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by Susan Moses
(NAPSA)—A skirt is one of the

most feminine wardrobe pieces in
a woman’s closet, and a great way
to show off shapely legs.
There are many shapes and sil-

houettes out there, some very
curvy-flattering.

Pleated skirts can
be hard to wear un-
less you know the
key: Be sure the
pleats are narrow or
well balanced. If
you’re curvy, skip
skirts with pleats
starting at the waist
in favor of pleats
that flare from a

dropped waist.
The pencil skirt is sophisti-

cated and sexy and works for
nearly all body types. Pencil skirts
look best when they hit right
below the knees (though they can
go to about midcalf as well) and
they should gently hug your
curves, though not to the point of
resembling sausage casing. Cinch
the skirt with a great wide belt,
pair it with your hottest peep-toe
pumps and watch your curves
reign supreme.
You’ll be a bit more avant-

garde with an asymmetrical or
angled skirt. Its uneven layers
and varied length trick the eye of
the beholder into lengthening
your look. The best of these skirts
graze your calves. Slip on one of
these skirts, don your bangle
bracelets, bold belts and sexy
wedge sandals and you can be
super chic.
Try a flounce skirt (in essence,

a pencil skirt with a ruffled hem)
for an extra-feminine touch.
Flounce skirts frame your knees
in a very soft way that works well
for most body types, even if you

have full hips or a large bottom.
This delicate skirt looks great in
stretch linen, polished cotton and
tropical wools, pairing beautifully
with simple stilettos. Flounce
skirts should fit gently, not tightly.
Everyone will know the lady has
arrived when you enter a room in
this flirty option.
The timeless long skirt is never

outdone. Popular variations in-
clude straight versions, long skirts
with slits and long trumpet skirts.
A long, straight skirt is a reliable
silhouette for most body shapes
and screams sophistication when
paired with beautiful jeweled
slides or kitten-heel mules. The slit
skirt has a subtle sexiness and the
trumpet skirt produces an engag-
ing hourglass look, especially if
you’re larger in the waist or bust.

Learn More
You can find more fashion tips

and tricks in the latest issue of Fig-
ure magazine, on newsstands and
online at www.figuremagazine.com.
Susan Moses is a celebrity stylist

and Figure’s fashion expert.

How To LookTops In Skirts

Not to skirt the issue, but style
is more important than size
when it comes to looking sensa-
tional.

Susan
Moses

(NAPSA)—If you’re planning a
wedding, you have lots of com-
pany. More than 2 million wed-
dings occur every year. The good
news is that tying the knot is a lot
less daunting when you stay loose
and break down the initial plan-
ning phase into steps:

Step 1: Cap Spending
Before you start number

crunching, set your priorities. Can
you give up that string quartet in
order to have nicer flowers? Is
serving filet mignon at a four-
course dinner more important
than hiring an incredible photog-
rapher? Once you know what ele-
ments you can and can’t live with-
out, you’ll have a much clearer
idea of how to allocate your
money. Try using tools such as the
WeddingChannel.com budget tool
for the typical breakdown on a
wedding spending limit.

Step 2: Your Wedding Style
An intimate beachside cere-

mony is a very different undertak-
ing than a formal church wedding
with 300 guests. That’s why
choosing a wedding style should
be an important step in your plan-
ning process. Discuss the type of
wedding you and your fiancé want
to have. Talk about the size of the
wedding, the season in which it
will take place, the level of formal-
ity, the time of day and any
themes you may be interested in.

Step 3: Make The List
Between two families, two sets

of friends and two groups of co-
workers, guest lists can add up
quickly—even if you’ve agreed to
keep things small. Limiting the
list to immediate family and then
branching out in layers—aunts,
uncles, close friends, first
cousins—is a fair way to bring the
number down. And remember, you
can’t choose a venue until you’ve

decided on an approximate num-
ber of guests.

Step 4: Save The Date
A good way to choose a date is

by envisioning the time of year
during which you’d like your wed-
ding to take place. Take into con-
sideration the weather and any
themes you may have been lean-
ing toward. Then choose two ten-
tative dates and check the area
city guide to ensure there won’t be
any major events that day that
could make it difficult to find
guest accommodations or reliable
vendors.

Step 5: Location, Location,
Location
Once you’ve decided on two

possible dates, a guest count and
your ideal wedding style, it’s time
to start looking into locations. You
can view prospective ceremony
and reception sites by visiting the
WeddingChannel.com local vendor
directory, then start setting
appointments to visit your fa-
vorites in person. Most locations
will allow you a courtesy two-
week “pencil hold” while you make
your final decision.

You’re Engaged: NowWhat?

You can stay a lot looser when
planning to tie the knot if you
break down the initial planning
phase into steps.
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(NAPSA)—Of the 47 million
uninsured in the U.S., it’s esti-
mated that nearly 30 percent are
eligible for free or low-cost govern-
ment programs but are not aware
of them or signed up. The non-
profit Foundation for Health Cov-
erage Education has launched the
“Coverage For All” campaign to
educate the uninsured about their
health coverage options. If you or
someone you know needs health
coverage, here are three simple,
free resources you have to find out
if you are eligible:

1. You can get answers by call-
ing the toll-free U.S. Uninsured
Help Line at (800) 234-1317. The
U.S. Uninsured Help Line pro-
vides live, one-on-one assistance
and is staffed 24/7 with friendly
information specialists and inter-
preters who speak multiple lan-
guages, provide basic screening
for both public and private
health coverage, help callers
identify their potential options
and connect them to health cov-
erage representatives to sign up
for coverage.

