business name is available, you
should reserve it with the state
before filing any paperwork to form
your corporation or LLC.

Even if your legal name is not
on record with the state, that
doesn’t mean it isn’t currently
being used by another entity in
com mer c e as a t rademark .
Therefore, you should consider
performing a trademark search on
any name you choose, to ensure
that it does not infringe upon
someone’s trademark rights.

If you have aspirations to
expand your business into other
states, you should consider
whether the name is used in those
states. You should also identify if
your desired name is available for
online purposes. Be mindful of
pre-existing domain names and
what types of services similarly
named companies offer.

I f you plan on using your
business name as a trademark
(meaning you are using it in
commerce to identify your goods

or services), then to protect your
business name nationwide and
legally, be sure to register a
trademark. This will prevent
others from subsequently using an
identical or similar name that
c o u l d c o n f u s e o r d e c e i v e
consumers . To qual i fy for a
trademark, the name you choose
must be “distinctive”—meaning
completely unique and not a name
that would be confused with any
other product in the market.
Designate A Registered Agent

A registered agent is a business
or individual that receives legal
papers, such as a summons and
complaint, and certain official state
documents, including tax forms
and annual corporate and LLC
reports on behalf of a business.

As a business owner, you must
designate a registered agent in
every state where you conduct
business. The business owner can
act as the registered agent, but
this is often dif f icult or not
possible due to the business’
physical location.

S e l e c t i n g a p r o f e s s i o n a l
registered agent provides several
benefits. The first is peace of
mind . You can res t assured
knowing that your registered
agent has knowledge of all legal or
government documents served on
or sent to your business. The
reg istered agent acts on your
business’ behalf and has the
expertise to handle documents
correctly. Registered agents will
complete work processes promptly,
e f f i c i ent ly and d is c ree t ly—
ensuring your business remains
compliant and is positioned for
continual growth.
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Three Important Steps To Consider When Launching Your Business

Choosing a corporation or LLC
establishes immediate legitimacy
and credibil i ty for your new
venture. In addition, it allows for
asset protection.

Ways To Save
(NAPSA)—For the most enjoy-

ment at the least expense when
shopping in stores and online, try
these tips:

•Compare in-store and online
pricing from multiple retailers by
downloading a bar code scanner
app to your smartphone.

•Check tech items. “Special
buys” may have model numbers
that cannot be found elsewhere
because the products only re-
semble other products by that
manufacturer.

•Make a list with clothing
sizes, products and model num-
bers. Carry it with you and when-
ever you see a bargain on some-
thing that suits someone on the
list, you can make the purchase.

•Shop with a friend, whether in
stores or online, to get more done in
less time—and help you line up
and avoid impulse purchases.

•Research products and com-
pare prices with the help of deal
sites such as BuyVia, Groupon
and eBay, which will highlight
sales as well as the best pricing
for products all year long.

Learn More
For additional tips and to view

deals, visit www.buyvia.com.

(NAPSA)—Evolve Money is a
free, convenient way to pay bills
for over 11,000 service providers
from any mobile device with a
debit card, Discover credit card
and cash. Learn more at www.
evolvemoney.com.

* * *
If there’s a teen driver in your

family, putting him or her in the
right car is vital. Start by shop-
ping at the all-new Carfax.com
and get a free Carfax Vehicle His-
tory Report with every used car
for sale there.

* * *
2020 Vision Cosmetics feature

not only elegant shades for women
in their prime but a little magni-
fying mirror with each item so you
can get the look you like. Learn
more and get a good look online at
www.2020vision cosmetics.com
and on Facebook.

* * *
Falls are easily preventable

by following a few basic safety
precautions, reports Ray Mann,
Fall Protection Technical Ser-
vice, 3M. To learn more, visit
www. 3M.com/FallProtection and
watch the video called “Make it
Home.”

* * *
Junior Achievement USA®’s JA

Finance Park is an interactive
curriculum, funded by KPMG,
that helps students achieve finan-

cial literacy. Junior Achievement
is the world’s largest organization
dedicated to giving young people
the skills they need for smart eco-
nomic choices. Learn more at
www.ja.org.

* * *
Tea with “Downton Abbey” ’s

butler; a tour of Parliament and
another of All England Tennis
Club. For London’s Official Guest
of Honour, the lucky winner of the
Great Britain visitlondon.com con-
test, all that, and much more, can
come true. Learn more at
www.visitlondon.com.

(NAPSA)—While it’s common
for savvy investors to research an
investment before they pour
money into it, in many cases,
those same investors don’t exam-
ine the background of the finan-
cial professional to whom they are
giving their money. Unfortunately,
this can leave them vulnerable to
fraud.

That’s the word from the U.S.
Commodity Futures Trading Com-
mission (CFTC), which found that
between 2010 and 2013, at least
30,000 investors lost more than $1
billion due to financial fraud.
Notably, the majority of these
schemes involved unregistered
financial professionals.

Investors who check whether
or not a financial professional is
properly registered or licensed can
greatly reduce their chance of
falling victim to a fraudulent
scheme.

A New Campaign
To address this problem, the

CFTC launched a new national
campaign to protect consumers
from financial fraud. Called CFTC
SmartCheck, the campaign in-
cludes a new website that offers
investors access to quick, effective
tools to help them check back-
grounds of financial professionals.

The website also contains a
range of information for in-
vestors, including interactive
videos that help illustrate how to
avoid fraud.

In addition, the campaign will
include advertising and special
events designed to reach out to
investors and encourage them to
use the online tools available at
the website.

Addressing A Serious Crime
“Financial fraud is a serious

crime that harms many thousands
of Americans,” said Aitan Goelman,
Director of CFTC’s Division of
Enforcement (DOE). DOE opened
over 1,800 investigations between
2010 and 2014, and at any given
time DOE staff is investigating
over 1,000 individuals and entities.

Said Goelman, “CFTC Smart-
Check arms investors with power-
ful tools that can help reduce inci-
dents of fraud at key decision
points.”

A Commitment To Investors
“The CFTC is committed to

protecting investors from fraud,
and we demonstrate that commit-
ment today with the launch of
CFTC SmartCheck,” said CFTC
Chairman Tim Massad. “This
campaign not only provides in-
vestors with a resourceful website,
but will include targeted advertis-
ing and collaborative outreach
with allied organizations.”

Over the coming months, the
CFTC SmartCheck campaign will
undertake outreach efforts with
other organizations aligned with
the CFTC’s mission to reduce
financial fraud.

To learn more, visit Smart
Check.CFTC.gov.

Prepared by the CFTC.

New Campaign To Arm Investors Against Fraud

Experts say investors who check
a financial professional’s creden-
tials are less likely to fall victim
to a fraudulent scheme.

***
Creativity is allowing yourself to make mistakes. Art is know-
ing which ones to keep.

—Scott Adams
***

***
Painting is just another way of keeping a diary.

—Pablo Picasso
***

***
Every child is an artist. The problem is how to remain an artist
once we grow up.

—Pablo Picasso
***

***
Painting is poetry that is seen rather than felt, and poetry is
painting that is felt rather than seen.

—Leonardo da Vinci
***

***
All art requires courage.

—Anne Tucker
***




