
(NAPSA)—To protect skin from
premature aging, incorporate a
body moisturizer with SPF into
daily beauty routines. A good
example is a two-in-one sunscreen
and moisturizer, such as Lubri -
derm Daily Moisture with SPF 15
Lotion.

**  **  **
The best way to prevent skin

cancer is to protect yourself from
the sun. Seek shade, cover up and
apply sunscreen with a high sun
protective factor (SPF). That’s the
word from the Melanoma
Research Foundation. To learn
more, visit www.melanoma.org. 

**  **  **
To help older Americans get

their share of the economic stimu-
lus package, AARP, Tax-Aide and
the National Council on Aging
have step-by-step instructions on
how to apply and tips to avoid
scams at www.aarp.org/stimulus. 

**  **  **
In 2008, the South Carolina

state park system is celebrating
its 75th anniversary—and each
park is planning its own special
event. More information is avail-

able at www.SouthCarolina
 Parks.com. And to learn more
about another cool park opening
up in Myrtle Beach—the new
Hard Rock Park—visit www.
 hardrockpark.com.

**  **  **
When you think about the

most stylish space in your home,
your closet probably isn’t the
first thing that comes to mind.
But the latest trends in spatial
design might change preconcep-
tions you have about storage
spaces, especially your closets.
For more information and ideas,
visit www.californiaclosets.com. 
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(NAPSA)—A new survey of 714
women, co-sponsored by Fertility
LifeLines™ and Conceive Maga-
zine, provides surprising insights
into the gaps in resources avail-
able to women seeking informa-
tion about infertility. 
Infertility is defined as the

inability to conceive after one year
of regular, unprotected intercourse,
or six months if the woman is over
35 years of age. It affects about 6
million Americans, which repre-
sents about one in seven couples in
their childbearing years, reports
the American Society for Reproduc-
tive Medicine. The survey found:
Women are waiting longer

than recommended before
seeking medical advice about
fertility issues. It is commonly
recommended that couples should
seek medical help from a Fertility
Specialist if they are unable to
become pregnant after one year of
regular, unprotected intercourse, or
six months if the woman is over 35
years of age. Of all survey respon-
dents, 64 percent have been trying
to conceive for one year or more
and nearly a third (32 percent) are
waiting to seek medical help.
Women are surprised when

it happens to them. The survey
found that although 86 percent of
all respondents knew at least one
person who had trouble getting
pregnant and 40 percent knew
three or more, 70 percent were sur-
prised when they had trouble ini-
tially getting pregnant themselves.
Women experience an emo-

tional roller coaster when it
comes to fertility issues. Sur-
vey respondents reported feeling
stress (52 percent), jealousy of
other people’s happy baby news
(44 percent) and depressed or sad
(41 percent) most of the time.
They also reported that they felt

fear (78 percent), anger (77 per-
cent) and loss of control (54 per-
cent) at least some of the time.
Where Women Get Advice
In addition to their healthcare

provider more than 50 percent of
women get information from health
and women’s magazines and 78
percent get information from Web
sites and blogs. Women also seek
information from girlfriends (42
percent), support groups (18 per-
cent), family members (23 percent)
and their partners (20 percent).
Only about half of the survey

respondents felt that the available
information on infertility is suffi-
cient; of the remainder:
• 23 percent felt there wasn’t

enough information on emotional
issues.
• 22 percent needed additional

information on dealing with
stress.
• 22 percent wanted more

male-oriented information.
A New Resource Fills This

Information Gap
The In The Know: What No

One Tells You About Fertility
booklet covers topics such as an
overview of treatment options,
tips on handling the additional
stress in your relationship, work-
ing with your doctor to determine

your treatment plan including
financial considerations and talk-
ing to your partner about your
concerns. Alice D. Domar, Ph.D.,
Assistant Professor at Harvard
Medical School, Founder and
Director of the Domar Center for
Mind/Body Health at Boston IVF,
acclaimed author and the “Fertil-
ity Goddess,” according to Vogue,
wrote the foreword to the booklet.
“With current medical advances

in fertility treatments, women are
having more success getting preg-
nant today than they were just ten
years ago,” said Dr. Domar. “Unfor-
tunately, women are waiting longer
than necessary to seek medical
help because they are concerned
with both the emotional and finan-
cial impact of treatment. The In
The Know booklet is a great
resource for these women.”
In The Know: What No One

Tells You About Fertility is available
now. You can order a free copy of the
booklet by registering at
www.FertilityLifeLines.com or by
calling Fertility LifeLines™, toll-free,
at (866) LETS-TRY (1-866-538-
7879). The Web site is a free and
confidential educational service
offering customized information
and support to people with fertility
health concerns, provided by EMD
Serono. It is staffed with highly-
trained customer service represen-
tatives, infertility nurses and bene-
fits specialists ready to assist
callers with: general infertility
information, insurance assistance,
Fertility Specialist referral, product
support and emotional support
through compassionate listening.
You can also find information

about fertility health in Con-
ceive Magazine, online at www.
conceive online.com and on the air
at Conceive’s weekly Internet
radio show, Conceive On-Air.

