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(NAPSA)—Contrary to popular
belief, men may be even more vain
than women when it comes to
their noses.

What’s more, if they had their
druthers, almost one quarter of
men would switch noses with
Mel Gibson in a heartbeat.

Those findings, part of a new
study by the American Academy of
Facial Plastic and Reconstructive
Surgery, help explain why rhino-
plasty (nose surgery) was the num-
ber one surgical cosmetic proce-
dure undergone by men—with an
increase of 64 percent since 1997.

Approximately three in four (76
percent) of the people surveyed
who said that they were very dis-
satisfied with their nose were men.
What’s more, when asked which
celebrities had the most desirable
nose, these same male voters chose
Mel Gibson (22 percent), while 16
percent chose Tom Cruise. The
closest next picks were Pierce
Brosnan (6 percent) and Ben
Affleck (4 percent).

Among the women, Nicole Kid-
man’s nose beat Catherine Zeta-
Jones’ nose (13 percent vs. 12 per-
cent). Famous actresses chosen
close behind were Gwyneth Pal-
trow (7 percent) and Penelope Cruz
(4 percent). Overall, almost exactly
the same percentage of men (39
percent) as women (40 percent) say
that they prefer their own nose
over a celebrity’s nose.

After polling more than 1,000
adult men and women, the survey
also revealed that nearly 20 mil-
lion Americans say that they have
either already undergone “a nose
job” or would at least consider it.
Last year, more than 80,000 nose
surgeries were performed by facial
plastic surgeons.

“Nose surgery is popular among
patients because it can improve a
person’s looks and self-confidence,”
says AAFPRS President Dr. Shan
Baker. “Many are looking to have a
nose made straighter or smaller or
to remove a hump. Others seek
nose surgery to correct breathing
problems or to fix a broken nose.”

The survey also found that men
and women are not embarrassed
for having undergone a “nose job,”
and did tell someone about it. Of
those polled who had already
undergone the surgery, 81 percent
mentioned it to their co-workers, 80
percent told their spouse or part-
ner, 78 percent told family mem-
bers and 71 percent told friends.

The AAFPRS is the world’s
largest association of facial plastic
and reconstructive surgeons. 
To learn more, call 1-800-332-
FACE or visit the Web site at
www.facemd.org.

Survey Explores Male Vanity

Australian beauty Nicole Kid-
man has the most appealing
nose among female celebrities, a
survey reveals.
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Credit Unions
(NAPSA)—Increasingly, people

who manage to make the most of
their money are giving credit to
credit unions. In fact, nearly 80
million Americans already use a
credit union for many of their
financial needs.

Not only do these not-for-profit
institutions provide excellent ser-
vice, but they often do so at a
lower cost to consumers, with
rates that are generally better on
loans and savings products. Many
credit unions also offer such popu-
lar services as online access, car
loans, credit cards and more.

Credit unions also have a
superlative record when it comes
to member satisfaction. A survey
conducted annually by American
Banker and Gallup shows that
credit unions earn the highest
“most satisfied” ratings when
measured against other financial
institutions.

Meanwhile, a survey by the
National Association of Federal
Credit Unions (NAFCU) found
that credit unions charge lower
fees than banks on ATM with-
drawals, for bounced checks and
for stop payment orders.

Consumers can see for them-
selves how credit unions compare by
visiting www.nafcu.org/econ/daily
rates.htm.

Most Americans can enjoy
credit union membership through
a sponsoring organization or a
community-chartered credit union.

(NAPSA)—According to the
Small Business Administration,
small businesses that use the
Internet are growing 46 percent
faster than those that do not. It is
no secret that the number of con-
sumers and businesses who are
getting online is on the rise. The
Internet is leveling the playing
field, enabling small businesses to
establish and promote their busi-
ness online. With this in mind,
establishing an online storefront
and using the Web can be the
secret recipe for success for grow-
ing small businesses—especially
in today’s challenging economy.

There are many economical
and efficient solutions for online
store hosting, distribution and
marketing that can help small
businesses thrive by using the
Internet to gain new customers
and grow sales. Nate Smith of
Yahoo! Small Business offers a
few solutions for small businesses
considering getting online.

• Use online tools to pro-
mote your business, such as
online directories and search
engines. Including your online
store or Web site in Internet
search engines and directories is a
simple and cost-efficient way to
reach potential customers. Some
search engines and directories
offer pay-for placement, so you
can elevate your business’ listing
to reach new audiences of poten-
tial customers.

• Business can let cus-
tomers know how to find
them, on the Internet and off, by
including their business listing in
online yellow pages. To get even
more mileage from your listing,
many yellow page directories offer
featured placement for a small
fee—where you can include more
information about your business,
such as hours of operation, pay-
ment methods and a link to your
business’ Web site or online store.

• Consider setting up an
online storefront. There are sev-
eral online commerce solutions
that enable small businesses to
create their own online store-
front—some for as little as a few
hundred dollars a month. It is

important to look for a solution
that will enable businesses to
manage operations, inventory and
accounting, track relevant statis-
tics and create reports. Also, it is
important to seek online store
hosting services that will offer
access to a large audience of
online shoppers—helping them
attract and retain new customers.

