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(NAPSA)—When it comes to
spending quality time with the
family, there’s no better way to get
in the game than to play a video
game.
This season’s favorites include

many new games and innovative
takes on game classics.

MONOPOLY Streets
In MONOPOLY Streets, play-

ers can now “Pass Go and collect
$200” in a 3-D world, buying prop-
erties, auctioning with friends and
building hotels.
To celebrate the 75th anniver-

sary of the brand, MONOPOLY
Streets comes to life through a liv-
ing, breathing city that you can
build and own. Players engage in a
head-to-head race to build the
greatest city and accumulate the
most wealth. The fun can also be
extended by playing against
friends locally or online while see-
ing their Xbox 360 avatars and Wii
Miis populate your world. New fea-
tures, such as property auctions,
also add unique elements to the
classic play. From the affordable
motels on Baltic Avenue to the lux-
urious Boardwalk suites, there is
excitement around every turn of
this reimagined favorite, priced at
$39.99.
Different modes allow you to

choose how long your game lasts
and you can play in different-
themed 3-D cities including world
landmark city, futuristic city and
the classic MONOPOLY city. Fans
can also take the classic game to
go in the Nintendo DS version.

HASBRO FAMILY 
GAME NIGHT

HASBRO FAMILY GAME
NIGHT 3, now available in stores
for $39.99, features a suite of five
new digital versions of popular
Hasbro game brands for the Nin-

tendo Wii, Xbox 360 and PlaySta-
tion 3. The collection of titles fea-
tures digital versions of favorite
family game brands brought to
life in a new theme park setting
with the lovable Mr. Potato Head
as the host and park guide. Fea-
turing both classic and remixed
versions, players can spin the
wheel of fate in THE GAME OF
LIFE, find out “whodunit” in
CLUE, tie themselves in knots
with TWISTER, trigger crazy
chain reactions in MOUSE TRAP
and try their hand at YAHTZEE
HANDS DOWN.
For the first time, fans will also

be able to take the gameplay
online and challenge opponents
around the globe.

LITTLEST PET SHOP 3:
Biggest Stars 

The third version of the popu-
lar video game franchise, priced at
$29.99, employs themes and
gameplay that really celebrate the
different interests of tween girls.
Whether girls are young athletes,
aspiring artists or budding design-
ers, the game delivers an engag-
ing and meaningful play experi-

ence. The releases include three
games for the DS, each with its
own customizable pets, colors and
team accessories that girls can
collect and use to showcase their
pets’ unique personalities. 
As players dance, design and

skate through an exciting assort-
ment of minigames and chal-
lenges, they will see their pets’
personalities come to life in an
array of colorful animations. 

MySims SkyHeroes
The high-flying action adven-

ture game delivers cooperative
gameplay missions and multiplayer
online action for the Nintendo Wii,
Xbox 360 and PlayStation 3.
It's a fun game for fathers and

sons to play together as well as for
video game enthusiasts looking
for high-speed aerial maneuvers,
battles and online multiplayer
action, all for $49.99.
In the game, a pilot joins a

group of fellow stranded pilots in
a quest to take down the villain
Morcubus, who is doing every-
thing in his power to prevent any-
one from flying in an attempt to
rule the skies. 
While progressing through the

game, players use power-ups
such as radar jammers and giant
laser attachments; swap in a new
en gine or upgrade wings to cre-
ate a faster, more nimble air-
craft; and paint and detail planes
to blend and disappear into the
environment to evade combat-
ants. The customization combi-
nations are endless. 
MONOPOLY Streets, HASBRO

FAMILY GAME NIGHT 3 and
LITTLEST PET SHOP 3: Biggest
Stars are rated E for Everyone.
MySims SkyHeroes is rated E
10+.  For more information, please
visit www.ea.com.

Great Video Games That Bring Families Together

A classic board game delivers
fun for the whole family.

