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(NAPSA)—Americans increas-
ingly want information they can
use to take more active roles in
their own health care decisions.
There’s now a free resource to
help.

A new magazine called Your
Health Now is powered by infor-
mation and insights from The
Merck Manuals, the world’s most
widely used medical reference
books. The magazine is being pro-
vided free-of-charge by Merck &
Co., Inc., a global research-driven
pharmaceutical company and the
publisher of The Merck Manuals
since 1899. 

Every issue of the magazine
focuses on a specific health topic
or theme—such as skin health,
the subject of the premier issue—
and answers many common
health questions. It also provides
readers with a review of recent
medical research, health tips for
the family pet, and the latest
information on how patients with-
out drug reimbursement coverage
can get the medicines they need at
discounted prices or free based on
their financial need.

“Every day, people are expected
to make sophisticated health care
decisions. Like The Merck Manu-
als, Your Health Now puts these
sometimes confusing health issues
into perspective,” said Robert
Berkow, M.D., the magazine’s edi-
tor-in-chief and editor emeritus of
The Merck Manuals. “Your Health
Now is a tool to help people stay
informed about health issues and
foster productive conversations
with their doctor.”

Readers also are provided
with Web site links and toll-free
numbers where they can access
more information on topics cov-
ered in the magazine. Your
Health Now does not promote
any pharmaceutical medicines
and carries no product advertis-
ing. It does provide up-to-date,
unbiased health information that
has been reviewed by an indepen-

dent group of health advisors. 
“At some point, even the most

educated person will encounter
health information he or she can-
not understand. In fact, nearly 90
million Americans have trouble
understanding and using much of
the health information that is
available to the public,” said Jane
Delgado, Ph.D., president and
chief executive officer of the
National Alliance for Hispanic
Health and a member of the mag-
azine’s Advisory Board. “People
need sources of information that
are both timely and easy to read.
Your Health Now puts vital,
understandable information at
people’s fingertips.”

Copies of the magazine are
available in doctors’ offices around
the nation and through commu-
nity health organizations. The
magazine also is available on-line
at www.YourHealthNow.com.
There, people can sign up to
receive e-mail alerts as new issues
become available. 

Brochures on affordable medi-
cine and other health information
from the publishers of Your Health
Now and The Merck Manuals also
are available. 

Your Health Now Puts Health Information 
At Your Fingertips

A free health magazine is avail-
able to help people stay informed
about the latest health issues.

(NAPSA)—Your credit report
includes information on where
you live, how you pay your bills,
and whether you’ve been sued,
arrested, or filed for bankruptcy.
Nationwide consumer reporting
companies sell the information in
your report to creditors, insurers,
employers, and other businesses
that use it to evaluate your appli-
cations for credit, insurance, em-
ployment, or renting a home. 

And now, thanks to an act of
Congress, consumers can order a
free copy of their credit report from
each of the three nationwide con-
sumer reporting companies—
Equifax, Experian, and Trans
Union—once every twelve months.

“The right to receive a free
credit report is an important new
tool for consumers,” said Deborah
Platt Majoras, Chairman of the
Federal Trade Commission (FTC),
the nation’s consumer protection
agency. “Not only does checking
the credit report give consumers a
valuable snapshot of their credit
histories, it permits them to de-
tect and correct errors, and spot
and stop identity theft.”

The three nationwide consumer
reporting companies have set up
one central Web site, toll-free
telephone number, and mailing
address through which consumers
can order their free annual report.
To order, visit annualcredit
report.com, call 1-877-322-8228,
or complete the Annual Credit
Report Request Form and mail it
to: Annual Credit Report Request
Service, P.O. Box 105281, Atlanta,
GA 30348-5281. The Form can be
downloaded from annualcredit
report.com or from the FTC’s
Web site at ftc.gov/credit.

Consumers who want to access
their report online can go to
annualcreditreport.com. The

FTC advises consumers who order
their free annual credit reports
online to be sure to correctly spell
annualcreditreport.com, or
link to it from the FTC’s Web site
to avoid being misdirected to
other Web sites that offer suppos-
edly free reports, but only with
the purchase of other products.
While consumers may be offered
additional products or services
while on the authorized Web site,
they are not required to make a
purchase to receive their free
annual credit reports.

For more information, the FTC
has issued two new consumer
brochures: “Your Access to Free
Credit Reports” explains how con-
sumers can request their credit
reports and dispute any errors,
and “Want a Free Annual Credit
Report? The Only Official Web
site is annualcreditreport.com”
warns consumers about imposter
Web sites. The brochures are
available at ftc.gov/credit or by
calling the FTC toll-free, 1-877-
FTC-HELP (382-4357). 

Consumers Are Eligible For Free Credit Reports

Thanks to an act of Congress,
consumers can receive a free
copy of their credit report once a
year.