Survey Reveals What Women Want To Know About Infertility

In The Know, a new free booklet,
is  avai lable  to  women f rom
Fertility LifeLines™ and Conceive
Magazine.

Summerize Your Skin
(NAPSA)—No woman wants to

waste precious time on beauty
routines during the warmer
months. That’s why Ladies’ Home
Journal, celebrating its 125th
anniversary this year, shares
quick tips to make you look and
feel prettier this summer.
• Feeling hot and sticky from

too much time in the sun? Feet
dusty from wearing sandals? Pack
portable mists, cleaning wipes and
cooling gels to create a mini oasis.
• Want smoother, firmer, sex-

ier skin fast? Bring radiance to
arms, shoulders
and décolletage
with a grainy
scrub during
your shower
routine.
• Need sun

p r o t e c t i o n ?
Besides mois-
turizers with
SPF, consider a
T-shirt or hat
that screens out
the sun and
check the fab-

ric’s ultraviolet protection factor.
You can also wash clothes with
additives that boost UPF.
• Feeling not-so-fresh with

summer sweat? Wash daily with
anti-bacterial soap, wear natural
fibers, and opt for solid antiperspi-
rant deodorant applied to dry
skin.
For more tips to make every

season more beautiful, visit
www.lhj.com.

More beauty tips
can be found in
the June issue
of the magazine
or at LHJ.com.

Note to Editors: These beauty tips
are in the June issue, on newsstands
May 13 to June 9.

�

Cutting Internet Costs
(NAPSA)—It’s important to

know what you’re agreeing to
when you sign with an Internet,
phone or cable provider—because
in some cases, you may be com-
mitting to more than you thought. 
Current law allows companies

that provide cable, phone and
Internet service to remove the
existing copper lines that run into
a house when they install new
types of fiber-optic cable needed to
deliver their service. 

While doing away with the cop-
per lines is technically legal, oppo-
nents of the practice say it is not
necessary and that it unfairly locks
consumers into fiber-optic service,
since the copper network is almost
impossible to restore once it has
been disconnected. 
One solution is to look into

companies such as Covad Commu-
nications, which offers broadband
service over existing copper lines.
Keeping those lines intact could
make it easier to shop around for
new service providers in the
future—and that might save you
some money. 
For more information, visit

www.covad.com.

Keeping your Internet service
provider options open could save
you money. 

(NAPSA)—With an unpredic t-
able economy; rising gas, energy
and food prices; and expected
increases to the unemployment
rate, the last thing Americans
need is another in crease in their
monthly expenses to add to their
growing list of financial concerns. 
February’s “Economic Report of

the President” said that from 2003
to 2007, consumer energy prices
increased 41 percent relative to
nonenergy prices. As a result of
energy increases, energy expendi-
tures rose to 6 percent of consumer
purchases in 2006 and 2007. 

Bills, Bills, Bills
A 2006 study by The Pew

Research Center, “What Ameri-
cans Pay For, And How ‘Informa-
tion Age’ Bills Keep Piling Up,”
showed communications services
topped the public’s list of regular,
month ly expenses. Each month,
78 percent of adults said they pay
cable or satellite television service
bills, 74 percent pay cell phone
service bills, and 65 percent pay
Internet connection bills. 
While the arrival of monthly

bills is never a surprise, the
charges are not always as pre-
dictable. Some cable providers, in
particular, entice customers with
introductory offers that often
change into bigger, second prices
later—sometimes as early as the
second month.
Hearing the concerns of con-

sumers, some telecom service
providers have made a commit-
ment to offer service plans with
pricing structures designed to pre-
vent their customers from experi-
encing higher, second prices after

the introductory phase of service
offers concludes.
One company, EMBARQ, offers

high-speed Internet for just
$19.95 a month. And because it is
not an introductory offer, it will
not become a higher, second price
later. This means customers will
get a consistently fast broadband
connection and a monthly budget
that remains intact. 
“Not only do cable rate hikes

test the nerves of customers, they
also affect their monthly expenses
and budget, which can lead to
other problems,” said Dan Alcazar,
EMBARQ’s consumer marketing
officer. “At EMBARQ, we are com-
mitted to providing our customers
with reliable service plans with
reliable prices.”
For more information about the

“no-second-price” high-speed
Internet offer, visit embarq.com.

Price Hikes Getting You Down?

Don’t be enticed by an introduc-
tory offer that changes into a big-
ger price months later.

***
Dedicate yourself to the good you deserve and desire for your-
self. Give yourself peace of mind. You deserve to be happy. You
deserve delight.

—Mark Victor Hansen
***

Peanut butter was invented as
a health food by a physician who
was concerned about the nutri-
tion of his elderly patients.

“Cooking the books” is a
slang term that means illegally
falsifying financial statements.