Despite challenging times,
many small businesses have been
able to establish successful online
storefronts and prosper as a
result of their business savvy and
the online tools that they have
utilized.

Mississippi-based Gun Dog
Supply is an example of how the
Internet can propel an offline
business. Rob Snell, sole propri-
etor of Gun Dog Supply said,
“Through the launch of Yahoo!
Store, we were able to double Gun
Dog Supply’s offline business in
our first 18 months of online oper-
ations and save this family-owned
business.” Snell was so pleased
with the success of his online
store that he developed a consult-
ing business on the side, helping
other small businesses create
online storefronts by implement-
ing Yahoo! Store.

For more information on how to
successfully establish, promote and
market your business online visit
http://smallbusiness.yahoo.com or
http://www.sba.org.

Growing A Small Business Online In A Tough Economy

Setting up shop along the
information superhighway can
help put your business on the
road to success.

(NAPSA)—Generating a lot of
interest among many Americans
these days is the idea of protecting
their homes and families from the
problems that can come from power
outages, with a welding generator.

Ice, snow, hurricanes, fires,
accidents, any number of things—
can cut your family off from your
ordinary electrical power source.
A generator of your own can make
a big difference in comfort and
safety. It can also be used to run
tools and the like out in the yard
where there’s no electricity. Like a
“regular” generator, a welding
generator provides 120 VAC and
220 VAC auxiliary power, produc-
ing 3,500 to 10,000 watts. The
comparison stops there, though,
as a welding generator also lets
you weld steel and sometimes alu-
minum for household projects and
repairs. What’s more, you essen-
tially get the welder free since the
generators cost about the same.

For those who demand a rugged,
reliable welding generator with a
quality engine from manufacturers
such as Honda, Kohler and Onan,
Miller Electric offers the Blue Star®

and Bobcat™ Series. They offer
proven reliability in the toughest
environments. They can run a vari-
ety of tools simultaneously, such as
grinders, flood lights, sump pumps,
high-pressure washers, flood lights,
refrigerators or freezers, wet/dry
vacs, televisions, radios, VCRs and
microwaves. 

To purchase a welding genera-
tor  onl ine,  v is i t  www.Mil ler
Welds.com. For more information
or to find a nearby Miller distribu-
tor, call 1-800-4-A-MILLER (800-
426-4553), or visit the Web site.

Power To The People 
 Power Requirements Starting Running
  Watts Watts
HOUSEHOLD
Electric Range 
 8-inch element 0 2100
Microwave Oven 
 625 watts 800 625
Refrigerator or Freezer 2200 700
Garage Door Opener 
 1/2 HP 1400 725
Furnace Fan 
 1/2 HP 2350 875
Sump Pump 
 1/2 HP 2150 1050
TOOLS
Hand Drill 
 1/2 inch 600 600
Circular Saw 
 8-1/4 inch 1400 1400
Air Compressor 
 1/2 HP 3000 1000 
 1-1/2 HP 8200 2200

A welding generator costs no
more than a regular generator,
lets you save time and money
making your own welding re-
pairs, and its emergency power
generation capabilities just might
come in handy.

(NAPSA)—The GE Center for
Financial Learning (www.financial
learning.com), a leading resource
for objective financial education,

together with a coalition of leading
academic and advocacy groups,
declared the first National Long
Term Care Awareness Day
recently to promote a nationwide
discussion about the need to prop-
erly plan for long term care needs
of the future. You may visit the GE
Center for additional resources,
educational materials, tips, discus-
sion guidelines, and other critical
resources.

(NAPSA)—The three most
common adult respiratory tract
infections (RTIs) are bronchitis,
sinusitis and community acquired
pneumonia. RTIalert, sponsored
by Bayer Corporation with data
compiled by Surveillance Data
Inc. (SDI), tracks outbreaks of
RTIs, reporting the projected
severity of outbreaks for 72
regions nationwide. For more
information on respiratory tract
infections and to obtain RTI inci-
dence levels in your area, log on to
www.RTIalert.com.

According to Laurin Sydney
author of Why Bother? Why Not!,
co-author of CNN’s Showbiz Today
and entertainment consultant to
Home Made Simple (www.Home
MadeSimple.com), the trick to
planning a gathering can be
summed up in the word “trick,”
which stands for theme, refresh-
ments, invitations, centerpieces
(or creative eye candy) and kudos
(gifts you receive after the party).

Safety features are constantly
being updated with new technol-
ogy. Some consumers don’t realize
that many new safety features
come standard or optional on pop-
ular mid-priced models. For exam-
ple, newly designed for 2002, the
all-new Toyota Camry, which has
been America’s No. 1-selling car
for the past four years in a row,
includes all of these safety items
either as standard or optional fea-
tures. For more information on new
safety features and the Toyota
Camry, visit www.toyota.com/camry.


