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Health And Wellness
(NAPSA)—By reading food

labels and making nutritious
choices for their dogs, “pet par-
ents” can help ensure that their
canine companions enjoy longer,
healthier and allergy-free lives.

More than 50 percent of dog
owners feel their pet suffers from
some sort of allergy. While such
reactions can be caused by sea-
sonal environmental factors, they
are more likely caused by food sen-
sitivities year-round.

Natural foods for dogs and cats
made with human-grade ingredi-
ents can be an allergy remedy.
Ingredients such as deboned
meats free of added hormones and
steroids, wholesome grains and
fresh fruits, vegetables and herbs
provide pets with the nutrients
they need and flavor they love in
the simplest and healthiest way
possible.

Less is more when approaching
existing allergy challenges or pre-
venting them from occurring.
Wellness Simple Food Solutions is
the perfect example. It contains
only five simple, balanced ingredi-
ents selected for their nutritional
value and health benefits.

“The few ingredients that go
into the Wellness Simple Food
Solutions are all-natural and less
likely to cause a reaction,” said
Deborah Ellinger, President of
Wellness. “We believe that a lim-
ited-ingredient, all-natural diet is
the best approach to alleviating
allergies.”

Wellness products are avail-
able only through local, indepen-
dent and specialty pet retailers.
To learn more or to find a store
near you, please visit www.well
nesspetfood.com.

(NAPSA)—Americans are busier
than ever. Juggling the challenging
and stressful demands of work and
family leaves little time for a long,
restful vacation. Taking a quick break
can be a great way to reconnect with
family and friends and reduce life’s
strains. Weekend trips rank among
the top stress relievers and you don’t
have to travel far to have a great time.
Plenty of fun and fascinating travel
destinations reside right in your own
backyard. 

America enjoys more than 550
quirky travel spots perfect for a
quick getaway. Each year, tens of
thousands of people visit destina-
tions such as the World’s Largest
Guitar and the Giant Fire
Hydrant. And now, Cottonelle®

Toilet Paper and its yellow
Labrador puppy are helping make
it easy to explore these unusual
slices of Americana with an inter-
active travel adventure Web site,
www.PuppyTracksUSA.com. 

This summer, people can follow
the Cottonelle® Puppy’s adven-
tures to some of America’s quirki-
est destinations. Each week, the
puppy will highlight one of his
nine favorite travel spots. To
inspire people to hit the road, the
puppy asks America to provide
suggestions for his 10th travel
spot through the Cottonelle
Puppy’s 10th Destination Contest.
Entrants must submit a photo of
themselves and the official Cot-
tonelle Puppy image at their
favorite quirky U.S. travel spot for
a chance to win $90,000 for a trip
for two to offbeat international
destinations. Puppy images and
official contest details are avail-
able at the Puppy Tracks Web site.

To encourage Americans to get
inspired by the puppy’s travels,
Cottonelle has teamed with actor
and travel expert John Ratzen-
berger. Ratzenberger, who starred

on television’s “Cheers,” hosts and
produces the Travel Channel’s
popular program “John Ratzen-
berger’s Made in America.” 

“As life gets busier, simple
pleasures become more impor-
tant,” said Ratzenberger. “A quick
weekend getaway to one of these
American wonders is the perfect
antidote to stress. The destina-
tions highlighted by Cottonelle
have cross-generational appeal
and are easily accessible. I encour-
age you to get out and explore.” 

So next time you spy a sign for
the World’s Largest Dinosaurs, be
sure to pull over. Not only will the
brief stopover make for an enjoy-
able time with the family, but you
just might win big, too. 

Visit www.PuppyTracksUSA.
com for details and official contest
rules.

Discover America’s Quirkiest Destinations

Your favorite quirky U.S. travel
spot could win you an inter-
national trip.

(NAPSA)—The idea of taking
control of your own health is a big
part of the National AIDS Fund
AmeriCorps program. It was the
first national AmeriCorps Pro-
gram focused solely on HIV/AIDS.
The program grew out of Presi-
dent Clinton’s initiative to encour-
age young people to serve commu-
nities in exchange for educational
awards and a small living stipend.
The program is funded through a
unique partnership between the
federally funded Corporation for
National and Community Service
and private supporters including
the MetLife Foundation.

Members provide community-
based HIV-prevention education,
HIV testing and counseling, and
quality-of-life assistance to people
living with HIV/AIDS. This contri-
bution directly supports the AIDS
service infrastructure—ensuring
that individuals and families liv-
ing with HIV/AIDS get critical
services. By providing HIV pre-
vention and care services, mem-
bers (most of whom are young
people) serve as powerful peer
educators, administer HIV coun-
seling and testing, and provide
case management and supportive
services. Each member engages in
what the academicians call “ser-
vice learning” or “experiential
learning”—activities that often
foster a lifetime of commitment to
community service.

During the 2005-2006 program
year, six cities host AmeriCorps

members at the following service
sites: 

• Charlotte, North Carolina, 
• Chicago, Illinois,
• Detroit, Michigan, 
• Indianapolis, Indiana, 
• Tulsa, Oklahoma, 
• Washington, D.C.
Every year, the AmeriCorps

teams work with community mobi-
lization efforts in these six cities to
promote National HIV Testing
Day. Because it is so important to
both prevention and treatment to
know your HIV status, organiza-
tions such as the National Asso-
ciation of People With AIDS
(NAPWA), the Centers for Disease
Control and Prevention (CDC) and
local health departments join
forces with local health advocates
and AmeriCorps members to pro-
mote the testing campaign. Each
year, the day is promoted as a way
of getting people who are at risk of
HIV infection to learn about their
HIV status. 