Faster, Safer And Easier
For The Whole Family
(NAPSA)—A little forethought

and ingenuity can help keep your
family from being among the more
than 171,000 people involved in
ladder-related accidents each year.

Many of these accidents occur
while hanging lights during the
holiday season. In response, a
number of retailers now carry
products designed to make holiday
decorating faster, safer and easier.

For example, St. Nick’s Choice's
No Ladder® Hanging Kit simplifies
outdoor decorating by taking the
ladder, and all of its associated
dangers and hassles, out of the
holiday decorating equation.

Sold at major home, hardware
and home-improvement stores, the
kit includes a nine or 11-foot tele-
scoping pole with 50 clips and a
tree adapter to decorate your
home with lights. The 11-foot pole
(along with a working height of 5-
feet) gives you a reach of 16-feet so
you can decorate your gutters/
shingles/eaves or even your taller
trees. This kit will help achieve a
holiday look both merry and bright
in a quarter of the time it takes to
hike lights and decorations up a
ladder. The kit works with icicle,
mini and traditional lights.

For more information, you can
visit www.stnickschoice.com.

Holiday decorating can be faster,
easier and safer than many fami-
lies realize.

(NAPSA)—A new kind of
“lamp” is shedding light on a com-
mon disease that many people—
particularly non-English speak-
ers—may not know enough about.

That disease is lymphoma,
the most common blood cancer
and the third most common can-
cer in children. Lymphoma affects
nearly 500,000 in the U.S. In
2005, approximately 63,740 new
cases of lymphoma will be diag-
nosed and 20,610 people will die
from the disease.

Lymphoma Awareness for Mul-
ticultural Populations, or LAMP,
is a new educational initiative
from the Lymphoma Research
Foundation. 

The initiative includes a Web
site (www.lymphomafacts.org) fea-
turing information for patients,
families and health care providers
dealing with this disease. The site
also offers access to information in
Spanish and Chinese.

“Regular, quality care for
underserved minority communi-
ties is a challenge because the
majority of available patient infor-
mation is written for English
speakers in this country,” said
Errol M. Cook, President of the
Lymphoma Research Foundation.
“In order to make an impact in
these communities, we need to
reach out to them directly and
make sure they have the informa-
tion they need.”

“Inadequate health communica-
tion leads to a patient’s inability to
understand information, ineffective

patient-provider communication
and ultimately, compromised care
and unnecessary costs,” said Oliver
W. Press, MD, Chair-Elect of the
Lymphoma Research Foundation’s
Scientific Advisory Board. “Many of
these underserved individuals are
not diagnosed until the later stages
of the disease.”

The Lymphoma Research
Foundation is the nation’s largest
voluntary health organization
devoted exclusively to funding
lymphoma research and providing
patients and health care profes-
sionals with critical information
on the disease. To date, it has
funded more than $24 million in
lymphoma research.

To  l e a r n  m o r e ,  v i s i t  
www.lymphomafacts.org or call
1-800-500-9976. 

Foundation Promotes Lymphoma Education 

Experts say creating educational
materials in different languages
may mean a better chance for an
early diagnosis of lymphoma.

(NAPSA)—The Day Out With
Thomas and Little Engine
national rail tours invite children
to ride with their favorite engines.
Fans can also enjoy Thomas &
Friends through new video
releases including Calling All
Engines!, new television episodes
on PBS KIDS® and limited edition
60th Anniversary toys and books.
Little Engine will celebrate with a
new 75th anniversary edition of
the book and other merchandise.
For more information on Thomas
& Friends, visit www.thomasand
friends.com.

A wide range of innovative and
scalable network solutions are
available to home offices and
small-to-medium businesses. A
company can have always-on,
always-secure and reliable broad-
band Internet access without
tying up phone or fax lines. For
home offices, there’s Direcway
Professional service. For small
businesses with up to five concur-
rent users, there’s Direcway
Small Office or Business Internet.
Learn more at www.powermy
business.com.

A new line of specialty metal-
lic threads features sparkling
tones that are easy to use as
decorative highlights. You can
find great ideas, designs and

tips for using these DMC Light
Ef f e c t s threads  on l ine  a t
www.dmc-usa.com. 

The service most requested by
35 million seniors has less to do
with the road to retirement than
it does with calls made from the
road. According to the AARP, cell
phone service is the benefit its
members most frequently ask for.
Companies such as TracFone
Wireless let seniors spend only
what they want and only for the
minutes they actually use.
Unused minutes carry over from
month to month and do not expire
as long as the service is active.
For more information, visit
www.tracfone.com.

***
Flatter me, and I may not
believe you. Criticize me, and I
may not like you. Ignore me,
and I may not forgive you.
Encourage me, and I will not
forget you. 

—William Arthur Ward 
***

****
Abundance is not something we
acquire. It is something we tune
into. 

—Wayne Dyer
***

***
What would life be if we had no
courage to attempt anything? 

—Vincent Van Gogh 
***