(NAPSA)—Who knew? Appar-
ently not a large chunk of Ameri-
cans when it comes to what is and
isn’t covered by their home insur-
ance—and that could prove costly
even as they try to get their over-
all finances in shape after the
Great Recession. 
So deep is the “knowledge gap”

found in a new “Insurance Liter-
acy” survey conducted for MetLife
Auto & Home by Zogby Interna-
tional that more than 57 percent
of respondents either weren’t
sure, or erroneously believed, that
they’d be covered under a stan-
dard policy were their houses,
condos or rental apartments
demolished by an earthquake or
volcanic eruption.
On the flip side, if the decima-

tion were instead caused by light-
ning, more than 24 percent either
mistakenly thought they weren’t
covered or weren’t sure.
“At a time when people are

working hard to save more and
spend less, many Americans are
leaving themselves open to costly
surprises by not fully understand-
ing their policies,” said Bill Moore,
president of MetLife Auto & Home.
Want to see how you stack up? 
The following questions are

based on the Insurance Literacy
survey. And since the answers are
also included below, there’s an
added bonus: First, some insight
on how to protect yourself from
expensive gaps in your own cover-
age. And second—and this may
shock you—the chance to save
money by discovering things you
never dreamed you were already
in sured against. 

1. If your home is unoccu-
pied for a long time, could
your insurance be affected,
even if you pay the bills?
A. No, as long as you’ve got the

cancelled checks.
B. Possibly—if, for example,

your home suffered damages from
freezing and you’d neglected to

take reasonable precautions to
keep it heated or the pipes drained.

2. Is your insurance policy
based on the cost to rebuild or
your home’s market value?
A. Rebuilding cost.
B. Market value.
3. If your children are liv-

ing on campus while attend-
ing college, must you pay for
additional coverage for their
personal property?
A. Yes, as long as you still

claim them as a dependent come
tax time.
B. No, they’re covered under the

standard homeowner’s contract.
4. If a fire destroys your

personal belongings, are you
covered for the full replace-
ment cost?
A. No, depreciation is always

factored in.
B. Maybe, if your policy pro-

vides replacement coverage that
doesn’t deduct for depreciation.
You can see all the questions

and answers by visiting www.
metlife.com/insurancequiz. Oh,
and for those still wondering,
you do need to get a separate
pol i cy  to  cover  earthquakes
and volcanoes. Lightning, how-
ever, is covered in the standard
contract.

Answers: (1)B; (2)A; (3)B; (4)B.

Earthquakes! Lightning! Do You Know What
You’re Insured Against?

You may be insured against more
troubles than you know.

(NAPSA)—Progressive offers
several insurance options for busi-
ness owners, such as an experi-
enced business-owner discount
and a discount if you have a gen-
eral liability or business owner’s
policy. For more information or to
find an agent, visit www.progres
 sivecommercial.com.

**  **  **
To help a Make-A-Wish child,

send a letter to Santa at any
Macy’s. For each letter, a dollar
goes to the Make-A-Wish Founda-
tion to grant the wishes of chil-
dren with life-threatening med-
ical conditions. Learn more at
www.macys.com/believe.

**  **  **
eVoice helps small-business

owners and mobile professionals
compete in today’s on-demand,
always-on world, making it possi-
ble for users to be accessible any-
where while maintaining a profes-
sional image to callers. You can
try a free six-month trial by visit-
ing www.evoice.com. 

**  **  **
Busy style aficionados can now

get their latest fix at the new
Trend Shop, a special section of

the award-winning Shop.com site.
The section showcases the hottest
products from top-tier retailers.
For more information, visit
www.shop.com/trends/.

**  **  **
Heritage Vintage laminated

asphalt shingles from TAMKO
resemble wood shake and have a
lifetime limited warranty. For
other home-winterizing tips and to
learn more, visit www.tamko.com
or call (800) 641-4691.

**  **  **
Discovery Education helps

teachers, students and parents
with online learning. To access
the free resources, go to
http://school.discoveryeducation.
 com or call (800) 323-9084.

(NAPSA)—Kentucky Legend
Hams are slow cooked and double
smoked for their legendary taste.
The experts at the first hotline
just for ham are at (866) 343-
5058. Learn more and find recipes
at www.specialtyfoodsgroup.com.

**  **  **
Innovative bread products such

as Arnold and Oroweat Sandwich
Thins rolls can be a great way to
add an artisan twist to any sand-
wich, thicken soups or create fun
dessert paninis. For recipes, go to
www.SandwichThins.com. 

***
Nothing travels faster than light, with the possible exception of
bad news, which follows its own rules.

—Douglas Adams
***

***
When the bee comes to your house, let her have beer; you may
want to visit the bee’s house someday.

—Congolese proverb
***

It’s estimated that travel and tourism is a $1.6 trillion industry in
the United States.