2. Go online at www.coverage
forall.org to access the five-ques-
tion Health Insurance Eligibility
Quiz, which provides visitors with
a customized profile of all public
and private health coverage
options in the U.S. for which fam-
ily members may qualify.

3. “The Health Care Options
Matrix” (available for all 50
states) is a brochure that outlines
public and private health coverage
options, including type of cover-
age, eligibility and monthly costs.
The brochure is also useful for
front-line workers helping the
uninsured find coverage, such as
schools, human resource depart-

ments, social workers and health
care professionals. Your state’s
Matrix can be downloaded by
going to www.coverageforall.org.
“A family of four can make up to

$63,600 a year in many states and
still be eligible for health insurance
coverage through public funded
programs,” said Phil Lebherz of the
nonprofit organization. “There are
programs for women who are preg-
nant, people who’ve had their
COBRA run out, and state insur-
ance pools for those with preexist-
ing medical conditions.”
If you or someone you know

needs health insurance, the Foun-
dation for Health Coverage Edu-
cation’s “Coverage For All” cam-
paign may be able to help. Call
the U.S. Uninsured Help Line,
funded by the Anthem Blue Cross
Foundation, at (800) 234-1317 or
visit www.coverageforall.org.

Need Free Or Low-Cost Health Insurance?
Three Steps To Find Out If You’re Eligible

(NAPSA)—A new campaign
called America’s Cheer lets you
deliver a cheer straight to U.S.
Olympians. Whether it’s an ener-
getic video, heartfelt letter or
inspiring photo, the initiative—
from Bank of America—invites
the entire country to express its
support. Visit www.Americas
Cheer.com.

**  **  **
For information about vacation

experiences in Orlando, to order a
complimentary vacation-planning
kit or to purchase discount attrac-
tion tickets, visitors can log on to
VisitOrlando.com or call an Offi-
cial Travel Counselor at (800)
551-0181 (United States and
Canada) or (407) 363-5872.

**  **  **
Marine Corps officials encour-

age all former residents and base
employees at Camp Lejeune, N.C.
between 1957 and 1987, to regis-
ter at the official Marine Corps
Water Study site (www.Marines.
 mil/clsurvey) or contact the call
center (877) 261-9782 for addi-
tional information.

**  **  **
Losing weight can be easy and

enjoyable, says Dr. Brooks Carder,
author of “The Laguna Beach
Diet: A Scientist’s Guide to Pain-
less and Sustainable Weight Loss”
(Basic Health Publications). The
book is available in stores, online
or by calling (800) 575-8890.

**  **  **
All surveys that involve chil-

dren must follow strict protocols
established by the Federal Trade
Commission under its Children’s

Online Privacy Protection Act. A
link to COPPA guidelines is at
www.ftc.gov/bcp/conline/ pubs/
 buspubs/coppa.shtm. For more
information, visit www.survey
 sampling.com.

**  **  **
Sunbelt offers granola bars

that have received the Whole
Grains Council basic stamp,
available only to products con-
taining a half serving (8 grams) or
more of whole grains. The bars
are individually wrapped for
freshness. Visit SunbeltSnacks.
 com for more information.

**  **  **
Thousands of participants in

United Way of America’s Alterna-
tive Spring Break program, spon-
sored by Deloitte and FedEx,
helped rebuild communities still
struggling to recover from Hurri-
canes Ivan, Katrina and Rita and
to revitalize urban communities.

**  **  **
You can click on 1-800-flow

ers.com for beautiful Mother ’s
Day arrangements, such as Mom’s
Favorite Recipe by Julie Mulli-
gan, featuring gorgeous flowers
paired with an earthenware-style
kitchen crock vase.

(NAPSA)—For fun ways to pay
a tasty tribute to Dad, visit
www.wilton.com.

**  **  **
Orzo-Cucumber Salad is eas-

ier to make than classic potato
salad and is a fresh addition to
any menu. Delicate orzo pasta is
tossed with olive oil and garden
vegetables, cucumbers and
onions. For recipes and informa-
tion about olive oil ,  visit
www.aboutoliveoil.org. 

***
I don’t paint things.  I only paint
the difference between things. 

—Henri Matisse
***

***
An artist cannot fail; it is a suc-
cess to be one.

—Charles Horton Cooley
***

***
Art is the stored honey of the
human soul, gathered on wings
of misery and travail.

—Theodore Dreiser
***

***
All art requires courage.

—Anne Tucker
***

***
Every portrait that is painted
with feeling is a portrait of the
artist, not of the sitter.

—Oscar Wilde
***

When comedian Ben Turpin
was mentioned in a trade journal
in 1909, he became the first
American film actor to have his
name published.