It is estimated that approxi-
mately 250,000 Americans are liv-
ing with HIV but are unaware of
it. The campaign for this year
shares the message “Take the
Test, Take Control” with a diverse
group of people and communities
nationwide. 

Learn more at www.napwa.org.

National HIV Testing Promoted By AmeriCorps
TAKE THE TEST, TAKE CONTROL—HIV
testing is a critical first step in
taking control and responsibility
for one’s health. 

(NAPSA)—Cuts to the Medicare
budget may be the most threaten-
ing surgery of all for patients in need
of medical imaging services. 

Congress made deep cuts ear-
lier this year in reimbursement
for many medical imaging services
that Medicare patients receive in
physician offices and independent
imaging centers.

Experts fear these cuts will
mean less access and higher costs
for many patients, especially
those in rural areas.

Congress, say advocates,
should impose a two-year morato-
rium on the cuts in order to more
fully understand their impact on
patients.

Starting in 2007, imaging ser-
vices will be reduced by Congress
by some $8 billion over 10 years.
Those reductions represent more
than one-third of the total
Medicare cuts in the 2005 Deficit
Reduction Act.

The payment reductions affect
a wide range of medical proce-
dures and tests provided in physi-
cian offices and imaging centers.
For example, reimbursement
would be cut:

• 35 percent for ultrasound
to guide less-invasive breast
biopsies;

• 50 percent for PET/CT
scans used for diagnosing and
managing tumors;

• 40 percent for bone density

studies for diagnosing osteoporo-
sis; and

• 42 percent for MR angiogra-
phy that detects aneurysms in the
head.

Given the size of these and
similar cuts, advocates warn
that many physicians will likely
discontinue or cut back on the
imaging they provide in inde-
pendent imaging centers or
their own offices. If this hap-
pens, patients will have to seek
these services  at  hospitals ,
which can be much further away
and often involve higher out-of-
pocket costs for patients. As a
result, convenient access to ser-
vices  that  many Medicare
patients rely on will no longer
be available.

It’s believed that patients in
rural areas are likely to be the
hardest hit. 

Unfortunately, say advocates
such as the Access to Medical
Imaging Coalition, these reduc-
tions were made without public
hearings, public debate or open
discussion. The reductions were
made without public participa-
tion, even though they will likely
affect the lives of many Medicare
beneficiaries.

Instead, the Coalition believes
Congress should impose a two-
year moratorium on imaging cuts,
so the Government Accountability
Office can study the issue.

Budget Cuts May Harm Access To Imaging

(NAPSA)—The right mix of
products and protection will maxi-
mize hair health and lead to radi-
ant shine all year long. To learn
more about getting shiny, healthy
hair, log on to www.pantene.com.

**  **  **
Fashion magazines have been

touting the work of six, hot, tal-
ented designers. Trendsetters
Rodarte,  Rag & Bone, Vena
Cava, VPL, Hanuk, and Brian
Reyes have each won the presti-
gious Ecco Domani® Fashion
Foundation Award, a grant given
by Ecco Domani Italian wines to
the most promising new design-
ers. If you have a dream of mak-
ing it in fashion, applications for
the 2007 Ecco Domani Fashion
Foundation award are at
www.eccodomani.com.

**  **  **
According to Sperry Top-Sider,

the company that invented the
boat shoe in 1935, the right shoes
can keep fishermen dry, help them
grab traction against big catches
and keep them comfortable. The
company says to look for shoes
that are made from quick-drying
materials, have drainage systems
and provide support and stability.
For more information, visit
www.sperrytopsider.com.

**  **  **
If you like the look of stone but

your budget is between a rock and
a hard place, you can still have
the look of stone on your walls or
walkways without breaking the
bank. A new, high-quality, decora-
tive stone coating has been devel-
oped. Called E-Z Stone, it pro-
vides the same look and feel of
granite, quartz and other stone
surfaces. The stone coating can

beautify aged concrete surfaces
such as walkways, steps, garage
floors, patios and pool surrounds,
as well as resurface that old
worn-out kitchen countertop, all
of which are costly to replace. For
more information, visit www.use
hickson.com.

**  **  **
The nation’s major farming orga-

nizations have asked Congress to
clarify—as a matter of urgency—
that it never intended farms to be
branded as Superfund toxic waste
sites. All it would take is a simple
amendment. Experts say if animal
manure is legally declared a haz-
ardous substance, virtually every
farm or ranch in the United States
could be written off as a Toxic
Superfund site. If you would like to
let your elected officials know your
opinion about this or other issues,
visit the Web sites at www.
house.gov or www.senate.gov.

**  **  **
A one-stop site for party plan-

ners is at www.evite.com. More
than 100 million users trust
Evite for their social event-plan-
ning needs, including hundreds
of party theme ideas, free online
invitations, planning checklists,
a budget estimator and a drink
calculator. 

***
If you have knowledge, let oth-
ers light their candles at it.

—Margaret Fuller
***

***
Knowledge and timber should-
n’t be much used till they are
seasoned.

—Oliver Wendell Holmes
***

***
I was born not knowing and
have had only a little time to
change that here and there.

—Richard Feynman
***

***
Knowledge is of two kinds. We
know a subject ourselves, or we
know where we can find infor-
mation on it.

—Samuel Johnson
***




